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This year—-IMmore than 
4,898,202 V .I.P.’s will get a 


good impression of Webster quality 
through National Advertising 


Who are those V.I.P.’s? Many are businessmen, 
secretaries, office managers and purchasing agents — the 
key people who are in a position to buy — or to 
influence the buying — of carbon papers 


and ribbons. They’re your customers! 


Month after month in magazines that deal with their p 
work, these people read the Webster quality story >> 
and learn of the exclusive features and 
advantages that only 


the Webster line offers. 


What does all this mean to you? Simply this. Webster’s 
consistent and strategically-placed advertising helps create 
a brand preference among your customers for these quality 
carbon papers and ribbons. It helps make your job of selling 
that much easier and it helps you get faster turnover and 


continued profits from Webster’s. 


Sell the Profit Line 


ser Webster’s 
CARBONS and RIBBONS 


F.S. Webster Company « 13 Amherst St., Cambridge 42, Mass. 
Webster warehouse : New York « Chicago « Philadelphia + Pittsburgh « San Francisco + Cambridg 
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EXPERIENCED MECHANIC on Typewrite und Adding Machines with sale ability 
for permanent positior Leon W. Whit 40% f un Antor St E Pas Texas 
EXPERIENCE TYPEWRITER AN \ N MACHINE MECHAN permanent 
posit 1 ma hop; Ideal working t Live warm, delightful Miami 
fF ja. American Typewriter C 223 N. E. 2d Ave Miar Fla 
SALES REPRESENTATIVES AVAILABLE 
MANUFACTURERS’ REPRESENTATIVE with 8 active a mts in New England 
d New York desires t add 4 pply e. Well acquainted with al! office 
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der y art f merit offe ; t potent Address Office Appliances, 
Box F-83, Chicago € 
MANUFACTURERS’ REPRESENTATIVE traveling Rocky Mounta area from Denver 
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Unicago ¢ 
Al T LINE WANTE y é Tacture representative with 
essfu kground and < qd f A > the th East. Addre Office 
\ppliances, Box F-87, Ct go ¢ 
EASTERN METAL PRODUCTS Manufacturer with young, aggressive, salesminded 
1aement eek 3 representative f “ F f Desk Tables and Modular 
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‘ e available State | presently represent » for reference Address Office 
ppliances, Box T-230, Chicago ¢ 
ANUFA URER f q ty te Ww pt tered air ha pening for 
experienced man in Rocky Mounta tate i Washington-Oregon area. State lines 
€ tly rried. territory f h reference Addre Office Appliance: 
Box T Chicago € 
WANTED—Factory representatives for office machine line. Provides good supply 
r ne everal good territ ‘ ‘ Write Office Appliance: Box T-232 
} 10 «6 
ALESMEN Add to y ¢ y facture f new store fixtures 
Write today giving molete per / ne backaround A state lines 
y elling and furnish reference A Butler, Ir P. 0. Box 123, Frank 
fort. Ky 
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f 3 years ex e Se y direct t mer contact N nvestment on 
your part. Advise age, grc 1955 e r men know of tt Ad. Office Appli- 
€ 30x T 3 Ch 0 ¢ 
A WELL ESTABLISHEL ALE REP# ENTATIVE Wanted to sell wrought iron 
F t t gift ne ry epartment and Gift Stores 
T be } . € l pe territorie are the states of 
Ar zona Ne vada ( rad tar } N rtr a | str Lar na Write 
ffice Apr Box T 
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rie ne except Northeaste A eme Pine Street. New Rochelle 
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“= 
10 Machine 
ler the Smith C 
tart distribut 
egister Fel i 
m Walther calc lati ng machine under the 
. KA 


mptograpl fonroe Calculating Ma 
sells the Germ am Olympia adding machine 
_Monroe label Royal McBee Corp. is 
lland-made lightweight portable under 
f Royalite and the Remington Rand divi- 
jperry Rand Corp., calls its Holland-pro 
rtable the Travel-riter. 
ng to the Government's import figures the 
foreign-made typewriters brought into 
increased to 15 673 in January, 1956, com- 
nly 2,210 in January, 1951. The dollar value 
ted electric adding and calculating ma 
Sunted to nearly $1 million in January, 


1 , = soil 7 
ared with about one-fourth that total five 
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y ea 


ce 


e! > Fe fin Pen & Mechanical Pencil 
irers om sociation, Inc., reports that me- 
deities j instruments and related items 
total value only $311,855 in 1955 over 
pen and cartridge exports and mechanical 
1 refill lead exports registered substantial 
by contrast, fountain pen and parts de- 
e as did desk pen sets 





is Available. a page 146 of the April 
OFFICE APPLIANCES appeared “Our 
tten by R Gecans Roesch of The Eraser 

Inc., 1068 South Clinton St., Syracuse 4, 
Roesch has kindly made this available in 


rm to those who will write him 


secretary, Harold Mann, is justifi 
ut the new Yr pean Blue Book made 
t ail It gives first hand, vital infor- 
r the proper conduct of office machine 
A lasting feature is the fact that there will 

f subsequent changes of pages as 


in the Industry. Those attending the re- 
re finding NSOEA’s presi does Ivan Allen, 
great Southern charm and an inde- 


} 


ypacity for work and fellowship. Rarely 


ide association an opportunity to have an 
liber at its head. . . A bachelor and 

+ Y + - ] : t T . an @ . 

in the industry ranks is W. Neill Stewart 
vernor of District No. 9 NSOEA, a 


m of fine platform poise who is following 
i. bee 

teps of his father, W. Neill Stewart, Sr., 

sident of NSOEA Did 


who is doing much to wake 


justry into colorful presentation of office 
the fathe f an interesting family of 

md three girls? He is the winner of many 

in design and merchandising but that Ken 
mily is deserving of mention, too .. COS 
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CHARLES H. EVERLY 


December 4, 1872 — May 4, 1956 


On Friday, May 4, 1956, Charles Henry Everly reached 
the end of his long earthly journey while in his 84th 
year. Stalwart in body, mind and spirit, Charlie Everly 
spent most of his business life as a member of the staff 
of OFFICE APPLIANCES 

Following some early business experiences, some of 
which were definitely related to the office machine in- 
dustry, Mr. Everly made his first connection with OFFICE 
APPLIANCES as a subscription salesman during a St. 
Louis business show in 1909. His special talents in sales 
work were so apparent that he was sent to New York 
City only a short time later to assume the duties of 
eastern manager 

For 31 years, until 1941, he served the journal 
and associations in the field in a manner that made him 
an outstanding contributor to the advance of the industry. 
For his service to the National Stationery & Office 
Equipment Association (then known as the National 
Stationers Association) he was made an honorary member 
in 1946. 

Upon retirement of Evan Johnson as editor and pub- 
lisher in 1941, Mr. Everly transferred to the headquar- 
ters office of the journal in Chicago and became a 
member of the executive staff. He continued in active 
status as a consultant until his retirement in 1948. 


As a young man in St. Louis, Mr. Everly was acquaint- 
ed with a number of men who later became prominent 
in the manufacture and sale of accounting machines. 
These men included Joseph Boyer of the Burroughs 
Adding Machine Company, and James L. Dalton of the 
Dalton Adding Machine Corapany. From these men and 
others, plus his own life-long study of all phases of 
sales work, he came into possession of a broad knowl- 
edge of selling 

An articulate man with a vigorous style of expression, 
Mr. Everly devoted some time after establishing in 
Chicago in 1941 to reducing his understanding of selling 
and salesmen to essence and writing a series of eight 
capsule articles under the title, “Brevities on the Art of 
Selling.” These little but powerful articles were pub- 
lished in OFFICE APPLIANCES during 1941 and 1942 

Sunday, February 20, 1955, was a great day in the 
life of C. H. Everly. On that day he and Mrs. Everly 
celebrated their 60th wedding anniversary. Following 
the regular morning service in the North Shore Baptist 
Church, the pastor held a special anniversary service 
for the Everlys, sketching briefly their life histories. 

His church always meant a great deal to Mr. Everly 
During his long stay in the East he was very active in 
Baptist circles and immediately upon taking up perma- 
nent residence in Chicago in 1941 he joined the North 
Shore Baptist Church. On October 15, 1942, he was 
elected a deacon of the church and in 1948 was made 
an honorary deacon for life 
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THE MILWAUKEE COUNTY Historical Society 





and the Milwaukee OMDA jointly dedi- 
cated a plaque on Saturday afternoon, 
May 19, marking the site of the inven- 
tion of the world's first commercially- 
usable typewriter. It was a ceremony 
in honor of the late Christopher 
Scholes and his associates. 


THE GLOBE-WERNICKE CO. has completed nego- 





tiations for the purchase of the real 
estate now occupied by this 74-year- 
old manufacturer of office equipment 
and supplies, announced R. Herman 
Hammer, company president. The pur- 
chase of 15 acres of land and brick 
buildings will become effective June 
le 


nati Office & Business Equipment Show 
of October 9, 10 and 11, announce 
George S. Long, president of the show 
committee, and Lynn P. Carlson, gen- 
eral chairman. The show will be open 
to all interested in modern office and 
business equipment. 


BORROUGHS MANUFACTURING CO. has announced 





the appointment of A. Robert Lafond 
as assistant sales manager of the steel 
Shelving and bins division and the 
promotion of Robert Cody to assistant 
sales manager of metal office furni- 
ture. 


WILLIAM L. MARTIN, for the past 10 months 


director of engineering of Marchant 
Research, Inc., has been made vice- 
president of the firm, it was an- 
nounced by Walter Kassebohn, presi- 
dent. He will direct and supervise all 
of the research and engineering de- 
velopment work. 


HANSON SCALE COMPANY has appointed Edward 





L. Strasser of Collingswood, N.J., to 
represent the firm in eastern Pennsyl- 
vania and southern New Jersey. He re- 
places L. L. Wilson. 


SEMI-ANNUAL meeting of the Fountain 
Pen & Mechanical Pencil Manufacturers' 
Association, Inc., has been set for 
June 21 and 22 at Pocono Manor, Pocono 
Manor, Pa. 





A NEW LEAFLET to assist small business con- 


cerns in obtaining Government orders 
for goods and services has been issued 
by the Small Business Administration. 
Obtainable at local SBA field offices, 
it is titled "Pointers on Government 
Contracting” and explains buying 
methods in respect to prime contract 
and subcontracts. 


Late and Important News for Our Readers 


PROPOSED ACQUISITION of Neenah Paper Com- 





pany by Kimberly-Clark Corporation 
will not affect the management and 
sales policies of Neenah. This was dis- 
closed in a recent letter to all cus- 
tomers from Lee Schubart, Neenah's 
president, saying: "There has been a 
close association between these two 
companies. Located as we are, and 
market-wise, the arrangement seems a 
most logical one, adding as it does 
rag content papers to the existing 
lines of sulphite and book papers man- 
ufactured by Kimberly-Clark ... We 
will continue to operate separately, 
retaining the same mill watermark and 
brand names..." 


SMITH-CORONA reports a net income of $389,- 





794 for the first quarter of this year 
compared with $215,294 for the same 
period of 1955. This is an increase in 
per share earnings from 66 cents to 
$1.15. 


PANEL DISCUSSIONS promise to be a lively 





part of the NOMDA convention program 
at the Shamrock Hilton in Houston, 
Tex., July 8-11. Executive Secretary 
Harold Mann has been polling the mem- 
bership to learn the type of panels 
wanted. 


PITNEY-BOWES, INC. was one of five firms to 





receive a first-place trophy at the 
first annual "national recognition" 
night of the Chamber of Commerce of the 
United States held April 30. The awards 
were presented by Boyd Campbell, Na- 
tional Chamber president and Jackson, 
Miss. stationer. Pitney-Bowes was 
judged outstanding among industries 
of its size in fostering economic un- 
derstanding among employees. 


HAMMOND STATIONERY CO. of Boston recently 





held the grand opening of its new store 
at 1295 Tremont St. 


GEORGE AGRELL, president of Addo Machine 





Co., of New York, returning froma tour 
of European branch offices, is quoted 
in the Journal of Commerce. He reports 
that the market potential for the busi- 
ness machine industry--at home and 
abroad--is growing at an unprecedented 
pace. Interest in American develop- 
ments in automation, systemization of 
record keeping and clerical efficiency 
Studies was avid. He tells of the dif- 
ficulties to be encountered through 
governmental restrictions, different 
ineach country. 
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expects to entertain the association's 
largest convention in history. Its wel 
come mat will be 
and breadth of its oil, cotton and cattle 
producing area for NOMDA 

Dave Silvers of New York City, 
president of NOMDA and Harold 


Mann, executive secretary, declar« 


All Invited 


“Every office machine dealer in the 
United States, Canada, Mexico, 
any other nation is invited to attend 
the convention trade 
Houston. It is an industry-wide affair 


rolled the length 


and 


and exhibit in 
Annually, many dealers who are not 
members of the organization take part 
in these conventions. If any are skep 
tical about joining up they must be 
ready to resist pressure because the 
urge will become very strong to sign 
up for membership once they see what 
the group does for its dealers. 
Although emphasis is placed on the 
ideal hotel accommodations and _ the 
varied program of entertainment, the 


office machine dealers of the United 


The Shamrock Hilton 
u he re the NOMDA d vention wili 
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States and Canada who plan to attend 
may be intrigued most by the fact that 
the greatest array of office machines 
in the history of NOMDA will be 
displayed during this 31st annual In- 
ternational Convention and Exhibit. 
There will be more exhibitors, and 
they have signed up for a record 
amount of in the Hall of Ex- 
hibits which is connected to the Sham- 
rock Hilton Hotel by a glass-enclosed 
walkaway. The Hall of Exhibits is lo- 
first floor. ? 


spac ¢ 


cated on the Here, 132 
permanent display booths are available 
for convention and sales displays, or 
more than 35,000 square foot of ex- 
hibit space 

Many manufacturers who were dis- 
appointed at Denver last year when 
space was exhausted have been able 
to find room in Houston. New prod- 
ucts will be on display, manufacturers 
waiting for the NOMDA meeting to 
announce new machines or accessories. 

The Shamrock-Hilton is situated on 
15 beautifully landscaped acres with- 
in minutes of downtown Houston, of- 
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--- Fabulous Shamrock Hilton 





fering the convention delegate all of 
the conveniences of a hotel plus the 
luxury of a resort. 

The reason for this Hilton Hotel's 
popularity since its star-studded open 
ing on March 17, 1949, are many. It 
is easily accessible from every point of 
Houston, located at the intersection of 
Main St. and Holcombe Blvd., both 
of which are six-lane streets with 
esplanades. Main St. is an expressway 
to downtown Houston, as well as be- 
ing the Interstate artery for Highways 
90 and 59 
Internationa! 


leave the hotel on schedule, and ex- 


Limousines from Houston 


Terminal arrive and 
press city buses run between the Sham- 
rock Hilton and downtown Houston 


in a matter of a few minutes. 


1000 Rooms 


The hotel is 18 stories high and 
has 1,000 rooms. 

On the lobby floor is the famed 
Emerald Room where all of 


NOMDA’s 


meetings will be held, as well as the 


luncheons and_ business 
annual banquet. Its lighting effects, 
thick carpeting, artistic drapes, color- 
ful chairs and table settings blend for 
an air of charm and relaxation. 
Every room has individual air con- 
ditioning, temperature and humidity 
control, 
visions for 
panels, Shamrock 
ment, or Muzak. 


television receiver, and pro- 


individual radio 


Hilton 


selective 


entertain- 


Children Free 


NOMDA visitors are reminded that 
there is no additional charge for chil- 
dren under 14 who come to the Sham- 
rock Hilton with their parents. And 
there's plenty for Johnny and Susie to 
do while their parents are in conven- 
The Shamrock Hilton 
pool has a special low water level for 
the kiddies to splash in. A fairy-land 
playground is maintained with slides, 


tion sessions 


swings and well-clipped lawn. A zoo 
and fishing pond are found at Her- 
mann Park, only a short walk from 
the hotel. Nearby are the Houston Art 
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Mu nd Contemporary Arts Mu- 

A full-size pool built to Olympi 
Games specifications will be available 
to ntion visitors—the largest 
pool at any hotel in the nation. It ts 
around this pool that many of the af- 
fairs of the convention are to be held 
[here are four diving boards, each ot 

lifferent height and all to Olympi 


Colorful cabanas surround 

two sides of the pool. 
Gala Entertainment 
NOMDANS will not lack for excit- 


tainment at their convention. 


Monday night will find the visitors 
having a delicious buffet at 6:30 p.m. 
at tl le of the hotel pool. Immedi- 
ately after dining, they will be enter- 
tained by the Corkettes in spectacular 
wate! nts including ballet, diving, 
comedy swimming and _ formation 


work. This water group has 50 trained 


CWi 

Tuesday evening's program is one 
it which the Texans entertain with a 
huge Mardi Gras complete with cos- 
tum ind prizes. This event will be 


Inder t supervision of the Texas 
OMDA. Starting at 9 P.M., it will be 
1 off with a dancing and a mid- 
ikfast served after the Texas 


T] lealers will be regaled on 
Wed lay noon by Morris Frank, 


O) e smaller dining rooms in the 


be Convention Setting 







<> 























The famed Emerald Room of the Shamrock-Hilton 


where the NOMDA luncheons and annual banquet u ill be held. 


known as one of America’s greatest 
humorists. Mr. Frank annually treks 
to Washington, D.C., to act as master 
of ceremonies for the famed Gridiron 
Club dinner. He also goes to the Na- 
tion's capitol to do the same honors 
at the Touchdown Club’s annual 


fiesta 





5 6-Hilton available for NOMDA meeting 





A banquet and dance on Wednes- 
day night will bring the four-day event 
to a close. 

Several fully air-conditioned mo- 
tels with swimming pools are located 
in close proximity to the convention 
site and many NOMDANS will take 
advantage of these facilities. They are 
all located on South Main St., which 
leads directly to the hotel. 


Pittsburgh Next Year 


June 30 July 3 inclusive have 
been named the dates for the 1957 
NOMDA convention and trade ex- 
hibit. The William Penn Hotel at 
Pittsburgh is to be headquarters for 
the event. 

Veteran NOMDA observers feel 
that Pittsburgh is a happy choice for 
the convention as it is centrally located 
from scores of large population cen- 
ters. Just recently, two more air lines 
were added to the large number al- 
ready serving this metropolis, making 
it easy to reach the steel city from any 
point in the United States. 
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Russell Brewington, president of the Texas 
Office Machine Dealers Association, will be the busiest 
nan in Houston during the annual convention. He is 


serving in a dual capacity as co-chairman of the 


entertainment committee with Ed Feigle as well as head 
of the Texans who will hold their own meetings during 
the four days of the event. 
We Texans just love to entertain folks of 
NOMDA and we are looking forward to having them with 
us,’ stated Mr. Brewington. 
Russell Brewington, We are expecting the biggest turnout in 
bresident, Texas OMDA NOMDA history and have set our sights accordingly 





Elmer Wheeler, ‘Sell the Sizzle and Not the Steak’’ man 
will be the principal luncheon speaker at the NOMDA 
convention 

He has often been dubbed America’s No. 1 
salesman. He even admits himself as he dreams up new 
ind novel ways that are certain to make sales 

I can hardly wait to get up before that 
gang of office machine men and women,” stated Mr. Wheelet 
when told of his selection. “Office machines are a live 
Elmer Wheeler item that bear a lot of selling pressure and I intend 
luncheon speakey to give it to them in Houston.” 


} 





... youll see them in Houston 


Known over the nation as a humorist, Morris Frank 
will entertain the NOMDA conventioners at their Wednes 
1y noon lunch on July 11. His specialty is making people 
laugh and his work is with the Houston Chronicle where 
has been a staff member for many years. 
We felt more than honored that Mr. Frank could be 
with us at our luncheon on Wednesday,” stated Ed 
Feigle, Houston chairman of the four-day event. ‘He is 





without doubt one of the funniest men I have ever heard and 
Morris Frank I know that he will keep the folks in constant uproar every 
Texas humorist minute he is before them 


The ladies of NOMDA will hold an organizational 
meeting on Tuesday morning, July 10 at the Shamrock 
Hilton. Officers will be elected to serve until 
the 1957 convention in Pittsburgh. 

Mrs. Henry Sassman of Victoria, Tex., has 
been asked to preside over the Houston meeting. 

Serving with Mrs. Sassman will be Mrs. Elizabeth 
Stemp, Madison, Wis.; Mrs. Georgia Steinke, Upper 
Darby, Pa.; Mrs. Margaret Ligon, Glendale, Calif.; 
Mrs. Mario Teschion, St. Paul, Minn.; Mrs. 

David Silvers, New York City; Mrs. Jimmie White, 
Sassman Texarkana, Tex.; Mrs. Donnie Peck, Oakland, Calif., 
toria, Tex and Mrs. Albert Tangora, Evanston, III 





Mrs. Henry 
] ra 
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NOMDA wives will have fun, too... 


e The ladies are never overlooked by NOMDA at the annual conven- 


C1r0Ons, 


Houston will not be an exception. 


Monday noon, all will want to hear Elmer Wheeler in his lunch- 


} address. 


On Tuesday morning the ladies will form their own organization 
ind then leave for Houston’s Milford House to attend a iuncheon and 





Mrs. Edwin T. Feigle 


chairman, ladies program 


musical. Howard Hartman, baritone, and Frederick Gibbons will pre- 
sent a program of numbers that have brought them fame in TV, radio, 
Hollywood and Texas appearances. Milford House is of special histori- 
al significance and will be described by a prominent Houstonian who 
s a member of the organization that directs the activities of the house. 

Tuesday evening will find the ladies busy getting ready for the 
huge Texas Mardi Gras to be held in the Emerald Room of the Sham- 


ock. 


Wednesday daytime will be spent in relaxation, readying for the 
innual banquet and dance that brings the convention to a close. 


... these manufacturers will exhibit 





exhibitors booth number 
fuitie Meckine GA. Wt..< ss ic seb cssa es 18-19 
R. C. Allen Business Machines, Inc. ........ 21-22 
Alma Office Machine Corp. .............. 11 
Alpine Gielees OSs. é.os.c6s ne esd st cocad 6 
American Dictating Machine Co., Inc. ........ 49 
American International Office Equipment 

OO caediaes codes tare eae ees eaten 68-69 
Aanestenns. Fas GN, +. 66 0 hk can eaness<dee 23 
Aes RE Gh. 6 vest ctneswadseaeeuetal 67 
Baco Ribbon & Supply Co. ... ccc cecccvses 71 
Bohn Depllcaiay Corp. .. ci cccsesevescn 27-28 
Der SS 3 a cbc co ce Seen tees steel 38-39 
CROGK SHUN Gi 0 ce suduceeneeseed BEES 66 
de SR cn cs dndveséutesdakseudaaee 41-42 
De Jur Amsco Corp. ........... ee 53-54 
Die, WS: Scicccn dene sk web ets woudl 12 
Ennis Tap @& Gelesbewk Gey .iscecesenscases 2 
2. 8. Wreevrrrrricre: . ere cee 50-51-52 
Pom & ire Gs GO. sw ccccccaanduwenees 37 
Gestetner Duplicator Corp. .............45:. 10 
ao a, A TREE eC Tee ete 20 
PROMOS ARS kn: 5:0: b-0 .0.b:dm bcd ac bee oe 70 
vee CGameeGoeee GO. « ioet ce dedenes Seas 61 
Indiana Cash Drawer Co. ..........2202e000. 4 
Inter-Continental Trading Corp. ........ 56-57-58 
St Pe Pe ee ee 46 
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Mate Vele, CHE 6 oi pak veuewa teen 63 
Maso Steel Products, Inc. ..........00008% 45 
National Cash Register Co. ........-5-065 29 
Olivetti Corporation of America .......... 34-35 
Palllard Produste, INC. 2... cc ccnccvecseeens 3 
Pearl Engraving Corp. ......ccccccssecsens 15 
Peerless Steel Equipment Co. ...........+.6+:. 9 
Remington Rand, Div. of Sperry Rand 

Ss ee ik a om ici einen 16-17-43-44 
ee ee ee 47 
Rex-Rotary Distributor Corp. ..........05065 48 
Rpdite:. Gee’ 6.6 cick ve etki Cee 62 
Rowell Vpaweiiar Ge... wc ctcckeveewee 7-8 
rere ee 75 
Shipman-Ward Mfg. Co. ...........646. 32-33 
Sep Garena MiGs 6 occ es ve cvadteseeseune 5 
Southwest Office Furniture Warehouse Co. ....14 
Sonia Ms. Ges aks's csc cis caves ues eweue 13 
Swift Business Machines Corp. ............. 24 
oe OS rere ree 30-31 
rrr 40 
J 8 re eo eee 1 
Victor Adding Machine Co. ................ 26 
WO Te So oc kn wecscicas te eee 59-60 
Weel Coast Gaee s < bsg costed eden cee 74 
Wholesale Office Machines Co. ............ 55 
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Salesmen 


Deserve Fair 





by V. L. CALDWELI 


John Wanamaker Co. 
Philadelphia, Pa. 


ompensation is perhaps the outstanding word 
C in the thinking of most persons today. With 
the high cost of living and the luxuries that have 
gradually become necessities to our way of life, we 
are all forced to consider this matter seriously and 
frankly. 

As employers and managers, we must think not 
only of our own compensations, but must give very 
careful consideration to our fellow workers 

In thinking of compensation in regard to salesmen 


we should list the following items that are all in 


cluded: money, sales and territory protection, and 


fringe benefits and security 


A salesman in taking a position in the office fu 


niture retail store expects to make a good living and 
advance his standards and position in life. 

Inside training and product knowledge are very 
essential to success and must be carefully considered 
However, my feeling is that the sooner he goes on 
an increase his learning by 


doing. Experience has always been, and will continuc 


the street, the sooner he 


to be the best teacher 
Choose Right Man 


Let us take a man, young, personable, and frankly, 


one who has had no previous sales experience in our 
field. Look for men in retail men’s furnishings, sport 
ing goods, or other types of retail businesses wher« 
they are dealing primarily with men 

These persons should have experience in apprais 
ing the needs of male customers, know how to fur 
nish these needs rapidly and efficiently, wrap up 


the sale and ha th ustomer on his way in the 


shortest possible time. Isn't that what we desire 
when we make personal purchases? Our customers 
want the same treatment. 

Give this new salesman 60 days on your floor 
and in your warehouse if possible. Take him to one 
or two of your major factories so he can see and 
understand manufacturing and finishing processes 
Help him make up his own sales ‘Bible the cat 
alogs and price lists he will carry with him. Show 
him how to study a catalog and price list so that he 


knows it as he would know a text book in school. 
Help Him Along 


Ask your other salesmen to help him, talk to him, 
and most important of all, be friendly to him. Your 
personal responsibility is to see that he understands 
thoroughly your business aims and ideals. Show him 
you are not just selling furniture itcmMs, but progress, 
modern thinking, and techniques that will help your 
customers in théir businesses 

At this point, let him try out his wings. I feel it 
is wrong to go with any new man and show him how 
to sell. We 
another. Let us be natural and develop our own tech- 


are individuals and should not copy one 


niques. Impress on him not to bluff 


Most of our customers know a lot about the prod 
ucts they buy and will not stand for wild or untrue 
statements. Tell him to admit he cannot answer 
some questions, but that he will get the answers and 
is excusable; blutfing is not. He 


return. Ignorance 


must be honest and sincere with his customers 


Give hin responsibilities right away. A territory 
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To Secure High Caliber Help, a Dealer Must Offer 


an Employee a Chance to Advance His Standard of Living 


s the best thing he can possibly have. Whatever area 
are in, divide it up into strict territories and as- 
sign each one to a salesman for his exclusive cover- 
Give him all the business that comes out of 
that territory, whether he sells it or it is sold in your 
‘tore by a floor or inside salesman. In return, make 
pay you by making a specified number of calls 
ew accounts each weck. 
Now, as to money! Start him at a minimum of 
$50.00, maximum of $70.00 per week, depending on 
ing conditions in your area. Give him the 60-day 
training period, and then put him on straight com- 
ssion with a drawing account of the same amount 
his starting rate. Pay all commissions in excess of 
draw monthly. Cancel all deficits in commission 
ounts at the end of the year, 
(The first year this will undoubtedly be necessary. 
However, he should make excess commissions not 
ter than the second year if he is developing prop- 
rly.) 


Establish Fair Rates 


Establish policies regarding merchandise returned 
istomers and put them in writing so that no mis- 
lerstandings can arise. 

Establish fair commission rates, preferably based 
gross profits. A good rule to follow is never pay 

ore than 20° of the gross profits. 

As the man progresses, take him into your con- 
nce. Show him your overhead figures, your costs 
loing business. He should be a partner in your 

thinking and prove to himself the need for profitable 
lling, inventory turnover, and the like. 
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ompensation 





V. L. Caldwell 


former president National 
Office Furniture 
Association 


Establish regular vacations in the summer months 
and pay for those periods yourself, perhaps on a pro- 
rated basis of his yearly earnings (never less than 
his weekly draw). Reward loyalty and long service 
with additional vacations. These are bonuses, but are 
earned. 


Give Added Benefits 


Group insurances and health plans are wonderful 
things and should be incorporated wherever possible. 

If you have decorators and designers whose know!- 
edge is necessary to the salesman to obtain his com- 
plete installations, he should help pay for that serv- 
ice,—an equitable split in commissions is a good 
way of doing this. The same thing should apply to 
an inside salesman’s making a sale to a customer in 
a protected territory. If a sale is made under this 
circumstance to a cailed-on account, make it a 75-25 
split—the larger amount to the outside man. To an 
uncalied-on account, 50-50. The incentive is to call 
on more and more prospective customers. 

Now one more thing! There should be no house 
accounts. All accounts must be assigned to a sales- 
man, and he must be expected to call on them regu- 
larly, handle all adjustments, and perform all services 
connected thereto. 


Your results can certainly be foreseen. The organ- 
ization will be happy and contented. Your own con- 
centration can be directed to merchandise, display, 
sales help and sales training, new items and methods 
of conducting your business and servicing your cus- 
tomers through your salesmen 
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‘SERVICIO ES 
EL SECRETO 


In Spanish or English, Service 


Proves the Secret to Successful Sales 


mphasis on the office machine service 
department is credited with high-volume 
sales of business machines at Warner's Office 


- 


Equipment Co., 1623 Charleston Ave., Mat- 
toon, Ill., according to store owner William 
M. Warner, Sr. 

Of the store’s total annual gross volume of 
$350,000, the sale of office machines is re- 
sponsible for $75,000, Mr. Warner revealed 
as he went on to say, ‘The sales of office ma- 
chines may be credited to the emphasis and 
promotion of the service department and the 
exaltation of the repairman /serviceman.” 

Warner's boasts the most complete office 
machine service department in this area, draw- 
ing customers from 10 surrounding counties 
as well as patrons from this city of 18,000. 

Two salesmen and two servicemen travel 
the outlying territory to pin down sales through 
the Warner methods. 

A particular believer in this Service/Sales 
method is Warner’s ace serviceman, Mexican 
born Juan De Dios Ayaly, formerly of Mon- 
terrey, who aptly puts the Warner application 
of the idea in Spanish, ‘Servicio es el Secreto.’ 
Service is the Secret! 

“When full value is given through service; 
full value in cash money is paid willingly by 
the customer for this service,’ he emphasized. 

Mr. Warner further explained that, ‘‘Sig- 
nificance and importance to the service depart- 
ment is realized by the application of two 
principles: First, employ only highly skilled 
technicians and pay them well. Second, charge 
a good price for services rendered. Sales, 
through this plan, follow naturally when your 
servicemen learn to ‘sell machines with a 
screwdriver.’ ”’ 

Training servicemen since World War I, 
Mr. Warner has been in the habit of training 
his own men. “I have now turned over most 
of this training process to Juan, who has been 
with me over a year,’ the store owner ex 
plained. 

Warner believes that when a_ serviceman 
explains the “mysteries of a machine to a 


customer or prospect, that serviceman ts in 
an excellent position to sell machines. For that 
reason the Warner servicemen, making a call, 
keep sales well in mind. 

Often, the mere mentioning that a customer 
needs a new machine is responsibie for an 
easy sale by the alert repairman. 

“The only man who does not make outside 
calls is Juan, but he is kept busy right here 
in the shop he is one of the best mechanics 
I've seen, Says Mr. Warner. 

Juan Ayaly was educated in Mexico, and 
has 12 years experience in the business. Glow 
ing reports were received by Mr. Warner from 
the office of the American Consulate in Mon- 
terrey. Warner decided to hire Juan despite 
the red tape involved in hiring a Mexican. “I 
have never been sorry,’ says Warner, who 
went on to reveal that advertising in the vari- 
ous business journals was responsible for his 
hiring top personnel 

The two other men in the Warner shop 
include Ned Gullion, with 3 years experience, 
and Marion Sharp, an apprentice of six 
months 

"You might say that service is our leader, 
Bill Warner says. “We charge $5.00 an hour 
for our repair service the idea being that 
the service is worth it and anything that is 
given away for nothing is worth just that 
nothing!” 

“It is difficult,’ says the owner, “to attach 
any importance to anything that is free. Since 
our service is important to us we must charg« 
to pass this theory along to our customers.”’ 

The service department is spotted to the 
rear of this modern commercial stationery store 
It is complete in all respects. A lathe is part 
of the equipment used for the repairing and 
maintenance of all types of adding machines, 
duplicators, ditte machines and_ typewriters 

By getting the customers to believe in our 
Service and educating them to pay the price 

we can hold them for future machine sales, 
he idded 

[t's just like Juan says,’ Mr. Warner said 
‘Servicio Es El Secreto!’—MHV 
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MONTHLY MUSINGS ON SALESMEN 
AND THEIR PROBLEMS 


by L. R. Addington 
Vice President 

Stock Sales 

Art Metal 
Construction Co. 


@ Today, there are many new and 
young salesmen in the market places 
of our country. 

These young salesmen must be 
trained so that they will become skilled 
enough to pay their way. 

This article will deal only with one 
aspect of the problem, which is: ‘‘What 
does management need to do to help 
the new salesman get started right on 
the road of successful selling?"’ 

A salesman's first call can and should 
be made with confidence and self as- 
surance if he knows what to say and do 
when brought face to face with the 
prospect, or customer. 


1. He should state articulately why 
he is making the call. 
2. He should have a definite service 


or product to discuss. 

3. He should have definite knowledge 
of the account on which he is calling. 

4. He should recount briefly the other 
firms who have found in his company a 
good place to buy. 

5. He should know how to ask per- 
tinent questions. 

6. He should realize that a good 
salesman visits with customers and does 
not lecture. 

7. He should be as relaxed as when 
visiting an old friend for only a friend 
gives his time to listen. 

The writer has recently asked many 
business acquaintances as to their first 
impressions of new salesmen and with- 
out exception the unanimous observa- 
tion has been that very few of them 
know what to do or say on the first 
interview. 

We will not dwell here on how to do 
this job of first call training on the part 
of both salesman and salesmanager. 

We can say, however, that when the 
salesman is trained to make his first 
call he is also prepared to make all 
subsequent calls better. 
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Blotters and Circulars 


Build Promotion Program 


promote ideas 


he office supply dealer who is 
everlastingly sales promotion 
minded can find a multitude of ideas 
all about him, and putting these into 
use in the form of direct mail over the 
years will gain a steadily increasing 
trail of customers who will find thei: 
way to his store and a resulting ris 
in volume will follow 
This has 
John Bryan, partner in the E. M 
Bryan Company who has been putting 
out some 2,500 monthly blotters and 


been the experience ot 


circulars over the last 30 years to gen 
eral commercial users of office supplies 
and stationery in the metropolitan area 
of Washington, D. C. Supplementing 
this with weekly newspaper advertise- 
page of an 


E. M 


promotion 


ments on the editorial 
afternoon 
Company 
program with goodwill house-to-hous 


calls in Alexandria or Arlington, Vir 


newspaper, Bryan 


furthers their 


ginia, Silver Spring and Wheaton, Md 


and other suburban points. Blotters 
and circulars are left on these calls 
after a short interview on what E. M 


Bryan Company stands for 
Called Embcogram, the blotter con 
sists of a few jokes, the flower of the 


month, birthstone of the month, cal 
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endar of the month and the company’s 
name, address, telephone number and 
business. As soon as the 2,500 blotters 
are off in the mails, Mr. Bryan starts 
his search through publications of all 
kinds for the next month's jokes 

"It is unbelievable how many calls 
and comments we get from customers 
who have been receiving our blotters 
over the years and have failed to re- 
ceive one,” said Mr. Bryan, indicating 
the blotters cost $11 for 1,000 plus 
11 2C ~=postage “The 
sight of our name on the blotter which 
desks 


undoubtedly 


and env elope. 


is constantly in use on their 
throughout the month 
contributes to our steadily enlarging 


circle of customers 


Circular Mailed 


Supplementing the blotter is a four- 
page circular strikingly presenting a 
serics of items that E. M. Bryan wants 
to plug. Items of a particular line 
from regular merchandise may be se- 
lected, or overstock they wish to dis- 
pose of, or items that may find wide 
appeal to the commercial users of 
stationery they cater to 

Mr Bryan illustrated 
of ink was plugged and brought a 


stock reduction of 50°7. When E. M. 


an overstock 


by Direct Mail 


Bryan Company increased its furniture 
line, it was promoted in their circular. 
A new office appliance on the market 
like a folding machine or duplicator 
their 


is brought to the attention of 


customers 


Cost Is Small 


Prepared on an offset printing ma- 
chine, the circular costs approximately 
$20 per 1,000, a very minor expense 
of the small dealer but 


within reach 


most effective for increasing volume 
and traffic, according to Mr. Bryan. 
Describing his approach to the prep 
aration of each month's circular, Mr. 
Bryan scans the three office supply 
trade journals for advertising ideas. 
A drawing of a newsboy screaming 
a headline, a baffled office worker, a 
baseball pitcher are all potential first 
circular 


page eye catchers for the 


These are cut out and filed in a folder 
Striking words 
are clipped in the same way—Amaz- 
ing, No Doubt About It, Money Sav 
You, etc. Then Mr 


Bryan takes the selling features of an 


for circular material 


ing News for 


item that would appeal to his trade, 
and inserts them in the circular. 
‘At this point I would like to mak« 


a suggestion to the manufacturers on 
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JACK BRYAN, Sales 
ger, Contacts Ke 2926 th 
Harrison for distribution 
f curculars on house- 


lo-VOuNSe Calis 


th lvertising copy. Instead of pre- 
vertising from the retailer's 
on how profitable an item 
ld be very helpful to have a 
ad presenting selling fea- 
the user’s standpoint. This 
lp the dealer considerably in 
tion of promotion copy on 
commented Mr. Bryan 
twice yearly a mailing of 2,- 
goes out on a 300-word 
prepared by Mr. Bryan on 
ind history of some every- 
the office supply business 
ionery , pencil”, ‘ink’ 


Tr) rt preces always elicit in- 


weekly newspaper adver- 
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Jimmie Bryan 





tisement “Here Comes Bryan’ is bal- 


looned along with a picture of an 
office item that is timely, its selling 
features and price. 


Tie-In Ads 


“We tie up our newspaper adver- 
tisement with national advertising and 
have used with good effect a stapling 
machine, ball pointed pen, umbrella 
rack, pencil sharpener, and laundry 
marking equipment’, added Mr. 
Bryan. 

There was one other feature of the 
program which brought new custom- 
ers. A house-to-house visit by a can- 
vasser On a part-time arrangement 
becomes a personal, informal distribu- 


Robinson }) i. 


Copy is prepared for printer 
by, left to right, Nathan 
Bryan, and 





JOHN BRYAN, SR., pre- 
pares monthly circular out- 
line, using OFFICE 

APPLIANCES’ advertisers 


for ideas. 


tion of blotters and circulars. 

He carries no order pad, and 
would not take an order, though he 
would alert us to a prospective cus- 
tomer in the market for an order of 
considerable size. This, of course, 
would bring him a commission. But 
our caller distributes our leftover cir- 
culars and blotters, and lets our neigh- 
bors know that we are ready to serve 
them,’ added Mr. Bryan. 

The store is located on an off-street 
and sorely in need of traffic. The pro- 
motion program costing less than 2% 
of gross accomplishes its purpose of 
bringing in new customers, retaining 
old ones, and stimulating sales volume 
in items or lines where needed.—BM 
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EDITOR'S NOTE—General Printing & Office 
Supply Company of Pontiac, Mich., is 
whick has enjoyed unusual success in selling Miami 


concern 


autographic registers and sales forms, The 

selling methods, we believe, are worthy of 
being told to other dealers through the medium 
of OFFICE APPLIANCES in order that they can 


gain inspiration for milar merch indising 


ased on this experience in making success ‘register’, 
B owner George A. Wasserberger of General Printing 
& Supply Company, Pontiac, Mich., concludes that an 
energetic department for the merchandising of sales forms 
cannot help but add to the sales volume, profit and pres 
tige of the dealer. 

And it’s no secret why this this firm has grasped the 
opportunity to make “‘plus’’ sales of autographic registers 
and forms. 

Both in over-the-counter and outside sales solicitations 
the Pontiac establishment constantly emphasizes the fact 
that the backbone of every business is made up of systems 
and forms... 
sale, whether the customer is new or old 


tools vital to the smooth accounting of every 


Thus, everyone in the General Printing & Office Sup 
ply Company sales department is alerted to the fact that 
records must be kept of sales and check receipts. The 


potential in such a sales pitch has been found to be great 
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Autographic Registers and Forms 


36 alm 


Oe ed —_ 


T2he awe 






no 





and the Michigan dealer is serving his best interests by 


selling autographic registers and forms 

Owner Wasserberger observes Every new business 
undertaking must be supplied with basic requirements 
office supplies, furniture and machines. The prospective 
customer usually visits a store for these obvious things 
Here is our strategic moment to employ sales imagination 
It is our opportunity to make two blades of grass grow 
where only one grew before. If the new business project 
involves any element of sales or service, recommenda 
tion providing for sales forms is usually warmly wel 
comed 

How does General Printing & Office Supply Company 
merchandise the tools and supplies for spot recordkeeping ? 
Here's the procedure: 

Autographic registers are always conspicuously displayed 
on a counter and a visit to this section invariably starts a 
sequence of purchases that meat long succession of sales 
for the store 

Once the register is selected by the customer, attention 
is directed to the form. Some buyers are satisfied with stock 
forms which may be rubber stamped. The majority preter 
individuality and buy a custom-printed job. Even in this 
latter case, stock forms are suggested for temporary us¢ 
until the printed forms arrive 

General Printing & Office Supply Company makes a 


practice of having on hand least 50,000 stock forms in 
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‘ms Vital to This Sales Picture ‘ 
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ind triplicate for two sizes of registers. 


Mr. Wasserberger’s deep-seated conviction that a 


must keep an adequate stock of merchandise on 





George A. Wasserberger 


@Most men have creeds by which they 
live. In the case of George A. Wasserber- 
ger, dealer in Pontiac, Mich., no words 
could more eloquently reflect his philosophy 
than the quotation from Henry Van Dyke 


“This is my work; 
my blessing, not my doom’. 

While the prime purpose of the accom- 
panying article is to show how General 
Printing & Office Supply successfully sells 
autographic registers and sales forms, it 
is fitting to consider the dynamic leader- 
ship that Mr. Wasserberger has given his 
company over a period of 28 years and the 
contribution he and his institution have 
made to the business community. 

Today, General Printing & Office Supply 
Company is known as the “Business Men's 
Department Store’ . . . so complete is its 
service through the four major divisions of 
office furniture, machines, stationery and 
printing. Each branch plays a contributing 


ha 1 and / NOU something about the subject. part in the company $s success story. 
. 4 few words of caution are expressed, however, by Mr. Significant is the fact that the manage- 
ng aie ; ment has shown vision by recruiting new 
Wasserberger regarding the sale of special printed forms. . 
O1 : é store personnel from the local high school 
row H ranks. Every year, two high school students 
)j {void promising overnight delivery. A reasonable are invited to learn the commercial sta- 
=P ‘ biel etn Ge D f tionery business from the ground up. These 
1 Sf i) y r< > > \ 5 athe g 4 . 
1ould always be stipulated. It 1s far better for a youths work only part time and are com- 
“ to use stock forms for an extra week than to be pensated for their efforts while doing so. 
a Sioned about not getting his special sales forms on a Their performance is graded and reported 
as | del 4 ’ f lw del to the high school and assumes the same 
‘ qaoubt! a¢ ry ‘ ~ (4 r > see ’ ve 
ivery date ssurance of too speedy deliver) importance as their classroom work. 
can be harmful. Sometimes . . . in fact . . . sales are made Thus, we find one merchant who is at- 
for ster and forms when the buyer cannot get refill tempting to solve an acute problem of how 
1y , 7 : to bring new, capable faces into the office 
LOT . Ori re . 
us existing machine equipment picture. 
It ot only new concerns that furnish the Pontiac Owner Wasserberger holds the unofficial 
with consistent selling sources. There is still another title of Pontiac's “weather man.” For some 
‘ years his store has invited the public to 
‘roup of prospects for systems and forms—the companies . , 
biz ) drop in and get the weather forecast 
; who are old in years and who are already using autographic through the aid of several instruments 
' rigged up near the store entrance. Such in- 
ere 
; , terest has stepped up weather awareness 
oh Outside salesmen representing General Printing & Office . < gh 
| ‘ in Pontiac and in consequence the store 
US ou] y make a practice ol soliciting orders from these last year sold between 400 and 500 barom- 
' } ° 2 ne i ‘Ce > 
hed companies, relying on proximity, personal con- eters ranging in price from $4 to $25. 
. ; Barometers, or autographic registers and 
promise of superior service to produce a trial : . 
forms apparently George Wasserberger 
( can cut the cloth to fit the pattern 
/56 OA-6/56 23 
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Turn Over Quickly 


... Youre Missing It! 








Fresh Moving Stock Produces Profit 


much will be realized, however, time for selling and contacting cus- 





@ “NO, JOHNNY,” the teacher's 
voice shrilled, “the answer is $1.- 
80.” 

Johnny kept his head bent ove: 
the paper, making irrelevant marks 
with his pencil while his left hand 
ran nervously through his hair, in- 
dicating impatience with himself 
for creating this scene. 

“Johnny, it’s so simple,” the 
teacher said more calmly, realizing 
diligence on her part was required 
if Johnny was ever to master this 
turnover procedure. 

“You buy 6 apples at $.05 each 
and sell them for $.10; repeating 
this buying and selling 6 times, you 
have made $1.80—; you've also 
turned your original $.30 invest- 
ment over 6 times.” 

As if an atom might have just ex- 
ploded in his mind, Johnny said, 
“Yeah, yeah, I see now! It’s how 
many times you spend a given sum 
of money, right?” 

Right? Johnny was! 

This business college scene trans- 
ferred to the center of our industry 
—with one of us portraying Johnny, 
the desperate learner, would not 
produce a right answer as promptly 

Judging from our stocks, visible 
and warehoused, little knowledge of 
TURNOVER has penetrated our 
thinking through the years 

A store, efficiently managed, with 
fresh, desired stocks, always makes 
money. We all know a $25,000.00 
stock properly managed and con- 
trolled will make a profit, and if 
doubled to $50,000.00, twice as 
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few of us are aware a $25,000.00 
stock can be made to yield twice as 
much without doubling it. 
TURNOVER QUICKLY ..... 
you can’t afford to miss the profits 
that are rightly yours. Dead stock 
that moves only as “a figure on your 
financial statements” and the money 
lving idle in “your buying mistakes” 
can easily be re-spent to quicken 
vour turnover..... converting you 
to the faith and beliefs of the mer- 
chandising world: Turnover, the 
miracle performer. 
Lack Understanding 


Lack of understanding and a ret- 
icence to incorporate new, improved 
storekeeping methods precludes 
from our operations the increases 
afforded from proper stock and cap- 
ital turnover. 

Our industry prides itself in fab- 
ulous warehouse stocks, seldom 
weighing “the unturning capital” 
invested against the savings “dis- 
count for quantity” buying produce. 
Our stores are stocked to the hilt 
with quantities bought from hungry 
manufacturers who enticed us to 
buy with offers of additional dis- 
counts. 

This practice is universal. Every- 
one wants to buy as cheaply as pos- 
sible—but where investments tie up 
large sums of money, plus ware- 
house costs, savings become slight. 

Keeping smaller stocks on a per- 
petual basis requires less stock work 
—allowing your employees more 


tomers. With fresh “in style” mer- 
chandise, the sales force is much 
more eager to sell; volume naturally 
increases with enthusiasm. 

In our industry it is not uncom- 
mon to hear the salesmen and man- 
ager complain about inefficient 
stocks or to harass the buyer..... 
but support of installing new stock 
control systems is unheard. These 
controls guide a buyer and disallow 
over buying or being understocked. 
Cooperation and support of all 
hands are necessary to its effective- 
ness. 

Managers, the industry over, cling 
to the minimum-maximum system 
for keeping store. Today, with every 
manufacturer innovating and re- 
designing their products, style has 
supplanted staple “always good” 
stock. 


Miss Trends 


An item that has a 100/300 
minimum-maximum set-up may go 
“dead on the vine” before the buyer 
ceases stocking it at the maximum 
amount. This old plan precludes any 
chance of following trends of the 
market. It is treacherous for buyers 
and dangerous for stores. 

Net profits, which in our business 
are slight, due to our discount jag, 
can be increased with a quicker 
turnover. Using the same money 
over and over again, with no major 
increase in personnel or operating 
expense, will produce net profit in- 
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creases immediately. 

With so much new blood coming 
into our industry, sons of owners 
and heirs of businesses, alive with 
new thinking, are constantly pre- 
senting the subject of net profits 
and turnover to the older contin- 
gent 

These new men to our industry 
have heard talk of turnover, yet 
they are completely baffled as to 
its adaptability to our businesses. 
lo the majority of these novices, 
it’s a magical, fantastic work they 
believe in, but do not understand. 

fo them it sounds too good to 
be true; “turnover” will relieve all 
the old headaches Dad bemoaned 
through the years. Stocks and the 
store kept in a clean condition with 
net profits and volume increasing 
just by the miracles of turnover 
sounds too good to be true. 


Find Turnover Rate 


In our industry it is not enough 
to divide the stationery, furniture, 
duplicating, business equipment, 
and accessories into departments in 
order to arrive at a turnover rate. 
Further break downs within these 
departments are essential. 

In our stationery department, for 
an example, a break down by cate- 
gories would be pens, pencils, and 
ink. Though all of these items are 
in the stationery department, each 
is turned over individually and its 
rate is a separate figure which is re- 
quired for an overall, proper turn- 
ing of your stock. 

Chis individual check by category 
is essential since, though your turn- 
over picture overall may be satis- 
factory, one of these categories, may 
be slow because of poor selections 
or faulty buying. Dividing merchan- 
dise into categories and watching 
its activity quickly exposes slow 
moving items and forces reductions. 
Capital for reinvestment is created 
to be re-spent on faster moving 
merchandise. 

To further hasten turnover in 
categories, price lining is of the ut- 
most importance. 

We are all familiar with $1.98, 
$2.98, and $3.98 prices—$.59 and 
$.98 ring bells for us in any retail 
store. These prices are established 
and came about through “price lin- 
ing” 

It is not only necessary today to 
have the wanted merchandise in 
your store, but it is necessary to 
have the wanted merchandise in the 
accepted price range your customer 
wants 

For example, merchandise that 
could be profitably sold at $1.09, 
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$1.13, or $1.16, is better sold at 
$1.09. This elimination of excess 
retail prices hastens turnover and 
eliminates confusion, both with your 
sales force and your customers. 


Two Cents Difference 


It is very strange but the differ- 
ence between $.98 and $1.00 is a 
great deal more than two cents. The 
volume the $.98 figure does as com- 
pared to the $1.00 more than com- 
pensates the pennies lost. No one 
ever accused us of being gullible 
Americans, or did they? 

In our industry it is difficult for 
us to comprehend these aids to 
storekeeping. This condition exists 
because we have never permitted 
ourselves to leave the realm of sup- 
plier, and to delve into the merchan- 
dising practices established through 
trial and error by fellow merchants 
in other fields. 

Merchandise Managers Division 
of the National Retail Dry Goods 
Association published a book, “The 
Buyer's Manuel”, in 1931. This 
book is a bible for merchandise con- 


by Eugene Barnes 
Merchandising 
Advisory Service 


Washington, D.C. 


scious people. It is read and re- 
ferred to by merchandise managers 
throughout the United States and by 
buyers and department heads. It ts 
here highly recommended. If this 
book is placed in your store as a 
reference for your managers, the 
principals set down will penetrate 
their thinking. Your store will come 
to life with the activity that proper 
merchandising necessarily generates. 


Stock Needed 


The old idea, so prevalent in our 
industry, of thanking the Good Lord 
when something is sold, must go if 
we are to progress. The day of buy- 
ing cheap, selling for the most we 
can get and banking the profit is 
gone forever. It is impossible to be 
competitive, operating on this basis. 
We must have current stock to at- 
tract Our customers, 

Since the discount has grown so 
enormously in importance in the 
operation of our businesses, we now 
have more shoppers in our stores. 
The stores that look alive and as 


though they can do a conscientious, 
intelligent job of supplying or plan- 
ning snare the customers as they 
wend through our establishments, 
comparing discounts and “occasion- 
ally” furniture. 

Our position, in the merchandis- 
ing world, has become more pre- 
carious since this great, new office 
interior bonanza has developed. We 
are competitors of alert, astute 
thinkers in the architectual and in- 
terior designing fields. These newly 
arrived competitors have a faculty 
for making their talents produce 
“customer appeal”. It is essential 
that we make our stores do for us 
what their talents do for them. 


Others Carry Lines 


Shopping your own town, you'll 
find your lines in any number of 
stores that are completely unlike 
your operation in general scope. 
These stores have not been back- 
ward in their approach to business; 
transgressing as need be into un- 
orthodox fields to maintain volume 
and increase capital turnover; aban- 
doning all previous codes and regu- 
Jations that had once been their by- 
laws. 

Being at the brink of changeover 
from old to new, with a desperate 
desire to accomplish a goal, tenden- 
cies to over-elaborate often occur. 
Many dangers arise as you begin 
to work your turnover to the proper 
speed for your store. 

Too fast a turnover can be as 
dangerous as too slow a turnover. 
It is essential that we buy large 
quantities of fast selling merchan- 
dise, but continue to buy small 
quantities of the slower moving mer- 
chandise. 


Show Values 


Harper Brothers, Inc., in Green- 
ville, South Carolina. In their cur- 
rent advertising campaign, a large 
one-half price clearance ad was run. 
Next to this ad, a smaller ad of 
regular priced, better merchandise 
was placed. 

Psychologically, this joint adver- 
tising gimmick established the qual- 
ity of the store and made the values 
in the clearance seem greater. Ac- 
cording to Harper’s Sales Manager, 
Fred Mathews, this ad produced 
more traffic than any clearance pre- 
viously. 

With so much new thinking enter- 
ing our industry and so many aids 
being offered by our associations 
and. trade journals, logically, we 
have no alternative but to..... 

“TURNOVER QUICKLY ..... 
and stop missing our profits!” 
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Some columns of selling ideas based on the experience of smart 
salesmen both in and out of the office appliance field. 


@ KNOWING THAT I'VE writ- 
ten several books on showmanship, 
people frequently ask me, “What’s 
the best example of showmanship in 
personal selling that you've ever 
seen?” 

This is a tough—and almost un- 
fair—question but I have to answer 
it. And I usually tell about the sales- 
man for the Maryland Casualty 
Company who used to give his pros- 
pects a rabbit’s foot. He would say, 
“there are only two things that can 





IT DIDN'T RELP 








help you when it comes to an acci- 
dent. One is luck to prevent the ac- 
cident, the other is insurance when 
you have one.” 

Then he would give his prospect 
the rabbit’s foot saying, “this may 
bring you luck.” Then, waiting a 
few seconds for a feeling of appreci- 
ation to set in, he would add, “but 
remember, it didn’t help the rabbit.” 

rr * * Fr ¥ 

Last week I was rereading a won- 
derful book on selling by my friend 
George Taubeneck called “One 
Foot In The Door.” This provoca- 
tive title is a good clue to the kind 
of incisive thinking you can expect 
from Taubeneck. The reason for 
mentioning the book is that I want 
to write a short epic about a nearly- 
true statement he makes in the 
opening pages. He writes, “good 
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salesmen . . . will resort to reading 
only when nobody in the lobby or 
the bar is willing to strike up a con- 
versation.” 

If this were said as an accusation 
it would be a pretty damning thing. 
But knowing that Taubeneck is him- 
self a good salesman—and HE 
reads—I know he doesn’t mean it 
that way. On the other hand, he 
doesn’t explain his remark—hence 
this item. 

My own explanation is going to 
be an accusation—but not of the 
salesman. The simple fact is that 
most stuff written for salesmen is 
not worth reading: To paraphrase a 
wartime phrase, “there’s too much 
—too often.” And too dull. 

What’s the answer? I think we 
may find it in a story my own father 
told me 30 years ago. A speaker 
was disturbed because a man in his 
audience fell asleep. He called out 
to the man’s neighbor to wake him. 
The reply was—“you wake him— 
you put him to sleep.” In plainer 
English—it’s up to management to 
be more understanding of sales- 
men’s problems. 





A new wrinkle in pre-packaging 
was introduced in Cleveland by 
Kroger in offering “his” and “her” 
porterhouse steaks. The two are 
packed together—the big one, of 
course, is for “him.” 





* * % & 

There was a cartoon in Collier’s 

a while back showing hubby moving 

the furniture energetically while his 

spouse remarked to a friend, “it was 

easy! I just asked him if he didn’t 

think he was getting too old to help 
with the housecleaning.” 

Fine object lesson in selling here. 


by ZENN KAUFMAN 


The littkhe woman had used the 
soundest appeal in the book—she 
had subtly (?) touched on the pros- 
pect’s vanity. How unlike the egotis- 
tical screen actress who after mo- 
nopolizing the conversation finally 
said, “now let’s talk about you. 
What did you think of my last pic- 
ture?” 
Better to light a candle than to 
curse the darkness. 
—Anon. 
Hardware stores in lowa had 
good results from a promotion orig- 
inated (and copyrighted) by Lenn 
Howe, newscaster of Station WHO 
and WHO-TV. Called “Lenn Howe 
Peanut Days”, the plan brings store 
traffic through the offer of free pea- 
nuts and a chance to meet Lenn 
Howe in person. Over 31 tons of 
peanuts were given out in 130 stores 
attracting over 300,000 people 
who not only ate the peanuts and 
met Howe, but also stayed to look 
at and buy merchandise. Slogan of 
the drive was, “Eat all you want 
but leave the hulls on the floor.” 
* * & & & 
John A. Stevenson, when presi- 
dent of Penn Mutal Life Insurance 








Co., told a story about a telephone 
lineman who had suffered a broken 
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leg. He was taken to the hospital 
for treatment. After the leg had 
been set, a pretty redheaded nurse 
asked how the accident had hap- 
pened. He enlightened her in the 
following words: 
“You see, lady, it was like this. 
| was out stringing for the com- 
pany and I had one ground mole. 
He was up a big come-along and 
she was a heavy one. I was pullin’ 
on her and yelled to the mole 
to give the guy a wrap; instead 
he threw a Sag into her that broke 
my leg.” 
“| don’t understand,” said the 
redheaded nurse. 
“Neither do I,” said the lineman, 
“the darn fool must have been 
crazy.” 
Keep this story always in mind 
when spending any great sum of 
money on your goods, printed mat- 


ter, speech or sales talk that some- 
body else is supposed to under- 
stand, appreciate, or comprehend in 
his own terms. Most of all, never 
get ahead of the other fellow’s an- 
ticipation. 

Leading the parade is fine, but 
being an hour ahead of it is fatal. 
The public takes time to absorb. 
Your mind, when you write copy, 
or talk, is two jumps ahead of each 
word. Your reader or listener is at 
least two jumps behind. 

As we have already suggested, 
perhaps thirty-five times, the mass 
“mind” is amazingly simple. 
Thought is difficult. And unexpect- 
ed. Ask even an average man 
whether Mickey Mouse is a cat or 
dog. You'll get an answer but only 
one in ten will immediately remind 
you that he’s neither. Try it. 

* * * & 


That all things are comparative 
is illustrated in the story of the 
young bride who was asked by her 
mother why she had married a 
drunkard, Her answer was, “I didn’t 
know he drank till one night he 
came home sober.” 

* * *# & # 

The Seng Book suggests that we 
take a tip from a leading manufac- 
turer in another line who says, “we 
will fire a salesman who walks into 
a prospects office and asks, “how’s 
business?” Maybe the prospect had 
a fight with his wife that morning; 
maybe a shipping clerk failed to 
satisfy a customer and the customer 
took it out on the boss; maybe 
something has gone wrong in the 
store and the buyer is upset. Don’t 
ever ask, “how’s business?” If it is 
good, the buyer will tell you so. If 
it is bad, you don’t want to know it! 




















the 
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OtIS- : , . . . . 

got There is a great deal to be said for making your direct mail look as attractive as 

eal possible. A well set up letter, using a two-color ribbon, if you like, to give emphasis 

acs here and there, with short paragraphs well punctuated, is time well spent. 

pic: —Advertising & Selling 

in to : : 
. W ” : 

_ A “LOST-SALE” QUIZ 

- 3 I les beca : 

Poe : Sympathetic Sumner ... He loses sales re 

Lenn : : 

VHO : . 
~ sé te] 7 

lowe : THE TENDERHEARTED THRUSH a) ...he called on prospects whose busi- - 

tore : _ : 

sie : . wastes most of his valuable selling time a too poor to justify an : 

enn : listening to his prospect's touching tale of : 

s oO! : business blues. b) ...he doesn’t point out how his prod- : 

sun : uct could help business. : 

Op e > . 

hae c) ...he spends the remainder of his : 

‘ ia . sales call telling the prospect his : 

tee ; : troubles. : 
: That's right, Sumner (b) never thought of point- : 

resi : ing out how his product could build sales. In this : 

ance : case the prospect sold the salesman the idea : 
: that business was slow. And the poor softhearted . 
. salesman didn't have the heart to even ask for : 

: an order. ° 

) . : 
: If the condition does exist that the prospect is : 
: having a poor spell, give him a sales idea or . 
. two. He needs that more than sympathy. Show : 

a : your sympathetic nature by pointing out how : 
: other customers are using your product or service : 
: , G.D me to cure their business blues. : 

one : : 

ken Snece seeee TITITITITITITITIITITIITITirrrriiririiirriiiriirrirriiiiiri rrr eee 
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Philadelphia Stationers 


Work on Premise that 


Every Customer Is 


A ‘Package’ Prospect 


@ EVERY CUSTOMER in need 
of office furniture is a prospect for 
a complete office if an effort is made 
to plan the office from scratch. Such 
a policy is followed by the Philadel- 
phia Stationers, Philadelphia, and 
has resulted in the greater sale of 
office furniture. 

“Instead of selling a customer a 
piece of office furniture, we interest 
him in a complete floor plan and 
work from there,” explains Herman 
Marx, firm partner, “and because 
we are geared up to handle the en- 
tire job, including floor coverings, 
partitioning, painting, lighting and 
so forth, we invariably wind up with 
a sizeable contract.” 

Key to the sales policy is this 
firm’s office planning operations. 


Salesmen make a complete survey of 
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the customer’s needs and require- 
ments than go ahead and lay out 
a floor plan that will meet their re- 
quirements. 
Assist Customers 
“We assist our Customers in mak- 
ing the most of the room available 
to them and help them in the proper 
selection of their office furniture,” 
emphasizes Mr. Marx. “Very few 
customers know anything about 
office planning and they often make 
the mistake of buying improper fur- 
niture to suit their needs and at the 
same time have a lot of waste space. 
By planning an office for a customer 
instead of just selling them a piece 
of furniture, you are actually ren- 
dering them an invaluable service 
and at the same time building up 
your own sales volume.” 





OFFICE PLANNING 


In surveying a Customer’s require- 
ments, the number of desks, chairs, 
files and associated office equip- 
ment is itemized. Then a compre- 
hensive report is made on the use 
given this furniture. This informa- 
tion helps the ‘office planning spe- 
cialist’ to prepare a suggestive list 
of the most suitable types of furni- 
ture needed for each particular job. 

“Many times a smaller desk will 
do in place of a larger one and in 
other instances a larger desk will do 
the job of a few smaller ones and 
perhaps a table,” Mr. Marx pointed 
out. “By knowing the particular 
jobs that are handled in the office, 
we can suggest the right type, size 
and model furniture that will give 
the utmost in satisfaction and take 
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best advantage of the space avail- 
able 

\ scale floor plan is laid out for 
the customer to show him the exact 
location and position of the office 
furniture. The customer co-ordi- 
nates his ideas with the floor plan 


prepared and the combination of 


ideas provides the customer with 
best in office planning. 


Decorate Office 


“Once the office is planned and 
the furniture selected, the next job 
concerns itself with lighting, decora- 
tion and fashion accessories for the 
office,” says Mr. Marx. “We have 
our own crew of carpenters, paint- 
ers and electricians who can make 
a twentieth century office out of any 
space and because we offer our cus- 
tomers a one-stop service, we usu- 
ally wind up with a complete office 
planning job. 

“Our sample offices give custom- 
ers an idea of the lay-outs that we 
feature,” explains Mr. Marx, “and 
we can work from there. They can 
see the large s2_oction of wood and 
steel furniture that we handle and 
we can work with them very closely 
in selecting just the right furniture 
that they need.” 
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Philadelphia Stationers employs a 
force of eight salesmen who are 
trained in office planning. Periodic 
meetings are held at which time 
office rebuilding and planning is 
discussed. The training and ability 
of these employees has helped to 
earn them the title of specialists by 
their customers rather than sales- 
men. 

The firm is one of the oldest in 
the Quaker City and was purchased 
by Harman Marx, Bert Wolf and 
James J. Woods jr., in 1948. At 
that time they decided to leave their 
center of city location and move to 
a ‘fringe’ area where they could ac- 
commodate customer parking and 
have more room for display and 
warehousing. The opening took 
place in late October and was her- 


alded by an open house to the trade 
and its customers. 

The Philadelphia Stationers ad- 
vertise periodically in the newspaper 
and concentrate their advertising on 
the business, financial and industrial 
pages because they feel that it 
reaches their most receptive audi- 
ence. Most of their ads are centered 
around the planned office theme. 

“Our salesmen are the backbone 
of our organization because they are 
constantly calling on the trade,” 
says Mr. Marx. “And because they 
are specialists in office planning, 
they can make the most of every call 
and write large orders instead of 
taking an order for a small list of 
supplies or a single piece of office 
furniture.” —PL 





PHILADELPHIA STATIONERS new “fringe” location. 


DIVIDENDS 
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HERMAN MARX shows 
prospect choice of up- 
holstery for chair in 

( omple le offi é 

package. 


29 











30 


LEOPOLD DESKS ... enhance the 
dignity of these interview quarters in 
the Security State Bank of Great Bend 
Kan. Spencer Office Furniture Co. of 
Great Bend made this installation. Note 
use of planters in foreground to pro- 
vide appearance of separation for the 
section. 





Justallations 





COMPACT ... but highly functional 
teller stations by Art Metal Construction 
Co. are used in the Fourth South St. 
branch of the First Security Bank of 
Utah in Salt Lake City. Pembroke's of 
Salt Lake City, the Art Metal dealer, 
supplied these teller stations designed 
to put ample storage and drawer space 
—with easy drawer action—within quick 
reach. Side counters provide an air of 
privacy for each station without crowd- 


ing. 





COMMERCIAL ... department of the 
Woman's College of the University of 
North Carolina, Greensboro, selected 
Haskell of Pittsburgh desks for student 
efficiency and comfort as well as for 
school economy. The _ installation was 
made by Piedmont Office Suppliers of 
Greensboro. 
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St. i - ° . 
a LOUNGE COMFORT ... is supplied 
of by the use of General Fireproofing fur- 
hs niture in the new building of Employers 
re Mutuals, Wausau, Wis. Through the GF 
oe dealer in Wausau, J. P. Duskey, the 
‘ok quarters were equipped in custom up- 
of holstered GF lounge and sectional furni- 
a ture. End and coffee tables are pat- 

terned in conversational groupings. 





TO ACHIEVE ... a continuity of de- 
sign in the ultra modern building along 
with comfort and flexibility, Great West- 
ern Savings of Los Angeles chose new 
Browne-Morse executive desks with mar- 
proof Plastite tops. Colorful two-tone 
desks blend with interior decor. 





of GENTLEMEN OF THE JURY ... be 
ad seated in Milwaukee chairs. This is the 
ia attractive jury box setting furnished by 
” the Milwaukee Chair Co. through Berndt 
a Printing Co. of Fond Du Lac, Wis., for 
of the Fond Du Lac County court house in 


that c ty. 








WHO will be the 1956 Office 








He may be... 
A Dealer 
A Manufacturer 
A Dealer Salesman > 
A Manufacturer Salesman 
A Store Manager 1956 


Any Active Member of 
the Industry 





OFFICE EQUIPMENT MAN OF THE YEAR 


CONTEST RULES 


The contest is open to all in the industry “Service to community’, which could include 
dealers, manufacturers, wholesalers, employees work in service clubs, churches, schools, traffic, 
The only ineligibles are members of the trade press recreation, and other matters civic in nature. 


p association stafts ote : a 
and assoc Service to nation”, which could be work direct- 


Presentation of the award will be at the annual 
SOE ynvention next fall : ; 
NSOEA conventi . nation outside the limits of the industry 


Selection of the MAN OF THE YEAR will be ae. f ger 6 
Service to the association’, which naturally 


ly in government, or other activity affecting the 


based on these five primary qualifications: ‘ae 
relates to amount of time and the character of 


“Service to industry — local’, which could have 
; . ; work devoted to association activities 
to do with activities in chambers of commerce or 
one of the several organizations, work through the There is no limit on the number of nominees 
local or district NSOEA group, or other service just so long as their names and statements of 
local in character Industry national’, which qualification are received at OA headquarters by 
could relate to similar activities on a national scale. July 1, 1956. 
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Equipment 








Earl R. Kochheiser 


Robert S. Jerue Stanley Hall 





Paul Buckwalter 





Harry L. Fellowes "Chet" Williams 
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MAN OF THE YEAR? 


© eench for the man who will be designated the 1956 Office 
Equipment Man of the Year in the OA competition is in full 
swing. Through the co-operation of travelers club presidents, 
NSOEA regional governors, executives of other associations and 
many industry leaders the invitation to nominate candidates is 
being spread very wide. The judges face a big as well as difficult 
task in selecting the top man. 

Name your man in the coupon below and write a few para- 
graphs indicating why you think he should be chosen. Consider 
the five primary qualifications presented on the opposite page 
under the heading, “Contest Rules.” 

Remember — the contest is open to any member of the in- 


dustry except the trade press and association employees. 


© Nominations for the 1956 Award Will Be Closed On July 1! 


Nominating Ballot 


Office Equipment MAN OF THE YEAR 


Below is the name of my candidate for 1956. | attach a statement set- 
ting forth the reasons why | think he qualifies for the award. 


NAME POSITION 
FIRM NAME i, 
ADDRESS ciTY ZONE STATE 











My Name is .. . j 

NAME POSITION : 

FIRM NAME 
ADDRESS city ZONE STATE 

mail before July | to... OFFICE APPLIANCES, 600 West Jackson Bivd., Chicago 6. 

L ecsuscesseccesdscccsceusscocecosvesssestubesictacssuitaiibntosessebieanientensontindbddiiassaemelanne ; 
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Another Forward Step—OA Convention Reporter 


In this 52nd year of devotion to the stationery and 
office equipment industry, OFFICE APPLIANCES is proud 
to announce another first — the OA Convention Re- 
porter. 

When the NSOEA holds its annual convention Sep- 
tember 23-October 3 at the Conrad Hilton Hotel in 
Chicago, OFFICE APPLIANCES will provide day-by-day 
coverage in news and pictures. 


OA. Editorials. 





A diversified report on the convention happenings — 
free to each registrant — will be available for breakfast 
time perusal. 

Included will be newsy accounts of the convention 
programs and descriptions of new products on exhibit. 
The manufacturer, the dealer and the traveler will find 
the OA Convention Reporter on indispensable guide to 


Symbols 


Through the course of years, a good many of our more 
avid readers perhaps have noticed the two symbols which 
are displayed in the ‘‘masthead’’ or contents page of 
this publication. These designate our membership in two 
Associations — are, in fact, ‘symbols of integrity.’’ Their 
meaning to you, the reader, is both real and important. 

The ‘‘ABC"’ symbol, for example, tells you that we are 
members of the Audit Bureau of Circulations; and, thus, 
that our subscription lists are audited and verified semi- 
annually by unbiased and competent auditors. In addition 
to guaranteeing to our advertisers a verified, completely 
honest circulation — this symbol also proclaims that all 
of our subscribers are treated alike. And treated fairly. 
Circulation sales methods are rigidly controlled and must 
meet the highest standards of the profession. 

The ‘‘ABP’’ symbol! signifies membership in our indus- 
try’s trade association — the Associated Business Publi- 
cations; a membership, incidentally, which is partially 
predicated upon our adherence to the circulation methods 
and ethics evidenced by our ABC membership. 

The Associated Business Publications, celebrating its 
Golden Anniversary in 1956, has worked for 50 years to 
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of 


the industry knowledge and the entertainment which the 
national convention of NSOEA provides. 

We're happy to supply this convention newspaper as 
another addition to OA's service to the industry. Because 
the national convention has become so large in its scope, 
we believe that such a publication is necessary to pro- 
vide the intimate contact needed between the program 
and those in attendance. 

OFFICE APPLIANCES has the staff with the industry 
know-how and the technical experience needed to pub- 
lish a convention newspaper. With the co-operation of 
the manufacturers, who will recognize this as an in- 
valuable selling tool, we plan to furnish a worthwhile 
addition to the expanding NSOEA national convention 
services. 

‘Today's convention news today” will be our publi- 
cation credo. This will be a daily issue alive with the 
‘something extra’’ which the thousands thronging the 
exhibits and meeting halls of the Conrad Hilton will 
greet with eagerness and retain for perusal on arrival 
home as well as during the convention. 

lt is the same kind of forward looking journalism 
which has made OFFICE APPLIANCES the world's largest 
trade journal in the field of stationery and office equip- 
ment. 


Integrity 


bring about the evolution of businesspapers from their 
humble beginnings to the powerful force they are today. 


As one of the 162 publications belonging to ABP, we 
pledge ourselves to adhere to a Code of Ethics and 
Standards of Practice which means, among many other 
important things, that we are working constantly to im- 
prove our services to our readers. 


It is highly significant that the very first principle set 
forth in the Code of Ethics — adopted, incidentally, back 
in 1913 — is ‘‘To consider, first, the interests of the sub- 
scriber."’ While everything contained in the Code and 
Standards of Practice is important to good publishing — 
and therefore publishing integrity — this initial principle 
is the one which gives the ABP symbol its real meaning 
to you, the reader. 


As the Associated Business Publications celebrates its 
Golden Anniversary, then, we take this opportunity and 
this space to re-pledge our support of the high publishing 
principles for which it stands and.to re-assure each and 
every one of our readers that we will ever ‘‘consider, first, 
the interests of the subscriber."’ 
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$134.50 PLUS FET COUNTER $10.00 EXTRA 


=< UNLEASHES THE NEW S-3 


MORE FOR YOUR MONEY 


The new BDC Spirit Duplicator is the 
best buy on the market today. It includes 
every important feature you want on a 
spirit duplicator plus an automatic feed, 
yet the price is less than you would 
expect to pay for hand-fed equipment. 


Compare the superb design, check the 
outstanding technical advantages, see it 
demonstrated in your own office. Until 
you do, you'll never believe a duplicator 
can be so simple to operate or so modestly 
priced. Write: Bohn Duplicator Corp., 
444 Fourth Avenue, New York 16, N. Y. 
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PRINTING CALCULATOR 


SIDE CHAIR Victor Adding Machine Co. 
3900 N. Rockwell St. 
All-Steel Equipment Inc. Chicago 18, Il. 
44 Griffith Ave. : ; 
Aurora, Ill. Yew slculator porates 
. | >| ubtra > 
°| Tica A nsta 
x T ry r a rc 
number } 
c A s Tota =) 
t 3 equ t 
2 ude TOD C 
Mat tota nd single keyb aod (For 


more information write manufacturer, or 
circle No. 17 on inquiry card). 


MULTIPLE UNIT LOCKER 


Equipto Division, 
Avrora Equipment Co. 
605 Prairie Ave. 
Avrora, Ill. 





Multiple unit “ke nta ~ 
ual compartment eacr + 
latch for locking unit re f 
provides space Sus hb New Ty a W >a 
compartment i uvred ¢ ind b q ) designed i 
for ventilation. (For more information tect m Back 
write manufacturer, or circle No. !2 on egs extend beyond 
inquiry card). ne of chair back 
r ntact ba | 
ple St 


addie seat ha nch felted 





j and back 3 
ist (For more information 
write manufacturer, or circle FOLDING TABLE 
No. 23 on inquiry card). Surricke Atte. Co. 


134 W. 54th St. 
Chicago 9, fil. 


" re 
Ne ] rede 
L aC yf 
n *] 1 a 
1 Also has patented 
| . are \, 
tubular stee wit rY +h + 
A f Pioni+ 





J. (For more information write 


manufacturer, or circle No. 16 inqui 
FOLDER pra u ° ircle ° on inquiry 


Martin-Yale, Inc. 
2100 W. Fulton St. 


Chicago 12, Ill. TYPEWRITER ATTACHMENT 
Company has introd 


h in it tomat Ribbon Copies Sales Corp. of America 
changes in its automa 


2224 Clarkwood Ave. 





snsun requirement n Jad 

paps oo : "bead “Dee ieee se 1antraa Cleveland 3, Ohio 

to simplify the operation; an internally Cop-Eez” true-ribbor py attachment fit 
cocled motor for noer usace:.& cheet any typewriter witt nale bolt attachment 
control which permits multiple sheet - waltateous iveinn. of one to five 
stapled or unstapled, to be folded + riginats without the use of arbon paper. 
gether in grcups of up ¢ x sheets of Copy tissues fit behind and between the 
16-lb. paper, and a er folding tole ribbons. A teatures eradicable ribbon 
ance. (For more information write manu- to eliminate erasing. (For more information 
facturer, or circle No. 27 on inquiry write manufacturer, or circle No. I! on in- 
card). quiry card). 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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l)istinguished 


FUNCTIONAL | 


















brings 
new 
ease 
to 
selling 


The Leopold 


The functional Document brings depth and warmth to any Document 
office. True luxury with a lasting living design preferred line 

by top executives the country over. Winner of highest hon- 

ors in the “Design In Hardwoods” competition. Offer your 

customers one of five fine finishes and enjoy increased sales. 


Write for colorful Document brochure. 


T H E Keopold « 0 M P A N Y Member: Wood Office Furniture Institute 


BURLINGTON, IOWA 
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UTILITY CABINET 


Arko-Milis, inc. 

820 E. Market St. 
Akron 9, Ill. 

New "E Z Find Full Vue 


welded steel frame 1/4 


6 inches deep and features 32 
plastic drawers molded 

Each drawer can oe qiviged nt Ww 
or three lengthwise or cr wise con 
partments for storag 

items needed in the office or home. Ad 
ditional cabinets car 1 { 
more units. Models with 12, 16, 20 and 


24 drawers also available. (For more in- 
formation write manufacturer, or circle 
No. 10 on inquiry card). 


— 
? 
. 





DRAWING INSTRUMENT 


Handee-Dandee Products, Inc. 
3019 Pico Bivd. 
Santa Monica 8, Calif. 


New drawing instrument feature g 
scale, '/4-inch scale 2 

ble calibrated 180-degree adjustabl 
protractor, '/4-inch pointer template 


for circles, french 

symbols and squares 1 straight edge 
Made of tinted styrer plast (For 
more information write manufacturer, or 
circle No. 26 on inquiry card). 


TYPE CLEANER 


Leedall Products Mfg. Co. 
23 N. Main St. 
Milltown, N.J. 


New spray-type cleaner can be used f 
business machines, a ding 
Cleans keys and plater nd 


non-toxic, containing 

ride. Packed 12 s shipping cartor 
(For more information write manufacturer 
or circle No. 33 on inquiry card). 


Use INQUIRY CARD 
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NEW PRODUCTS continued 





MODULAR DESK UNITS 
Yawman & Erbe Mfg. Co., Inc. 
1099 Jay St. 

Rochester 3, N.Y. 


i Mod-U-E|]"" the mpany name for nev 

a haped desk units which are designed to give 

* maximum working space desk and table com 

" bined with { 3 cabinet, bookcase or storage 

| cabinet. Offered in driftwood tan or surf green 
4 ij ma finishes with matching blond tan and mist green 
oe ; noleum tof A available neutra-tone gray 

| (For more information write manufacturer, or 


circle No. 19 on inquiry card). 





SMOKER 


Smo-King Products, 
Ine. 

111 Pioneer St. 
Brooklyn 31, N.Y. 


Spin-Tor 
T Ls ‘ 9 ha 
Se ee ae EXECUTIVE CHAIR 
ba and head, Fritz-Cross Co. 
d > or sil 300 E. Fourth St. 
e. Heighth 26 St. Paul 1, Minn. 


nche base 8 

A ava able 

r ed chrome 
(For more informa- 
tion write manufac- 
turer, or circle No. 
28 on inquiry card). 


LAMP ACCESSORY 
Alba Art Studios 
2214 S. Michigan Ave. 
Chicago 16, Ill. 


ALA, ns 
MaAGK 


Lamp 





v sir, M N 1500 
Se 5 +il4'' 4 
v way ada 
k idedq t t 
ny eat ze | 18 
Aladdir Mag Lamy velty burn by 21 inches with I5 by 17-inct 
srfumed nsect cide or shter { uid. D&ck Leather plastic or fabr 
das fiber-qlass wick which never burn am rubber ava 
Jown. Also features fortune telling de- ible in choice of color. Base 
e in base which answer Ye No’ aluminum = with tt tread bal 
Maybe" or ire" to questions. Lamp bearing hooded casters. (For 
ty pea nettiite abies os atald more information write manufac- 
ht Suace fae advariisinag memege « turer, or circle No. 30 on inquiry 
padded base. (For more informatio card). 


write manufacturer, or circle No. 9 on 
inquiry card). 


(Inside Back Cover) or Write Direct to Manufacturers 
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1ued 











i 


3 AAAS sah thatla Tye # Was 
Tn 4 Dey 


irer 


- 4 0 | 


Ay Wi 








m «~ 





All-around steel frame, for strength and durability... sturdy, cast 
sublever segment for further reinforcement... widely spaced rub- 
ber feet for stability. Smith-Corona portables are engineered for 
performance — and they require less service than any other type- 
(For writer in America! 
juiry 


Smith-Corona 














CHAIR MAT 

Maso Steel Products Inc. 
52 W. Jackson Bivd. 
Chicago 4, Ill. 


New plastic laminated ‘Executive 

chair mat features plast ver a 
quarter-inch thick sheet f tempered 
presdwood. Available in walnut or drif 
wood gray wood grair two standa 


sizes. (For more information write man- 
ufacturer, or circle No. 20 on inquiry 


card). 





Squeeze 
INK 














STAMP PAD & INK 


Faymus Div., 

Bankers & Merchants, Inc. 
3229 N. Sheffield Ave. 
Chicago 13, fil. 


New ‘'Fabricushon'’ stamp pad sid ¢ 
combine ink reserve ypacity 2 ae 
rubber plus the smooth metered l 


distribution of th. Foan 
"welded" to cloth ba 


Also offered i Squeeze-Ink" in plast 
bottle with flat zzie tor spreadir 
Available in five rs. (For more in- 


formation write manufacturer, or circle 
No. 14 on inquiry card). 


DESK NAMEPLATES 


Gra-flex Signs, Div. 

Gray Pantograph Engraving Co. 
201-5 Washington St. 
Hoboken, N.J. 





‘oS gra J desk ame 
piat Heer { 2a 
Tur 3 Mode e 

nict hes by 8 t i 

Kig 
te le engraved ; 
third a aga » black 
backgr th ns 
nareveda Bakelite r sminated 
in n clear plastic. (For more 


vinyl « 
information write manufacturer, 
or circle No. 37 on inquiry card). 





COLOR PENCIL SET 


American Pencil Co. 
Hoboken, N.J. 


New "Venus Paradise Pre-sketched 
"s Se has | 

ntr | | $2 p 

K raw T 3 
re c > i at ny 12 

1 ; A 

uae ego penc cic T Terr 
perea steel Diade snarpener and 


wood design mat frame. (For 
more information write manufac- 
turer, or circle No. 34 on inquiry 


card). 





~NEW PRODUCTS continued 





ELECTRIC RIBBON & 
CARBON TESTER 

F. Simonye Engineering Lab. 
Mt. Airy and Harbourton Rd. 
Lambertville, N.J. 


N ; 
New ¢€ power driven ribbon and 
re paper tester na peer Jesigqned 
k Y tat 
Ke De a Te 
» time } ‘ teatured $250 es 
ter $ 5 with nter f ©.B. tact ry 


$2 ¥ J 
(For more information write manufac- 
turer, or circle No. | on inquiry card). 








UTILITY CABINETS 


Jayem Sales Corp. 
31 Coffey St. 
Brooklyn 31, N.Y. 


Stak-Ur yrawer sbinets teature ea 
plast arawer r neta cabinet trame 
ate ova wie r T ve dec f aT 
Pat r ted nrer « nq feature a 
Ww easy tacking ir a many units 
ry Eact init Jividua ly Dack 
3ged with drawer divider ncluded 


Three and tive drawer models (For 
more information write manufacturer, or 
circle No. 15 on inquiry card). 


Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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Y My gosh, how the money rolls in! 


ued aaa More and more Royal Portable Dealers report continued 


bho success with the new Royalite.® 
A How are they doing it? 
7 aS ‘\ By promoting the Royalite as a new budget-model portable 
and using newspapers and local TV advertising. 
, \ ie The results? They’re up to their necks in money .. . 
vi pe up to their necks in profits. 


How about you? 


RAY 
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OFFICE CHAIR 


Badger, Inc. 
LaCrosse, Wis. 


aadie napeda 


(For more informa- 
tion write manufacturer, or 
circle No. 38 on inquiry card). 





HAND CLEANER 


Landon Laboratories 
117 W. 67th Terrace 
Kansas City 12, Mo. 


— DESK BASKET 
Redi-Record Products Co. 
51 W. 21th S¢?. 

New York 10, N.Y. 





= 


New lanolized antiseptic hand 
leaner produ 

pany contains "Actam 
bacteriastat manufactured 
Monsanto Chemical. Said 


produce no hand rea 


t remove ink 
mudge tar jrease and jua desk bask j 
other stains. (For more infor- yned to hold per 
mation write manufacturer, or and other items in 
circle No. 21 on inquiry card). n herlex t j 
' af f 3 
k de i 


yola and lividually boxed 
(For more information write 
manufacturer, or circle No. 7 
on inquiry card). 


LEFT-HANDED PEN 
Samuel Taubman & Co. 
176 Madison Ave. 
New York, N.Y. 


r 


nana pa nkeg race wan Dé 
used by } ynded w (For 
more information write manufacturer or cir- 
cle No. 39 on inquiry card). 





~NEW PRODUCTS continued 





STAPLER 
Bates Mfg. Co. 
Orange, N.J. 


Bate 5é Tapier tearture Tenite 
butyrate plastic knob in yellow, red or 
blue, and a metal base painted inn 
tied f T 1i1Ve a4 Text ired effect 
Stapler is designed t t in w mod 
fine hi tenia A feature , 


Ww nouette Tor Tora ge n desk draw 
ers. (For more information write manu- 
facturer, or circle No. 6 on _ inquiry 


card). 


BOOK HOLDER 


Akay Corp. 
4034 N. Kolmar Ave. 
Chicago 41, Ill. 


Company plast Ho!d-A-Book book 


holders, pictured in March f OFFICE 
APPLIANCES, now available n decorat 
color L ne r uaes Je Ww Dive black 


ry, red, turquoise and ¢ (For more 
information write manufacturer, or circle 


No. 24 on inquiry card). 








MEMO PAD 
Mayer Mfg. Co. 
3132 W. SIst St. 
Chicago 32, Ill. 


Newe NM K ws fr 
opper eat bright 
pper 1 Ww ut r teer ana 

knob control. Packaged with 250 feet 


tandard adding machine r paper 
(For more information write manufac- 
turer, or circe No. 4 on inquiry card). 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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SELL MORE, EASIER 


with the enormous 


Shaw-Walker franchise 


Shaw-Walker’s enormous franchise is the trade’s 
most profitable. The exclusive Shaw-Walker dealer 
offers his customers 5000 items from one factory — 
matched in appearance, matched for results. 


All 5000 items are pictured, described and priced 
in Shaw-Walker’s 292-page Office Guide, the biggest 
order-producing Junior Salesman in the industry. 
All bear the best known trade-mark in office equip- 
ment, “Built Like a Skyscraper.” 


Among the 5000 items in this enormous franchise 
are many exclusive products that cannot be pur- 
chased from anyone but the Shaw-Walker dealer. 


No Other Franchise Gives You 
All 9 Profit Making Features 


(1) All 5000 items from one factory. (2) Most complete 
franchise. (3) 292-page Office Guide to simplify selling. 
(4) Many exclusive fast-selling items. (5) Flow of sales 
helps. (6) Best known trade-mark. (7) Intensive, order- 
producing national advertising. (8) Fourteen Panoramic 
Stores to help close big jobs. (9) Warehouses stra- 
tegically located throughout the nation. 





“Built Likea 





Right now there are a few cities in which we are willing to 
make a change. Yours may be one of them. Write today. 
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You can “Count on Color” to bring more profits from more sales to a 
market increasingly influenced and expanded by a color-conscious 
America. The popular Remington Rand TOPflight Adding Machine is 


now in modern office-harmonizing colors. All the electric and the 
hand model machines with direct subtraction are available 

in three smart shades: Mist Green, Desert Sage and Honey Beige. 
All models are available in Gray Velour. 


The extra-sell of distinctive decorator colors plus the quality selling 










features for which Remington Rand Adding Machines are 
famous will count up to more sales for you when your 
customers see how beautifully the new TOPflight 

colors harmonize with their office interiors. 


J 


‘Count on Color!”’ Order your TOPflight Adding 
Machines from your Remington Rand Dealer Salesman today! 


For information about becoming a Remington Rand TOPflight Dealer 
clip this coupon and mail today to: 


7 Mtand. 
DEALER SALES 


DIVISION OF SPERR RAN 7 RATION 

315 Fourth Ave., New York 10, New York 

Yes, I am interested in information about becoming a 
Remington Rand TOPflight Dealer. 


a oe ete, 








Address 





City State 








aa OA-—6/56 
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MAIL INSERTER 


Commington Corp. 

620 Commonwealth Ave. 
Dept. E 

Boston 15, Mass. 


Company introduced new mail inserter and sealer 
at National Office Manag A ; ES 
vention in Philadelphia. Gathers and insert 
closures, seals, counts and stack 


single automatic A 


four station 
envelopes in a wide variet t sizes per day. Op- 
erates on |10 vy 60 cy ne as selt ntained 
unit. (For more information write manufacturer, or 
circle No. 18 on inquiry card). 


mode apac ry Nandaiing 3 )UO 





PAPER FASTENER 
Gringo Mfg. Co. 
214 Elm Ave. 
Danville, Ill. 


Clippy" nail-on paper 

releasing tacks 

blueprints, notes, d 

where papers are likely 
often. Nail base '/g-inch wid in | 
driven into any naiiable T r Sx r 
clip holds paper and r x 


of thumb. (For more information write 
manufacturer, or circle No. 29 on in- 
quiry card). 


NETWORK DICTATION SYSTEM 
Peirce Dictation Systems 

5900 Northwest Highway 

Chicago 31, Ill. 

Automatic electron 

been built into new system Mods ADN 
which provides dictating 

40 persons on individual units. Featu 

tronic selective memo: tificat 

line is available, instant 

and other convenien 

trol. (For more information write manufac- 
turer, or circle No. 32 on inquiry card). 


Use INQUIRY CARD (Inside 
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MACHINE 
CLEANER 
Penetone Co. 
74 Hudson Ave. 
Tenafly, N.J. 


SAYFA 


BUSINESS MACHINES 


CLEANER 


tHE PENGTONE CO 
eee ee 





tabri For 
more information 
write manufacturer, 
or circle No. 36 on 
inquiry card). 


TELEPHONE 
ATTACHMENT 
Tele-Muff Co. 

1421 First St. 

San Fernando, Calif. 





Muf viny plas 
Hachr } + 

+ tati r 

T aead Tsia 

nd. Washable, in choice of 

Tele-Muff an 


be imprinted. (For more in- 
formation write manufacturer, 
or circle No. 31 on inquiry 


card). 


continued 


NEW PRODUCTS 





CABINET LOCK 
National Lock Co. 
1902 Seventh St. 
Rockford, Hil. 


svailable snd paracentr key For 
more information write manufacturer, or 
circle No. 35 on inquiry card). 








TAPE RECORDER 


Dictaphone Corp. 
420 Lexington Ave. 
New York 17, N.Y. 


' juced 
c rade Ss 
a o 
, ws 4 ‘ 
2 T Dictet 
y-pow nd 
aaeda ar 
>| af ma 
atu ar } 
A 
c Ta 
re magne 1 reusable 
{For more information write 


manufacturer, or circle No. 22 
on inquiry card) 


Back Cover) or Write Direct to Manufacturers 
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People in 160,000 offices are discovering that 

















Suddenly with Clary, her dream of 
an adding machine comes true! 








Girls who work for accountants (and accountants, 
too!) agree on Clary. They say it’s in a class by itself 
for turning out more work in less time. 


With a Clary you have easy new multiplication and 
division—instant Power Controls—a comfortable key- 
board — whispering quietness—and a multitude of ex- 
clusives only Clary offers you. All this, in your choice 
of Clary 10-Key or Full Key, and in 5 Clary colors 
blue, gray, green, beige, turquoise. 


Clary’s dream performance starts where others mane 
leave off. So let Clary help you and your clients, Clary 


+ 


S MACHINE 


OA—6 /56 


too. Look in your yellow pages today for your 
nearest Clary dealer or Factory Branch Office. 


ae) SMiae) ile) F-Nile). | 


NIC DATA-HANDLING EQUIPMENT, AIRCRAFT AND MISSILE COMPONENTS 





KKK KK KX * 


This New 
Clary ad 
was recently 
seen by 
millions of 
Clary 


customers and 


prospects 
e +6 oe 


a 
BUSINESS WEEK 


U.S. NEWS & 
WORLD REPORT 


OFFICE 


JOURNAL OF 
ACCOUNTANCY 


CHARM 
GLAMOUR 


Charm and Glamour? 
Definitely! Because the 
modern, young business 
girls who read these 

2 magazines influence 
Clary sales. 


And because Clary 
Corporation believes in 
leaving no stone unturned 
—-or magazine untried-— 
to help bring customers 
in to Clary dealers. 


For information concern- 
ing Clary products or 
dealer franchises, please 
write: Dealer Division, 
Dept. A66, Clary Corpor- 
ation, San Gabriel, 
California. 


kK KK K K K 


47 





NEW 


PERFORATING 
MACHINES 


American Bank 
Equipment Co. 
5408-10 Jefferson St. 
Philadelphia, Pa. 





CATALOG BINDER 
Tenacity Mfg. Co. 
Lockland, 

Cincinnati 15, Ohio 


Bu keye 74 > s 
mrr + ’ 


ng binders. B 3 
(For more information 
circle No. 2 on inquiry 


eather witt 


write manufacturer 


card). 





>| f } TE montr 
(For more information 
write manufacturer, or circle 
No. 8 on inquiry card). 





tad 


WRITING BOARD 
Thompson Mfg. Co. 





Axtell, Kan. 
New Lapade 
by f ff 
| ] g 

4 t 
] In k 
wl 
any d j 
ustable 
above the kr FLEXIBLE LAMPS 
salsa ; 0. C. White Co. 

nt f 15-21 Hermon St. 

-on W , (For Wercester 8, Mass. 
more information write manu \ + "Work-Rad 


facturer, or circle No. 25 on 
inquiry card). 


able with fluorescent fixt nd 


° + - + ntir ‘ 

base j } 
ve 5] f Z Ta r (For 
more information write manufacturer, or 
circle No. 13 on inquiry card). 


set, 25 ing } nd Inging roa 
(For more information write manufacturer, 
or circle No. 3 on inquiry card). 





PRODUCTS continued 








POCKET CLIP 
Popular Products Co. 
Sussex 1, N.J. 


n KA 
Yew < t nda 


7 DY 

males 

, Adiusts + yny | Le 

(For more information 

write manufacturer, or circle 
No. 5 on inquiry card). 


7; 


STEEL FILE 

Top Flight Products Co., Inc. 
6224 S. Oakley Ave. 
Chicago, Ill. 


ruobe 





Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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en 


tt ys. : 


dU P ont presel 


a new high style in breathable 


jed 


vinyl upholstery comfort 





mation 


DORCHESTER! 
v breathable “*Fabrilite’’ pattern 
y look of hand-loomed tweed. 

D ors re Brown. Mayfair Pink. Exmoor Green. 


For furnishings that get heaviest use—even abuse... 


Thousands of invisible pores breathe for floating-on-air comfort. A continuous vinyl 
| a Coe coating leaves no exposed fabric to soil. Exclusive Du Pont finish resists dirt and wear... 
4 A Blue washes completely clean with a soapy sponge. For extra-duty furniture of distinction, select 
> Du Pont breathable “Fabrilite’*—the unique elastic vinyl upholstery. In 11 Dorchester 
Ss colors (see bar). each with the exclusive hand-loomed tweed effect. Write for swatches: 


Kk. I. du Pont de Nemours & Co. (Inc.), Fabrics Div., Dept. OA-66, Wilmington 98, Del. 


yi ee there’s no vinyl upholstery like GY PND 
a. DUPONT £12724 "FABRILITE”’ rit 


e: a BETTER THINGS FOR BETTER LIVING 
5; ... THROUGH CHEMISTRY 

Du Pont's registered trademark for its elastic-supported vinyl upt tery. TDesign Patent Applied For. 
OA-6/56 49 
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eF Pig ? STOCK FORMS CO., DIVI- 
SION OF MOORE BUSINESS 


re , FORMS, INC., P.O. Box 748, Rediform 
ae SALES See Englewood, N.J.— flor « new ha 
STIMULATORS eg ig ag Magee ee 





. Yee meet? GUmNESS FOr Fos 
xed. Frice ts T AVERY Pome OF 2AUNESS 
rate. (Inquiry 


Card No. 128) 


armen, Metter oe one 


BATES MFG. CO., Orange, N.J.—ha 


- 
TF 


Of 


(Inquiry Card No. 101) 





EBERHARD FABER PENCIL 
CO., 37 Greenpoint Ave., 
KEELOX MFG. CO., 10 KeeLlox Place, Brooklyn 22, N.Y.—now off 
Rochester 1, N.Y.— epackaging it: bh le te ee 
e of typewriter ribbor Gair-Rey 





4 


na hand r 29 

package Pack me ir 
nT a F ay ) Ww 1s new pen inter splay (Inquiry 
(Inquiry Card No. 124) Card No. 126) 





TAYLOR CHAIR CO., Bedford, Ohio— 


COLUMBIAN ART WORKS “aig aoe or setae 
INC., 2300 W. Cornell St., rig oleae ind rage as 5 Y ses. 
Milwaukee 9, Wis.— : rhe een oe ane 
produced a new ‘t vi “ K with @ black 
ite “alee Oe uggested 
e Me abr 4 
Taner. ‘ 
| 5 tj rn 
alendar Serer u 
(Inquiry Card No. 123) ' chiar Pa ° 
(Inquiry Card No. 103) 
EATON PAPER CORP., 75 S. 
Church St., Pittsfield, Mass.— 
H. K. SIMON ADVERTISING, Box 87, 48 LABELON TAPE CO., INC., 450 Atlantic 
Fifth Ave., Pelham 65, N.Y.— Ave., Rochester 9, N.Y.— 1s a die t 
2 manus How }¢ E } plete with product 
to deale T T T { > numt tT available IW 
production f cla t hows the tab packet A 
produced volume ¢t H t truct } ided. Dea j t box { 
saency. Pric: $9.95 be ted on folder tt ff (Inquiry Card No. 
ba (Inquiry Card No. 102) {Inquiry Card No. 106) 130) 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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NOTE: Last folders as 
accessible as the first 


tr 



















COLE’S New ... improved 
FULL SUSPENSION FILE 


No. 204 $4350 OLIVE GREEN OR COLE GRAY* 


No other file at this low price has this really full suspen- 
sion. 25% more filing capacity. The last folders in these 
files are as accessible as the first. Smooth gliding draw- 
ers, spring compressors and guide rods. 


FOUR DRAWER LETTER SIZE 
1434’ wide, 52'4" high, 2658” deep. 
No. 204 $43.50 

LEGAL SIZE 17°24" wide, 52'4" high, 
2658" deep No. 504 $52.50 


Plunger type lock that automatically 
locks all drawers $9.00 additional. 





TWO DRAWER 
LETTER SIZE 

Desk High, 14%” w, 
24” d. No. 202 $31.50 
LEGAL SIZE...17°4" w 


No. 502 $37.95 
Lock that locks both 
drawers $4.95 additional. 


THREE DRAWER 











SAVE VALUABLE 





LETTER SIZE FLOOR SPACE > 
1434" w, 40” h, 2656” d. Use 5 drawer files 
No. 203 $43.25 as illus.) where 
space is scarce 
LEGAL SIZE 17°4 wide. and save 25% of 
No. 503 wis5 yer om 


Plunger type lock that 
automatically locks all 


drawers $9.00 additio 





ati © 








; No. 2054,$57 
INDARD COLORS: Olive Green or Gra 6SY PHO’ —_. \; 
TER COLORS: A files ar 9 pular shades reps: a 
CIL Hist Green an AG litional. able OR’ Slee 
ie. yita 
MuninuhNeBit 
COLE’S TURE CHAIRS 
uiry “SECRETARY” Chair “EXECUTIVE” Arm Chair 
minates fatigue Colorful, impressive, the last word 
nd corrects im- in beauty. Brushed aluminum, satin 
»per posture. Five smooth frame and 
y adjustment. All base. Tilt seat with ad- 
on bearings. Thick justable height. Smooth 
' am rubber uphol- rolling ball-bearing "MP 
tered with DuPont's casters. Seat size, } 
ous ‘Fabrilite.”’ 199" x 1719" x 234’ 
; Brushed aluminum 
~~ Ttrame One piece No 2550 $79.50 
awn base equipped —_ —— 
e with kick plates. Seat Junior Executive 
1é x 14” x 234! Same as above but 
2810 $39.95 made entirely of steel 
instead of aluminum. 
Smartly covered with 
" = DuPont’s “Fabrilite”. 
eSTENO” Chair = 4 colors only): Brown, 6 A = 4 
4 es office fatigue ; Green, Gray and Wine. Ps - ~~ 
ertip ntrole and ' . 
Bertip controls a No. 2825 $59.95 o _ 
tied foam rubber 
> S. hion. Adjustable 
= t height, top bear Nos. 2810 and 2550 chairs are available in the following 
casters. Seat size colors: Granite Gray...Oak Leaf Green...Wine...Saddle Tan 
b” x 13%" x2 Brown...Terra Cotta...Sapphire Blue...Coral...Apple Green 
/ », Russet. 
815 $29.95 é Nos. 2815 and 2825 chairs are available upholstered in 
‘ Brown, Green, Gray ond Wine. 
Nx 
6/56 ee) E - STEEL EQUIPMENT co., | 


NEW YORK 285 MADISON AVENUE 








hie Weds end cctdite of Oe SEND FOR OUR LATEST CATALOG 


* CANADA 










engravings, maps, etc. 
smoothly and quietly at a 


hood protects contents. Green or Cole gray. 


5 DRAWER UNITS 
Outside Cabinet 


Inside Drawer 
No Ww H a @ 
4030 37” 24," 25" 40%" 
30-B Base for above cabinet, 7 
4332 43° 2," 32" 46%" 
433-B Base for above cabinet, 7'/, 


5038 50° 24,” 38° 53%,” 












538-B Base A. above nee ! 


STEEL BLUEPRINT CABINETS 


Provides protection for blueprints, art work, 



























Drawers glide 
mere touch. Rear 


H. O 
153," 2834" 

VY," high 
153/,”" 35%" 
D high 

15: ” aly,” 
‘ high 

9 







” 
s/ 
% 





your VALUABLES 
and VITAL PAPERS 


A dial lock secret vault, 
only you know the 
combination). Plus 
three full suspension 
letter files. Heavy steel. 
1434" w, 52'4" h, 2658" 
d. Green or gray. 

No. 2004D $65.95 


With add'l. plunger lock 
that locks all drawers, No 













2004DL $75.95 





No Ww H. D. 
200 144,” 291," 24 
800 291," 40° 
349L 304," 37," 17” low 


Lon 





No. 349L 


desk height 
265,” counter height 




























SAFETY 
CABINETS 
with lock 
Supplies stay 
neat and 
orderly. 
Prevents 
petty 
pilferage. 
Adjustable 
shelves. 








Green or Gray 


Price 
.. $24.00 
59.00 


counter hgt. 45.00 





“ALL-PURPOSE” Stand — For home or office. Ideal 


for student in the family. Drawer for supplies, shelf for 
books. Opens up to 39” x 17”, typewriter desk height 
Heavy gauge steel. Olive Green or Gray 


No. 759 $11.95 


“POSTURE” Chair No. 2810 


Brushed aluminum. Five way adjustment. Foam rubber cov- 
ered with Du Pont’s ‘Fabrilite.” Steel base $39.95 
Green, Gray, Brown or Wine. 





SAFE-TYPE 
STORAGE CABINET 
This full size cabinet is 
a fine office addition. 
Dustproof, made of 
heavy gauge steel. Pro- 
tected by strong doors 
with a two way lock- 
ing device controlled 
by a paracentric lock. 
76” high, 36” wide, 
1812'’ deep. Olive 
Green or Cole Gray. 
No. 76 $59.95 


SLIDING DOOR 

CABINET 

Same as above but 

with sliding doors. 

For use in close quar- 

ters. No swinging doors 

to block aisles 

76” h, 36” w, 18” d. 
No. 7636 $62.50 


As above with lock, No. 7636L $69.00 
Additional Shelves for the above cabinets $4.25 each. 








COLE’S STEEL DESK TRAYS 


The most modern, streamlined, 


desk tray. Rubber feet. Interlocks 
into multiple tiers. COLORS: Mist 
Green, Olive Green, Desert Sand 
or Cole Gray. 


SINGLE TRAYS 


No. Size Each Dozen 

129 — Letter $3.35 $3.15ea. 
140 — Legal 3.60 3.40¢ca 
TWO TIER 1Set Dozen Sets 
229 — Letter $7.40 $7.00 ea 
240 — Legal 7.90 7.50¢eca 


THREE TIER TRAYS 
329 — Letter $1 1.45 $10.85 ea 
340— Legal 12.20 11.606ca 











No. 1620 $719 


Two letter files, three adjustable storage compartments un- 
der lock and key. Heavy steel. Desk height, 542” w, 2512 
d. Mist Green, Olive Green, Desert Sand or Gray finish. 


LOCKS for two drawers $4.95 add'l. 



















P No. 1621 $g9% 


SPACE SAVING DESK 


Three letter files with spring compressors, two double card 
drawers for 3 x 5 or 4 x 6 cards (7200 cap.), plus a conven 


Ide h Ae} carce. 
ient arm rest. Heavy steel, desk height, 5412” wide, 2512 ida drawers, arm res i roe rtment u 
deep. Mist Green, Olive Green, Desert Sand, Co Oo d key. 40’ a ga” BONS" high. en or 
© 








No. 1700 $135 
















SALESMAN’‘S DESK O 
alesm hed or w 








lock and ke 4 G 
72 Mist e live G 
VAY nd or Cole Gray. 


ctho 






The ‘‘PRESIDENT’S” File 
full 
two drawers for 3 x 5 or 4 
cards (6400 capacity) used for 
tracts or cancelled checks. P 


Four suspension letter { 


OPEN 
UNIT 


secret vault with 4” dial lock 

bly protected by extra outer dy, 

under lock and key. Heavy 68712 36 

3242" wide, 37%" high, 19” 48718 36 

Olive Green or Cole Gray. 8724 36 
No. 475 gg 9%8 30 


' 


The ““MERCHANT’S” Fil 
2 letter files, drawer for 3 
4 x 6 cards (3200 cap.) plus 
cret vault and storage spocell 
protected by an outer 


DIVIDER 
No. 1370 gevith labe 

able on 
LOCK: With plunger-type log drawer 
No. 1370PL $5No. 133 ¢ 


cabinets availabllock wh 
Walnut, Mahogar 


Above 
ined 
tty Pine finishes $15.00 


rawers 














LINE OF 


These beautiful desks of tomorrow 


grade linoleum attractively trimmed 


No. 

1700—1 letter drawer, 4 box drawers 
1701—2 letter drawers, 2 box drawers 
1702—1 letter drawer, 4 box drawers 
1703—2 letter drawers, 2 box drawers 


i 
55” 
35° 

55” 





J 





pearance of your office. Styled by foremost craftsmen to m 
most discriminating taste. They create an atmosphere th 
increase your prestige with clients and employees. Ru 
constructed of heavy furniture steel. 


™ soe? “ENo. 1707—1 letter drawer, 1 
~— |} No. 1708—Three box drawers (4134''x24” Ty 
Ss | STANDARD COLORS: | 
; Desert Sand, Mist Green, Olive Green or Cole Gray baked @}5}4 1)” 
4 








MODERN OFFICE 


will greatly improve t 


Beautifully covered wi 
with a fine aluminum 


x24") 
x24") 
x28" 

x28’’) 


box drawer (4134’x24’’) 


INSIDE 


Wide 
1513 10” 


1515 12” 3 


SEND FOR OUR LATEST CATALOG 


OLE steet EQquIPMENT CO.. INC. 
















































! 
(‘oles STEEL Cole’s “MODERN” File 
A filing cabinet, storage 
SHELVING UNITS cabinet and secret vault all 
s0¢ : in one. 3 full suspension 
Meavy sree!, ~ reat letter files and 2 drawers 
Bepecity than stondord for 3x5 or 4x6 cards (6400 
er eee wee Tee cap.) also for leases, con- 
wood. Adjustable shelve etee tracts or cancelled checks. 
—— Plus 3 storage compart- 
Jowered, or snelv ments under lock and key. 
a ee 30%” w, 51%” h, 17” d. 
. aT . Heavy steel, green or Cole 
i gray No. 991 $75.00 
——S J 
= | LETTER SIZE—as above but 
iF with a fourth letter file re- 
= | placing the two index card 
l i | drawers No. 990 $75.00 
File x 7 A LEGAL SIZE—Same as No. 
‘ f 4 990 but with legal size in- 
tter + . 
= oe : stead of letter size drawers, 
“7 as 2-No. 7512 Units $48.35 33%” w, 51%” h, 17” 
C TOE IN SHELVING UNITS (CLOSED N 
s on Bessa ( , 3-No. 8712 Units ' 
c ; $110.85 with ngur-fype lock 
lock ment 1 Unit 3 Units 6 Units Add’ . omatically locks all drawers... $9.50 add'l. 
ster ONo W. H. D. Ea. Unit PRICE PER UNIT Shelves 
avy #712 36” 87 12 Six $38.00 $36.95 $35.50 $3.25 ea. © 
19” 4B718 36° 87° 18" Five 44.25 43.20 42.20 4.25 es. Oo ™ a 3 
ay, 8724 36" 87° 24” Five 56.50 54.50 52.95 4.95 ea 41 0Mbhe FILE VAULT 
5 gyhXB 30 49% Four 25.50 25.40 25,00 > ontains: 2 fu aE, files, 2 double drawers for 
SHELVING U << ry Loree ards (64 et also used for leases, 
shales \ OX: orc ol " a secret vault with 4” 
ine 


e 
‘ 2 / es 4 é unin ba dial ape or ed by outer doors under lock and 
36 12” Six $24.65 $23.65 $21.60 $2.95 go. ie ree compartments for books and a large 
36° 75° 18 = Six 27.75 26.45 24. mle for supplies. Overall size 32%” wide, 60” high, 19” 
5 32.95 31.55 29. — deep. Olive green or Cole gray. No. 992 $92.50 

33 DRAWER 


CABINET 


360 Compart- 
ment Capacity. 
Pays for itself in 
safe-guarding 
tools, catalogs, 
printed matter, 
hetc. Inside draw- 

































LEGAL SIZE: As above 
but with legal instead of 
letter size drawers. 35%” 
wide, 60” high, 19” deep. 

No. 1092 $97.50 





Grained Walnut, Mahogany 
or Knotty Pine finish, $15.00 add'l. 





<The “EXECUTIVE” File 
2 letter files, 2 drawers for 3 x 5 or 4 x 6 cards (6400 cap.) plus 


Fil Of: 8%" tiie 234" secret vault and storage space, both behind door under lock and 
3x h, 12' d. =. key. 30'2” w, 37%” h, 17” d. Mist Green, Olive Green, Desert 
plus} net size: 30 Sand or Cole gray No. 1478 $59.95 
ace, w, 3742" h, 13% 


Above with legal instead of letter size drawers. No. 1878 $69.95 
Plunger lock that locks all drawers, $7.50 add'l. 


d. Heavy steel, 
green or gray. 
No. 3312 $39.95 








} : Above with 2 ad- 
70 ggwith label holders on them, adjust- justable dividers 
able on 1” center 1 set divides in each drawer 


t 
e Ie drawer into 3 mpartments making 99 com (ler 
PL SIN o: oH Ane pa partments "DESK a FILE”’ 


two to a set) No. 3312D $49.95 


A retractable desk...a safe for val- 












































ilabhLOCK w ‘Il lock all 2 
ogo Weuwule eee ere vables . . . drawers for checks . . . 
00 files for letters . . . shelves for books 
; and drawers for index cards. A com- 
— FIRE plete steel office all protected by two | 
INSULATED doors under extra lock and key. 
STEEL SAFES 323%" wide, 60” high, 19’ deep. 
' $9975 
For protection No. 1093 GREEN OR GRAY 
against fire for 
1% hrs. Reduces ? 
the cost of bur- SPECIFICATIONS inside Dimensions “ 
glary insurance. Wide High Deep 
Cole Gray finish. Top Vault 16” 8” 16” ~ 
ditins hiiinats tate a Shallow Drawers 13%” 2” 16" — 
Card Drawers 6%" 42" 16” 
i ye Sasa shelf oe Check Drawers 1242 42 16” 
$1 places the — Letter Drawers 1212 10%” 16” oS 
1 door with key. 
1 — ' Grained Walnut, Blonde Oak, = 
L : ‘| a Mahogany or Knotty Pine ol 
a $15.00 additional. as 
INSIDE DIMENSIONS OUTSIDE DIMENSIONS = FA 
“Wo Wide H gh Dees Wide High Deep Price All your important papers _ L— La IZ} 
513 10) 134," 1 14y,” 193,” 154%,” $69.50 at your fingertips. The retractable ee w—\ > | 
edé + " 15 ] Ss” 213/," 153,” 94.75 desk glides in and out g Pa 
515 12 «18 12 16 243/,”  163/,” 119.50 on roller bearings. 4 aa ~ 


NEW YORK: 285 Madison Ave., New York 17,N. Y. 











wrong way right way transfer to pronto 


Records thrown on shelves are Records in Prontos can be located Save money, transfer into low cost Prontos 
hard to find, collect dust and in a jiffy...stay neat and orderly and use your expensive cabinets over again. 
take up 50% more room. Doubles your filing space. 











La | 





SANITARY BASES 
for all size files $395 


... for less active files 


There is a size made for every office record. These Pronto files 
are sturdily built of 275-lb. test fibre board, reinforced with 


FOLLOW steel on the shell and the four corners of the drawers as well. { 


BLOCKS 
95¢ ADDITIONAL 
Made for any size file 


They cost no more than ordinary files! Can be interlocked into 







solid units and stacked to the ceiling. Beautiful in appearance, 
finished in olive green to match your regular office files. Will 


LETTER SIZE $370 last a lifetime. 


» Pron to 
CHECK size $950 
Prices slightly high ; a T re] RK A G 2 - i L E & 


Colorado, West of 


and outside of U.S.A 


PRONTO FILE CORPORATION 285 Madison Ave., N. Y. 17, N. Y. 


CANADA: COLE STEEL INTERNATIONAL, LTD. @ 329 DUFFERIN ST., TORONTO, ONTARIO 
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CEL-U-DEX CORP., One Main SALES STIMULATORS continued 


St., Brooklyn |, 1.V.awhes pre 


pared a new counter display 
card, picturea here, tor dea 
er use. A 28-page catalog 
eady for distributior ELBE FILE & BINDER CO., 
(Inquiry Card No. 121) INC., Fall River, Mass.—offers 


ee se-leat ‘‘ldea Booklet”. De 


siled 24-page booklet discu 





eat pianning and prepara 
sales presentation In 
udes binder electc juide 
ustrations. charts and ther n 
formation. (Inquiry Card No. 
131) 
THE FEDERAL Pac oyna oa Co. Car- 
isle, Pa.— a new at . n 
T Na na 3 
jrapt 
re] 
(Inquiry Card No. 
111) THE GRAY PANTOGRAPH ENGRAVING 
“FREE-HAND” CO., 201-5 Washington St., Hoboken, N.J. 
RE —has developed a point-of-sale display kit 
! ts engraved desk nameplates. (See 
New Product Kit includes two sampie dis 
play pen four sample nameplates with 
base e-away hures and stuffers. (In- 


quiry Card No. 110). 


ART METAL CONSTRUCTION CO,, 








Jamestown, N.Y.—features its credenza 
nits in a new r-plate catalog. The 
B N D E R italog, suitable tor use by customers pic 
. tures a > th dimensions and speci- 
AMERICAN PENCIL CO., 500 ars: ficat fealie Card No. 105) 
Willow Rd., Hoboken, N.J.—now ;, —— 
ff Corral" pen FREE HAND BINDERY 
childrer CO., 43 Fulton St., New 
somhvoy York 38, N.Y.—offers CHICAGO DESK PAD CO., INC., 14 
Casal” ante » pemphlet-ori ‘ N. Jefferson St., Chicago 6, Ill._—offer 
; (Inquiry Card The Free-Hand" Bind Catalog N 955 and 955A showing all 
No. 125 er, which include us purpose ushior and acetate protective 
tratior ; we 4 der Both feature two-color d splays with 
prices. (Inquiry Card mplete order numbers and price. (Inquiry 
No. 129) Card No. 104) 


JASPER TABLE CO., Jasper, Ind.—re 
ently released a tully illustrated cata 
featuring its Matchline grouping ‘ tf 
turniture E even matcned piece ore 


trated. (Inquiry Card No. 108) 


EUREKA SPECIALTY PRINTING CO.. 
Scranton 9, Pa.—now has a price 





nq its ne Duplisticker Du Quik and 
VUPpTISNap Mail-Aid ade 8 we »] 
mmead abe a rative e6 and ara 
board cutouts. A new Christmas cat j 
RIVET-O MFG. CO., 50 Fed- a available to dealer ftaeuieg: Card 
eral St Orange Mass.— fer No. 109) FORCE WESTERN, INC., 
t plast 216 W. Jackson Blvd., Chi- 
higt cago 6, Ill—have just pub 
es ? hed Tt 1956 atalog sh wn 
eaner J. L. MAY CO., INC., L111 W. 19th St., here. Designed to give sug- 
e ma- New York I1, N.Y¥.—has prepared six ma jestions and solutions to prob 
jjusted ¢ ing pieces for use by dealers. Inserts are er f markin hand or 
nquiry Card No. available with dealer imprint. (Inquiry Card sutomatic ig SN Card 
122) No. 107) No. 27). 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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In Other Lands 


NOTES AND NEWS FROM BRITISH ISLES 
By S. E. Rhodes 


Lancashire Press Agency, 277 Corn Exchange Buildings 
Fennel Street, Manchester 4, England 


Manchester, May I 


The retailers of Britain are clearly becoming increasingly 
interested in the one subject in which they should be interested 
— distribution! The Typewriter (and Allied) Trades Federation 
in Britain has an Independent Traders and Agents Committee 
and in March these committee members met in London 

Members came from all over England, Scotland and Wales 
In all, 71 came and several of those present represented dealers 
who were unable to be present personally 

So keen was the interest in this particular meeting that at 
One time there were not fewer than six dealers queuing up 
at the microphone to “say something”. 

Sydney Roat is the chairman of the Independent Traders 
and Agents Committee, and he and his committee had decided 
that the time had come for the holding of such a meeting. 

A full and frank discussion took place on many problems 
affecting dealers, and one of the most important questions dis 
cussed was the channels of distribution for portable typewriters 

Not unnaturally, dealers feel that these items of equipment 
should not be distributed by all and sundry, but confined, as it 
were, to certain recognized channels of distribution 

This seems an eminently sensible approach by the dealers, 
and a resolution regarding distribution of portable typewriters 
has been forwarded to the executive council of the T. T. F. 
with a view to its being placed before the manufacturers and 
importers. Indeed, it was said, a study group of the T. T. | 
Executive Council had been established already to study this 
problem carefully and report back to the E. ¢ 


v v 


wv 


v 
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Another factor discussed and obviously of interest to all 
dealers, is the “standard” or “tone” of trading. There are, 
quite obviously, ways and means of selling; in other words, as 
we say in Britain, there is selling and selling! The dealers 
present left no doubt but that they were determined to do 
everything possible to maintain and improve what has already 
been achieved and accomplished 

“Cheap and unprincipled methods of trading” are to be 
frowned on in no uncertain manner 

It will be apparent, therefore, that the dealers in Britain of 
office equipment, as well as dealers of stationery and ancillary 
goods, are alive to the necessity of looking after their own, and 
the trade’s interest. 

All this sort of thing adds up to one fact: that production of 
portable typewriters at least is greater than the demand: that 
probably for the first time in years, Britain is in a position of 
having a greater supply than she needs 

This agitation by the office equipment dealers is sympto 
matic. It is a trend which is being followed by distributors in 

Turn to page 60, Please 





Representatives of office equipment concerns 
abroad, visiting in the United States, are cordially 
invited to make the offices of this journal their 
headquarters. The staff at the main office, 600 W. 
Jackson Blvd., Chicago, and the staff at the branch 
headed by G. C. Wheeler at 1023 Pershing 
Square Bldg., Pershing Square, 42nd St. and Park 
Ave., New York, will be happy to be of any pos- 
sible service. While the facilities at New York are 
| not so many as at Chicago, there will be found 
the same desire to serve 
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Seen at Business Management Exhibition, 
Held Recently in Manchester... Atti 


drat 
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A a bE EA i. N ES S Packaging can mean the difference between a sale and no sale. 


ging establishes brand identification. Superb packaging not only triggers off the sale by 
e quality of the product, it also makes a priceless contribution to your reputation as a modern 


Attractive ich 
dramatiz 
quality store. This is ““Appealness!” 

example: Mittag & Volger’s four dynamic package designs—each express- 
of the product inside, each continued from carbon box to carbon folder 


iner for easy identification. 
representative show you how our eye-catching package can put “‘Appeal- ro 


An outst 


for you. Write or phone... 


Phone: PARK RIDGE 6-0001 


VOLGER INC., PARK RIDGE, N. 
















The World’s leading storager 
cabinet system that gives you 
more, serves you better, secures 
greater utilization of limited space, 
and solves all of your storage 
problems. 







All units precision made, best fur- 
niture steel, electrically welded, 
for years and years of satisfied 








service, 
GENERAL STORAGER 
% Dim. 24’' w. x 36'"' h. x 16’ d. Ship. COLOR HARMONIES 
—— Wt. 54 Ibs. Adjustable shelves for greater con- at no extra cost 
\ venience. a Res. Frost Soft Frost 
, _ ARTERY Some os above without doors. $21.95 WY Green Tan Grey Green 
— 
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1624 


For hard-to-file plans, prints, forms—every- 
thing. Full width drawers. 





CHECK, VOUCHER AND ITEMS STORAGER 


1610 CD 


10-dr. combo unit. Spacious storage section, 
adjustable shelves, outside door lock and 


key. 

Dim. 24" w. x 36%’ h. x 16” d. 
Ship. Wt. 100 Ibs. 

Same with doors ............ $53.95 











a . 
o- 

20-DR. ALL-PURPOSE STORAGER C 
Dim. 24° w. x 36'2"' h. x 16" d. 

ip. Wt. 115 Ibs. 7 
EEEIE Some with doors .. . $56.75 
Ins. Dr. Dim. 3%’ h. x 9°’ w. x 15% d. 

12 div. each drawer — 1°’ centers 





a os Dim. 24° w. x 36%" h. x 16" d. 
Ship. Wi. 108 Ibs. Ship. Wt. 105 Ibs. 
Same with doors. . $53.95 EEE Same with doors .. $64.95 
%, 
bes 








Dim. 24°' w. x 27" h. x 16” d. 


Ship. Wt. 40 Ibs. 











A KNEE-SPACE DESK — LOW COUNTER “50% MORE STORAGE — 
large flat filing. Shelf height — 3%'’ (Dim. 24'' w. 36%'' h. x 16’ d). — foot- THE MIRACLE UPSTAIRS STORAGER if 
Dim. 24°° w. x 36%"' h. x 16° d. rest drawer — lock and key protection. DOES THIS FOR YOU — FIRMLY 
ip. Wt. 105 Ibs. Build-up-as-you-go-along in Steelmaster 
wa Same without doors $42.50 counter instellations FITS ON ANY ITEM ILLUSTRATED! s 
iu 
i] 


The Ctoobmastor. * art steel co., inc. 





new york 63, n. y:- 
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Me 


, UNIVERCAL [add 15 a Fy unit! 


y Le7 counter installations & storager systems 


) ‘e or 


Wonderful counter and storage system that saves hun- 
dreds of work hours, steps, effort and money every week. 


ee, 

















All units furniture steel, precision made, top construction. 


ideal for outer offices, departments, stores, home, dens, 
storage rooms —everywhere. 
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Cat Outside Dimen. 
No Description w H. OD. wt. Price 
F1624 10-dr. Jr. blue print 24” | 36%" | 16” | 105 | $54.95 ae 
F1612 12-dr. check/voucher filer 24° | 36%" | 16” | 108 43.95 / 
FIGOOKSL Knee space. center dr. & lock | 24” | 3642" | 16° | 45 32.95 

COLOR HARMONIES F1620 20-dr. storager 24” | 36%" | 16] 115 | 46.75 7~ 

= ad ag =r ii F1600-0$  3-section storager 24 136%" | 16"| 48 | 21.95 f Sco cclane pede for~, 

Green Grey Ton Green F1600 3-section storager with doors | 24” | 36¥%2" | 16 | 54 | 32.95 inside dimensions. : 




























































f on < LINOLEUM COUNTER TOPS CORNER UNITS 
a ry r Sectionalized counter tops (as illus.) P . 
: 18” deep—aluminum binding. Snug- 7 = Zl 
# fits tight over storager units. Arm- e 
¢d XS strong battleship heavyweight lino- 12) 
— leum. Color— grey or green. 13} 
Est. Price—$12.50 linear foot. F 
BOGLUSRBL — Counter Desk Ensemble 
Counter desk ensemble that permits Cat. No. 1619 cu-1 se," ag “ pe, D. cu-2 
all office work and procedures at , 
> counter side. Tremendous, conven- Dimensions irregular 
t ient, practical, low cost. 
2) Wonderful for stores, work rooms, For better counter efficiency ! 
| departments, stock rooms, outer of- 
io EASY-SWING GATES 
GID? you can build your own sys- 4 
7 tem to meet your individual al needs. — ] 
Complete, consisting of cabinet, desk fo 
top, leg panel, joinder hardware. 
If drawer wished in desk top, add $10.00. b. 
, 
r 
! Shipped K.D easily as- 
sembled. Dim Counter Cab- yA 
—— inet—24" W. x 36" H. x fr < 
16” D. Dim. Desk Assembly G- 
—40" W x 291/2" H. x 18" D. Cat.No Dim. 24° W. x 
1619 Cat. No. 1619 24” H.x 1%" D, 




















steel co., inc. new york 63, mn. y- 








British News Notes 





(Continued from page 56) 


many other sections of trade in Britain to-day. For example 
the dealers in clocks and watches are agitating against alarm 
clocks particularly being placed in all kinds of outlets. Retail 
ers of tobacco are agitating likewise: and so it goes on. 

The dealers in office equipment take exception for example 
to multiple furnishing establishments displaying portable type 
writers; to ironmongers and other classes of distributors. 

One can understand this agitation. For years the distributive 
trade has sold stuff almost as quickly as it has been delivered 
Now, not only are supplies tending to stay in retailers’ shops 
for a longer period before selling, but they are meeting this 
additional competition of new outlets, simply because of a 
slowing-up in the distributive trade 

Summed up, this all means that in modern Britain, selling 
office equipment is a competitive sort of thing and ‘dealers are 
certainly finding the going rougher than for many, many years. 
They not unnaturally object to manufacturers placing certain 
items of equipment in retail outlets other than those recognized 
as such over many years 

But it does emphasise one other thing: that equipment to 
day has to be sold. Salesmanship is returning with a vengeance 
in a Britain which fears aetrade recession. Few admit that a 
trade recession of any size is a possibility but all fear it. 

The slowing down of business in one or two major industries 
is an indication, some think, of a less sure future in so far as 
full employment is concerned. The textile industry has experi 
enced a rough passage for some years now; the textile industry 
of Lancashire, traditionally, appears to be the industry which 
is always the first to feel any adverse reaction. 

Will the trend develop in Britain? Many in the distributive 
trade to-day are more than a little concerned about the future, 
especially as under a recent revaluation of property rates pay 
able to the authorities have increased by as much as 100% 
in some cases. 

ee £ €& 

Mention of the T. T. F. at the beginning of this article re 
minds me that the annual general meeting of the London 
branch has just been held. The following are the elections to 
office: chairman, Chris A. Dyer, of Typewriter Maintenance 
and Sales Company, Ltd., 24, Wormwood Street, London 
E. C. 2; vice-chairman, H. H. Durham, of H. H. Durham 
Ltd., 85, Blackfriars Road, London. S. E. 1; secretary, Ian G 
Green, Longs Ltd., 86, Queen Street, Cheapside, London. E. ¢ 
4, 

Committee members: M. C. Judges, of Typewriter Sundries 
Ltd., 30, New Bridge Street, London. E. C. 4; W. G. Hogg 
of Olympia Business Machines Company, Ltd., 71, New Ox 
ford Street, London. W. C. 1; Mrs. Mary E. Hole, of Holes 
Typewriter Service, 50A, Bourne Hill, Palmers Green, London 
N. 13; L. W. C. Smith of St. Martins Typewriters Co., Ltd 
92/3, St., Martin’s Lane, London. W. C. 2; P. Stanley, of 
Philip Stanley and Company, 84, Fetter Lane, London. E. ¢ 
4; T. Varley of Remington Rand Ltd., Commonwealth House 
1/19, New Oxford Street, London. W. C. 1, and V. G. Haw 
kins, of the Visible Writing Machine Company, Ltd., Worship 
Street, London. E. C. 2 
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Sumner Jackson, the well-known Manchester dealer, is cer 

tainly a busy man these days. He is, of course, chairman of the 

Lancashire and Cheshire Branch of the Stationers’ Association 

and now he is chairman-elect of the Lancashire and Cheshire 

Branch of the T. T. F. and ere these notes are due to appear 
will have taken office I understand 


Darts is a game which is singularly popular in England 
probably because the “pub” lends itself so much to the game 
At any rate, playing for the Kolok Cup recently, the members 
of the Lancashire and Cheshire T. T. F. found that A. R 
Robinson, last year’s winner, was again too good for-them, and 
Mr. Robinson is therefore the “darts champ” for the second 
year running in the Branch 

oa x“ “ “ 
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R. R. Smith who joined British Typewriters Ltd., at the 


time of its reorganization in 1936, was their first salesman 


60 


touring the country introducing the “Baby” Empire, has noy 
been appointed to the board of directors of the subsidiar 
company, Office Equipment Distributors (B. T. L.) Ltd 


v vy v 
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R. W. Lewis, former assistant to Stanley Wood-Higgs, ha 
joined the staff of Messrs. Gordon Webb and Company, Ltd 
consequent on the death of Gerald Cotton. All success to Mr 
Lewis in his future career 


x» v. v . 
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This year’s annual conference of the Stationers’ Associatio, 
is to be held at Scarborough I understand. This is a seasié 
resort on the Yorkshire Coast and oft-referred to as “Th 
Queen of Watering Places”. 

Whatever the description, one may rest assured that th 
Stationers will see to it that the conference will be a greg 
success. L. Pagliero, the genial general secretary of the Assoc 
ation has a knack of being able to make things “go” and a 
the same time remain in the background. 

I understand the date is 11-13 June, and if any members « 
the industry in the United States are contemplating coming, 
am sure they will be assured of a warm welcome. 


ve ve 
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E. V. Norgate, sales manager of Magowan & Co. Ltd 

Wolverhampton, England, since 1952, has now been appointed 
manage! 

For many years Magowan & Co. Ltd., has been sole U. K 

and Eire distributors for the Bates Manufacturing Compan 
of U.S.A 


Dictating Enroute Is Service 
Offered by Airline, ‘‘Voice-Master’’ 


Lufthansa German Airlines and Magnetic Recording In 
dustries, producers of “Voice-Master” dictating equipment 
have joined in a co-operative venture to allow traveling busi 
nessmen to dictate correspondence to their home offices whil 
enroute 

A traveler, waiting for a plane in Europe, can dictate las 
minute memos or letters at the airline office and the magneti 





TRAVELING BUSINESSMEN .. . can now dictate corre- 
spondence at Lufthansa German Airlines offices and have 
the magnetic tapes sent home while they are enroute. 


tape will be mailed to the home office for transcription. H 
can also dictate at the airline office in the European cit 
serviced by the company and it will be transcribed and maile 
home if he wishes. 

European businessmen can take advantage of the sam 
ties served by Lufthansa. 


service in major American ¢ 


Assign National Distribution for Curta 


Announcement has been made of national distribution a 
rangement between the Contina Company of Lichtenstein an 
the National Office Machine Company, 229 South Wabas 
Ave., Chicago, a division of Utility Supply Company. 

[This arrangement provides for distribution by the Chicag 
firm, of which Marvin Wolf is sales manager, of the Cur 
hand calculator which adds, subtracts, multiplies, divides an 
extracts square roots but is small enough to be carried in one 
pocket. 
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Tucsday, May 1st... Jo Fender AL Chicago automotive dealer, 
\ \\\Ye 
finds out that his supply of register forms is just enough to last three 


weeks. Running out won't put a padlock on the door but Jo 





knows that his bookkeeping department needs the accurate multiple copies 


vroduced by his register system. That afternoon, Jo has called several 


bad news ... best delivery date is six weeks. 








Vay 14... forms are shipped directly to Jo 





Bettendorf, lowa plant. Dealer gets himself a new customer ... makes 


a nice profit! Why not write for a copy of our latest 





italog and send your next order for register forms to Royal Register? 


you can counton... FOR RAPID DELIVERY 


REGISTER COMPANY 


NASHUA BETTENDORF 
NEW HAMPSHIRE IOWA 

















on earl 
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¢ ~ Industry Meetings 


’ 


Brand Name Retailers 
Presented with Awards 


Ivan Allen, Sr., chairman of the board of Ivan Allen Co., 
Atlanta, Ga., was present to receive the bronze plaque as top 
award winner in the office equipment and stationery category 
at the annual Brand Names Day dinner sponsored by the 
Brand Names Foundation in New York on April 18 

Four other retailers shared the spotlight with Mr. Allen 





BRONZE PLAQUE .. . naming Ivan Allen Co. as Brand 
Name Retailer of the Year in its category is presented to 
Ivan Allen, Sr., right, by Henry E. Abt, president of the 
Brand Names Foundation. 


receiving certificates of distinction [They were George | 
Stuart, president, George Stuart, Inc., Orlando, Fla.; Jack Pem 
broke, vice-president, Pembroke Co., Salt Lake City, Utah; 
Norman J. Landry, vice-president, Standard Printing Co., Inc., 
Alexandria, La.. and L. R. Kendrick, president, The Kendrick 





CERTIFICATES . . . of Distinction went to, left, George L 
Standard Printing Co., Inc., and L. R. Kendrick, right 
Kendrick-Bellamy Stationery Co. Jack Pembroke, another 
Stuart, George L. Stuart, Inc center, Norman J. Landry 
winner, was not present for photograph 


Bellamy Co., Denver, Colo. Mr. Pembroke received a similar 
certificate in 1954. 
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New York Office Machine Dealers 
Hold Royal Typewriter Night 

Office Machine Dealers Association of New York, Inc. 
met on April 10 in Ben Franklin Hall in the Advertising Club 
of New York. President Samuel Stein, Quality Office Equip- 
ment Corporation, New York City, presided. 

President Stein read a letter from Mrs. William G. Turquand 
thanking the association for sending a beautiful floral piece 
as a tribute to the memory of William G. Turquand, Under 
wood Corporation, who died February 23. 

An informative talk was given by E. L. Grunberg, repre 
sentative of the Bureau of Apprentice Training, of the State 
of New York, Department of Labor. His subjects was how 
the veteran training program could be utilized by office ma 
chine dealers 

An attractive display of colored Royal portable typewriters, 
provided a colorful setting for the talk by W. H. Beckwith, 
Royal Typewriter Company portable sales manager. Mr. 
Beckwith briefly outlined the formation of the Royal McBee 
Corporation, and removal of most executive offices, to thei 
new 19-acre site in Portchester, Westchester County, New 
York. He extended a cordial invitation to the group to visit 
the new Royal headquarters. 

Mr. Beckwith remarked that color has gained in popularity 
and is here to stay. Although color preference changes from 
time to time, Royal has found that green is the leading color 
with blue a strong contender, and pink gaining fast. These 
colors, along with gray, are found to be preferred because 
of their adaptability in the majority of color treatment in the 
office or other surroundings. 

Promotional literature and a copy of a page advertisement, 
to be published in Life Magazine, tying in with graduation 
which is designed to do a selling job to the public, was shown 
Also displayed, was the new “Royalite” portable typewriter 
soon to be released. In closing, Mr. Beckwith stressed the 
value of color as a trade stimulator to dealers, pointing out 
the strong possibility of materially increasing their sales 
volume, and consequently their profits 


New York NOFA Hears Show Plans 

The regular monthly meeting of the New York Chapter 
of the National Office Furniture Association was held Mon- 
day April 9th, in the Baroque Room of the Brass Rail 
Restaurant, New York City. James H. Kahlert, Office Interiors, 
Inc., New York, N. Y. presided. 

At the close of dinner, President Kahlert introduced mem- 
bers seated at the head table who were: Robert Gibby, Desks 
Inc., chairman of the Area Conference committee; Daniel 
Waldner, D. Waldner Company, Inc., Mineola, Long Island, 
N. Y., chairman of local group insurance committee; John 
E. Mossman, Desks Inc., President of the National Office 
Furniture Association; Arthur Gordon, manufacturers repre 
sentative, secretary of NOFA New York Chapter, and Hugh 
Morgan, president of the Offureps Club of New York, Inc. 

When called upon, Milton Stone, Stone-Newman Associates, 
chairman of the New York Furniture Show, told of the 
progress made by the Offureps Club in promoting the show 
He expressed the conviction that dealers would profit con 
siderably by bringing their customers and prospective cus 
tomers, as well as their own personnel to the show. 

lan Nemlich, Regan Furniture Corp., activities secretary, 
announced that preparations are completed to hold the as 
sociation’s first 1956 golf outing on Thursday, May 17th, at 
the Colonia Country Club, Colonia, N. J. He invited all to 
attend and promised good weather for the day’s outing, and 
relaxation 

On the subject of group insurance, chairman Dan Waldnet 
introduced John H. Munro, Jr.. who outlined an accident 
and health group insurance plan for the New York NOFA 
group. The plan can be put into effect if it is adopted by 50% 
of the association’s membership and being an income protec 
tion policy it will pay $50.00 per week for disability, at a 
yearly cost of $65.00 per year. A complete plan will be worked 
out and presented for adoption at a future date 

An area conference in conjunction with the Offureps furni 
ture show was scheduled for May Sth, in the Hotel New 


Yorker 
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ew Low-Cost Money Safe sells fast to 
es, Drive-Ins, Motels, Gas Stations! 


Restaurants, dry cleaning shops, bars, florist shops . . . 


/ Stor 
™" 









dozens of other small businesses excellent prospects, 
too, for new Imperial Money Safes, recently added to 
fast-selling Protectall line! 


Low-price advantage gives dealers wide open oppor- 
tunity to make quick, profitable sales—and lots of them! 


You can probably think of a dozen small. 
businessmen within a block of you who 


need a good money safe. 


Show ’em this new Protectall Imperial... 
let "em see the low, low price tag on it 
. and you’re going to be selling safes. 
For here’s a safe with features that are a 
real built-in sales talk. Starting with the 
name Protectall, itself. That means quality. 


It means value. Always has. 


Matter of fact, the more safes you push in 
the complete Protectall line . . . record 
safes, money safes, wall safes . . . the more 
profits you'll be taking to the bank. Want 
more facts? Get ’em quick. Mail the 


coupon. 


imperial Money Safe Model 1217-V 


Fits into floor or concrete block. See dimensions 
below. Door case-hardened steel 114" minimum 











n thickness, body 1” open hearth steel electrically 
¢ welded at all joints. Three-tumbler Protectall 
combination lock controlling three 54” locking 
Ly bolts. Bears Safe Manufacturers Association label. 
Underwriters’ Laboratories relocking device. 
Qualifies for insurance savings. 
1 
0 HAMILTON, OHIO 
d DIVISION OF THE MOSLER SAFE COMPANY 
t ode ; Outside Dimensions Inside Dimensions — |. = oe ae ge ee a 
i S ‘ High Wide Deep High = : = Protectall Safes, Department 926-F * Hamilton, Ohio | 
rector | 58” 39” 29” 43° . a 
, Commercia ] 48° ~ 25° 27° | 20° Please rush complete details to me about the new low-cost Imperial line of Protectall 
| Accountant | «a 25° 27° rn 3 1 7 20° Money Safes. Also send me complete Protectall catalog | 
| Gibraitar | 36" 22° 24° a | a ra | 
a | Challenger | 31° 19” 24° 22° a 17" | NAME eee a Se ae : POSITION x | 
d Treasurer | 31° | 19° 19” | 22° 14° 12” | | 
| Executive | 23” | 15” 19° | 14° 10° | 12° riRM 
| New “Vee | 13° 15° | 13° 10° | 10° | ! 
| Custodian Wali Sate in | iz ” ul’ ur] = Sa a ee aes f | 
" Defender Money e 10” | 10° 9” | 8” 8° | 
Security Ches | 5’ } 12” 8” | 3” 10° cITy____ Bs fies ae ee a ] 
|_Imperial Mone [10° io’ | a” | Sra Es * A  ORI AR OOBEOT I ERI ENE 
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DETROIT AREA . . . NOFA members 
hold day-long conference mn 
Hotel Whittier. 


Detroit Area NOFA Holds 
Annual Conference 


“New Merchandising Techniques for the Office Furniture 
Dealer” was the theme of the Detroit area NOFA conference 
held April 14, in the Hotel Whittier in Detroit 

There were 86 dealers present from Detroit, Ypsilanti, 
Toledo, Windsor and London, Canada 

The Conference was opened by W. Herbert Bretzlaff of 
Detroit Office Equipment Mart, who is national activities di 
rector of NOFA. After his message of welcome, he turned 
the meeting over to Domenic Ferreri of Sables, Inc., Detroit, 
who is President elect of the Detroit NOFA chapter. 

Robert Spelman, executive director of the Wood Office 
Furniture Institute was introduced. He described the various 
activities of his association and brought the group up to date 
on the newly organized Wood Office Furniture Institute, Inc. 

Following a coffee break, a movie “How to Sell Quality” 
was shown. 

In the afternoon session, a panel on “Dealer Aids and 
Advertising” was presided over by H. B. “Spike” Speicher of 
Leonard’s Office Supply and Equipment Company, Detroit. 

Frank White Speaks 

Frank H. White, sales manager for Hamilton Manufactur 
ing Corporation, outlined the Cosco cooperative dealer ad- 
vertising program. He said “Cosco believes in cooperative 
advertising’. They have set up a comprehensive program fo! 
their dealers which includes a suggested monthly program 
They suggest 5% of gross sales as a recommended budget 
for dealers as an allowance to go for advertising. 

He described a new dealer cooperative program they are 


using — “First Aid Advertising Kit”. The plan book is dis 
tributed to dealers and is brought up to date with monthly 
supplements. 


The panel discussion following Mr. White’s presentation 
showed the dealers were enthusiastic about this type of 
program. 

The panel consisted of H. B. “Spike” Speicher, David Brown 
of Brown Office Supply Company, Windsor, Can., and Thor 
Marsh of Marsh Office Supply Company, Ypsilanti, Mich. 

John R. Gray, Executive Director of NOFA, described 
benefits for members in the NOFA program. He described the 
NOFA Freight Program indicating how dealers could save 
money On shipments through Jasper Pool Car service. A 
committee was appointed to study the freight program and 
notify the members when it will become effective. 

1957 Convention Plans 

Next he described the 1957 NOFA Convention to be held 
in New Orleans. He pointed out that NOFA plans to continue 
including model offices as part of the exhibit. However, at the 
New Orleans convention, several chapters will arrange for 
the model offices rather than individual firms 

Gray then told of the plans NOFA has for distributing the 
NOFA Merchandiser to all members, highlighting special 
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sales promotions such as Fathers Day, Christmas and other 
holidays. 

Roger W. Young summarized the Conference program. He 
called attention to the Wide, Wide World program Sunday, 
May 20th, when the T-V program will show the General 
Motors Technical Center, including many of their well 
equipped, elaborately arranged offices. 

The Program Chairman was R. L. Young, Manufacturer’s 
Representative, In Charge of Registration, Harvey Beaudin 
of Miles Fox Company, Detroit; and Reception, Herbert 
Buhler, Jr., Baker and Haigh Company, Detroit. 


Architect Cites Need for Dealer 
Co-operation in Office Planning 


Kenneth H. Ripnen, New York office layout planning and 
office building architect, told the Baltimore Office Furniture 
Association at their annual meetings at the Lord Baltimore 
Hotel recently that tremendous expansion and consequent 
changes in office organizations today make “flexibility” in 
office space the most important factor when modernizing or 
building and equipping offices. 

Consultant to the Wood Office Furniture Institute, Mr. 
Ripnen said that preplanning for flexibility, to allow for 
changes and expansion in the office, has become of upper- 
most importance in the field of office building architecture. 

He cited the importance of office furniture and equipment 
to the flexible office stating that desks, partitions, physical and 
mechanical facilities should be designed so that they can easily 
be rearranged. 

The architect said that today’s general office areas are 
contemporary in appearance through the assembling of well 
designed office equipment, partitions, lighting fixtures and ac- 
cessories and that they are integrated into a functional, har- 
monious office by the architect. 

Mr. Ripnen told the group how to determine the amount 
of space needed to house the office organization, how to 
effect basic office layout planning techniques, how to condi- 
tion the premises for space control and how corporations can 
administer space problems. 

“There are two basic schools of office equipment being 
manufactured today, that effect the planning of new office 
buildings or the building of new office space,” he continued. 

He detailed the architect’s responsibilities in the field of 
planning, designing, and equipping of office space and build- 
ings. “There is a close working relationship between archi- 
tects and vendors,” he added, “but furniture salesmen and 
other vendors, in assisting clients, should not go so far 
that they are in direct competition with the architectural 
profession.” 

“Cooperation between the office architect and the office 
furniture industry is needed now, more than ever to satisfy 
industry’s need,” Mr. Ripnen concluded, and he told the 
Furniture Association that it is their duty to bring before the 
clients and architects that they serve directly, products that are 
truly the results of good office equipment engineering. 
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STACK HIGH 


a —how to SELL MORE 


TRANSFER FILES 


Tell your customers this STAXONSTEEL ‘Feature 
Story’’. Demonstrate the exclusive construction and 
built-in conveniences that make STAXONSTEEL the 


fastest selling, most ‘‘talkéd about’’ record storage 






= product on the market. Here’s the STAX STORY... 
ALL-STEEL FRAMEWORK it's as strong as the product it describes. 







DRAWER PULLS 


MASONITE PANEL 


EASY-SLIDING DRAWERS 


METAL TOP 


INTERSTACKING 


INTERLOCKING 
fam 1 


= 


BUILT-IN BASE 
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Only STAXONSTEEL has ALL-STEEL 
FRAMEWORK to carry all-weight! Stack 25 or 
more high—SAVE FLOOR SPACE. Corrugated 
fibreboard permits product to be shipped flat... 
ready for easy set-up. Each unit has 4 vertical 
STEEL SIDEPLATES locking into sideplates on 
units above and below. Horizontal STEEL 
STACKERS front and back complete FRAME- 
WORK-—transfer weight to sideplates and thus 
to floor. STACKERS also provide a BUILT-IN 
BASE—keeps file row off floor, protected from 


moisture. 
Units INTERLOCK side by side with bolts through 
keyhole slots in sideplates . . . doubles strength. 


Units INTERSTACK in common widths. 


FIVE STAXONSTEEL SIZES for most popularly 
used records—Letter, Legal, Tab Card, Check 


and Invoice. 


Handsome DRAWER PULLS are of metal, with 
slide-in card for identification. Pulls are attached 
firmly to reinforced MASONITE PANEL drawer 
front. TOTE HANDLE provided in back panel of 
drawer. EASY-SLIDING DRAWERS are wax 
impregnated to eliminate friction. METAL TOPS 


slip into sideplates to give convenient counter top. 


Sell STAXONSTEEL TRANSFER FILES. 
STAXONSTEEL does everything a conventional 
transfer case does, does it better and does the 
things a conventional case can’t do, such as 
utilizing all floor to ceiling space to full advantage. 


WRITE FOR DEALER PACKET 
INCLUDING PRICE AND 
PROMOTIONAL PLANS 


Manvfacturers of Record Storage Equipment Since 1918 


BANKERS BOX COMPANY 
720 S. Dearborn Street, Chicago 5, Illinois 


65 








MEILINK DEALERS. . . and dealer sales- 
men from the metropolitan New York 
area met recently for a sales clinic at the 
Aetna Safe Co., Meilink distributors. Chet 
Penske, Meilink sales manager, is pictured 
third from the right second row. David 
Kohanski, head of Aetna, is at right. 


Stationers Golf Group 


Begins Its 40th Year 


The Stationers’ Golf Association of New York began its 
40th year with a tournament at Preakness Hills Country Club, 
Mountain View, N.J., on April 24. Samuel Kahn and Harry 
Yager were hosts. 

Julius M. Kahn is president of the SGA which announced 
the following tournaments to follow the April 24th affair: 

Thursday May 10—Hempstead G 

Tuesday, May 22—Forest Hil! F 

Tuesday, June 5—Century Country 

Thursday, June 14——White Beeche 

Tuesday, July 10—Knollwood Cou 

Tuesday, July 24—Leewood f 

Tuesday, August 7—Tamarack | 

Tuesday, August 21—Echo Lake 

Thursday, September 6—Bonnie B 

Tuesday, September 25—Pla 

Tuesday, October 9—Hacken 


Friden Shows New Products 
at Sales Convention 

A group of 240 salesmen and managers attended a sales 
convention for the Friden Calculating Machine Company and 
its subsidiary Commercial Controls Corporation 

The sixth annual convention was held at the Sheraton- 
Astor Hotel in New York City. A closed television circuit 
presentation reviewed various products of both Friden and 
Commercial Controls to better familiarize the salesmen with 
products manufactured by both, and in addition, they got the 
first look at entirely new products, not yet presented to the 
market. 





Stationers 12:30 Club Hears 
Regional Convention Plans 

The regular monthly meeting of the Stationers 12:30 Club 
of New York was held on April 23rd in Rosoff’s restaurant, 
New York, with President Harry Sills, Commercial Stationery 
Company, New York, presiding. 

Herbert Grayson, Ace Fastener Corporation, reported on the 
forthcoming joint dinner meeting of the 12:30 Club, Stationers 
Square Club, and New York Metropolitan Travelers Club. 

He asked for a big turnout on May 10th for this affair, and 
pointed out that it would also be the kick-off for the 13th 
Regional Convention being held in June. The convention itself 
is going to be a sell-out according to Carl Judkoff, Cantigny 
Press, New York City, and Governor of the 13th region. 

Mr. Judkoff reported that he expected an attendance close 
to 600, which would be almost double the number of people 
that attended last year’s convention. He advised any members 
who had not already sent their reservations, to do so at once, 
before all the available rooms were taken. 


Open New York City Firm 


Alfred Clements and Sal Benigno, formerly sales manager 
and decorator-salesman with the Metwood Office Equipment 
Corporation, have entered business under the name of Equip- 
ment for Commerce, Inc. 

[heir showroom, located at 44 E. 29th St., in New York 
City, features partitions, office furnishing sand bank railings. 
They have extended an invitation to old and new friends to 


see their operation. 





VIEW OF CROWD ATTENDING CLOSED TV SHOWING OF FRIDEN PRODUCTS 
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Each and every item offers the maximum in style, 

comfort, serviceability, beauty and strength. A 

complete line to serve every need. A compliment 

to every Office . . . and a pleasure to the people 
who use them, 


SECRETARIAL CHAIRS 

5 Different Models in a 
variety of seats, backs and 
bases to fit every person, 
every office, every pocket- 
book. 





TYPEWRITER STANDS in a 
wide choice of sizes — with The LuUXCcO STOOL LINE 


or without drawers, tubular provides special seating for a 
or stamped legs, 5 colors to wide variety of uses: portable 
choose from. filing stools, adjustable height 
stools, draftsman chairs. 


—-, 








No. 110 


LUXCO BUSINESS 
MACHINE STAND 
This is the answer to the 
need for beauty in a stand. 
An attractive piece of office 
furniture, it is a perfect com- 
panion to all business ma- 
chines. Strong, sturdy and 
safe with convenient “‘stand- 
up” one foot elevating con- 
trol. Cups and channels or 
retainers. 


EXECUTIVE CHAIRS 
A complete line of all models 
in a choice of 3 different 
types of seat construction. 












LUXCO OFFICE MACHINE 
STANDS 

All sizes of tops and leaves 
in STEEL Lamidall or Presd 
wood. Speedy assembly, rigid 
construction in all models. 





\ce ANE AcHIne 


No. 300 


Many desirable territories are open. 
Write for complete information today. 


Manufacturers of Quality Office Equipment SINCE 





































No. 7248 
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DEALERS . and dealer salesmen with 
G/W personnel at training school 
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G/W Host to Dealers 
at Training School 


Globe-Wernicke played host recently to a group of dealers 
and dealer salesmen, who journeyed to Cincinnati for an 
intensive three-day sales training school. In addition to tours 
of the company’s paper and steel divisions to see products 
in the process of manufacture, the visitors also witnessed 
demonstrations of leading G/W products made by members 
of the sales staff. Open discussions participated in by all at 
tending the sales school were a popular part of this sales 
training course. 

Those actively participating in the sales school are shown 
in the above accompanying photograph taken in Globe- 
Wernicke’s display room. From left to right are: 


SEATED—Harold Robinson, Baker Of pme yria, Ot Earl Wat 
son, Patton’s, Washington Court H i ure nde The Brooks ( 
pany, Cleveland; R. Herman Har -/W president: Robert W prott 
sales manager; Bryce Kehn, Fidlar & t V rt Ww [ 

Bill Kountzman, Comfort Printing & Stat y t J Vl iri. 

STANDING—William C. Aylwa N yste vis manager; He 

“hat? T » A Ach+al > 4 


Murray, Cooper’s Office Supply 
Equipment Co., Ashtabula hic har Maste Pau ay, Reliable Off 
Supply Co., Massillon, Oh h Hor bee y C W 
Mass.; Nick Cap, The Brooks Compa i 1er W 


Hedeman of Shaw Walker 
Heads Safe Manufacturers 


A. R. Hedeman, vice-president of Shaw Walker Company, 
405 Lexington Ave., New York City, was elected president 
of the Safe Manufacturers National Association at the annual 
meeting held April 12. 

Other officers and directors named are 

Vice-President—A. W. Jackson, vice-president of Diebold, 
Inc. 

Secretary-treasurer—W. J. Parker, 366 Madison Ave., New 
Yoru. 17, N.Y. 

Directors—Warren Mosman, president of Herring Hall 
Marvin Safe Company; S. R. Akers, president of Meilink 
Steel Safe Company; Edwin H. Mosler, Jr., president of Mos 
ler Safe Company; Raymond Koontz, president of Diebold, 
Inc.; H. V. Widdoes, executive vice-president of Remington 
Rand, division of Sperry Rand Corporation; and L. C. Walker, 
president of Shaw Walker Company. 


3M Names ‘‘Thermo-Fax’’ Production Head 

Promotion of Milton E. Smith to production manager of 
the duplicating products division has been announced by Min 
nesota Mining & Manufacturing Company 

Mr. Smith will be responsible for the production of all copy- 
ing equipment paper and supplies sold under the “Thermo- 
Fax” trademarks. He joined 3M in 1944 as a senior chemist, 
and became associated with the duplicating products project 
in 1947. He has been production supervisor of the duplicating 
products division since 1952 
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Louisiana Printers, Stationers 
Hold Session in Baton Rogue 


Reported by Art Carrow 

[he Bellemont Motor Hotel in Baton Rouge, La., was the 
convention headquarters for the 7th annual meeting of the 
Louisiana Printers & Stationers Association when 150 regis 
tered on April 13 and 14. 

Francis P. Holliday, president for 1955-56, appointed H. A. 
Kuhlmann, Jr., Kuhlmann Office Supply, Baton Rouge, as 
general chairman of the meeting and Hank came up with a 
tremendous program. W. L. Keating, Louisiana Paper Com- 
pany, was chairman of the suppliers. Gilbert DeGruy, Thomas 
Morans Sons, headed registrations and the ladies committee 
was composed of Mrs. H. A. Kuhlmann, Jr., Mrs. Claude 
Latil and Mrs. Rolfe McCollister. 

Registration and the annual meeting of the board of direc 
tors opened the first-day program. That evening the suppliers 
entertained at a cocktail party and dinner, attended by 156 
in the Continental Room, 

The convention officially opened on Saturday morning, 
April 14, in the Caribbean Room, with President Francis 
Holliday, Franklin Press, presiding. Monsignor Herman P. 
Lohmann, gave the invocation and Mayor Jesse Webb of 
Baton Rouge welcomed the visitors. The response was given 
by Armand Breard, Monroe Office Equipment Company, 
Monroe, La. 

[he first speaker on the morning session was Charles S 
Wilkins, executive vice-president, Mid-Continent Oil & Gas 
Corp., Baton Rouge, who talked on “Trade Associations”. He 
was followed by Professor R. H. Wiggins, School of Journal 
ism, Louisiana State University, who chose for his topic, “Ap 
prenticeship Training and Shop Personnel”. Bob Lindstrom, 
Standard Duplicating Machines Agency, New Orleans, ad 
dressed the group on the “Application and Sales of Duplicat- 
ing Equipment”. 

The last speaker on the morning session was Warren Lewis, 
district representative, Boorum & Pease, who spoke on “Mr. 
Stationer—Louisiana Style”, plus an added attraction, “Record 
in Business” 

After luncheon in the Cafe Rouge, the meeting went into 
the afternoon business with the subject, “Reflections on the 
Current Conditions in the Office Equipment Industry” de- 
livered by H. C. Parker of the H. C. Parker, Inc., New 
Orleans. 

George Schwab, purchasing agent, Louisiana State Univer- 
sity, was well received when he gave “The Purchasing Agent’s 
Point of View.” The final speaker of the afternoon session was 
Ralph R. Moser, senior vice-president, Carpenter Paper Com- 
pany, Omaha, Neb., who addressed the meeting on “The Im 
portance of the Wholesaler to the Retail Stationer”’. 

Before adjournment of the day’s business, the nominating 
committee with Barrow Castle, Castle Printing Co., Shreve- 
port, as chairman, submitted the following recommendations 
for new officers, who were elected for 1956-1957 

President—Armand Breard, Monroe Office Equipment Co., 
Monroe. 

First vice-president—Barrow Castle, Castle Printing Co., 
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ANNOUNCING! 





The New Expanded Line 





of Victor Champions! 


NEW! ELECTRIC MODELS NEW! DIRECT 


SUBTRACTION NEW! HAND ADDERS 














Full-Key or 10-Key Models 


14 all-new Champions in the new expanded 
line — Champion Executives with direct sub- 
traction — Champion Super-Adders now in 
metal cases. Attractive discounts and greater 
sales versatility give you more profit oppor- 
tunity with the Victor Champion line. Mail 
the coupon below for illustrated brochure. 


VICTOR ADDING MACHINE CO. 


Chicago 18, Illinois 
Victor-McCaskey Limited, Galt, Ontario 


Manufacture f Business Machines, Cash Registers, Business 
and Industrial Systems, Electronic Equipment, Electri-Cars 
OA-—6/56 


Also available in 
hand-operated 
models. 





NOW! CASH REGISTERS 


Two low-cost Victor cash 
registers are now in the 
Champion line. These top- 
sellers give you even greater 
sales versatility and offer 
your customers so many 
features at a price 

they can afford. 


Find out NOW what the new Victor Champion Line can do for you! 
Mail Coupon! 


VICTOR ADDING MACHINE CO. 
3900 N. Rockwell St., Chicago 18, Ill. 


Piease send me new brochure and complete selling plans for the exponded 


Champion line. 
Name 
Company 


Address 


w= --- ---------- 
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Shreveport. (Continued from page 68) 

Second vice-president—Connie Ruysenaars, Office Machines 
& Supply, Lake Charles 

Secretary and treasurer—Mr1 Ine Land, Franklin Press 
Raton Rouge, La 

New directors for three years were elected as follows: Mrs 
Elizabeth Roberts, Roberts Office Supply, Lake Charles; Glady 
Trahan, Glady Printing Company, Crowley; Mayo H. Moore, 
Jennings Office Supply, Jennings, La.; Milton Ford, Twin City 
Printing Co., Monroe, La.; G. Lucien Trosclair, Trosclair 
Print, Plaquemine; and Jim Canellis, Pioneer Printing Co 
lake Charles. 

Monroe will be the host city for the 1957 meeting, it was 


announced at the dinner party which completed the meeting 


in the Continental Room. The party was pleased with the 
speaker of the evening, Dr. Bernard J. Bienvenu, Professor of 
Business Administration at Southwestern Louisiana Industrial 
Institute, Lafayette 

A cocktail party preceded the dinner in the Cafe Rouge and 
Trade Winds Room with the Baton Rouge printers and sta- 
tioners as hosts. 

An execllent program was given to the ladies in attendance 
In addition to the cocktail parties, dinners and dances, a special 
tour of Esso Standard Oil Refinery was made Saturday morn 
ning by bus, after which they were taken to Baton Rouge 
Country Club for a luncheon 





Art Carrow’s Photo-Glimpses of Louisiana Printers, Stationers. . . 


1. Armand Breard, M 
Barrow Castle t 


Connie Rysenaar 

second vice-president 
4. H. A. Kuhlmann r fT ply t R € yenere 
5. W. L. Keating, | hairn pplier F 


Franklin Press, Bat 
Baton Rouge, recept 
Ivy Garon, Lati! Stat 
Barrow Castle, Castle 
New Orleans r f 
Bob Lindstrom; Ear W 

8. Standing: M. A. Abt t ' ‘ eated 
Alexandria Office Ea t 
C. Geene Holcombe, Er 

7, Ladies prepare to 

10. Yvonne Heno, H. A. Kuhin pply y = 
Otis Albritton, Wilsor M tis Albritt 4 Buford Howe 
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INVINCIBL ) METAL FURNITURE COMPANY 
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unlimited combinations with square edges 
y available for perfect flush alignment 


f 
7. mn These office groupings merely sugges? the infinite arrangements — and sales! — now 
Lense possible with Invincible metal furniture. Modernette desks, auxiliary units, tops 
o™ etc. for creating general and executive offices to meet almost any conceivable space 
or working situation and which customers can add to or rearrange as office 
requirements change 
You’ve had great things to sell in Invincible furniture before... functional beauty 
of finishes, superb steel construction, many business-engineered features for bette! 
| i v4 business living. Now, though the graceful molded-edge units still are available, the 
\ Invincible line has expanded to offer square edge tops for flush alignment. Also in 
¥ 


cluded are auxiliary units without bases if desired (for typewriter height). All Mod 
ernette units come with standard 19%.” width for more working and typing space 
A Multiple choices — multiple arrangements — multiple sales! One sale always 
on leading to another! 

reo And your sales support? First page of this insert and these groupings are part of 





the new brochure of square edge units. And the next page shows you the full-pags 
four-color ad that really drives the story home to your customers and prospects 
\ part of Invincible’s year-long campaign to help you sell more! 








Efficiency on every hand for the busy executive! Modernette desk for general © 
work. And—for reference and extra space—auxiliary drawer units, cupboards and 
separate tops all combine with the greatest of assembling ease! A handsom« 


and functional grouping in Cool Green. All chairs shown are also by Invincible 


Executive suite in Driftwood Tan. Impressive with its clean lines, beautiful 


finishing and simplicity ... a combination of Modernette auxiliary cupboard and 


drawer units with shelf and separate top, fronted by a Modernaire 
desk. Modernaire Gray and Cool Green finishes also standard choice 


for every unit, with other finishes available. 


A productive general office group. One 

Modernette desk and one auxiliary unit without base (for 

typing height) in Modernaire Gray combine into an 

individual “efficiency center” for secretary or typist-clerk. Brochure 

cover grouping is another general office possibility for integrating related jobs, or 


for an executive-secretary team in a large office 





















New square 
auxt 
for unli 


As 


liary U™ 


easily 





-edg 
its 
mited co 


as you once 


yw create 


have 
mbinatt 


e metal d 
modula 


ioined 


exe 


wtive> 


4 


ons 


bul 


pro 


working SP* 


ding k 


fessional 


\ 


esks and 
r design 


locks; 


ace 


and 
or 


OGETHER PERFECTLY 


fit T 


IN GLORIOUS 
COLOR TOO! 








you can n¢ 
general offices *° meet every 
situation need. You ystom-plan complete **efh- 
ciency centeTs. with Modernette desks. quxil- 
yary units (with typewriter height optional)» 
tables. separate tops - °° all available with 
square edges for perfectly flush ynit-to-unit smart contemporary styling: the silently glid- 
sonment. All in 4 choice of ceveral hand- ‘ng drawer® in all desks and files. 
vhich add functional beauly On yout \etterhead. write for a eolorful bro- 
nosphere to any chure of thi complete new line for maximum * «: 
found flexibility ' office planning ., its free with- A 2. 
obligation: Or see your Invi ible dealet a 
; ~~ — 
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College Stores Group Elects Ray Vanderhoef 


Ihe Natior Association of College Stores elected Ray 
lowa Supply Company, as its president and Jack 
Princeton University Stores, New Jersey, as 

the 33rd annual convention in Boston, April 


Vanderhoet 
Worthingtor 
vice-preside nt 
15-18. 

New trustees for the association include John Shaw, Uni- 
versity Co-Op, Madison, Wis.; C. Paul Irvine, Oregon State 
College, Co-Op Association, and Jack Asthalter, W. A. Sheaffer 
Pen Comp Continuing board members are Helen Amberg, 
Colgate University; R. B. Logan, Georgia Tech; W. C. Cole, 
Texas Tecl nd Sam Hanna, De Pauw University. 

The convention attracted approximately 1,000 visitors rep- 
resenting 425 college book stores throughout the country. A 
‘xhibitors presented new products and merchan- 
dise in the exposition, and reports were that attendance, order- 
ing and ffic were considered satisfactory. 


group oO 


Early Reception 


The conv on opened Sunday with registration and an 
Interfaith Worship Service. The exhibits were opened at 2 
p.m. for e first time, and at 5:30 p.m. the NACS held a 
reception for college store managers attending the convention 
for the first time 

An rly bird” session Monday morning was opened by E. 
Lyle Goss, NACS president, and the first general session, also 
with Mr. Goss presiding, was opened at 9 a.m. Dr. Harold C. 
Case, president of Boston: University, was the main speaker 
with his topic, “Tomorrow—A Live Option.” 

Ralph Stilwell, UCLA Students’ Store, offered the response, 
ind President Goss then delivered his “President’s Address”. 

At the first luncheon meeting, Carl Birdwell, A & M Col- 
‘as Exchange Store, presided. Ellsworth Young, Phil 
lips Book Stor introduced the speaker, A. W. Littlefield, 
Littlefiel \dams Company, Paterson, N.J., who took the 
place of John Gould. A business session was the next 
ness for the afternoon, and following that, the 

buses for a Clam Bake at Plymouth Rock. 


lege of 7 


order of 


group bo 


Panels on Tuesday 


Tuesda iin opened with an “early bird” session of clinics 
and pane ring various business problems, and the general 
derway at 9 a.m. under the guidance of Norman 
University Book Stores. Guest speaker was Stan- 


session W 
Gay, Bostor 
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ley F. Teele, dean of the Graduate School of Business Ad- 
ministration, Harvard University, and president of the Harvard 
Co-operative Society. His topic was “The College Store Looks 
Ahead.” 

The morning was broken down into sessions for discussion of 
general topics. The luncheon meeting was addressed by Albert 
Rice Leventhal, executive vice-president and general manager 
of Simon & Schuster, Inc. The afternoon general session fea- 
tured a panel on self-service techniques. 

Wednesday’s activities were confined to clinics, panels and a 
special tour for the ladies. A banquet closed the convention on 
Wednesday evening. 





Lucas Brothers Complete Contest 

Lucas Brothers, Inc., Baltimore, Md., stationery firm, re- 
cently completed a successful six-weeks Stationers’ Guild of 
America sales contest. 

President Jesse G. Kaufman indicated that he was well 
pleased with the results turned in by his organization. Frank 


= onal 
A DINNER . climaxed the Stationers’ Guild sales con- 
test for Lucas Brothers. Pictured at the head table are, left 
to right, John Link; J. W. McCormick, Jr., Guild general 
manager; Jesse Kaufman, president of Lucas Brothers; Alan 


Behrend, and Harold Norman. 
L. Cutair, veteran Lucas employee, proved to be the star sales- 


man, and in recognition, he received a Guild Award of Merit 
from J. W. McCormick, Jr., general manager of the Guild. 
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R.C.Allen ......... 


b Guid you finest vale 


You'd Expect a VisOmatic Typewriter to Cost More... yet, with all its 


elise 
US 


ve features for speed, accuracy and efficiency, this fine machine actually 


an many standard machines. The R. C. Allen policy of giving the 


st in value at a practical price is one of the reasons why more and more 


s look to R. C. Allen for consisten 


\t profits. If you are interested in an 


jsive KR. 


. Allen Typewriter or Cash Register Franchise, write us for details. 


R.C.Allen Business Machines, Inc. 


680 Front Avenue, Grand Rapids 4, Michigan 


@ ov hee, de _ 


, Fy 
ME rite eses st 





TYPEWRITERS - CASH REGISTERS - ADDING MACHINES - SAFES»: FILES > BOOKKEEPING MACHINES 
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BG. Allen ccccs ano iveviareo rices 
allsouys Gui you. fine volt 





There is an Assurance of Quality in the R. C. Allen signature on business equipment... 
vent of both efficiency and dependability. R. C. Allen Military and 
safes and insulated files offer the greatest choice of protective 

at competitive prices. Construction quality exceeds n 


ents. Dealers find the R. C. Allen line easier 


R.C.Allen Business Machines, Inc. 


680 Front Avenue, Grand Rapids 4, Michigan 


* SAFES: FILES + BOOKKEEPING MACHINES 


TYPEWRITERS + CASH REGISTERS - ADDING MACHINES 
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Ivan Allen Heads 
Georgia C. of C. 
Ivan Allen. Ir.. 


president of Ivan 
Allen Co., who 
recently be gan 
his tour of the 
1956 NSOEA re 
gional conven 
tions across the 
nation, has added 
another job to 
his busy sched 
ule. 





IVAN ALLEN, JR. 


At the annual meeting of the 
Georgia State Chamber of Commerce 
in Atlanta, Mr. Allen was elected 
president of that group. In_ his 
speech to the Chamber he pledged 
himself to carry on “the progressive 
program set in motion by former 
presidents.” 

His election climaxed a two-year 
project as chairman of the Industrial 
Development Division, during which 
time he spoke to more than 200 busi- 
ness and civic groups in Georgia and 
throughout the nation on the indus- 
trial growth of Georgia and _ the 
South. 

A highlight of the Chamber meet 
ing was a Teacher-of-the-Year Award 
to Miss Marjorie Crouch of States- 
horo, an educator for 38 years. Bovd 
Campbell. stationer of Jackson, Miss.. 
and president of the U.S. Chamber of 
Commerce, made this tribute: “Edu 
cation was never more important than 
today and teachers never more vital 
to the protection of human dignity 
and the preservation of a free soci 
ety.” 

Robert M. Feemster of Dow Jones 
& Co., gave the principle address, 
pointing up the economic stability of 
our times as an incentive for launch 
ing new businesses. 

Mr. Allen got his term 
dent of the Georgia Chamber under 
way at a special Congressional din- 
ner in Washington, D.C., May 1. 
This dinner was held during the 
annual meeting of the U.S. Chamber. 

Mr. Allen, Jr.. and the Georgia 
Chamber of Commerce hosts 
to Georgia’s 12 congressmen and two 
dignitaries 


as presi- 


were 
senators and a host of 


from Georgia and numerous othe 
states, 
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20th Opening Day 
for Baseball Fan 


George Redeker, 66 year-old presi- 
dent of Redeker & Dick, stationers of 
Cincinnati, Ohio, was among the 
first baseball fans to have his opening 
day tickets for the Cincinnati Redlegs 
first game of 1956 at Crosley Field. 

The unusual, to say the least, part 
of the event was that this was Mr. 
Redeker’s 50th straight opening day 
game. He attended his first at the age 
of 16, and he hasn’t missed since. 

He recalled the first game, in 1906, 
when he went straight to his em- 
ployer and told him his grandfather 
hadn’t died and he wasn’t ill, he just 
wanted to see the game. This earned 


him permission. 

Mr. Redeker played amateur ball 
in his youth and has carried his in- 
terest down through the years. Mrs. 
made 15 


straight 


Redeker has 


openers. 
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PHOTOGENIC CANINE... 





This ca- 
nine model strikes a familar pose with a 
Clary adding machine as she does a 
photo for the advertising campaign of 


the Office Appliance Co. in Eureka, 
Calif. The six-year-old boxer, Gypsy von 
Humbolt, has become almost a trade- 
mark in the firm's trade territory, ac- 
cording to H. E. Meline, her boss and 
head of the company. 


Golden Wedding 
for R. G. Roberts 


R. G. Roberts, R. G. Roberts & 
Company, and his wife, Elsie, recent. 
ly celebrated their 50th wedding an. 
niversary in Chicago. 

The couple was married in Berlin 
Heights, Ohio, on March 31, 1906. 

Mr. Roberts, who was a stenog. 
rapher for the A. Bb. Chase Piano 
Company at the time, got his start 
in the ofhce equipment industry 
about the same time. 

His first venture was the sale of 
typewriters “on the side”. He first 
handled the “Postal”, a small port 
able that operated by use of a “type 
wheel’, and from that graduated to 
a “Meiselbach”, made in Kenosha. 
This machine had a short life, and 
he soon carried the “Dinsmore” 
which was a standard machine of the 
day. 

In 1907, Mr. Roberts moved to 
Duluth, Minn. and became a sales. 
man for Remington Typewriter. He 
traveled the still wild territories of 
northern Wisconsin and Minnesota, 

He remembers an old lawyer in a 
small town who was aghast to hear 
the machine cost $100. 

“Why, I can buy a pen for one 
cent. Why should [I pay you ten 
thousand times as much!” 

Progress won its way, however, 
and eventually, Mr. Roberts was ad. 
vanced to branch manager. He left 
1915 to “pioneer” 
again in the safe business. 

He joined the Safe-Cabinet Com. 
pany of Marietta, Okio, and took to 
the road to preach the danger of fire 
and the advantage of safe storage 


the company in 


of records. 

In 1918 a great forest fire spread 
over the area, claiming 700 lives ané 
causing monetary loss second only 
the San Francisco fire. World Wat 
I news overshadowed the fire, but # 
made a great impression on the bust 
ness men in the territory. 

Mr. Roberts was transferred to St 
Paul to a new branch, and the newt 
step was Chicago where he becamtt 
assistant division sales manager. Ht 
returned to active selling as agend¢ 
manager and remained in that pos 
tion until the company merged witb 
Remington-Rand in 1925. After thre 
years as branch manager, he dé 
cided to go into business for himselt 
founding R. G. Roberts & Companf 

For the past 28 years he has rep 
resented the Kay-Dee Company 0 
Lincoln, Nebr., featuring their “Quik 
Lok” files, “Granitex” binders ané 
other equipment in several states suf 
rounding Illinois. 
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PULL-OUT-DRAWER 


FIBRE BOARD 
TRANSFER 
STORAGE 
CASE 













... the newest look 
in storage cases 





Expertly constructed of 
heavy corrugated fibre board 
with double reinforced edges. 
The drawer is four ply thick 
at each end, with a strong 
metal handle. 





the stacking frame 
=) for high stacking 


allows stacking without special 

shelving or lattice work. No 
swaying or buckling. Locking 

pins tie one case to another. 











a typical Weis product... 
better storage for less. 


a 


THE WEIS MANUFACTURING COMPANY 
MONROE, MICHIGAN 

OFFICE FILING EQUIPMENT . FILING SUPPLIES . STATIONERY SPECIALTIES 
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Heyer Corporation Acquires 
Queen Ribbon & ( ‘arbon Co. 


The Heyer Corporation, Chicago, has purchased the entire 
assets of Queen Ribbon & Carbon Company, Inc., Corona, 
Long Island, N. Y. 

“This acquisition” says Arthur J. Heyer, “Brings together 
two long established companies familiar to the stationery and 
office equipment field”. The Heyer Corporation, established 
in 1903, and Queen Ribbon & Carbon, founded in 1921, com- 
bine to a total of 88 years experience. 

Heyer, in its 53 years, has been devoted to the manufac- 
ture of duplicators and supplies for all duplicating processes 
including spirit, stencil and gelatin. Queen, in its 35 years, has 


TOP—Principals involved in Queen Ribbon & Carbon purchase by 
Heyer Corp.: T. R. Heyer, Henry Ring, Jr., Arthur J. Heyer 
Donald Ring and Henry Ring, Sr. (T. A. Heyer was absent when 
photo was taken). BELOW—The block-long plant, 


manufactured a quality line of all types of carbon paper and 
ribbons; and has been one of the largest manufacturers of one 
time carbons. 

Principals in the transaction included Reeves and Art 
Heyer (T. A. Heyer was enjoying a stay in Florida during the 
transaction) and Henry Ring, Sr., and his sons, Henry Jr. and 
Donald Ring. The Ring sons will continue in the active man- 
agement of the Queen company in cooperation with Arthur 
Zitt, who will also continue as manager of the eastern branch 
of The Heyer Corporation duplicators and supplies division. 
Mr. Ring, Sr., will retire from active management but will 
continue to serve in an advisory capacity 

The Heyers and Rings agree that their combined efforts will 
point toward one goal: “To make a complete line of the best 
in typewriter ribbons and carbons, designed for dealer pop 
ularity and consumer acceptance.” 

It is expected that Heyer will shortly announce a Specially 
formulated top quality line of carbons and ribbons carrying the 
Heyer brand name. As the Heyers agree, “These new products 
are definitely one more facet of duplicating, and as such will 
carry to broader fields the now famous and descriptive Heyer 
slogan: “Always Makes a Good Impression” 
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M. S. MARSHALL 


J. F. THOMAS 


Stockett-Fiske Merges 
with M. S. Ginn & Co. 


rhe Stockett-Fiske Company, oldest stationery firm in the 
Washington, D.C. area. was recently consolidated with the M. 
S. Ginn & Company of the same city. 

The consolidation resulted from the sale of the Stockett- 
Fiske name, business and building to the Ginn company. The 
Stockett-Fiske building will now house general offices of the 
firm which will operate under the trade name of Ginn’s 
Stockett-Fiske. 

Officers of the Ginn company will direct the new operation. 
John F. Thomas is president and M. S. Marshall is executive 
vice-president and treasurer. William B. Everts, Ralph Mur- 
dock and Robert W. Berrett are vice presidents. 

rhe Ginn Company has office supply stores in Washington 
as well as in Alexandria, Va. Warehouse facilities are located 
in Washington. The Stockett-Fiske store will become a seventh 
division of the operation which has an office furniture division 
as well as a Government supply division, and the Stockett- 
Fiske bindery will be considered the eighth division. 

Space formerly taken by general offices in the Ginn store 
at 1417 New York Ave., N.W., will be used for expanded 
office furniture displays, and inventory now in the Stockett- 
Fiske building will be moved to the warehouse to make room 
for the general offices of the firm. The store will continue to 
operate there under the management of Fernoy Wells. 





Boling, Myrtle Desk Add Two in Sales 

Two appointments in the sales force were revealed in a joint 
announcement by F. J. Boling, president, Boling Chair Com- 
pany, and T. R. Pitts, vice-president and sales manager, 
Myrtle Desk Company. 

Harry B. Adams will cover North Carolina, South Carolina, 
Tennessee and Kentucky for the two firms. He has previously 





PAUL JENKINS 


HARRY ADAMS 


been associated with Indiana Chair Company, Indiana Desk 
Company, Sengbusch Self-Closing Inkstand Company and 
Western Manufacturing Company. Residence in Raleigh, N.C. 
will be continued. 

Mr. Jenkins until recently has been associated with Bain- 
bridge-Southern Wholesale Stationers. He will cover Florida, 
Georgia and Alabama from Tampa, Fla. 





Crandall Heads Royal Precision 

L. Stanley Crandall has been elected president of Royal 
Precision Corporation, recently formed as a jointly-owned 
subsidiary of Royal McBee Corporation and General Prect 
sion Equipment Corporation. Mr. Crandall comes to the 
company from International Business Machines Corporation. 
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A SUPREME 
FIRST! 





NEW TWO-TONE COLOR MOTIF 
ON SLIDING DOOR CABINETS 


in Standard Olive Green . . . Mist Green Doors 
or Brown .. . Desert Sage Doors 
or Standard Gray . . . Light Gray Doors 
or Standard Colors 


Proudly we present a new Supreme product, 
typical of the outstanding design and quality 
of the more than 150 products which are mak- 
ing the Supreme Stee! Equipment Corp. the 
favoured resource for hundreds of dealers. 


This is the only top suspension sliding door 
cabinet on the market! Shelves are adjustable 
without removing doors. So easy to assemble! 


All Supreme Steel products are available in 
a wide range of sizes and colors. 


None finer in quality 
.. SO competitively priced! 


GLASS-FRONT 
BOOKCASES 





Write for complete 
SUPREME color 
catalogue illustrating 
SUPREME line of 
lockers, shelving, 
cabinets and bins! 


TILITY CABINETS 
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STEEL EQUIPMENT CORP. 
53rd St. and 1st Ave., Brooklyn 32, N. Y. 


SUPREME STEEL EQUIPMENT CORP. 
53rd St. and Ist Ave., Brooklyn 32, N. Y. 


Gentlemen: 
Please send new Supreme Stee! Catalogue. 


by 
Company. 
Address 

City Zone State 























MODERN ... sales and service terminal 
now under construction for Palace Office 
Supply, Tulsa, Okla. 


Palace Office Supply 
Builds Warehouse Store 


Palace Office Supply, Tulsa, Okla., is now in the process 
of building a large new sales and service terminal which will 
be utilized for warehousing as well as display rooms. 

The terminal, which will be located in the Sheridan indus 
trial district of Tulsa, will offer 12,800 square feet of space. 
It is to be contemporary in design, with exterior colors of 
yellow, blue and red on the right and gray on the left. 

The interior, with 2,400 square feet of display space, will 
be modern in every respect, with displays of contemporary 
wood furniture as well as steel office furniture. Hanging 
modern lights will highlight the displays in the store prope 

George Constantine, president, said it is the company’s 
purpose to maintain a neat and attractive warehouse facility 
with good housekeeping care exercised throughout. All mer 
chandise will be marked in code and noted with the list price 
before being stored. 

There will also be complete visible control of merchandise 
using both binder and cabinet type identification. New shelv 
ing is being designed to stock commercial stationery items, and 
a gasoline driven power lift will be employed. 

Modern dock facilties for loading and unloading trucks at 
truckbed height will be installed, and a railroad spur 1S ac 
cessable. 


Elect Directors as Friden 
Acquires Commercial Controls 


Acquisition of Commercial Controls Corporation of Roch 
ester, N.Y., by the Friden Calculating Machine Co., Inc 
was consummated April 19 in the home office of Friden in 
San Leandro, Calif., with the formal signing of documents by 
officials of both firms. 

Following the acquisition, three executive members of each 
firm were elected to serve on the board of directors of the 
other. 

Elected to represent Friden on the Commercial Controls 
board of directors are President Walter S. Johnson and Vice 
Presidents P. R. Samwell and L. B. Taylor. Commercial Con 
trols will be represented on the Friden board by President 
Chas. R. Ogsbury, Vice-President and General Manager James 
A. Trainor and Board Chairman David M. Milton. Milton is 
also president of The Equity Corporation of New York, form 
er majority stockholder of Commercial Controls 

Commercial Controls will continue to operate as a separate 
corporation. Commercial Controls stockholders received 1! 
shares of Friden stock for each share of Commercial Controls 
stock. Friden issued 226,776 shares of their stock in exchange 
bringing their total shares of stock outstanding to 991,596. 

Present from Commercial Controls for the transactions on 
Thursday were James A. Trainor and R. S. Elliot, Jr., vice 
president and secretary of Commercial Controls and executive 
vice-president of Equity. 


82 








Mittag & Volger Box Wins First 
Place in Paper Box Competition 

Mittag & Volger, Inc., 
equipment and supplies division and a second award for con- 
struction on its carbon paper boxes in the 1956 Set-Up Paper 


received a first award in the office 





AWARD WINNERS ... Mittag & Volger carbon paper box, 
above, and Rudolph Beaver boxed knife set, below, chosen 
by Paper Box Manufacturers Association. 


Box competition sponsored by the National Paper Box Manu- 
facturers Association. 

Second place in the office equipment and supplies division 
went to Rudolph Beaver for a boxed knife set. Another re- 
ceiving a second place award for general superiority accord- 
ing to end use was Eversharp, Inc., for a pen display box. 


Firm Makes Grospoint Available to Trade 

[The office furniture trade now has an available source for 
one of the most popular and wanted of upholstery fabrics, 
Grospoint, announces Jack Landis of the Young Chair Com- 
pany located at 1000 Diamond St., Philadelphia 22, Pa. 

Mr. Landis states that under an exclusive jobbing arrange- 
ment with Collins & Aikman, weavers of fine upholstery 
fabrics, he will now be in a position to furnish Grospoint 
fabric in its complete range of styles and decorators’ colors. 

The advantage to the manufacturer of office chairs and 
sofas, points out Mr. Landis, is that now he can buy only 
as many yards of each color as needed, without having to 
purchase a complete roll. The stock will be on hand at all 
times for immediate delivery and interested customers are 
invited to write for swatches and prices. 
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Hanz to Establish Sturgis 
Factory in Venezuela 


Julius J. Hanz, president of La Oficina, C. A., Caracas, 
Venezuela, came to the United States in April to complete 
negotiations for setting up a factory in Caracas to manufac 
ture certain high quality Sturgis chairs. Mr. Hanz’ firm has 
been selling Sturgis posture chairs very successfully in Vene 
zuela, out of an inventory maintained at a 1200 to 1500 level 

Initial steps involved importing chair parts for assembly in 
the Caracas factory. As soon as possible, complete production 
machinery will be installed, permitting the manufacture of 
chairs in accordance with the quality standards of the Sturgis 
factories in the United States. 

Among the reasons given by Mr. Hanz for selecting the 


Sturgis line to produce in his country were: fiberglass bases 

















Lou Mann. (center), presi- 


VENEZUELA APPROACH 
dent of Sturgis Chair Co., points out features of a Sturgis 
fiberglas chair base to Julius J. Hanz (left), who will di- 
rect manufacture in Venezuela. An interested onlooker is 
Robert Matthews, sales manager of Sturgis. 


which are impervious to weather conditions and provide the 
characteristic of self-leveling; bonderized steel parts; high qual 
ity upholstery, and the Sturgis policy of granting exclusive 
rights of production and distribution in Venezuela. 

Manufacturing and selling will be done under the firm 
name of Sturgis de Venezuela, C. A 

Five years ago, shortly after Mr. Hanz arrived from 
Czechoslovakia, La Oficina had three employees and a capital 
of $1,500. Today the staff number 28 and the capital is $200, 
000. The current downtown location occupies 9,000 square 
feet of space. An exhibit and sales room is planned for the 
east side of the city, the second commercial center of Caracas 
The branch will have 1,800 square feet of space. 

To serve the Venezuelan market, La Oficina imports many 
office equipment and machine lines from Europe and the 
United States. Most of the following are handled on an ex 
clusive basis: Hermes typewriters; Classic adding machines; 
Rheinmetall automatic calculators; F & E check protectors; 
Rex-Rotary, Copyrex and Electro-Rex duplicators; Rex-Re 
corder dictating machines; Ditto offset duplicators; Talk-A 
Phone intercommunication systems; Shannon filing equipment; 
Invincible metal furniture; Shaw-Walker metal equipment: 
Tiffany office machine stands; Pres-to-Line copyholders, and 
Hall safes. 


T. Green Southern, Inc. Formed in Florida 

Ted Green, wholesale stationer in the New York City area, 
recently announced that his firm has opened a new warehouse 
branch at 3606-3608 Northwest 54th St. in Miami, Fla. 

All of the major lines of stationery items available to cus 
tomers of T. Green in the East will be carried at the Miami 
location, he added. They will be on hand for immediate de 
livery to stationers in the South 
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RECEIVE AWARD . .. Frank D. Waterman, right, secretary- 
treasurer of the Handwriting Foundation and president of 
the Fountain Pen and Mechanical Pencil Manufacturers’ As- 
sociation, and William Rudd, center, of the public relations 
firm of Ruder and Finn Associates, receive Silver Anvil award 
from James L. Macwithey, chairman of the American Public 
Relations Association awards committee. 


Silver Anvil Award 
Given Handwriting Foundation 


The Silver Anvil award for outstanding public relations 
achievements in the trade association category was presented 
recently to the Handwriting Foundation by the American 
Public Relations Association. 

[he award, highest honor bestowed in the field of public 
relations, was presented at the 12th annual conference of the 
APRA in connection with activities of the Handwriting Foun- 
dation, a non-profit organization set up last year to promote 
a greater interest in handwriting. Though the idea for organi- 
zation of the Handwriting Foundation originated from a 
group of writing equipment manufacturers, Foundation mem- 
bership is not limited to this group 

Accompanying the trophy is the following citation: 

“A new idea, attuned to practical operation and given 
effective execution was awarded by the committee of judges. 
rhis is how they judged the Handwriting Foundation and to 
it they awarded the Silver Anvil in the trade association cate- 
gory. There is credit aplenty for those who developed the idea 
for the public relations program of the Fountain Pen & 
Mechanical Pencil Manufacturers Association. Skillfully it 
dramatized the need fer better handwriting an educational 
campaign impinging on business, the schools, and general 
public. Booklets, film strips, exhibits and other audio-visual 
material were published for free circulation to the three pub- 
lics. Mounting evidence has been coming in from personnel 
directors, educators, and members, and the Foundation has 
won its place as the central source of information about 
handwriting.” 

The APRA announced that the winning presentation sub- 
mitted by the Handwriting Foundation will be made a part 
of the “Archives of Public Relations” in the Library of 
Congress. Copies of the case history will be distributed to 
journalism and public relations students in leading colleges 
and universities. 

The Silver Anvil trophy was presented by James L. Mac- 
withey, chairman of the APRA Awards Committee, at a 
special dinner April 6 at the Hotel Statler, New York City. 
Present at the ceremonies were Frank Waterman, secretary- 
treasurer, and Frank King, executive secretary, of the Hand- 
writing Foundation and William Ruder, president of Ruder & 
Finn, Inc., public relations counsellors to the Handwriting 
Foundation. 


Monroe Opens Dallas Offices 

The Monroe Calculating Machine Company has opened 
divisional offices in Dallas, Tex., at 2307 Cedar Springs Rd. 
Charles A. Holaday is manager JHR 
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C. L. (Rocky) Jones Edits Book, 
“Typewriters Unlimited” 


“Typewriters Unlimited”, a history of 
the typewriter, has been published by 
C. Leroy Jones, veteran teacher of 
office machine repair and salesman of 
the industry. The _ profusely-illustrated 
book, selling for $3.00 is available from 
“Rocky’s Technical Publications, P.O. 
Box 2216, National Station, Springfield, 
Mo. 

In his preamble, Mr. Jones points 
out, “Over 390 different makes of type- 
writers have been manufactured in the 
83 years since the writing machine was 
perfected in 1837. There have been many models of each of 
these makes. . .More than 250 different makes of typewriters 
were manufactured in foreign countries, while 141 bore “Made 
in America” labels. Only 52 typewriter manufacturers re- 
main in the world today, 45 in foreign countries and 7 in 
the United States.” 

Tracing the typewriter’s history, the author notes that “the 
trend toward a method of permanently recording events, in- 
cluding the invention of lead pencils in 1565 and the foun- 
tain pen in 1636, no doubt encouraged Henry Mill in his 
attempt to construct a writing machine for which he received 
a patent from Queen Anne in 1713. . .It was due to the 
initial experiment and inventions of these men that the type- 
writer was successfully designed and produced by Christopher 
L. Sholes.” 

Mr. Jones notes that today the portable “rules the indus 
try in quantity of machines manufactured and sold.” 

The volume carries pictures of most typewriters, those 
produced in the yester years and those made today. The 
“battle of the keyboard” is noted and evolution of the elec 
tric typewriter is discussed. 

“Typewriters for War”, an interesting chapter in the office 
machines industry, draws a reference by the author. He turns 
back the pages to the date of March 5, 1942, when the War 
Production Board froze all sales of new and used typewriters, 
and prohibited rentals. 

The index of American Typewriters lists makes, type, year 
and name of inventor. 

A treasure of typewriter lore, an invaluable reference vol- 
ume is “Typewriters Unlimited.” 





"ROCKY" JONES 


American Carbon Paper Changes 
Trade Name from ‘‘Amco’’ to ‘‘Ennis’’ 


American Carbon Paper Manufacturing Company announced 
a change in the brand name of their products. The firm’s 
entire line of carbon paper, typewriter ribbons and hot spot 
carbon ink is now being changed over to the new brand name, 
“Ennis.” 

For over 17 years, these American carbon products cal 
ried “Amco” as a brand name, while “Ennis” trademarked 
the business forms produced by American Carbon’s siste! 
company, Ennis Tag & Salesbook Company. 

According to Garner Dunkerley, Jr., president of American 
Carbon Paper Manufacturing Company, this change was made 
to bring the entire family of Amco and Ennis products to- 
gether under one brand name in order to simplify the pro- 
motion and marketing of the two lines, 

No change is contemplated in American Carbon’s organiza 
tional or production facilities, said W. R. Schween, senior 
vice-president and general manager. Both plants, at ‘Ennis, 
Texas, and Chatham, Virginia, will continue operations as 
heretofore. Branch offices located at Houston, Dallas, Birming 
ham, St. Louis, Denver, Los Angeles, Monroe and Orlando, 
will continue to serve their respective territories with products 
of both companies. 
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Lowman & Hanford Company 


Announces New Officers 


Lowman & Hanford Company, Seattle’s oldest and pioneer 
stationer, bookseller and office supplier, has announced a 
change of officers in its organization. 

The directors have elected the following officers: Mark M. 
Gill, president; George Halling, executive vice-president; John 
W. Tuttle, vice-president; H. J. Belch, treasurer; Jonathan 
Edwards, secretary; Hal Johnson, manager of the retail store 
division, H. J. Belch, treasurer-controller, and Robert Stewart, 
sales manager. 

John W. Tuttle started with the firm in 1945 and he became 
purchasing agent in 1949 from which position he moves to the 
newly-created wholesale division. H. J. Belch has been with 
the firm since 1952 in the capacity of advertising manager. 
Robert Stewart has been with the firm since 1950 and has 
been assistant sales manager since 1953. 


Mosler Buys Connecticut Tract 
for Construction of New Plant 


Plans for a multi-million dollar Mosler Safe Company plant 
in Danbury, Conn., were disclosed recently by Edwin H. 
Mosler Jr., president. 

Purchase of 7'-acre industrial tract, and diversification 
of the company into the electronics field, were also revealed. 

“The banking industry is in a state of progress,” Mr. Mosler 
said. “Protection, as we have known it in our 108-year history, 
has been mostly physical. Tomorrow’s bank will have fool- 
proof electronic protection. 

“These trends are the reasons for the research and de- 
velopment laboratories we intend building here,” he said. 

“With the ever-increasing importance of our national se- 
curity, development of electronic protection equipment be- 
comes more and more urgent. 

“Such futuristic planning as remote closed-circuit television 
banking and record verification, new type curbside TV 
Snorkel, skytop banking, and radar type alarms — all part 
of the protection field are not as far from the production 
lines as they might seem.” 

Mosler’s diversification into electronic protection will ul- 
timately require all of the Danbury site and will provide 
eventual employment for several hundred persons. 

“Governor Ribicoff sold us on Connecticut,” Mr. Mosler 
said. “He was instrumental and exceedingly helpful in gearing 
our thinking to a location in this state and lent every assistance 
in the selection of the plant site.” 

First phase of the construction, according to Mosler, will 
include offices, a research and development laboratory, and 
limited production facilities. 
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Here is the pioneer drafting desk that kept pace with the growing 
market and the increasing demand for efficiency. Today, more drafting 
departments than ever are going modern with handsome Haskell 
Work-Flows! Not only handsome, but engineered for maximum efficiency! 
Everything built-in to increase production—to reduce fatigue. 
A drafting desk that makes work flow faster, better and 
easier—and easier to sell too! 
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EXPERIENCE .. . proves age no handi 
cap at D. Waldner Co. where workers 
such as Herman Weise, picture left with 
customer, and Ernest Nichols, picture 
right, carry their share and even more. 


Older Workers Prove Asset 
in Office Supply Operation 


@ “IT IS MY FIRM belief that there are spots in the average 
stationery organization where age can be an asset instead of 
a handicap.” 

These are the words of Perry A. Waldner, D. Waldner Com 
pany, Inc., Mineola, N. Y., who, after four years of experience 
with older workers, has found that when they are placed cor 
rectly in a position and happy in their work, they render a 
useful service. They are punctual and offer loyalty which is 
sometimes not found in many younger workers today. 

Mr. Waldner also believes in giving the young man an equal 
opportunity. He has also two young men in training jobs in 
co-operation with the Veterans Administration. One is a veteran 
of World War II, who is nearly finished with his training as 
a furniture refinisher, and the other is a Korean war vet, train 
ing for a salesman’s job. At the same time, the average age 
of the outside men is 34, so there is no lack of youth in the 
organization. 

It is the group of older men, however, who have proven that 
they can do a real job. The first of the group hired, Ernest 
Nichols, is a young 67 years in age. He has been with Wald 
ner’s for four years now, since the day he walked up to Mr 
Waldner and told him that his store was the place he, M1 
Nichols, would like to work. He had office experience of many 
years running with a strong background in accounting. He 
made up his lack of experience with a bountiful enthusiasm 
for the job. 

Working three days a week with the company, Mr. Nichols 
has helped to set up the accounting supplies on an inventory 
system, and when the major stationery lines were added to 
the system, he was a natural for the job 

The next “older” man appeared in answer to an add for a 
shipping room assistant. Herbert Vosper, with 30 years of ex 
perience behind him with United Parcel. Although 65 and 
on a pension, he is as full of vitality as anyone in the organi 
zation, and his experience is invaluable in traffic problems 

It was almost as if he were expected when Herman Weis 
came in for an interview. This time, Mr. Waldner found he 
was chatting with a man of 72, but again, he could see he 
was talking to a man who wanted to work and who knew how 
to sell. 


Mr. Weise had been without steady work since 1954, and 
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was the re- 
quest of Herbert Vosper who was retired 
after 30 years with United Parcel Co. His 


experience with shipping is invaluable. 


OPPORTUNITY TO WORK... 


he found pension plans and other regulations barring him 
from employment, although he was still active. He asked for 
no quarter as an inside salesman, and his years of experience 
in that line has proven invaluable again. 

Mr. Weise has also shown his ingenuity in many ways. He 
was the first manufacturer of glass Christmas tree ornaments 
in the U. S. during World War I when imports were cut off, 
and he re-entered the business in 1940 when a similar condi- 
tion prevailed. He never fails to put forth an idea or sugges- 
tion which doesn’t prove useful 

The most recent “old timer” to join the staff is Joseph 
Percoco. Mr. Percoco started recently as an order filler. His 
experience? For years he owned his own stationery and news- 
paper store, selling the business about six months previous to 
joining Waldner’s. He was another man who “wanted the 
chance to work.” 

This combination of experience and youth has given Mr. 
Waldner what he considers a perfect organization. He found 
the answer, he said, in utilizing the experience of older people 
Where they can physically do the job as capably or even better 
than younger people who use such jobs as stop-gap employ- 


ment. 
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Ample Stock, Service 






Build Shamaley’s of El Paso 


El Paso, Tex 
@ ONE OF THE TELEPHONES at Shamaley’s rang long 
and demandingly. 

Did they recall selling the voice at the other end of the 
wire their office furniture about five years ago? 

Well . . . one of the drawers was stuck, And they'd like 
something to be done about it. 

Immediately, a service man was dispatched to the scene. A 
quick examination showed some long forgotten papers in the 
drawer’s rear had worked down and had formed a wedge. 
That’s all. 

Of course the customer told the service man to have 
Shamaley’s bill them for the service call. Which they didn’t. 

“That’s part of the service we render our customers,” said 
Lee Shamaley with no trace of a martyred business man. 

Lee and John are sons of Albert Shamaley, founder. Also, 
they are full partners with their dad, who thirty-five years 
ago, was selling and servicing cash registers exclusively. 
But his many customers kept encouraging him to add other 
lines so they could give him their other business equipment 
and office furniture business. 

If this gives the reader, the idea that Shamaley’s customers 


ALBERT SHAMALEY 
right, and his son 

Lee check steadily ris- 

ing business volume. 





run Shamaley’s, he’s right. That’s why they’ve prospered 
through the years. And they continue outgrowing themselves 

“We have built this business,” said Lee Shamaley, “on hav 
ing an inventory to satisfy customers setting up new offices 
or completely refurnishing remodeled ones.” 

A few months ago, Shamaley’s suffered a disastrous fire. 
The building was gutted. And there was little insurance 
coverage. 


Modern Store Built 


“Our total insurance,” said Albert Shamaley, “didn’t amount 
to enough to install the new roof on our rebuilt building.” 

But from this catastrophe emerged one of the most modern 
office appliance stores in the great Southwest. 

The street floor is designed to invite browsing. A custome! 
walks in, and after a quick look around to orient himself, 
he heads for the department that interests him. If there is a 
floor salesman free, it is doubtful he will approach the shopper 
immediately. If he does, he will introduce himself, invite the 
shopper to continue looking around, and signal him when 
he’s wanted. 

“This is a new approach which we have found to be very 
successful,” said Lee Shamaley. “We want our drop-in trade 
and customers to feel they are wecome to look around. And 
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. of desks affords see-through design in- 
viting customers inside to browse and also shows variety of stock 


WINDOW DISPLAY. . 


immediately available. 









with no salesman at their elbow to try and urge them.” 

Shamaley’s advertising states plainly they stock the lowest 
price economy lines to the Stow-Davis executive furniture. 

“Roughly,” Lee Shamaley disclosed, “only about 10 percent 
of our customers want the best, regardless of the cost. Never 
theless, no office furniture shopper or buyer leaves our store 
without first seeing our Stow-Davis line.” 

There’s a solid reason for this. Prior to this becoming 
a fast store policy, there were occasions when a customer 
bought a less expensive line of furniture to see in another's 
office the better furniture which he was never shown, And 
they came back wanting to know why they weren’t exposed 
to the best 


Traded It Back 
















“As this was our mistake, we showed our regrets by trad 
ing back for full allowance paid for the less expensive furni 
ture”, he added. 

These customers are not urged to buy. There is no attempt 
at trying to sell the customers up. Customers look and ar 
allowed to make their own decision. But at least, they hav 
been exposed to the best and there is no come-back co 
plaints to contend with. 

In this size operation it may be surprising to learn th 
Shamaley’s confine themselves to office furniture, office equi 
ment, and cash registers exclusively. 

“We shy away from stationery,” said Lee Shamaley, 
cause unless we stock a complete stationery line we'd lose 
good percentage of their customers. If they were accustom 
to buying their stationery from us, and we couldn’t take cam 
of their wants from stock, they’d get so they wouldn’t give 4 
their equipment business.” ? 

at 2 





. 





This is direct evidence Shamaley’s appreciate the full me 
ing and the consequences of disappointed customers. 

Shamaley’s trade area has a radius of 400 miles. The 
customers come from over the mountains and across desé 
country to trade. And they wouldn’t come this distance unlé 
they find what they were looking for.—IBP 
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SENSATIONAL NEW AUTOMATIC FOLDER 
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Here’s an amazing value that you'll sell every- 
where. Matches and beats performance of 
other folders because it is simple — sturdy — 
beautiful and at a sales compelling price. Per- 
fect for banks, offices, mail order houses, letter 
shops. For statements, correspondence, memos, 
sales bulletins, reports, etc. 


PREMIER AUTO-FOLDER available on exclusive 
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now for profit-making details. 
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. Calt= Stop wasting irreplaceable time MANUAL OPERATION earn . ae +] ? e 95 
ive Ke and money with old-fashioned - . — 






Same as Electric 
, hand folding of statements, corre- $ 95 Model FM 
¢) spondence, sales bulletins, reports except hand OF erated 892: 


<f and other heavy volume material. Model HF Plus F.E.T 


Ms ty MARTIN-YALE cicscs 12 tino: 
_ CHICAGO 12, ILLINOIS 


desé BY 
i ”- +. Sen Fe =e 


unle 
DEALER TERRITORIES AVAILABLE—Many 


meant PLUS F.E.T 









6/5 P 
¢tteution! attractive Areas Open —WRITE TODAY. 




















OLYMPIA 
TYPEWRITERS 


Will Be Displayed 
At Booths No. 56-57-58 
During The 
NOMDA Convention 
Houston, Texas 
July 8th To 11th 


INTER-CONTINENTAL TRADING CORP. 
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Appointments... 


Moore Names Eastern Dealer Manager 


Russell B. Miller has been named Eastern 
division dealer department manager of 
Moore Business Forms, Inc. He has been 
with Moore for the past 13 years. Since 
July of last year, he has been with the East 
ern division in the sales development and 
research department. 





Clary Names Salt Lake Manager 

A. |. BIORGE, widely known in Utah and 
Idaho business and broadcasting fields, has 
been appointed manager of the Salt Lake 
City agency of the Clary Corporation. Mr. 
Biorge was formerly branch manager for 
Standard Electric Time Company, and has 
been sales manager for radio station KSL 


in Salt Lake and KGEM in Boise 





New Industrial Sales Head for Parker Pen 
RUSSELL A. LIVINGSTON has been named 


industrial sales manager for the Parker Pen 
Company. He joined the firm in October, 
1954, in the sales department and was 
sales co-ordinator at the time of his ap- 


pointment 


Wilson Jones Promotes Three in Sales 


Wilson Jones Company recently announced the promotion 


of three sales executives to new positions. 

H. P. Gould, formerly sales manager of the company’s 
metropolitan Chicago region, has moved up to sales manager 
of the newly created Central division 

At the same time, Paul Sarno has been promoted to regional 





zi Fe 
H. P, GOULD AL TURNER PAUL SARNO 

sales manager under Mr. Gould in Chicago, and Al Turner 
Oklahoma City, Okla., has moved up to the regional position 
in the Southwest under James D. Pryor, sales manager in that 


division 


Patterson Heads Clary Agency 

Appointment of Donald Arthur Patterson as agency man- 
ager for the Clary Corporation in Pittsburgh, Pa., was an- 
nounced by J. W. Stallings, general sales manager of the busi 
ness machines manufacturing company The Pittsburgh agency 
is located at 1623 Boulevard of the Allies. 
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djustable seating for your 
working comfort 





EXECUTIVE Adjustable Chairs by Gunlocke, the largest 
manufacturer of quality business chairs in the country, help 
you work more efficiently, giving needed support easily and 
naturally, when you’re working or leaning back to relax. 
, Wonderfully comfortable—with spring-filled back and cush- 
as ions, arms padded with foam rubber. 











tee 
JUNIOR EXECUTIVE'S chair 


helps maintain an alert, 
upright working position. 
ed Smaller and more compact 
: than Model 622R, with these 
: desirable Gunlocke features, 
1. natural, fatigue-reducing 
support; 2. feet-on-the-floor 
comfort; 3. four-way adjust- 


’ ability. 


628 RUA 







& 
SECRETARIES are assured of comfort by the new “curve of comfort” con- 
tour of this Gunlocke Adjustable Chair. The broad genuine leather back 
support, filled with foam rubber, eliminates fatigue by cradling the back 
for comfort in every working position. 682RSB. 





e 

STENOGRAPHERS and CLERKS will find 
this chair ideal—compact and comfort- 
able! Designed to encourage maximum 
working efficiency, this channel-back 
adjustable chair has contour-curved 
foam rubber seat with durable fabric 
cover and four-way adjustability. 





Greater productivity on the part of the 
users will more than repay the initial 


modest cost of these chairs. Each chair adjustable by hand to each individual. 


588 PR 


— 


OW. H. GUNLOCKE CHAIR COMPANY 


WAYLAND, NEW YORK 
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for make 


sell JUSTRITE envelopes 





atone enna 


or printed, to fit your particular job. 


THE WAY ENVELOPE (Style 2) 


Here is a functional envelope that can become one of 
your most profitable sellers. Perfect for collections, fund 
raising, remittance reminders, statements, etc., Tu Ways 
carry the message to the addressee and return his reply 
... and come in several styles and attractive colors, plain 
































sales and profits. 


in the country .. . write for Tu 
Way samples and information 
on the Justrite Dealer Sales 
Plan. 


SOLD 
FOR RESALE 
ONLY 















YOUR JUSTRITE SALES PLAN 


Of course, the Tu Way is only one item 
of hundreds in Justrite’s complete line 
of envelope products. Easy-to-use 
illustrated catalogs, sample presenta- 
tion kits, and creative design services 
are features of the Justrite Dealer 

Sales Plan designed to boost your (/ > 


Be a Justrite dealer of the 
most complete line of envelopes 


NORTHERN STATES ENVELOPE CO. 


300 EAST FOURTH STREET, ST. PAUL, MINN 


JUSTRITE ENVELOPE MFG. CO. 


523 STEWART AVENUE S. W.. ATLANTA, GA. 



















Philadelphia Stationers 
Holds First Sales Rally 


The Philadelphia Stationers Association held their first Sales 
Rally, April 19th, in the Essex Hotel, Philadelphia, Pa., unde 
the able direction of Chairman Irving A. Roth, Roth Bros., 
Philadelphia, Pa., with an attendance of some 200 at both 
sessions 

Ihe afternoon session featured four speakers followed by a 
Jack Lacy film, after which cocktails were served, courtesy of 
the Association, and the day’s activities were concluded with 
an excellent dinner and an after dinner speaker 

In opening the meeting, Chairman Roth extended greetings 
and expressed his pleasure at seeing such a large attendance. 
He went on to outline the program and expressed the hope 
that future Sales Rallies would follow. 

He then called upon E. Robert Whitesel, Brooks Co., Phila- 
delphia, Pa., President of the Philadelphia Stationers Associ- 
ation, who added a word of welcome. Declaring that millions 
of dollars will be spent for office equipment, he posed the ques- 
tion, how much of that business will the dealer get? 


Improve Training 


He pointed out that it will depend upon the dealer’s sales 
force and their knowledge of their products. In this connec- 
tion, he strongly urged dealers to give more attention to train- 
ing their men, and in doing so, to take advantage of all the 
assistance that manufacturers’ representatives can give them to 
increase their knowledge and help with problems 

The first speaker was M. B. Moore, Columbia Ribbon and 
Carbon Company, Inc., whose topic was “The Impact of 
Spirit Duplicating Supplies”. Declaring that today the spirit 
duplicating system is considered one of the most simple to 
operate, he told of its growth in popularity, to point where 
now thousands are in use. 

He stressed the ever-increasing potential and called atten- 
tion to newly perfected methods which have opened up new 
fields. With a majority of offices plus schools, banks, and 
federal and local government agencies using spirit duplicating 
supplies, the dealer is the logical outlet. 

In conclusion, he urged dealers to take advantage of the 
large potential in selling duplicating supplies, and thereby 
substantially increasing their products 

The next speaker was Edward Cassel, Marketing Depart- 
ment, Temple University, whose topic was “How to Increase 
Your Sales”. He presented good advice, starting with the 
premise that most dealers are in a given business because they 
like that field of endeavor. If they are to succeed in their 
chosen field, there are three important factors they must be 
thoroughly familiar with. 


Gain Knowledge 

First, a knowledge of themselves, of bad points and how to 
correct them and strengthen good points. Second, a thorough 
knowledge of products and their benefit to the customer or 
prospect. Third, a knowledge of prospective customer and his 
specific needs, bearing in mind that he must derive satisfaction 
through benefit and profit from the sale. 

He next advised against, predetermination of the customer's 
buying potential, placing them in three groups; the looker or 
shopper, the undecided person, and those who seek a specific 
product 

In this connection, he gave several instances to illustrate the 
most effective manner to handle each case. His parting advice 
was for the salesman to keep control of the interview at all 
times, by coming back repeatedly to the reason for his call. 
When the sale is made and merchandise delivered, call back 
and check to make sure the customer is satisfied 

Ihe next speaker was Stephan J. Patrick, Wilson Jones 
Company, whose topic was “Let’s Sell Machine Bookeeping 
Equipment”. In an informative talk, he compared the old with 
the new bookkeeping methods, and told of the advantages of 
modern equipment, giving the following five important points 
of advantage: 1—automatically accurate, 2—legibility, 3— 
speed of posting, 4—running balance, 5—localizing of errors 
He went on to tell of the wide scope offered by the many 
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The new 
Mod-U-Ells and Credenzas 


are easier to sell 


because of modular design 


Show your customer the countless possibilities of these lines. Let 
him design his own office furnishings. He'll be able to fit his own ; 
particular needs and tastes exactly with... 


simple 
designs 





or 


elaborate 
designs 


in Mod-U-Ells and Credenzas 
from a varied group of more than 60 basic units . . . 

























































































in three decorator colors: Driftwood Tan, Surf Green, Neutra-Tone Gray 


To help you sell, we've put full-page, four-color 
ads in Business Week, Newsweek, Management 
Methods, The Rotarian, and Purchasing. These 





striking ads are acquainting your customers with 
the space-saving efficiency of these broad lines. 
So now is your best opportunity to sell both. 





£2.% 


Be kr 
a 


| YAWMAN» PRBE MFG. INC. 1015 :47 steer + rocnester 9, 


FOR 75 YEARS * A TIME-HONORED NAME, A QUALITY LINE, A VALUABLE FRANCHISE 
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Extra 
small Guide to 
tax-saving 
business ideas for 
the small 
4 businessman 
operation er eee 
use these tested to New 2 
“big business”’ Edition 
techniques 


S mall business is only big busi- 
ness in the making. But it takes 
more than merely starting a busi- 
ness: How to keep a business going 
— make it grow with profit — 
is what this business guide deals 
with, with a wealth of the most 
varied, clearly-cut pointers, rules, 
and methods that you have seen 
in a long time. 

Big business plans and controls 
its operations, and runs every de- 
partment according to tested fun- 
damentals. You can use the same approach, the same 
profit-builtiing ideas and methods, whether you have 
a “hall-room” service company or a nice-sized manu- 
facturing plant, with the aid of this book. It covers 
every department of the business; gives scores and 
scores of pointers, drawn from the experience of busi- 
nesses, both those that have succeeded and those that 
have failed. 





Second Edition Just Published 


J. K. LASSER’S 


HOW TO RUN A 
SMALL BUSINESS 


Revised by Sidney Prerau 
Director, J. K. Lasser Tax Institute 


Second Edition. 348 pages, 6 x 9, $4.95 


The author covers all the avenues and byways you 

can follow for examination of your business in all of its 
parts. Whether your whole merchandising program needs 
strengthening, for instance, or you need a better grade 
of help—whether you are trying to buy a whole business 
or just want to build up a good mailing list—whether 
you could benefit from more informative accounting 
and records or from better lighting in your plant—the 
guiding facts you need are here, from the experience of 
a man who has consulted intimately with hundreds of 
businesses, both healthy and ailing. 
COVERS SUCH TOPICS AS: @ How to Build for 
Profits @ How Good Tax Management Can Increase 
Profits © How to Handle Credit and Installment Sales @ 
How to Finance Your Business @ How to Buy an Es- 
tablished Business @ 13 Big Sections in All! 


10 DAYS’ FREE EXAMINATION 
McGraw-Hill Book Co., Dept. OA 

Industrial & Business Book Dept 

327 W. 41st St., New York 36, N. Y 

Send me J. K. Lasser’’s HOW TO RUN A SMALL BUSI 
NESS for 10 days’ examinatior t approva In 10 days, 

will remit $4.95, plus few cents for delivery « 
book postpaid. (We pay deliver sts if emit with coupor 
same return privilege.) 

PRINT 
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machines and systems in operations, and the many opportuni- 
ties Open to dealers in doing a good repeat business in selling 
supplies. 

The last speaker of the afternoon session, was Lawrence C. 
Downey, Speedwash Auto Laundry Equipment Company, 
whose topic was, “Sevens Steps of Making a Sale”. Defining 
salesmanship as a highly specialized profession which affords 
@ broad opportunity for learning, he pointed out that the 
knowledge acquired, is stored in the saleman’s mind, and at 
some opportune time, is dispensed for the benefit of others. 
He advised all salesmen to refresh themselves from time to 
time with fundamentals, such as being sure they have a 
thorough knowledge of their company, its policies and prod- 
ucts. 


Seven Steps to Sale 


His 7 steps of making a sale were: 1—pre approach, 2—ap- 
proach, 3—presentation, 4—dqualification, 5S—close, 6—re- 
buttal, 7—cementing the sale. After covering each step in 
some detail, he added some eight suggestions for salesmen, 
which were: read trade journals, study economic trends and 
make use of them, encourage ideas, create package deals and 
have a fresh approach each time, never overload the customer, 
study his problems and help solve them, sell service and co- 
operation, never be too busy to give the customer the best of 
attention. 

In opening the evening session, President Whitesel took 
occasion to thank Chairman Roth for doing a splendid job in 
arranging their first Sales Rally. He then called upon Mr. 
Roth, who remarked that he found the meeting inspiring, and 
well-worth the effort. 


Remember Regional 


He reminded those present of the NSOEA—3rd Regional 
Convention to be held on June-11-i2, in the Pocono Manor 
Inn, Pocono Manor, Pa., and the Penn-Mar-Va_ Travelers’ 
annual outing, to be held on Monday, June 25th, at the Aron- 
imink Golf Club, Newton Square, Pa., and urged a large 
attendance at both affairs. 

The after dinner speaker was Steve Allison, of Radio Sta- 
tion WPEN, “The Man Who Owns Midnight”, an outstand- 
ing radio commentator. 


Bates ‘‘Hotel Assembly Line’”’ 
Introduces New Color Stapler 
In the unusual setting of a New York hotel banquet room, 
the Bates Manufacturing Company introduced its new line of 
“Coloramic 56” staplers by setting up a regular assembly 
line to finish the staplers right before the visitors’ eyes. 
Seven girls rapidly assembled the new stapler which fea- 





VISITORS WATCH .. . girls from Bates Mfg. Co. assemble 
the new "Coloramic 56" stapler in a New York hotel banquet 
room. 


tures a mottled color beige base and brightly colored handles 
color scheme as well as the home, Bates representatives 


pointed out 
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“CLASSIC CARBON PAPER 


AND COLUMBIA'S 


SALES COOPERATION 


PLAN BOOSTED OUR 


1955 SALES 20%!" 


says W. E. MELIOR 
SALES MANAGER 
KERSHAW'S, INC. 
SPOKANE, WASH. 
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j COLUMBIA RIBBON AND CARBON MFG. CO., INC. ~ | 
1 266 Herb Hill Road, Glen Cove, N. Y. ' § 
Ol ; ~ I 
' Send the booklet ‘ “d | 
“Carbon and Ribbon Reference Manval.”’ 
FREE BOOK! Take the first i: ] 
leveloping a really profitable carbon | | 
bbon volume now! Send for the i Neme- seta ene | 
tree | k “Carbon and Ribbon Reference | Company | 
Manual”. Mail coupon attached to | Address } 
your letterhead for your €opy. I cn ei ] 
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* SWIFT * SURE ° 


FOR 


OFFSET PLATES—STENCILS 
NEGATIVES—ART WORK 


ATLAS JUMBO MODELS 


Two drawer 





cradie suspension 


cabinets manufactured of extra 
heavy steel. 
A Jumbo (illustrated) 16” wide, 


52” high, 28” deep. Files stand- 
- offset plates, negatives, sten- 
cils 

B Jumbo 181." wide, 52” high, 
28” deep. Files plates, negatives, 
stencils 11'/2" to 13” wide 

C Jumbo 26'/." wide, 52” high, 
28” deep. Files plates, negatives, 
x-rays to 21” wide 


OTHER ATLAS MODELS 
Portable, Deluxe, Twin-Deluxe, 8 


Deluxe, C Deluxe Efficiency Mod- 
els. 





ATLAS HANGERS 


Only Atlas manufactures a complete line of patented hangers 
in 114%", 14” and 22” widths. Choose the hangers best for your 
requirements. 


NEGA-PLATE HANGER 


(Illustrated) 


Equipped with two heavy en- 
velopes for offset plate and neg- 
ative. Filed items are protected 
from dust, scratching and effects 
of light. Available in 11'/2” 
and 22”. 





DSH Hangers—for standard stencils 

DGR Hangers—for foreign heading stencils 

PSC Hangers—for straight edge plates, negatives, stencils etc. 
SH Hangers—for serrated edge offset plates 

GIH Hangers—for group and specialty filing 


*FSC-EXTRA VALUE. NOW ALL SH AND PH SERIES HANG- 
ERS ARE EQUIPPED WITH SPRING CLIPS AT NO EXTRA 
COST. SPRING CLIPS ATTACH COPY, LAYOUT ETC. TO 
PLATE AND HANGER. 


Join the progressive office equipment dealers throughout the 
United States and Canada who increase their profits by selling 


Atlas Vertical Filing Systems. 


ATLAS 
FILING 


FOR STENCKLS, OFFSET PLATES & NEGATIVES, X-RAY, GTC 


ee end 











VERTICAL 





Atlas Stencil Files Corp., 16716 Westfield Ave. * Cleveland 10, O. 
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L. S. Crandell Named President 
of Royal Precision Corporation 


L. Stanley Crandall has recently been 
elected president of Royal Precision Cor- 
poration, a recently formed jointly- 
owned subsidiary of Royal McBee Cor- 
poration and General Precision Equip- 
ment Corporation. 

The new company will 
tronic data, processing and computation 
machines for office, scientific and labora- 


market elec- 


tory use. 

Mr. Crandell entered the office equip- 
ment field as a salesman in 1930, and 
brings to his new position 25 years of 


L. S.. CRANDELL 


experience with International Business Machines Corporation. 
He will make his headquarters in Royal McBee’s new Port 

Chester executive offices. 

Ralph C. Coxhead Salesman Award 

Goes to Theodore Wens 


The Ralph C. Coxhead Annual Award to Salesmen of the 
Year is made by Jack J. Oppasser, vice-president in charge of 
sales to Theodore Wens, of Los Angeles, Calif., at the four- 
day annual sales meeting at the Edgewater Gulf Hotel, in 





of the Ralph C. Coxhead salesman award, 
Theodore Wens, left, is congratulated by Jack J. Oppasser, 
vice-president in charge of sales, left. 


WINNER 


Biloxi, Miss., in March. Ralph C. Coxhead Corporation, of 
Newark, New Jersey, is the world’s largest manufacturer ol 
office composing machines. 

In making the presentation of the award to Mr. Wens, Mr. 
Oppasser said, “The job being done today by the salesmen 
of America is our nation’s greatest asset, and our surest 
guarantee of world peace. For, as we share the products of 
our nation’s technological advances with less fortunate coun- 
tries of the world, we are helping them attain a standard 
of living which will enable them to face the future without fear 
or hunger, and therefore no longer prey to dictators and wat, 
which feed on ignorance and poverty.” 
Muskogee Firm Has New Name 

“Hardin’s Office Equipment” is the new 
Muskogee, Okla., business formerly operated as the Business 
Equipment Center. Location has always been 113 N. Main 
Charles T. Hardin is owner-manager. The firm specializes ™ 
sales, service and rentals. 

Mr. Hardin, who has been connected with Remington-Rané 
for eleven years, came from Dumas, Tex., to Muskogee if 
1951, and his present Remington-Rand agency was established 


name of the 


then 

Hardin’s Office Equipment services a six-county area fot 
Remington-Rand exclusively. The repair shop is equipped with 
the latest repair equipment including equipment for applicé 
tion of the new gray-wrinkle and pastel colored finishes ® 
any office equipment.—EVH. 
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NEW. .. Sales Opportunities with the 
NEW | . . Styling and Comfort of This 
; NEW. . . Addition to 


ot the Popular 



































BOLING 


. CHANGEBAK SERIES 


3200 Series 














SS 


You will meet every customer demand for 
smart, modern styling—sound, long-lasting 
construction—and solid, deep down comfort 
with this new Executive Posture Chair. 
With so much to tell . . , . it’s easy to sell. 


[eal No. 3211 


‘ No. 3213 







No. 3258 





M1 
nel 
rest ® Balanced Ease ¢ Curved parts carefully CH 
Chair Control — steam bent for added $C \ 
_ Permits 4-way Adjustment strength and beauty. at AY No. 3214 
fea &Y @ 
val ® Cool, Comfortable Cane , 

ae © Soft, Luxurious Foam 

K 

aan Rubber Seats. 
r ® Genuine Leather or 
ness Elastic Naugahyde ¢ Walnut, Mahogany, Light 
ait Upholstering. Oak or Softone Finish. 
, OUR 52nd YEAR 














‘ ae BOLING CHAIR COMPANY 


siler city, north caro 
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st rion t ) & Chair Company 
, 
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OFFICE 


Clears The 


+ CURMANCO -----; 


TOOLS 


A Complete Line 
THE FINEST IN TIME SAVING STEEL OFFICE SPECIALTIES 


Desk For Action! 





Sorts, 


NO CO 
GREEN GR 











202 LETTER SIZE, 2 tray and base 
203 LETTER SIZE, 3 tray and base 


204 LETTER SIZE 


205 LETTER SIZE, 5 tray and base 


@LETTER RACKS 


Classifies, 
of daily work. Sloping Trays Catch and 
Hold the papers. 


= 


With New 
Slotted Shelve 


Distributes the papers 


RNER POSTS TO DODGE! 
AY———BROWN 





$4.00 
$5.25 
$6.50 
$7.50 


tray and base 














Daily Business Sorter! 
SORTING TRAY & 


Active papers can be re- 
ferred to instantly .. . open 
like a book. When used with 
A-Z index, folders or tab 
guides the corrugations in 
the bottom prevent slipping. 
OLIVE 
LETTER SIZE 
LEGAL SIZE 





NO. 115 
NO. 116 








SREEN 





$4.00 
$5.00 


vitnout index 
hout ndex 








LETTER 
SIZE 11” 


Keeps 
er catalogs 
easy 
Special sizes made to order, Dis- 
tance 


CORRESPONDENCE 
SEPARATOR 


folders 
quick, 


letters, price lists, 


separated for 
reference. Not adjustable. 


between uprights 1%/,”. 





NO. 105 


LETTER SIZE wit 





STATIONERY 
SEPARATOR 
Fits into standard typewriter 


desk drawers without papers 
catching when drawer is 














used. 3 inches high, 4 Letter size and 1 half 
size trays. Holds 200 sheets. 87/," 
Electrically welded one piece. NOT ADJUSTABLE! 





we we 









NO. 310 LETTER SIZE 


th 5 divisions—Wt. 4 Ibs. $4.50 | 








SPEEDS UP 





PIGEON HOLE FILE 


letters, pads and forms 
wherever they are 
used ... Shipping Room, Stock 
Room or Office. 
apart. Letter size 8'/2 x 
— Welded. Ready to use. 
BUSINESS ROUTINE 


Keeps 
separated 


Pockets 1” 
11% 











NO. 106 LETTER SIZE with ¢ 
NO. 107 LETTER SIZE with 12 





ms—Wt. 7 Ib $ 7.50 
1 ‘ $15.00 





CANCELLED CHECK 





Banks, 
and Cr 
cover 
Banks 


Size 4' 


A convenient, 


and support or a 


Companies 


FILE —— NOTE CASE 


to use case for 
Buildings, Savings 
Built with hinged 
lift-off cover. 
Finance 
cover. 


easy 
Loan Offices, 
edit Unions. 
prefer the cover-off. 
want the hinged 
yn” x 10" x 1614" 


Priced without guides 










NO. 547 LC—Loose Cover—Shp 
NO. 547 HC—Hinged Cover—Shp 





$12.00 
$12.00 
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ORDER TODAY! 
CURRIER MANUFACTURING CO. 





VE., ST. PAUL 8, MINN. 











Carter’s Ink Names Marketing Director 

The Carter’s Ink Company announces 
the appointment of John M. Fisher as 
director of marketing. Mr. Fisher will 
co-ordinate and direct all marketing ac- 
tivities of the company — sales, market 
planning, and advertising. 

A graduate of Haverford College and 
the Harvard Business School, Mr. Fisher 
was employed until 1953 as vice-presi- 
dent and domestic sales manager of the 
Spool Cotton Company. 

Most recently he has been an associate 
and account executive with W. L. Stens- 
gaard & Associates of New York, merchandising and display 
consultants. 

Mr. Fisher will have the advantage of the experience and 
abilities of William M. Fletcher will continue in his 
present position as Manager of sales operations, and Wendell 
E. Lake, who will retain his present function under the title 
of manager of market planning. 





JOHN M. FISHER 


who 


Mrs. Elmer Retires as Assistant 
Secretary of Eberhard Faber 
Mrs. Mabel Mandeville Elmer 
Eberhard Faber Pencil Company, 


secretary of the 
April after 40 


assistant 


retired in 


years of consecutive service with the firm. 
Mrs. Elmer, or “Mandy” as she was known far and wide in 
company in 


the industry, started with the 1915 as a fill-in 











assistant secretary of 
the Eberhard Faber Pencil Co., was taken to dinner on the 
eve of her retirement. Mrs. Elmer, left, is pictured with her 
husband, H. B. Elmer, Mrs. Julia T. Faber, and Mr. and Mrs. 
L. M. Brown. 


MRS. MABEL "MANDY" ELMER... 


typist and soon became one of the most efficient members of 
the office staff and secretary to various officers of the com- 
pany. 

Her husband, H. B. Elmer, New York branch manager for 
The Globe-Wernicke Company, retired, and the 
couple plan to live on their farm, “Tree Top” near Kingsley, 
Pa., not too far from Wilkes-Barre, Pa. where Eberhard Faber 
hopes to move into their new plant at the end of the year. 
Mr. Elmer is a former sales manager cf Eberhard Faber. 


has also 
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Wikle Assumes Ownership of Phoenix Store 


John Wikle has assumed sole ownership of the stationery, } 
office supplies and office furniture store at 22 E. Monroe. 
Formerly known as Milliam & Wikle the store has been re-§ 
named Wikle’s. 

The firm was started by Ralph Milliam in 1934. Wikle be-} 
came a partner in 1937, and a second store was acquired im} 
Pasadena, Calif. In recent years Milliam has operated the} 
Pasadena outlet while Wikle managed the local store. Under} 
the new setup Milliam will confine his activities to the Pasa-§ 


é 


dena business. } 

The building at the Monroe address has increased its floor} 
space approximately 1,000 square feet and makes space) 
available for better display of office furniture and supplies} 
Balcony space is provided for the storage of merchandise and} 
the building is given a new fascade.—WLF 
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For having name in the 
right place at the right time! 


























Here's a success story that could hap- play ads and 14 other listings under 
pen to you. It happened to Mr. Adam __ various Classified headings. 
Popyack of the Jamestown Furniture 


Result: Says Mr. Popyack, “In 313 
& Appliance Co., Cleveland. <n ee = oe 


business days we received 2582 calls 

Mr. Popyack started a program of _ traceable to our ‘Yellow Pages’ adver- 
advertising in the ‘Yellow Pages of the _ tising. Sales from these calls were in 
Cleveland telephone directory —5 dis- excess of $100,000.” 


Have your name and your advertising in the right place at the right time. The Classified 
Directory representative can help you. Call your Bell telephone business office. 


a it » 
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Build sales volume 


with VAEGO ’s 


fast selling satin finish 


Office Accessories! 








Valco’s 1956 office acces- 
sories ... designed for 
greater beauty, more dura- 
bility and maximum utility 
...mean more sales and 
more profits for you. All 
items are of highest quality 
satin finished aluminum. 


San 
— 












































No. 408 
Statesman 
Costumer 
73” height. 11” 
diam. upright. 16” 
diam. base. 1212” — J 
diam. drum, 8 double 
hooks. wW Wy 
UV 
No. 25 
Duchess 
Torchier 
65” height. 1%” 
diam, upright. 14” 
diam. base. 14” 
diam. shade. 3-way 
Mogul socket. 
No. 1500 
. ” . Nobility 
ee Costumer 
No. 17-C 66” height. 1%” 
Monarch diam. base. 
Costumer 
72” height. 12” 
diam. upright. 14” 
diam. base. 4 double < 
hooks. 








Write for details and prices on the 
complete line of Valco accessories. 





1311 ANN AVE. 
ST. LOUIS 4, MO. 
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Mosler Names Marquard Vice-President 


Election of William A. Marquard Jr., 
as vice-president in charge of administra- 
tion was announced recently by Edwin 
H. Mosler Jr., president of the Mosler 
Safe Company 

Formerly assistant to the president, 
Mr. Marquard joined Mosler’s engi- 
neering staff in 1952 and later advanced 
to director of research and engineering. 
Prior to joining the protection equip- 
ment firm he served in an executive ca- 
pacity with Westinghouse Electric Cor- 
poration. 

At Mosler, Mr. Marquard co-ordinated the development of 





W. A. MARQUARD 





the huge 50-ton safe, the world’s largest, which houses the ] 


Declaration of Independence, the Bill of Rights, and the Con- 
stitution in the Archives Building, Washington, D. C. 

He also directed the development and engineering of the 
Mosler Century bank vault door. 

“In his new capacity, Mr. Marquard will be able to utilize 


SA Ne RE ees 


fully his diversified experience in company affairs,” Mr. Mosler 
said. 
Swingline Wins Packaging Award 

Swingline, Inc. was presented with a merit award by the 
Foiding Paper Box Association of America for its “Golden 
Executive” stapler desk set. 

This is the third time this year that the company has re- | 


MERIT AWARD ... to 
Swingline's ‘Golden Ex- 
ecutive’ for packaging. 





ceived packaging and display distinction in national competi- 
tion. A total of 100 winners were announced among over 
7,000 entries. 


A. B. Dick Co. Names Vice-President 
Karl R. Van Tassel’ has been named 

to the new position of executive vice | 

president of A. B. Dick Company. 

The appointment was announced by | 
A. B. Dick III, president of the firm 
which manufactures duplicating equip- 
ment and supplies. 

Mr. Van Tassel will guide the activi-] 
ties of the vice presidents heading the} 
company’s five major divisions: sales, | 
manufacturing, research and engineer-] 
ing, personnel, and controller. He will 
report directly to the president. 

He comes to the company from General Electric Company, 
where most recently he was general manager of the Knolls} 
Atomic Power Laboratory. He was with General Electric for! 


K. R. VAN TASSEL 





+ 
31 years. 


Reflector-Hardware Corp. to Build 

The Reflector-Hardware Corporation, manufac: | 
turer of metal merchandising and display fixtures, announced 
that it plans to build a 2% million dollar office, manufactur] 
ing and warehouse building in suburban Melrose Park, IIL. 

Samuel Froehlich, president, construction would be 
underway in June, and when the work is completed, the con 
pany would vacate its present plant in Chicago. 


Chicago 


said 
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YOU’RE LOOKING at the 


newest reason why you should 
investigate a : 


MWalional 
Adding 

Machine 
Dealer- 
ship 


Walionals adding machine... 







Live keyboard’ with keytouch adjustable to each operator! 





Saves up fo 50% hand motion — and 
effort! Never before have so many time- 
and-effort-saving features been placed 
on one adding machine. 

Every key operates the motor—so 
you can now forget the motor bar. No 
more back-and-forth hand motion from 
keys to motor bar. 

Keys are instantly adjustable to each 
Operator’s touch! No wonder operators 
are so enthusiastic about it. They do 
their work faster with up to 50% less 
effort. New operating advantages, quiet- 


ness, beauty! 

“Live” Keyboard with Adjustable 
Keytouch plus 8 other time-saving fea- 
tures combined only on the National 
Adding Machine: Automatic Clear 
Signal . . . Subtractions in red... Auto- 
matic Credit Balance in red... Auto- 
matic space-up of tape when total 
prints... Large Answer Dials . . . Easy- 
touch Key Action . . . Full-Visible Key- 
board with Automatic Ciphers... 
Rugged-Duty Construction. 


THE NATIONAL CASH REGISTER COMPANY, parron 9, onto 
989 OFFICESIN 94 COUNTRIES 
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Contact Dayton Office, 
Adding Machine Division, 
now, for information about the 
complete adding machine line 
dealerships still available. 
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ALUMINEASE 


aa 
adventised 
in 
LEADING 
PUBLICATIONS 
to 
back up 


YOUR 
saleamen! 


MODEL A-22 





And Cramer men have MORE TO SELL... 
more engineering features for comfort 

and long service — greater color choice — 
simpler maintenance, including easy 
cover-change. (See engineering facts on 
opposite page.) Now Cramer also offers a 
new sales method for chairs that’s been time- 
proved for smaller items, and invites you to 


Use the DEMONSTRATION KIT! 


Handsome 17x18x11" case nests one A-22, 
E-22 or U-22 chair and extra covers. Free 
with order for 12 or more chairs and 
8 sets of covers, or 18.00 if ordered 
alone. Step-by-step illustrated Idea 
Booklets with each case. 





Posture Chair Co., Inc. 
1205 Charlotte, Kansas City 6, Missouri 


ENGINEERED - Not Just Built 
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Switch to Suburban Location 


Helps Office Machines Dealer 


Anticipating the trend of the city toward its northern 
suburbs and moving a complete office machines dealership 
into a roadside location has proven a wise move for Earl 
Rowland, owner of Rowland Typewriter Company in Phoenix, 
Ariz 

Mr. Rowland was for several years manager of the office 
machines department of one of the Arizona city’s largest office 
supply firms and two years ago branched out with an exclusive 
office machines dealership of his own 

For the first year he occupied a shop in a typically con- 
gested business district, at 4121 N. 19th Ave. Then after a 
thorough analysis of the city’s future he found an opportunity 





ir air 


SUBURBAN LOCATION of Rowland Typewriter Co. 


to lease an attractive shop building on North Central Ave., 
Phoenix’s busiest North-South boulevard. Without hesitation, 
he moved into a location which is many miles north of the 
city but which in his own terms “shows the greatest potential 
of any area”. 


Located at Busy Corner 


“North Central Ave., and Camelback Road, which intersect 
near the shop, are the two heaviest traffic arteries”, Mr. 
Rowland pointed out. “Already Camelback Road has become 
akin to the famous Wilshire Blvd. “Miracle Mile” district of 
Los Angeles. It has many new shops and commercial con- 
struction planned. We thought it wise to move to a location 
which will always offer plenty of parking space and yet 
will be in the center of the business district of the near future.” 

Stating that he has never had cause to regret the move, 
Mr. Rowland has found sales substantially 

In portable and upright typewriter sales as well as service, 
the new shop has shown a lusty growth from the first month. 
“We can park four or five cars in front and a total of 20 on 
the side and rear of the store if necessary”, Mr. Rowland 
pointed out. “This leads to a leisurely, unhurried type of 
shopping which gives us plenty of opportunity to demonstrate 


increased. 


a typewriter at its best. 

“The customer who is about to make a substantial invest- 
ment in a typewriter can scarcely be expected to keep his 
mind on the subject if he is worrying over parking tickets and 
a long walk to a parking lot. Here, where the car is no 
threat, there is no such problem.” 


Change in Clientle 


“There has been a big change in our clientele,” Mr. 
Rowland said, “because of the higher percentage of drop-in 
traffic. Possibly the only untoward effect which suburbaniza- 
tion of the business has brought is the increase in the number 


of people who want immediate while-you-wait-service on type- } 


writer repairs. We were surprised to find that too many po- 
tential customers regarded the convenient drive-in location 
as a wWhile-you-wait typewriter service. 

“Where they come in with such an idea in mind we are 
careful to point out that we are still maintaining service 
contracts, taking care of our old customers at the downtown 
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location and that typewriter repairs must be processed in} 

turn just as before. The net result is usually better under-] 

standing and co-operation from the customer.”—RAI 
OA—6/56 
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Chicage Locks 


the manufacturer's key to office appliance Security 


1974 Metal drawer lock 4153 Metal door ACE 7-pin tumbler 
. —— lock 
t k 
1 oa” on combination led 3466 Sliding door lock %" travel 
pe . 180° 
in turn 
1968 & 1970 Metal or wood drawer 75.10 Locking cabinet or locker 
locks handles and plain handles 
1747 Lid lock (75-50), individually or in 
: sets 
1747-4 Strike for above lock 76-10 “T” type locking handles and 
5001 & 5002 Filing cabinet locks plain handles (76-50) as 


2221 Metal door cam lock above 


The equipment you manufacture is only as tamper-proof as 
the locks you install. Make security one of the key points of 
your line by installing Chicago Locks. No obligation for engi- 
neering cooperation. Write for our complete catalog. 


CHICAGO LOCK CO. 


2016 N. Racine Avenue « Chicago 14, Illinois 











LEDGER SIZE 
LEGAL SIZE 
LETTER SIZE 
CHECK SIZE 








UNDERWRITERS’ 
“C” LABEL 





a” 


























Sure. there are other insulated 
Check, and 


drawer Legal and Letter size 


Ledger, single 


files on the market——but onl 
Hercules irries Underw riters’ 


“C” label! 


Five individual models in 1, 2 
and 3-drawer combinations 

each of standard case depth, 
each with or without pedestal 
or caster bases, each with key 
plunger or optional locking 
devices, and each offering the 
greatest protection available. 


If you sell insulated files, you 
can’t afford not to sell the tops 
in protection—the exclusive 
Hercules line! 


Posting trays fer 
Ledger size Biles, 
plus ether drawer 
accesseries 


STEEL SAFE COMPANY 


TOLEDO 6, OHIO 


Meller Named Head of Duplisette Division 


Carteret Printing Company, New York 
City printers, lithographers and binders, 
has announced the appointment of 
George Meller as head of its Duplisette 
Division. 

Mr. Meller has spent some I5 years 
with Carteret, one of the pioneers in 
development of snapout carbon-inter 
leaved forms and systems for all busi 





ness form applications and the Duplisette 
is the firm’s most recent addition to its 





line of business forms 

In his new executive post as head 
of Duplisette, Mr. Meller will continue in an advisory capac- 
ity on the entire “Blue Chip” line serving various business 
applications 


GEORGE MELLER 


Ohio Remington Dealers Attend Clinic 

A detailed review of the products of the Dealer Sales divi- 
sion of Remington Rand, division of Sperry Rand Corporation 
and effective sales merchandising techniques, were the basis of 
a Sales School held recently at the Neil House, Columbus, 
Ohio for dealers and their salesmen 

This school was conducted by H. W. Barnes, director of 





REMINGTON DEALERS .... attend sales school in Col- 
umbus, Ohio 


sales education for the Dealer Sales division. He was assisted 
by Manager W. J. LiVolsi, R. F. Leurck and S. S. Taulbee, 
representatives. This sales school was the 50th session of a 
part of the continuing sales education program for dealers and 
their salesmen in product features, demonstrations, markets 
and promotional methods. 


Justrite Acquires Zenith Line 

Northern States Envelope Company and its associate the 
Justrite Envelope Manufacturing Company has acquired the 
Zenith bank pass book envelope line complete with special 


PASS BOOK .. . en- 
velopes now manufac- 
tured by Justrite com- 
panies adds to growing 
list of products. 








machinery dies and inventory from the Charles T. Cohen Com 
pany. 

The Philadelphia firm retired from business after a century 
in the field. 

The special machinery and inventory of the Cohen Com 
pany has been moved to the Northern States facilities in 
St. Paul, Minn., and the companies are now accepting orders 
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JOHNSON 
Business Chairs 
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JOHNSON 





Showing the No. 1533C Glenbrook Lounge Section 


JOHNSON GLENBROOK SERIES 


When you have a combination of good design . . . . quality materials 
. and expert craftsmanship .... it’s easy to understand why 


selling comes easy. 


And that’s just the case with the Johnson GLENBROOK Series! 


It's the chair that has more of everything .... good looks .... 
greater comfort... . finer materials ... . better construction. Every- 
thing that adds up to mean more value for your customer . . . . and of 


course, easier selling for you! 
g ; 


Yes, this GLENBROOK Series is typical of the big line of JOHNSON 
BUSINESS CHAIRS. Everyone a profitable sales-builder for you. 


JOHNSON— . .. és a line you'll be proud to have! 
DEALERS: Write today for your copy of the complete 
YHNS YN BUSINESS CHAIR Cata 1 and pr ; 


7109 MERCHANDISE MART 


JOHNSON CHAIR COMPANY 


CHICAGO 54, ILLINOIS 
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= Dealers from const to coast acclaim 
Gulinals Gifts . .. for BUSINESS PEOPLE 


4 the year’s top dealer sales promotion 


MORE THAN? D OA SALES KITS— Dealers in 175 cities introduced BUSINESS GIFTS FOR 






sus Sh 
; 3 


7 BUSINESS PEOPLE last year and put the OA Merchandising 
BA MAILERS 


AND oe 


Kit to work building extra sales and new customers. The 





WERE ORDER a 


& ey DEALERS success of the first coordinated, nationwide holiday sales 





Bs 
& 


program last year firmly established the promotion as 
an annual industry-wide event. The OFFICE APPLIANCES 


Merchandising kit for 1956 is on the way, bigger and 


better than ever. 


OF THE NEW 1956 MERCHANDIS 
Watch for fulldetails THE BIG JULY ISSUE OF OFFICE 
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Add the Holidays to your sales calendar with OFFICE APPLIANCES’ 
new, 1956 package for selling BUSINESS GIFTS TO BUSINESS PEOPLE 





The enthusiasm with which dealers received 
and used the first edition of the OA BUSINESS 
GIFTS FOR BUSINESS PEOPLE merchandising 
kit last year—and the sales successes that re- 
sulted—prove the important sales potential 
awaiting dealers who promote their stores as 
headquarters for gifts whenever business 
people are concerned. 

The new OA Merchandising Kit provides 
the tools and direction for turning this new 
business your way. The 1956 Kit will be more 
helpful than ever. It contains full instructions 
for staging a successful Holiday promotion, 
more and bigger display material, point of 
sale material and additional dealer services 
to help you sell. 


The Kit includes samples of new, attractive 


dealer direct-mail pieces available at below- 
cost prices with your imprint. More than 
100,000 pieces were ordered last year. 

You can count on the OFFICE APPLIANCES 
1956 BUSINESS GIFTS FOR BUSINESS PEO- 
PLE Merchandising Kit being the best, most 
usable and most effective sales promotion 
plan of its kind. Make plans now for putting 
it into operation in your store. The cost is small 
and the sales potential is great. Ask the 200 
dealers who ordered kits last year. 

Full details of the 1956 program will be 
in the big JULY issue of OFFICE APPLIANCES. 
Watch for it and plan to get your share of the 
Holiday gift business by ordering your 1956 
Merchandising Kit early. 


wN 
CGOv 


Edited for dealers... . 
Read by dealers 


Office Appliances 


WEST JACKSON BLV D., 
CHICAGO 6 
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ULTISTAM, 








PRINTS DIRECT 
ON CARTONS 





ADDRSSSES 
SHIPPING TAGS 





PRINTS LABELS 
. . POSTCARDS 





LOT 
LABELLING 


4 


: ih §P neat vat 
with ‘Form-Cut’’ Niheiakt 


Stencils 


Quick! 
Accurate! 
Easy! 





Just type, write, trace or draw on inexpensive stencil . . 
snap it on duplicator and print—like using a rubber 
stamp. New FORM-CUTR) stencil has facsimile of your 
label or shipping form die-impressed into the stencil for 
printing directly on boxes, cartons, packages. At your 
Office or Shipping Room Supply Dealer. Write for litera- 
ture and Free Sample FORM-CUT Stencil and Print. 






THE ORIGINAL HAND STAMP STENCIL DUPLICATOR 





over 3f) years 


MULTISTAMD 


eAL_STENCIL DUPLICATOR # & 


NORFOLK, VIRGINIA 

















MANUFACTURED ONLY BY THE MULTISTAMP CO. 





Bank Employs Digital Computer 
in Commercial Loan Department 

Ihe First National City Bank of New York recently un- 
veiled its use of the Burroughs E-101 Electronic Digital Com- 
puter in bank accounting procedures in the commercial loan 
department 

[The machine now in use, which has a 100-cell memory 
capacity, was formerly used primarily for scientific formula 
work. In bank work, it can automatically calculate and print 
interest accrued through the end of the month on loan ledger 





*- } 





BANK USES Burroughs E-10! Digital Computer in its 
commercial joan department. First National City Bank of 
New York is first in world to employ electronic machine. 


cards, compute and print new balances, print a daily journal 
and carbon copies of all transactions, accumulate totals of 
loan changes by classes, and recap and print totals on control 
ledger cards at the end of the day. 

In 12 minutes it can compute the average interest rate, 
the quarterly payments of interest and principal and amount 
due after each payment for a $10 million loan made for 12 
years. This would normally take two men a full day to 
figure. 

A larger machine, with a 220-cell memory capacity, is now 
in production and will be delivered to the bank. Special input 
and output tape devices are also being prepared which will 
further utilize the machine’s capacity 


Boston Stationers Elect Officers 


The Boston Stationers’ Association elected officers at the 
annual meeting April 16 at Smith House, Cambridge, Mass. 
The group also heard a talk on the advantages of offset 
printing by Herbert L. Borden, vice-president of the Hub 
Offset Company of Boston. 

Officers for 1956-57 are: 


Henry Rosnosky H y ff ky 
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Long Island CPA Group Sponsors Show 


The first Long Island business machine show was sponsored 
in April by the Nassau Suffolk chapter of the New York State 
Society of Certified Public Accountants. 

The show and meeting, which ran from April 17-19, at- 
tracted over 30 exhibitors. Styled as a “miniature” National 
Business Show, the event was highlighted by a series of sessions 
on the use and advantages of machines. Topics included “Im- 
proving and Speeding Up Accounting Through the Use of 
Machine Techniques”, “A Small Business Can Be Mechanized 
Too”, and others along the same line. 

The CPA group opened the main floor of the Garden City 
hotel to the public for the event. 
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INENTAL VU. S Jorgen S. Lien, Box 507, Bergen, Norway. 


easy to operate—easier to sell... 


the new ALL- ELECTRIC 


REGNA ADDING MACHINE 


Fingertips literally float over the moulded keys... everyone who tries 

this sturdy and dependable REGNA becomes a “high speed” operator ... 
everyone who sees it admires the streamlined styling, the legible 

keys and listing, the clear curved window for maximum visibility. REGNA’s 

















rugged Universal Electrolux Motor does all the work—chases fatigue— Pyne tok 
increases daily employee productivity! ae 
Swedish steel, Swiss precision counters; ews oa 
different capacities from 6 total 7 up; 45 


fully automatic safety keyboard; rear 
rubber rollers for portability; in 





light grey and ivory. 
Also—low-priced hand A 
perated models. 





Gentlemen: 
Please send more information on the new Electric Regna 
Adding Machine and outline advantages of becoming a Regna 
Dealer. 


Name 


Address 


na Cash Registers of Canada Ltd., 704 Notre Dame St. W., 


Business Equipment Machines, 489-R King St. W., Toronto, Ont. 
City Zone State - 








Fourth District Stationers 
Find Florida Fun, Profit 


NSOEA Troupe Heard—Alvarez 
Elected Governor to Succeed 
Vaughan—Redgistration is 593 


Miami Beach, Fla 


The annual meeting of the Fourth District NSOEA, the 
first of the 1956 regionals, was held April 5-7 at the Roney 
Plaza Hotel, Miami, Fla. As usual, it set a standard hard 


tq 


any other district to equal. The forenoons were given ove! 
business sessions, the afternoons to sports, relaxation on tl 
beautiful grounds of the | and the beach. the evenings to 
dinners and entertainment. The 
meetings was 593 


registered for the 





NSOEA’s new troupe functioned smoothly. It is composed 

of Ivan Allen, Jr., president of NSOEA; L. M. Brown, pres 

ident Eberhard Faber Pencil Company, vice-pres 

OA ident manufacturers dIvVISIOI Folger Fellowes 

president Bankers Box Company, vice-president 

staff field division; Dr. Ralph D. Cies, management 

report and researc! mnsultant Ken White, Ken White 

phi. Associates and designer of NSQEA 1955 office 

furniture display ind Paul Burbank, executive 
vice-president of the associatior 


Other speakers were Robert M. Sanford, Sanford-Hall 


Company, Jacksonville, Fla; Caldwell Harper, Harper Brot! 
ers, Inc., Greenville, S. ¢ ind D. | Powell, mayor ol 
Miami Beach. 

The convention was called to order by Ted Vaughan, Stod 


dard’s, Inc., Nashville, governor of District 4. He called upor 
Rev. James W. Parrish, pastor of the Riverside Baptist Church 
Miami, who gave the invocation. Next came a hearty welcome 
to the city by Mayor Powell 


Son Follows Father 


Appropriately, the first member of the troupe to address the 
convention was the president, Ivan Allen, Jr., who had the 
honor of being introduced by his father, president of the 


sociation more than 30 years ago 

Speaking without notes, Mr. Allen presented a remarkabk 
address. His talk, together with those of the other members 
of the troupe, is to be published subsequentiy in OFFICE 
APPLIANCES. He built his material around what he termed 
four basic principles. One was uniform system of account 
ing such as that provided by the association and outlined last 
year by James Kobak of J. K. Lasser Company. The second 


was inventory control. He referred to the late Charles Mar 
shall, a member of the Allen organization when it was known 
as the Ivan Allen-Marshall Company and former associatior 


president, who advocated and established adequate inventory 
control a third of a century ago. He added that not one dealer: 


with such inventory cont failed depression years of 
1930-34. 

Third point listed was personne ction. He told of 
lengthy visit with Jack Klein of Klein Institute who is an 
pert on the principles of selecting the right man for the jol 
Also he related his own satisfactory experience in selecting 
salesmen following that interview and using the comprehensive 
NSOEA interview blanks. His fourth point was merchandis: 


promotion and planning 


At Prosperity Peak 


America, Mr. Allen said t the peak of the greatest pros 
perity we ever had. As stabilizing factors against severe 
actions in the business level he mentioned old age pensions 
unemployment compensatio1 ompany pensions and increas 
ing population. Never, h id, were the opportunities fo 
young man to establish himself in the business world so 


as today. He concluded otins ; from the Twent 
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third Psalm, applying them to the present day and emphasizing 
the need for application of the Christian religion in business. 

Mr. Fellowes was introduced by Jack Cooper, manufactur 
ers’ representative. His subject was, “The Traveler, Your 


Friend and Critic.” The traveler he referred to as the liaison 
man between manufacturer and dealer. The dealer he states, 
should let the traveler know his salesmen and sales manager, 
as executive head of the business, he should back up the 
travele1 his presence at sales meetings staged for the deal- 
er’s staff. He referred to traveler’s clubs as a strong factor in 
tying dealers with regional meetings and asked the dealer to 
look upon the traveler as one of his most important sales tools 


Hear Sanford 


Joe Alvarez, soon to be elected district governor, introduced 


Mr. Sanford who spoke on the topic, “Let’s Make Ready for 
the Brave New World.” Mr. Sanford said that every indication 
points to increased population which will have means to pur- 
chase things needed and time to use and enjoy them. He ob- 
served that dealers lack adequate imagination of things to 
come, but large merchandising organizations see the growth in 
office supply volume and are competing with our trade. His 
attitude is that dealers should employ high grade salesmen 
train and treat them properly and provide full product knowl 
edge 

Enthusiasm, Mr. Sanford stated, is the greatest selling force 
the greatest danger, competition from interior decorator, de 
partment store, chain store. To that his answer is, “Do better 
than they.” 

Past governor Allen B. Cammack introduced Mr. Brown 
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Mr. & Mrs. George Wilker 
Lou Brown, Eberhard Faber Pe 
whose topic was “Mr. Stationer: Merchandising Makes Money.” 
Merchandising, he said, involves the intelligent and compre 
hensive use of advertising and sales promotion. The stationery 
industry he compared with a ball team out to win the pennant, 
which means team work and advance planning. He urged the 
use of display advertising, direct mail, newspaper mats, televi 
sion, catalogs, manufacturers’ circulars and folders. Read 
your trade journals, he said; they will give you the signals as 
to what the rest of the world is doing. 


"Worry is Fashionable” 

Joe Kilpatrick of Carithers-Wallace-Courtenay of Atlanta in 
troduced Dr. Cies who spoke on the subject of Better Man 
agement — Here’s How. Today, worry is fashionable, said Dr 
Cies. Stationers have a multitude of worries, many of which 
are unnecessary. When people in general have a lot of worries 
they either escape into a dream world, become defensive, stew 
and fret, or learn what to worry about. There are legitimate 
worries, so, he suggested, learn to departmentalize your wor 
ries and worry only about the things you can do something 
about — the really important things. This led to emphasis on 


1. Mrs. Hy Linden, Mrs. Ed M 
> Mr. and Mrs. George Bart 
3. Frank Neville, mfrs. rep 

4. Ted Averback, Swingline 
5 


Robert Auld, Rockwell-Bar 
Cincinnati: Mrs. Salsma 

6. Elgin Rawls, The White 
Randal E. Brown, Homer 
Mrs. Walden 

7. A. J. Land, Mr aswe 

8. Stanley Woodruff, We Me 
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the need for uniform accounting systems, kept up to date, 
departmentalized to major divisions of the business to show 
profits of divisions, such as stationery, furniture, machines, 
printing, and to compare them with reports of other dealers 
using the same accounting system. Use of the association’s 
Inventory Manual and Profit Primer as a guide he said, should 
enable stationers to start living and stop worrying. 

The introduction of Mr. Harper was given by Cecil S. 
Stowe, whom Mr. Harper referred to as “the Opelika philoso- 
pher.” Mr. Harper presented an excellent case for store mod 
ernization, basing his remarks largely on his Own recent ex 
perience. As the aims desired by remodeling he mentioned 
(1) to increase store traffic; (2) to increase unit sales; (3) to 
increase business with suggestive selling; (4) to handle addi 
tional business with same personnel; (5) to keep ahead of com- 
petition. A feature article by Mr. Harper appeared in the May 
issue of OFFICE APPLIANCES 

The last business session was opened by J. H. Asthalter of 
W. A. Sheaffer Pen Company; his topic, “Successful Merchan- 
dising.” He favored current trends in merchandising, self serv- 
ice, modernization, but added that they offered no panacea 
for successful merchandising which he defined as synonymous 
with motivation. Saying that retail selling was the most neg- 
lected part of merchandising, he advocated point of sale pro- 
motion and adequate training of salesmen. He gave interest- 
ing illustrations. 

The dynamic Ken White, creator of NSOEA’s office furni 
ture display, was introduced by Robert Sanford of Sanford- 
Hall Company, Jacksonville, Talking in a provocative manner, 
he spoke critically of the average store arrangement and, with 
the aid of colored slides, made a forceful presentation of his 
own ideas. He portrayed his thoughts on furniture displays, 
especially model offices separated by dividers, flexible as to 
locations 


Entertainment was on a huge scale. The hotel management 
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Scene at Head Table for District No. 4 Annual Banquet... 


a Office Equip 


Fla., g r elect; Ruth Burbank 
ard ’ goverr and 
EA; M Kilpatrick; Brow 
provided quatic exhibition at the swimming pool. The 


Southern Travelers Club, Frank Link of Art Metal Construc- 


tion Company, president, sponsored an evening party entitled 


‘A Tropic Nightmare,” consisting of a buffet dinner fol- 
lowed by a floor show and contest for loudest sports wear. 
The next ning, the travelers provided a floor show and 
dancing the stars. A golf tournament and a party at 
Gulf St race track where the sixth race was designated 
as Statior Handicap, attracted many visitors. The ladies 
were tI | to a fashion show and luncheon in the hotel 
garden a trip to “Viscava.” 
Vaughan Presides 
At tl inquet Governor Ted Vaughan acted as master of 
ceremoni He was presented with a gift by Robert Sanford, 
representing the stationers of the district; also a plaque for 
meritorious service by Paul Burbank on behalf of the associa 


tion. Mr. Burbank also presented a plaque to Mr. Link. Alma 
Hucke received a beautiful present from the Southern Travel- 
ers in acknowledgement of efficient, generous service. She and 
Florence Haralson received appropriate gifts as tokens of ap- 
preciation of their activities at the registration desk 

President Ivan Allen extended thanks to all who helped 
make the convention the best in the Fourth District. Executive 


Vice-presid Burbank recalled that his first meeting after his 
employm the association was in the Fourth District 15 
days short of 10 years before. 

In the annual election, Joe Alvarez of Chestnut Office 


Company, Gainsville, Florida, was selected as gov- 
ensuing year; Joe Kilpatrick of Carithers-Wal- 


Equipment 
ernor fo! 


lace-Courtenay, Atlanta, vice-governor, a newly-created office. 
Lieutenant governors for the new year, announced at the 
meeting, are Douglas H. Russen, Zac Smith Stationery Com- 


pany, for Alabama; T. C. Olmstead, American Printing and 
Stationery Company, Macon, for Georgia; Sam T. Wyrick, Jr., 
S. T. Wyrick and Company, Greesboro, for North Carolina; 

Cooper Office Equipment Company, Johnson 
nessee. Elections for Florida and South Carolina 


were to le later 





Southern Travelers Club New Officers... 
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erhard Faber Pencil Co., vice-president manufacturers division; Mrs. Allen, Sr 
» Kilpatrick, Carithers-Wallace-Courtenay, Atlanta, vice governor elect; Mrs. Long 

Fellowe Bankers Box Co., vice-president field division; Frank Link, Art 
tal Construction Co., president Southern Travelers Club 


Southern Travelers Club Meets 


The Southern Travelers Club, as usual, held its annual meet- 
ing and election of officers at the time of the Fourth Dis- 
trict Regional meeting. Nearly 100 travelers gathered at the 
Roney Plaza Hotel, Miami Beach, on April 5. 

Frank Link, Art Metal Construction Company, president of 





Personalities at G-F Breakfast... 
1. Seated: Mr. and Mrs. C. Rel Hughes and Mr. and Mrs. H. H. Akers, S. C. Toof 


& Co Memphi Standing hn W tarnes Jr State Office Supply Co., 
Tallahassee; Mr tarnes; Mr Flotte ames F. Flotte, Hanson-Flotte Co., 
New Orlean 
eated: Mrs. and Mr. Douglas Russe ic Smith Staty. Co., Birmingham, Ala; 
Mrs. and Mr I Waugh, Halsey & riffith, Ine West Palm Beach, Fla. 
tanding: Mrs. H. B anford, mother of Robert; Bot anford. Sanford-Hall Co., 
acksonvil le Jim Neary, Geyers-Topics; M Neary; Mrs. Paul Burbank; NSOEA 
President Ivan Allen, Jr., and Mrs. Aller 
. Baldwir Dave Thompson, Fort Lauder ée, Fla Mrs Thompson; Chris 
Kyle, Kyle Office Supply Ce T i a, Ala; Mr Kyle; Charles Baldwin, 
McClure-Baldwin Co., Macon, Ga.; Mrs. Rice hn W. Rice, Fort Lauderdale 
Allen M. Key, Carithers-Wallace rtenay r Atlanta; Mrs. Key; H. W 
W tt Th seneral Fireproofing M W tt: Russell Stairs. The General 


fing Mr Stairs 
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for a Scottie Letter Opener for 
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speedy, low cost time-saver. 
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® Opens 200 to 300 
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ever time is money—that's the 
place for a Scottie. 
The Scottie will open 200 to 
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300 letters a minute—30 times 2000 letters per 
faster than by hand. Gets the day. 
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and medium sized 
businesses offer a 
large market. 


a fast start. Clips a clean slice 
from all sizes of envelopes 
without cutting corners or dam 
aging mail. Weighing only 9? © if you are ex- 
pounds,—you can carry it any eo in _ 
; , cialty equipmen 

where. There's nothing like the pe Mee 

Scottie Letter Opener for coupon—some ter- 
ritories are open. 
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the club, opened the session with prayer and conducted the 
program. The first act was to present a beautiful plaque to 
Mrs. Alma Hucke in acknowledgment of generous services 
given to club affairs. Ralph Hilburn, Bainbridge-Southern, was 
given a vote of appreciation for his conscientious work in sup- 
plying news to the trade journals. Mr. Hilburn extended thanks 
to those who co-operated and asked for additional contribu- 


tors. 
The secretary was instructed to send telegrams to three 
members on the sick list — Jim Cooper, Sam Orr and Max 


Levine—wishing them speedy recovery. The name of the club 
was changed to read “Southern Travelers Club, Inc. Jake 
Hearn, asked to report on the Travelers’ party given for the 
stationers, credited much of the planning to Jim Cooper. 
Charles Hucke was selected as Southern Travelers’ candidate 
for the nominating committee of the Field Division of 
NSOEFA. 

Ihe favorite pastime of Mr. Link is golf. The club pre 
sented him with a golf bag well stocked with balls. 

In the election of officers, Sam Orr of the National Blank 
Book Company was chosen president to succeed Mr. Link; 
Phil Rhodes, S. P. Richards Paper Company, first vice-presi 
dent; Ralph Hilburn, Bainbridge-Southern, second vice-presi- 
dent; George Slater, manufacturers’ representative, third vice- 
president; Charles Hucke, manufacturers’ representative, secre- 
tary-treasure! 


Let’s Make Ready for 
the Brave New World 


(Address by Robert Sanford, Sanford-Hall Co., Jacksonville, 
Fla., at 4th Region NSOEA Convention) 


@ | AM GOING to talk to you for a few minutes this morn 
ing about the PRESENT in terms of the FUTURE-——about 
“The Brave New World” which is actually upon us now with 
all its frightening challenges but also its marvelous opportu 
nities. | am going to suggest to you the possibility that the next 
15 and 20 years could be Golden Years, and era embracing 
the greatest prosperity this country has 
ever experienced—a peace-time prosper- 
ity because the horrible new weapons of 
destruction have made war an imprac- 
tical adventure 

No one can predict exactly what will 
be the population of this country in the 
year 1975, except to say that it will be 
vastly larger than it is today. No one 


: / can anticipate the new products and 
ie & services which will be available at that 
ROBERT SANFORD time, but with a greater segment of our 


technical “know-how” directed toward 





peace-time endeavor the results can be almost unbelievable 
There is every indication that this larger population will also 
have a higher per capita income with which to purchase these 
new products and more and more time in which to enjoy them 

I hope you will not feel that I am preaching an optimistic 
fatalism. Any number of unexpected events could change this 
whole picture. But you also realize that these thoughts are not 
original with me—they are those of many of the best minds 
on the business scene today. 

Where does the stationery and office equipment dealer fit 
into this scheme? Can he continue to utilize the same proce- 
dures that have enabled him to “get by” in the past? Can he 
“chug along” in the same old rut at 15 miles per hour while 
the rest of the world is doing 75 on Twentieth Century turn 
pikes? You know the answer as well as I 

The great danger in this industry is that the dealer will wait 
for events to overtake him. He either has not the imagination 
or will not use it to look into the future. A well-known educa 
tor once said, “The capacity to anticipate and to discount bad 
ideas and the capacity to sense in advance and to appropriate 
good ideas without waiting for events to indicate their badness 
or their goodness has been considered the supreme achieve 
ment of man as a thinking animal 

Our competition outside this industry—the department store, 
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Why take 8 steps when four do it better? 


You can reduce file operating costs at least 25% 
by installing SUPER-FILER 


e Eliminate lost motion and you make 
work easier. Not only that, but you 
speed it up. You get more work done 
And that red 


ices cost. 


This is story of Super-Filer, the 
Mechanized File that’s been adopted 
as standard filing equipment by thou 


sands of businesses. 


Pull open a Super-Filer drawer and its 


unique swing front spreads the contents 
in a V and makes everything instantly 
accessible. No fooling with compressors 


No shifting of file folders back and 
forth. You just turn the contents like 
the pages of a book to the folder you 
want. And then you take out a letter 
or drop one in. 


The simple operation of filing or finding 
a letter in Super-Filer, checked by stop 
watch, takes only half as long as with 
a conventional rigid-front file. That's 
because Super-Filer automatically and 
mechanically does four of the eight 
steps a file clerk has to take with a rigid- 
front file. By thus simplifying work, 


MODE-MAKER DESKS #® GOODFORM ALUMINUM CHAIRS 
SUPER-FILER MECHANIZED FILING EQUIPMENT @ GF ADJUSTABLE STEEL SHELVING 


GF metal business furniture is a GOOD investment 
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Super-Filer, the Mechanized File, re- 
duces over-all filing costs at least 25%. 


There’s one sure way to prove the sav- 
ings Super-Filer makes possible for you. 
See it demonstrated and then try it out 
in your own office. You'll find Super- 
Filer on the floor of your local GF show- 
room, The address is shown in your 
phone book. Just call the GF dealer or 
branch — or write The General Fire- 
proofing Company, Department X-55, 

Youngstown 1, Ohio. © GF 1956 
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the chain variety store, the supermarket, and, yes—the interior 
decorator—are, in the main, abreast of the Twentieth 
Century. They have observed our operations, noted our weak 


already 


nesses, profited from our errors, and are at the present time 
attempting to pick our pockets. They have sensed our great 
potential and are striving with aggressive merchandising meth 
ods to usurp our markets. They are now, and will continue to 
be, formidable competition and it is this kind of competition 
we had better make ready to combat. How may the office sup- 
ply and equipment dealer fortify himself in order: hold his 
present loyal customers and, at the same time, prepare himself 
for this great new business of the future? 

It is not enough, however, to find 
and to train them; it is another function of management to 
molded into an harmonious 


competent employees 
keep them. They must somehow be 
unit working for the benefit of the 
co-operating willingly one with another. This is one of the 
tasks facing any stationery and office equipment 
and it is also the one which often receives the 
Each employee must be handled differently; 


whole organization and 


hardest 
dealer today, 
least attention. 
each must be allowed to express his own personality and 
each must be “brought out” so the speak, by those particular 
stimuli which will make him a producer. Times have changed 
and it is unfortunate that many managements have not. AIl- 
thought you may not like this new psychology it will be worth 


dollars in your pocket to adapt to it 
Enthusiasm Needed 


Certainly, also one of the primary management is 
to inculcate enthusiasm into its employees. This can be ac 
complished in several ways, but chiefly by setting the example 
yourself. Enthusiasm is contagious. Salesmen catch it from 
management, and customers from salesmen. It is one weapon 
against which the prospect has no defense. A salesman with 
enthusiasm can put the greath of ‘life into a selling message. 
He can turn a weed covered lot into a home in the country 
and a washing machine’s tub into a housewife’s leisure time. 
If it is genuine at the origin, that is, with you on the manage- 
ment level, enthusiasm becomes the most powerful selling 
force in the world. 

Now about the store itself. Certainly, it should present 
a clean, modern appearance. This does not mean that every 
dealer must necessarily spend thousands of dollars remodeling 
It does mean very definitely, however, that he should paint 
up, light up, and clean up, and then insist on constant atten 
tion to maintenance and upkeep. Displays of merchandise, in 
addition to being attractive and being in accessible location, 
above all, clean. Show windows should be washed 


jobs of 


should be, 
frequently and displays behind them dusted daily. I have 
seen everything from cobwebs to cockroaches intermingled 
with ledger sheets and legal blanks and these don’t leave an 
appetizing impression with the window shopper. Our entire 
industry has been very backward in the matter of attractive 
window display technique 


Advertising is Vital 
[here is another very important “must” if we, as dealers, 
are to capture our rightful market. We certainly cannot go 
very far forward without some kind of planned advertising 
program. It is absolutely vital to keep our name before the 
buying public not only to promote the sale of specific items, 
but also on an institutional basis. But please remember—and 
I cannot lay too much emphasis on these words of caution— 
that advertising is a specialized profession and cannot be 
handled impulsively. We must either study it ourselves— 
which few of use as dealers has time to do—or set up our own 
advertising department—which some of the larger stationers 
have done—or engage the services of an advertising agency 
There are entirely too many dealers who advertise only when 
the newspaper man drops around and suggests to him that he 
hasn’t run anything lately and asks if he doesn’t think it is 
about time to do so. This approach to advertising is entirely 
unsound and we might just as well throw our money out the 
window if we are looking for ways to get rid of it 
Now there are certain items also that are suited to news- 
paper or radio advertisement and certain ones which are 
better adapted to direct mail. I personally feel that an ad- 
vertising message built around office furniture is more suc- 


cessfully communicated through the medium of direct mail 
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meant for the most luxurious offices 














Today’s office of distinction shows a marked 





trend toward clean-lined contemporary decor. The 
MILWAUKEE “BEL AIR” group, with its custom-designed i 
appeal, is tailored admirably for the most luxurious 
modern office. The lines are simple but elegant, 





complemented by the most meticulous craftsmanship, 
and offering the most desirable standards of lifetime 
comfort. For the growing trend toward tasteful 
modern, you'll find it sound and profitable to display 


ind recommend MILWAUKEE “BEL AIR.” 


421 UL 
Matching 
Side Chair 





Stock and display the 
“Bel Air” Group 

Full details on request. 
420 Ul 


Matching 


Side Armchair 





makers of fine chairs for over half a century 


MILWAUKEE CHAIR COMPANY @ Milwaukee 45, Wisconsin 
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than through newspaper, television, or radio. Only a small pet 
centage of the mewspaper readers or television viewers are 
apt prospects for a new desk while almost every recipient on 
your direct mail list is at least interested whether he buys or 
not. On the other hand, nearly every newspaper reader is a 
prospect for a ball point pen regardless of age, color, or creed. 
It is vital, then, to pick the best media for the promotion of 
any given item. Above everything, advertising, must be in 
telligently planned and money budgeted on an annual basis 
depending on present sales and a projected sales figure we 
propose to reach. 

here is another very important goal for the dealer if he 
is to prepare himself for “The Brave New World.” Those of 
you who were in Augusta last year heard a most provocative 
talk by Harry Horder entitled, “Observations of an Old Sta 
tioner in a New Country”. In this talk, Mr. Horder referred 
to the stationery industry as a one generation business. The 
average stationer has not trained others. When he passes on, 
no one is equipped to keep his business going. Every stationer 
should give earnest consideration to the question, “What would 
happen to my business if I died suddenly? Would it live or 
disintegrate?” We should bend every effort toward training an 
organization so that our business will not die with us or our 
children 

Let us go back now and summarize these remarks. The 
greatest danger to our industry today is the ruthlessly ag 
gressive competition we face from those outside looking in 
from those who have seen the potential of our market and 
would thrust us aside to capitalize on it. The department store, 
the variety store, yes, even the super market, are actively dis 
playing all manner of stationery supplies. The interior decora 
tor is striving and, I might say, very successfully, to sell ou 
customers office furniture through the medium of a co-ordi 
nated recommendation embracing carpet, draperies, and wall 
paper blended together in harmonious colors. He is offering a 
service for which he receives fabulous fees while most of us 
are selling a piece of wood or metal furniture at fabulous 
discounts. 

What, then, is the answer to this predicament? How can 
we best combat these aggressors who have encroached upon 
our domain? There can be only one answer—and that is to 
do better than they the things that they are now doing. First, 

professionalize our personnel so that they, too, can enthusi 
astically sell a service and not simply a product. Second, and | 
repeat, to paint up, light up, and clean up our showroom areas 
so that our merchandise is attractively and accessibly dis- 
played. Third, to advertise vigorously and intelligently what 
we have to offer. Finally, having accomplished these goals, 
the establish a plan for stabilizing and perpetuating the busi 
ness into which each of us has put so much of himself. 

If you feel that you have received, as I, a great deal more 
from this industry than you have given it, if you thrill to all 
the challenges that it offers, then I know that you, just as I, 
will do everything in your power to protect it 


J. J. Beasley Joins Bainbridge-Southern 


Bainbridge-Southern, Inc. of Charleston, South Carolina, 
wholesale stationers, serving commercial stationery and office 
supply dealers in the southeastern states, announced the recent 
appointment of Joseph J. Beasley, Jr. as sales representative 
covering the state of Florida, eastern Georgia and the southern 
part of Alabama. 

Since the year 1934 Mr. Beasley has enjoyed a wide experi 
ence in the selling field. He operated his own store in Jenkens 
town, Pa. also 

Among the manufacturers served by Mr. Beasley were 
Remington Rand, Minnesota Mining and Manufacturing Co., 
and Eversharp, Inc. With the latter company he was sales 
manager of the advertising specialty division. During the sev- 
eral years he was associated with Minnesota Mining and Man 
ufacturing Co., he served as a salesman and was sales super- 
visor at the time he resigned in 1947. Three of the years he 
served Minnesota Mining and Manufacturing Co. were spent 
in Florida, one of the states he is now serving for Bainbridge 
Southern, Inc. Mr. Beasley is making Florida his home. 
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re In office, store, school and home—N-C is everybody's favorite. That’s because ' 
de its plier-type action is so easy...so smooth...so refreshingly quiet. Use 
we: Model J-30 for permanent stapling, or the versatile Model J-60 for stapling 
x and pinning. 
- NEVA-CLOG PRODUCTS, INC., BRIDGEPORT 1, CONNECTICUT “i 
\ 5 O. H. DAVISON & CO., Pacific Coast Rep., 609 Mission St., San Francisco, Calif Sas. | 
; JIM W. COOPER, JR., Southern Rep., P.O. Box 2152, Atlanta, Ga +. are 
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Arm Chair Atlanta Stationery & Printing samy. Adlon w + ona 


Looks can fool you! Take the Gregson 680 Series, for . Ralph 9. ‘Moses opened t idle of February 
instance. Sure, it looks light and airy ... but man, these we = Seeer me ae — . 
chairs are rugged! 

Spring and foam rubber seats offer lasting comfort to 
the modern executive, and at a price that he will thank 
you for. Scuff plates and 2-inch ball bearing casters add a ‘get 
long life to the beauty and ruggedness of the Arm Swivel " ; x eee # 
Chair. And handsome brass ferrules on the Companion 












Arm Chair add that “extra something” that makes them nie ie ee ae as Bob J. Worle Cael F 

sell fast. aie Telenan’s ta Adieuiie ‘ke Suh 1 ciiuas aes ae 
Both chairs are available in Gros Point and Naugahyde, sheer t lackean Off e.. pitas wees ring 

or Gros Point and top grain leather combination .. . in ety gies epee ie et Din hak te ene wall 

a wide range of colors .. . and at a price to suit even the / eee SE Mies tat ildn't aet that Florida 

grumpiest purchasing agent. ot pte ; “isk ae 9 ee ey = dee te 
There’s a new feeling in office furniture .. . a new light ’n hee with a new ¢ work body else 

airy look. It’s available in the new Gregson Series No. 600. enn en @ 


Write for full information today. 
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GREGSON MANUFACTURING COMPANY 
Manufacturers of Office and School Chairs 
LIBERTY, NORTH CAROLINA 
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they make a GLOBE-WERNICKE FRANCHISE valuable 





profit extra dollars for you. And G/W's un- 
matched record for efficient, economical serv- 
iceability works every day to build customer 
satisfaction and greater repeat business. 


It's the Industry's prestige line of desks 
and tables . . . pre-sold for you by consistent, 
dynamic national advertising . . . so complete 
you can fill every order from one Streamliner 






catalog. 

76 handsome models of the work-engi- 
neered Streamliner desk help you meet your 
customers’ most exacting functional require- 
ments. Color- and style-matched tables and 
accessories will increase orders. Result: high- 


Profits come from sales... and sales come 
easier to dealers who display and promote the 
Streamliner line. It will pay you to investigate 
thoroughly the advantages of a Globe- 
Wernicke Franchised Dealership. Quality prod- 
ucts, unmatched reputation, consistent adver- 








tising, aggressive merchandising methods, and 
numerous other advantages may mean an en- 
tirely revitalized business for you. Write today 
for complete information. 
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CINCINNATI 12, OHIO 











remember ... 
success depends 
on the strength 
of your line 
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h J. L. Dickinson, ¢ with Zac Smith 
an Reagi-Re d 
Lé “ >| 
Ends need for ‘‘messy’’ taped reference material on tirn Markets, that Ww king vard t eeting 
any desk shelf. All material stays clean and easy to 
read under crystal-clear surface—PLUS giving an ideal fr *& &£ & F 
writing surface. Easy to attach by removing protective Supply pa nething 
hinge and applying. Will adhere to either wood or w t A v vice-president. Bruce v be the t t ngratu 
metal. Easily cleaned. Gives any desk shelf added utility. t xt call, Me? jon't Knoxv any more 
- ££ &£ & F 
Ben Johnson ha esigned ft slobe-We ke and the new 
° ° nan f ter Dan Moran, witt 
Simply Lift ei Soe dane 
Hinged Plate % %& & & # 
Hy Linden, A Manutact | pany na T yiy aone T 
to Change H Mey ist and d A ea we sdaeiaddl 
T wv v y J ) } The M r 
Referen Jo envy t long deserved rest. Afte 
° once George Wilkerson 
Material ~ sat Wietaana ee & *& # 
Franklin Mabry, Shelby Printing pany by, N.C. got him 
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und + t ; jal 1 Susan R. was Sara and 
Frank +t born Ar 3+ { althouch that was the Friday 
Plus all these featur 3: asin’ , ee. ol , 1 i eee second 
Ick e tirst r c t ay I } ; sling job of 
@ Permits clear, quick reference to phone lists, calen- he rulat KIG 
*& &£ &© & & 
dars, price schedules, etc. Bob M wa ae 
®@ Reference material quickly added or changed by pe oe. ee ee WV <p Mave Bes 7 coil 
simply lifting hinged plate. 0 ee aa ; 5% 
© Provides an excellent, crystal-clear writing surface. ma 4 » must have were ' ee Lb in a | 
® Protects reference material from wear and tear of Must s long tc t t M Man 
everyday use. ) Anyh t Bok 
® Adheres to either wood or metal. * Rd * % 
* Practically unbreakable. Pi r . dicati va Ss. P Floyd, bette 
@ Standard size 12'/," wide x 15” long. Len e. He is "B. S." Keenan, er known ec Gan 
= Inky tuff, Lydiard and Joe Maura through as usua 
You will find VISO-DESKPLATE a good ‘door opener a ee “ig wed ’ Nees 1 aaa 
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for new accounts & an excellent ‘‘conversational piece’ 
for your established trade. 
Sample & Price Schedule upon request 


Jones Advanced by IBM 
Gilbert E. Jones, an executive assistant in the office of the 
D C HEY co INC president of International Business Machines Corporation 
: ° . . since 1953, has been appointed general sales manager of the 
‘ ° . company’s electric accounting machines division. He succeeds 
2 . 
422 So. 7th St. Minneapolis 15, Minn. Orland M. Scott, who will head a new subsidiary to be organ- 


ized for service-bureau operations 


Write today 
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striking 1956 
ringfolios 


Outstanding in National’s line, 
these two Ringfolios with Du- 
pont “Fabrilite” vinyl plastic 
material feature plastic edges 
with gussets and the always 
popular over-size case. 
No. 82-468—(Tan Cimarron 
with brown edge) 
No. 82-478—(Gray Cimarron 
with blue edge) 
Catalog page 17 
Other Ringfolios shown below 
are typical of the wide line of 
colors and fabrics which stu- 
dents across the country will 
carry smartly on every campus 
next fall. 
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No. 82-628 No. 82-488 No. 82-648 No. 82-128 No. 02-038 
Catalog page 18 Catalog page 17 Catalog page 18 Catalog page 16 Catalog page 16 


56 











smart colo 


These Virgin Plastic si 
binders, one-inch capacif 
vide six strikingly smarj 
that will catch campi 


everywhere. 

1956 hits! 

No. 88-381 (Tan Alligat 
No. 88-481 (Brown Alligl 
No. 88-581 (Red) 

No. 88-681 (Brown) 

No. 88-781 (Blue) 

No. 88-881 (Green) 


See catalog page 9 
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No. 73-681 No. 73-581 No. 73-381 No. 83-381 No. 63-481 
Vertical Stripe Emb« d 2 Colors Silk Screened Plastic Alligator Catalog page 10 Car 
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Catalog page 9 Catalog page 7 Catalog page 7 Catalog page 9 
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ikoid stiff ring binder, 
tively decorated with 


No. 73-181 
Catalog page 9 
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new vinyl 
plastic portfolio 


This compact under-arm portfolio in three 
colors is just the thing for carrying loose papers 
and other miscellaneous items. It is large 
enough for sheets up to size 15 x 19. Opening 
is closed with plastic zipper. Available 
brown, blue and red. 

Assortment No. 88-010 

Catalog page 21 
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No. 63-281 
Catalog page 10 
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No. 63-781 
Catalog page 9 


No. 63-881 


No. 63-981 
Catalog page 9 


Catalog page 9 
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plastic cover 
tumbler memo books 


Vinylite plastic covers in three colors (red, yellow, bla 
on these attractive fifty-leaf memo books add sparkle4 
any short notes made on any campus for any purpof 
Display assortment of twenty-four provides eight | 


each color. 
No. 3 l -100 


Catalog page 27 


4 way tumbler fillers 


Sensational! Banded together, these four separate fillers with 
red, green, blue and yellow covers and individual index tabs, 
provide separate notebooks for separate courses. Each filler 
carries fifty leaves of Eye-Ease® paper, three-hole punched for 
carrying in National ringbooks. Each is tumbler bound for 
individual use. 

No. 33-983 (narrow margin ruled 
No. 33-985 (wide margin ruled 


Catalog page 28 SSL AKE= 
“=ZN ATIONAL 


Frames Vener 


NATIONAL BLANK BOOK COMPANY “; " 
HOLYOKE, MASSACHUSETTS 
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national’s modern 
self-selection fillers 


The always preferred National Eye-Ease* 
fillers are now boxed in brilliant red to 
attract campus eyes to store shelves 
end-labeled in black on yellow for easy 
identification . . . and best of all, visible 
through acetate window in top of boxes, 
so that patterns and rulings can be seen 
at a glance! 

No. 13-883 (illustrated as typical 
Catalog page 22 
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They're ‘‘Legal Safe Crackers’’ 


at 


Oklahoma City Firm 


New locat 
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Safe crackers, 





of the A. & A. Lock Shop, Oklahoma City, 
N. Robinson. The firm was forced to vacate 
of more than 15 years at 208 N. Harvey to 


ew building. 
\. Lock Shop holds the distinction of being the 
hop in Oklahoma, having been in operation 


the firm is a combination 
and its activities include not only keys, 
sales — sales and repair, but also 
ypewriters and adding machines — sales and 
yas and burglar alarms 


i by P. E. C. Guertler, 


ons and 


the A & A Lock Shop are recognized as expert 


operating often under the prying 
law. They’re often called upon to go to the assist- 


Pree 


C. GUERTLER, owner s the A. & A. Lock 
Oklahoma City, looks on while his employee, 
Hall, goes to work on a safe the firm has 
alled upon to open. 


ness man who forgets his combination or tries 
yng box after an amateur burglar has “worked” 


comments: 
type of safe knockers and forgetful business 
s in business.” 

have a special talent for opening safes when 


has been misplaced or lost. They merely 
( run some midget lights inside and “fondle” 
until tumblers match. Then the safe can 


businessman will guard the combination of 

ly and won’t even impart the information to 
firm or his family,” Mr. Guertler said. “If he 
we are called in and drill the safe to open 
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the modern safe tells a story in itself 
‘legal crackers’ spend their time 

hat illegal safe crackers have damaged,” Mr. 
ts out 


on of 


safe 


today consists of outer framework or 
enerally steel of one-fourth inch thickness or 
between this and the outer casing is filled 
ting material, its being concrete, chem- 
[he insulation is guarantted as heat resistant 
hours, depending on the underwriter’s label,” 


Safe 


base 


recommends that every time a business changes 

combination of the safe should be changed. 

itend that the old employee might be dishonest, 
safeguard like placing important employees 
ond.” 

know how many people might have that com- 
d. “There are over a million different com- 
have a lot of numbers to work with.”—EVH 
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MATS AND RUNNERS 


8 MARBELIZED COLORS 
e BEVELED EDGES FOR SAFETY 


















DEALERS — A tremendous UNTAPPED market awaits 
you with these top quality mats. 


CONTACT US TODAY 
THE HYGIENIC DENTAL MFG. CO. 


DEPT. A, AKRON 8, OHIO, U.S.A 
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Sidney Anderson, new governor of Eighth Region NSOEA, 
receives congratulations from his predecessor, Ray Kline. 


8th Region Attracts 250 
to Convention in Omaha 


Sid Anderson Chosen New 
Governor to Succeed Kline— 
Meet Next Year in St. Louis 


Omaha, Neb 


Eighth Region dealers, the Midwest Travelers and manu- 
facturers, 250 strong, met April 19 and 20 in the comfortable 
Hotel Fontenelle of the meat-packing city of Omaha, Neb. 
NSOEA Troupers contributed to the success of this convention 
which in entertainment features was highlighted by the “Chuck 
Wagon Party” and a varied hospitality program for the ladies, 
including a trip to Boys’ Town 

Governor Ray Kline, Security Stationery Co., Kansas City, 
Mo., deftly directed a program which was punc- 
tual and thorough. His right-hand man as general 
chairman, Sidney Anderson of Latsch Bros., Inc., 
Lincoln, Neb., was chosen to succeed him as the 
new governor of the far-flung area comprising 
Kansas, Missouri, Nebraska, Oklahoma, the Texas 
Panhandle and part of Iowa. 

It was decided to meet in 1956 at the Chase Hotel in St. 
Louis. 

Elected with Governor 


report 





Anderson were the following: 


General Chairman—Louis B. Blair, Bla ff ply Lou N 

Secretary—Jack W. Coleman, Coleman Off pply Wichita, Kan 

Treasurer—Howard J. Blanchard, Fid ansas ty, Kan 

Lieutenant governors—lowa, C. W E Emarine, Emarines, Coun Bluff 
Iowa; Kansas, Cuba C. White, Southwestern Office ipply Wichita, Kan.; 
Missouri, Howard E. Hendricks, Allen Marking Products ( Kansas City, Mo 
Nebraska, R. R. Bricker, Bricker Typewriter Norfolk, N )klahoma, K. C 
Tollefsen, Bartlesville Stationery Co Ir Bartle kla Texas Panhandle 


Lloyd Griffith, Elliott Office-Supply C Amar Tex 


Allen Heads Troupers 

Troupers furnished most of the formal part of the program. 
The group was headed by Ivan Allen, Jr., president of NSOEA 
and a man schooled in the stationery business by his father, 
Ivan Allen, Sr., who at the time of the convention was in New 
York City to accept the highest Brand Names Foundation 
award for the Atlanta stationery firm. 

Remainder of the Troupe consisted of L. M. Brown, Eber- 
hard Faber Pencil Co., vice-president of manufacturers’ divi- 
sion; Dr. Ralph DeArmond Cies, Research consul of NSOEA; 
the dynamic Ken White of Ken White Associates, Westwood, 
N.J., and Folger Fellowes, Bankers Box Co., vice-president of 
the field division. 

From outside the industry, Alvin H. Goeser of World 
Insurance Co., Omaha, Neb., furnished a stirring address 
on “It’s Human Relations That Count.” His text, in brief, was: 

Five most important words: I AM PROUD OF YOU. 
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Four most important words: WHAT IS YOUR OPINION? 

Three most important words: IF YOU PLEASE 

[wo most important words: THANK YOU. 

Least important word: I. 

The most deadly sin is our relation to people—customers, 
employees and associates—is that we take people for granted, 
asserted the speaker. 

Mayor John Rosenblatt of Omaha welcomed the stationers 
to the clean, progressive Midwest city. 

Governor Ray D. Kline presided at most of the convention 
functions with the exception of the Thursday night Chuck 
Wagon Party which was emceed by Tom Seward, Swingline, 
Inc., after opening remarks by the governor. Mr. Seward 
presented the Slim Everhart trio in western style music, the 
superbly performed Ahamo Indian dances by Boy Scouts and 
the Aksar-Ben square dancers. A sumptuous buffet luncheon 
preceded this entertainment. 


Travelers Elect 


The Midwest Travelers Club held its annual meeting as 
a convention function with President William F. Cromwell 
wielding the gavel. In democratic fashion with members heard 
on many subjects the Travelers proceeded to elect John P. 
Low, Minnesota Mining & Mfg. Co., as their new president, 
Glenn Evans, Columbia Ribbon & Carbon Co., as new sec- 
retary-treasurer, and the hard-working Clint Cooper, Ester- 
brook Pen Co., former secretary-treasurer, as second vice- 
president. Al Perry, Federal Stationery Co., Tulsa, Okla., was 
elevated to the first vice-presidency. 

After many years of service as auditor, Fred D. Pitt, 
manufacturers’ representative, declined re-election and is to be 
succeeded by Carl Shutz, Eagle Pencil Co. Satisfying every- 
body with his publicity efforts, Izzy Voda, Wallace Pencil Co., 
was re-elected unanimously to continue in that capacity. 

President Ivan Allen referred to the Travelers as links in 
the chain between the man who manufactures goods and the 
dealer who sells them. “There was a lot of levity,” he said, 


Turn to Page 132, Please 


On the Opposite Page... 
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h t lur n head table. 
( hairmen at opening day Hert ymelhart reception; 
Vaughan T. Williams, program; Arnold Thursday ght party; Don J 
Arund speak Howard K. Hendricks, reg ation 
16. Rus Ragan, American Pad & Paper C Ford and Dan Umbach, 
Peters Lithograph & Ptg. Co., Oma G. Max ng, Elmer Krum- 
wiede & As ates 
7. Jo f Sheppard Office Furnitur Omaha, fh scott Parnham 
mfr rep.; m Lynch, Imperial Desk arson, Ar etal Construction 
18. Heinie Sengbusch, mfr. rep.; Fred Pfaff W a, Kan.; Art Reed, 
Br Lincoln, Neb 
? j Vr. & Mrs. Dave Neuhau Dp 3 Seward 
ne, | Faulty developing elir or pe this table shot 
Retiring president of Midwest Traveler ve Cromwell, Eaton 
Paper ( Kansas City, Mo., turns the gavel over to Ir g president, John 
P. Low, Minnesota Mining & Mfg. Co age, Kan 
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A full variety of colors, shapes and sizes 


GEORGE B. GRAFF COMPANY 
_ $4 Washburn Ave., Cambridge 40, Mass. 
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8th Region 
(Continued from page 130) 


“in the old conception of selling by the drummer who oc- 
cupied an easy chair in the lobby of a hotel. Selling today 
has become one of the exact sciences. . .” 

The Travelers heard from Folger Fellowes, vice-president 
of the Field Division, and from Homer Lay, NSOEA manager. 
Clarence O. Schlaver, managing editor of OFFICE APPLI- 
ANCES, explained that trade journal’s Office Equipment Man 
of the Year selection program. 

Following the Travelers’ meeting a panel discussion was 
conducted by John Brain, Jr., on the Eighth Region Founda- 
tion fund. He was assisted by Ray D. Kline, Fred E. Pfaff, 
Vaughan T. Williams and William F. Cromwell. Questions 
about the Fund’s operation were answered. 

Fred E. Pfaff, Duke, Inc., Wichita, Kan., conducted a 
dealers’ forum with the assistance of Homer Lay and Ralph 
Cies of NSOEA, Vaughan Williams, John Brain and Governor 
Ray Kline. 

Store modernization was the favorite topic of the dealers 
along with other current trends and problems of their 
business. 

Filet mignon was the chief course of the annual banquet 
which closed the convention sessions. The session, Region No. 
8 and Midwest Travelers Club leaders occupied two long head 
tables at this fast-moving banquet at which Governor Kline 
presided and introduced his successor, Sidney Anderson. Rep- 
resenting NSOEA, Manager Homer Lay presented plaques 
to the retiring governor, Mr. Kline, and the Midwest Travelers 
Club president, William F. Cromwell 


Bulman Completes Expansion Plans 


E. O. Bulman, chairman of the board 
of the Bulman Corporation, announced 
the completion of an expansion pro- 
gram which increases the production fa- 
cilities of Bulman over 50%. Necessi- 
tated by the increased demand for their 
products, the completed program _in- 
cluding new buildings and equipment 
cost approximately $262,000. 

To provide for continued growth, the 
store equipment division and the paper 
cutter division will be made into sepa- 
rate corporations in June of this year. 
Each will have its own buildings and be under separate man- 
agement. 





|. F. FOLGER 


Irving C. Folger has been appointed executive vice-presi- 
dent of the store equipment division which will be known as 
The Bulman Corporation. 

Previous additions during the past 10 years, which brought 
the former plant area up to 50,000 square feet, were unable 
to provide for the increased business of both the cutter and 
store equipment divisions. Located at 1719 Elizabeth, N.W., 
this plant has now been increased to 76,000 sq. ft. to handle 
the store equipment business alone. The paper cutter division 
has been moved to a new building at 1650 McReynolds, N.W. 
which provides 10,000 square feet of space as well as room 
for future expansion. 


Clary Franchises Nine Dealers 

The Clary Corporation recently announced that nine new 
dealers have been granted franchises to carry the company’s 
line of business machines. 

These include: Tri-State Office Supply, Inc., 303 Main St., 
La Crosse, Wis.; Konen Equipment Company, Geneva, N. Y.; 
Sevier School & Office Supply, Richfield, Utah; Herring Busi- 
ness Machines, McAllen, Tex.; Medina County Publishing 
Company, Hondo, Tex.; Finger Lakes Office Machines Com- 
pany, Auburn, N. Y.; Kimball Business Machines, Shreve- 
port, La.; Mochnick Typewriter Company, Cedar Rapids, 
Iowa, and Wells Office Equipment Company, Pine Bluff, Ark. 
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It Is A Reflection of personal- 
ity ... tangible evidence of taste, 
company background and way 
of doing business. 

Recognizing the importance of 
a good office, those who planned 
it gave careful thought . . . fine 
equipment of course, by Secur- 
ity, plus those details of arrange- 
ment which insure efficiency and 


pleasant working conditions. 


ICE EQUIPMENT DEALERS 


‘ve advertising from Security Steel that’s hel 
: d inquiries from these ads : ee 
cus 
> Equipment prospects become 
oo ae you can build your 


Here $s product 
stallations. How? Live, qualific 
alert Security dealers. Result? 
with profitable regularity. 
business with Security. 


riisements 


nfl publica- 
(J (¢ pP ( res, Van- 


(ji é r ePmens?} 


Write today for details on how 


(Int fcc Lieanl fad. Hipen 


In developing a better office 
the Security Plan Rule is invalu- 
able. For this simple, but in- 
genious device helps you get on 
paper, each necessary detail, 
even down to the space for “‘door- 
swing.” We shall be glad to send 
you a Plan Rule. . . together 
with complete illustrated bro- 
chure in color . . . if requested 


on your letterhead. 


sc geac% id . / r 


ping sell bigger in- 
are turned over to 









SECURITY STEEL EQUIPMENT CORPORATION 


505 Middlesex Road, Avenel, N. J. 
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CARBONS... RIBBONS 


fora 
LONG 
profit 


Leaders in 

AMCO’s complete 
line of carbons 
elate Male) elelar 

for the office— 
leaders in sales 
and profits for you! 


Send for Illustrated 
AMCO Catalog 


= IF 


AMERICAN CARBON PAPER MFG. CO. 


Chatham, Va. 
Branch Offices and Warehouses at Houston, 

Dallas, Birmingham, Monroe, Los Angeles, 
Denver, St. Louis, Orlando. 


Factories at Ennis, Texas . 
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Switch to Self Service 
Brings Many Innovations 


@ FORTY YEARS of traditional “clerk service” merchan- 
dising of office supplies will terminate in Denver, Colorado, 
in the near future when Denver Stationery Company, at 17th 
& Champa Streets, completes a $12,000 modernization pro- 
gram. 

The remodeling will be an exceptionally complete job, ac- 
cording to Don Pechman, of the Denver Stationery Company 
management. All of the former fixtures will be done away 
with completely with the exception of a single-built case near 
the rear of the store which will be used for specialty items. 

Along with removal of all fixtures and existing woodwork 
the floor will be asphalt-tiled and the walls done over in a soft 
pastel green, which is expected to contrast effectively with 
new all metal beige and tan self-service fixtures to be installed 
at either side. 

The decision to convert to semi self-service came only after 
a careful study of the situation, visits to other major office 
supply retailers, and a calculated analysis according to Mr. 
Pechman. “Self-service is an operation which we had previously 
contemplated”, he said, “however, there is no doubt that the 
general trend is toward this convenient swift form of service 
to the customer and unquestionably it will enable us to serve 
more people efficiently with no expected increase in personnel. 

Layout of the new store will be rectangular with two over- 
size self-service display gondolas in the center of the floor, 
extending almost the full length of the sales area. First among 
the innovations which Denver Stationery Company has de- 
veloped is the location of the checkout stand, which instead 
of occupying a spot near the front of the store such as is 
generally the practice, will be located at the extreme rear. 

“This is a bit of planning based on practical psychology”, 
Mr. Pechman said, “our feeling is that the customer will be 
drawn to the rear of the store no matter what his purchase 
is and in that way he will be exposed to a larger percentage 
of merchandise per call. 

Also, since our general office is located at the rear of the 
store the convenient location of the check stand at this point 
means that any bookkeepers or office employee can step out 
from the office, wrap the customer’s purchases and accept 
payment with a minimum amount of wasted time from any 
standpoint.” 

Separate departments around the wall will include on the 
left wall, pens, gifts, leathergoods, pencils, filing equipment, 
general office supplies, expanding envelopes, carbon paper 
and ribbons. On the opposite side, completely separated all- 
metal display fixtures will show ring books and sheets, post 
binders, business forms, bound books and regular books. 

Each fixture will follow an unusual design, consisting of 
a glass case averaging four feet in width which extends up 
from the floor to waist height and above that an open section 
of shelving combined with a pegboard rear panel. This means 
that the shelving will be easily moved up and down to ac- 
commodate various sizes of merchandise and the horizontal 
shelves can be moved altogether if it is designed to show 
special displays, coasters, or the like in the space. 

Between the glass case and the open area a broad shelf 
extends out from the fixture which provides an oft-needed 
place for the customer to lay a ringbinder, a quart of ink, 
or other bulky items down, while he opens up columnar 
pads conveniently. 

The presence of the glass faces which temper the self- 
service operation into semi-self service is due to the fact that 
they will be used for “control islands”, according to Mr. 
Pechman. More expensive, highly pilferable or easily damaged 
items will be concentrated in the glass cases below waist 
level. Sliding glass doors will protect the merchandise from 
dust and likewise each of the cases can be more dramatically 
trimmed for “the window type of display”. 

Many paper items, large flat items will be shown on “swing 
forms”, which will swing like the pages of a book from a 
frame mounted in the appropriate sections 

Incidentally, one of the reasons for the installation of the 
low glass cases, contrary to the usual self-service plan, has 
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There’s money 
for you in 


MONEY 
SAFES 





NOW.. new measure of 


protection for your customers 
in the new series TR-30 


These new models carry the Underwriters’ 
Laboratories, Inc., TR-30 Burglary Label. The 
“TR” stands for Torch Resisting. Great added 
resistance to the most common burglarious 
attack is secured by the special torch-resisting 
plate set into the heavy steel door. 

These safes are built into a specially-rein- 
forced, steel-encased cladding. All the drill 
resistive features as well as Underwriters’ 
Relocking Device Label are maintained in 
these new models. 

Qualification for this TR-30 Label places 
the chest in the “F” classification for Mercan- 
tile Safes as listed in the Burglary Insurance 
Manual of National Bureau of Casualty Under- 
Ww riters 

The TR-30 series is made in two models, 
seven sizes. Catalog sheet and price list will 
be furnished on request. 


ce The 
> th a 


The insurance discount made possible by the 
installation of one of these safes quickly pays for 
its cost. Among the prospects are shopping centers, 
supermarkets, food stores, service stations, restau- 
rants, taverns, theatres, taxi companies, to mention 


just a few. All of these require physical burglary 


protection for their week-end funds. 





swans HERRING*HALL*MARVIN SAFE COMPANY 


An ib 
e 


coe ae Hamilton, Ohio + BUILDERS OF THE U. S. SILVER STORAGE VAULTS AT WEST POINT 


OA-6/56 


135 





been protection of merchandise against dangers which have 
over Denver Stationery Company’s forty years of experience. 
For example, it was found that leathergoods, whether of a 
highly glazed finish or “natural,” became subject to mustiness 


FU Bael. when on open display. Better control of temperature and 


moisture will be possible in the display cases. 





An important touch of psychology likewise prevails in 
BUSINESS fol ib gah a Denver Stationery Company’s new layout in placing the “non 
commercial” items along the left wall. Mr. Pechman’s study | 
the New, Improved all-purpose kits are developed concretely that 90% of the traffic into the store 


America’s Number One choice for qual- turns to the left where a large, supporting pillar splits the 
sales area into two halves. By placing the commercial lines 


ity and value... designed to yield on the right side of the store, Denver Stationery Company 

BIGGER PROFITS and REPEAT BUSINESS. expects traffice to rotate completely around the store interior 
thus providing a better opportunity “for impulse sales”.— 
RAL 


Clary Corp. Sponsors ‘‘Family Night’’ 

Clary Corporation’s first “Family Night” played to a stand- 
ing-room-only house of 1500 employes, their wives, children 
and other relatives who toured the manufacturing plant and 
general offices for more than three hours. 

Displays and demonstrations of all the company’s principal 
products were presented for the guests. They saw, for ex- 
ample, pastel-toned adding machines and cash registers, elec- 





FULTON NO. 2 DE LUXE BUSINESS OUTFIT 


1 
2 Dozen to packer. Satisfaction guaranteed 








MEET THE BOSS .. . Hugh L. Clary, center, president of 
Clary Corp. meets employees, their wives and children at 
the recent Clary “Family Night'’. Pictured with him are Mr. 
and Mrs. Richard Pessa and children Jeannette and Richard 
Jr. Mr. Pessa is an inspection foreman in the business ma- 
chine division. 





FULTON BUSINESS OUTFITS 


1 
/2 Dozen to packer. Satisfaction 


tronic devices for computing and data handling devices, and 
unclassified types of guided missile mechanisms 

guaranteed. Employes introduced their families to their bosses as they | 
made the rounds of the executive offices, beginning with the 
President’s office, where Hugh L. Clary was waiting to shake 
FULTON hands with visitors. 

RUBBER TYPE There were souvenirs and refreshments for the grownups, | 
OUTFITS : balloons and prizes for the kids and a nursery for the | 


are made toddlers. 
extra 





Let 


Parsons Paper Plans Modernization 
In keeping with its continuing policy of mill modernization. 
Parsons Paper Company of Holyoke, Mass., has scheduled 


e a sizeable new equipment program for 1956, which is already 
in progress. i 
Consists of holders, stamp Henry V. Burgee, vice president and general manager of 
pad, tweezer, and finest gee the company, states, “Only completely modern and often times i 
quality rubber type. Sets specialized equipment can insure the maintenance of top- 


quality standards in our fine cotton fiber prestige papers. The 
exacting specifications of business for localized watermarks, 
precise color match and other important characteristics of 
tin, business papers are prime figures in the sale of our lines.” 

Order now! Prompt delivery! The 1956 Parsons modernization program includes the in- 
Write for catalog No. 52. stallation of a new water wheel and additional motor gen- 


FULTON MARKING is erator with new control attachment, Kidder rewinding equip- 


3 ment which will double capacity, a Vacumatic counting ma- 
EQUIPMENT COMPANY chine, new electric eye localizing equipment, six additional 
82 Fulton Street leveling sorting tables and other equipment items less spec- 
Elizabeth 1, New Jersey tacular in use, such as an electronic trimming knife and a new 
elevator. 


are attractively designed, 
and can be used for notices, 
pricing, addressing and labels. 
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BUY AND SELL THE BEST TO KEEP YOUR BUSINESS GROWING 


OLUMBIA 


Steel Office Equipment 


A FILING CABINET FOR EVERY NEED e¢ DESKS AND TABLES FOR EVERY BUSINESS PURPOSE 


2 Re RR nn 


SPECIAL PURPOSE 
DESK TOPS 


—— 


a 


of 


DESK HEIGHT FILES CROSS FILES J CARD INDEX FILES 





ONE DRAWER AND APEX GRADE B FILES rs F COUNTERS 
SHORT LINE FILES 





LEDGER, MICROFILM & COUNTER HEIGHT FILES HALF ANE BASES FOR 
FINGERPRINT FILES < yj BLUEPRINT FILES WIDE SECTIONS UPRIGHT FILES 


le 


| SUBSTITUTE DRAWERS 





COLUMBIA STEEL EQUIPMENT COMPANY 


ESTABLISHED 1919 


| OFFICE — SHOWROOM — PLANT 
FORT WASHINGTON, PENNSYLVANIA 
CHESTNUT HILL 8-2200 


THE HIGHEST GRADE EQUIPMENT AVAILABLE PROFITABLE TO SELL 
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now! a riNE Flo-master 
FELT TIP PEN FOR EVERY USE! 


No matter what clientele you serve —industry, business, 
education, art, retailing or the home—you can now 
provide them with the perfect Flo-master Pen and Ink 
for their particular needs. With the Advanced, the 
Regular and the King Size Flo-masters, you have a 
complete, top-quality line to meet every demand... 
insure customer satisfaction every time. 


Flo-master Inks, too, are designed to meet every requirement: 
TRANSPARENT — A pure dye, oil-based ink for general 
purpose marking on any light colored surface. Water- 
proof, non-toxic, instant-drying. 8 colors including black. 
OPAQUE — A pigmented, oil-based ink for use on any 
light or dark non-porous surface and certain other ma- 
terials such as rubber, glass and many plastics. Weather- 
proof, fast-drying, non-toxic. 10 colors including black. 
BRITE-LINE — For use in the Advanced Flo-master only 
—A clear dye, water-based ink for use on light colored 
paper or poster board. Non-penetrating, odorless, fast- 
drying, won’t transfer to other surfaces (as do colored 
oil-based inks). 8 brilliant colors & black. 2 oz. size only. 








The Flo-master C-6 Display (at left) 
— This hard-working, silent salesman 
does a year-round selling job. Avail- 
abie for either the Regular or the 
Advanced Flo-master. 

SET AD-22A (at right)— One Ad- 
vanced Flo-master, 4 felt tips, Fine 
Mark Adapter, one 2 oz. can Trans- 
parent Flo-master Ink (any color), 2 
oz. can cleanser. $3.90. 














FELT TIP PENS 


For additional information write to: 


CUSHMAN & DENISON MFG. CO., Dept. 1., 625 Eighth Ave., New York 18 
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Southern California Show 


Attracts Large Crowds 


by J. E. Tufft 

* EVERY ANGLE of the 9th Annual Southern California 
Business Show, Ambassador Hotel, Los Angeles, April 24-27, 
showed gains over those of the 8th Annual Show last year. 
The show is sponsored by the Los Angeles Chapter of the 
National Association of Cost Accountants. 

A few more than 11,600 visitors registered, but counting 
the students invited to the show and those who for one reason 
or another did not register, attendance ran up to about 13,000. 
This represents a good gain. 

There were about 25 more exhibitors this year than last 
year and 33 more exhibit spaces. Re-arrangement of floor 
space at the Ambassador during the last year makes it pos- 
sible for large shows like this to have ample well lighted and 
well ventilated exhibition room. There is also ample parking 
space connected with the Ambassador Hotel, another attraction 
for visitors. 

The queen this year was Miss Doris Ruddick, a girl already 
employed in the business world. She is secretary to Fred G. 





ceremonies were performed by TV 
actress Amanda Blake and Otis Johnson, past president of 
the Los Angeles chapter of the NACA, one of the show's 
founders. In the picture at the right, Show Queen Doris 
Ruddick is shown with Roy E. McRann, show chairman and 
vice-president of the NACA. 


RIBBON CUTTING... 


Olson, Jr., of the Olson Baking Company and is a member 


of the Hollywood Chapter, National Secretaries Association. | 


The general chairman of the show was Roy E. McRann 


of Kittell-Lacy, Inc., and the business manager was Dwight L. } 
Kerley of Sillers Paint and Varnish Company. The treasurer | 


was John B. Farrell of Price Waterhouse and Company. 
Edward J. Beaumont, of the Mission Appliance Corpora- 
tion, had charge of the budget; Dorrance D. Henion, Ernst & 
Ernst, had charge of space sales; William J. 
ard Steel Corporation, had charge of invitations; John D. 


McCann, Stand- 


’ 


McGah, Hughes Aircraft Company, had charge of the head- | 


quarters booth, while the large publicity committee was headed 
by William W. Weide of the Descoware Corporation. Irvin 


' 
‘ 
: 


C. Baechtold, of the American Latex Products Corporation, | 


headed the registration committee, and Robert G. Chapman, 


of the Ducommun Metals and Supply Company, was chair- | 


man of the advisory committee. 

A new name was invented for the committee headed by 
Betty Louviere, secretary of the Los Angeles Chapter of the 
National Association of Cost Accountants. Her committee was 
called “The Committee in Charge of Worrying, Detail, and 
Enthusiasm”. Naturally a major portion of the occasions for 
worry, had to be channeled through her office. 


A list of some exhibitors, in most instances for the first 
time on the Pacific Coast, follows: 

The Cummings Corporation presented its new [ CC End 
er as well es its Conditioner for tabulating card 

The National Cash Register Company displayed its new ng 
computing register, a device that saves time ir mputing the 
change a customer following purchase toned adding 
machines e also shown for t tin t acific Coa 
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WJATIONAL LOCK 


makes the hardware 
that makes the 


difference... 


IN QUALITY 
/ IN APPEARANCE 

IN DEPENDABILITY. 

IN DOWN RIGHT VALUE 
of your product line 


Pleasingly styled to enhance the beauty most modern creations in both 
of your products... skillfully standard and custom-built items. Our 
engineered to assure quick easy experienced stylists will work inde- 

application... quality made to pendently or in cooperation with 
provide many years of troublefree your own designers. This service in- 
service ... National Lock decorative cludes hardware in die cast, stampings, 
and functional hardware will bring compression and injection molding. 
outstanding user appeal to your line. Write us for full information about 


You'll find National Lock offers the National Lock items and facilities. 


QUALITY HARDWARE...all from ] source 


CASTERS « DRAWER PULLS e LOCKS e HANDLES 
LABEL HOLDERS e« HINGES e LATCHES e GLIDES 
STANDARD and SPECIAL PURPOSE SCREWS and BOLTS 


NATIONAL LOCK COMPANY 
Rockford, Illinois 
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T e, blue, pink, and yellow 
The Ti ifany ‘Stand Raye Inc., presented its new Duplex Book 
ed n 
, Executone Southern California Corporation, a firm specializ 
$ te tnd k 
’ ce ff 
Photostat Corporation } a copier 
nat make +h rec ror reac r 2 ir be , x 14 
Addre yraph-Multigraph Cort f ted it t e new tea 
' r +} ICA M 4 1250 M 4 + + ’ + Atta n i 
used JT Juplicaring . 
Acme Visible Records, Inc., t tor 
Marchant ‘Caleulators, Inc., showed calculat f the blind. It 
wa ¢ Tea U tTnat ucr IeV nave jreatiy eniargedq tne 
pe t the sightless 
The Postindex Company, division of the Art Metal Construction 
Company, wes another t presenting visible rd file 
W. H. Wright, ales manage Minnear fice 
vas cha the Medier ‘Addresser “Company's booth. Spirit 
ating ana aaaressing } nown. The 
Thomas Collators, Inc., booth featured a stor with a pedal op- 
rat Ww if eav Tne nanas tree 
G. Cc Ensslin, regional manager of the McBee Company, in 
arge f the McBee booth aid str n the mpanys new 
>| c rer | reaTture T M Bee ming writing ¢t aras. Other 
Tems exnioited n< udeada maraqina puff nea roa ntr ed 
nuTripie-c ana compara v err f 
+ eng Calculating Maestine Company made the point te 
pace dived alauctirs ae af whet 
3 40 models of a ynd adding machine 
r punch tabu 5 models 
wer the rst e s) Lc 
Ar 
Ralph C. Cothead Corparation, slled attent especially t 
xhead r, @ machine type mr t 3nd guaran 
teed to deliver 35 mm strips ready f pasting ‘E. econd 
Dean O. Snyder, regional busin« ystems manager { » Charles 
Bruning Company, recortea that tr firm would n be coming 
with a new ‘'‘Copyflex'’ model w t an handle py thirty 


The Vietor os Machine wpa 218 presented the new Mark 





Mat f e, a price-tag n 1eV Ditto, Inc., drew 
Jerable attention with the new +4 [ » direct pr 
1U rw 8 W | 
Webster-Ratliff bited th a phot 
c r af sppiance de } a and 
} 1) c wa 
ro | 
. T +h, Cc wer we 
is the word for : : Underwood erporation “the | 
4 ; rva ' . H Spence 
} ot the a While 
ractically a Underwood products were how sttention wa 
e f being directed t tat c I oting device 
The Harris: s-Seybold Company's s representative P. H. Schafer 
IMIETAL-LUX _ cpecisiticn mensger, ord CoD. Harmon, chemical division prod 
ict manager t nteaq ut what ft y f Jerea The pecia!l aa 
. e vantage g a. Macey ® at ’ - na 
deluxe clerical posture chair tai ihe se oe! Ei sales 
Cormac Industries, me showed the new 
There is “‘executive distinction” in every line of n epi , esigned 10t wuNy, 4 fy. aNG speed 
‘ : — "Standard | Duplicating Machines Corp. presented the new Electric 
this chair, from its foam rubber back-rest and Latex Rocket This is a low schine jistributed 
“Breathing Comfo-Cushion” seat to its streamlined by the G. W. McKenzie Company of Ang 


swivel base. It has no equal for posture comfort and its 
good looks excel anything ever created in metal. Presents Electronic Demonstration 


Here is a chair which “‘belongs” where only the An introductory course in electronic bookkeeping was di- 
rected in Stillwater, Okla., recently, by Cliff Emmert, of the 
a : Monroe Calculating Machines Company. 
good-will for you. Write for complete details now... Sponsored by the Adult Education council, the course was | 
held in three daily sessions at the Stillwater high school home 
economics cottage. It drew more than 200 persons, presently 
employed and high school students interested in business 
and clerical careers. 

ale th : hi . . l Mr. Emmert demonstrated electronic calculators of four 
ll Ss ere is nothing finer in meta general types — full keyboard adding machine, the ten-key 
adding machine, calculators and accounting machines, among 
them, an electronic computer, which computes payrolls, with 
; os overtime and deductions, and tabulates them in a fraction ol 
101 N. Campbell Ave., Chicago 12, Illinois the time required by hand—EVH 


very best is desired. It’s the chair that builds customer 


this perfection in posture can be the most 





profitable chair you've ever offered. 


MILWAUKEE METAL FURNITURE COMPANY 
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“What my men like best about selling Mosler safes” 


A CANDID REPORT FROM MR. EUGENE F. MALLOY OF MALLOY’S 
2101 POLK AVE., HOUSTON, TEXAS 


*T’ve never had a salesman yet . . . come in and risk, keeping their records in a safe they’re not 
tell me any sale he made was a pushover. Not sure about: 
when it was a big sale . . . the kind that has them 


‘That swings open a lot of gates for our salesmen. 
And once they get inside—with the Mosler story— 
well, they know how to take it from there.” 


calling up their wives to break out a sirloin steak, 
they want to celebrate. 





“Yet the reason my men like to sell Mosler Record 


Safes is that they do generally turn out to be a lot New Mosler products that help dealers make 
easier to sell than they’d expect of equipment up in profitable sales in addition to the many 
that price and profit league. made with America’s finest record safes. 


“T think I know the reason for that. And so do 
they. In the first place, Mosler has made the best 
equipment for so long . . . and promoted it so big 
that just about every prospect is already sold that 
the name ‘“‘Mosler” is the one he’d want on any 
new record safe he would buy. 





“But more important . . . Mosler has done a lot 
over the past several years, to set businessmen 
whether they aren’t taking a dangerous 


Drivers’ cash depositories Revo-f ile, rotary card file. 


} 
wonder ins 


IF IT’S MOSLER .. . IT'S SAFE 


He 7 
“Mosler Safe “”’ 


HAMILTON, OHIO 





New low cost money safe line Torch-resistant money safes. Roto File, volume card file 


World’ ers of safes and bank vaults Mosler built the U. S. Gold Storage Vaults at Fort Knox and the famous bank vaults that withstood the Atomic Bomb at Hiroshima 
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NEW AND THE OLD ... Top: Outgoing governor W. Neill 
Stewart, Jr. (left), Stewart Office Supply Co., Dallas, con- 
gratulates his successor, Marvin M. Hartung, Paul Anderson 
Co., San Antonio, Tex. Below: Ray Howard (left), retiring 
president of Texas Travelers Club, is presented the gavel by 
Wolt A. Stempel, The Dorsey Co., Dallas, chairman of the 
executive committee. 





Ninth Region Convention 


Proves Really “Texas-Size’ 


464 Attend Sessions at Hotel 
Texas in Fort Worth—Lavish 


Entertainment is Furnished 
Fort Worth, Tex. 

The Region 9 NSOEA convention April 26-29 at the Hotel 
Texas in Fort Worth was strictly Texas-size in all particulars. 
In quality of program, lavishness of entertainment and depth 
of attendance this regional session may be recorded as the 
pace-setter of the 1956 series. The 464 total registration in- 
cluded 315 men and 149 women. 

Governor W. Neill Stewart, Jr., of Stewart Office Supply 
Company, Dallas, and General Chairman Joe Roddy, Mayton 
& Lawton Office Supply, Fort Worth, proved that representa- 
tives of these Texas cities, famed for rivalry in proximity, can 
get together in purposeful convention planning. The Texas 

Travelers Club members and dealers of the Fort 


‘ayy Worth area can be credited with a co-operative 
assist in the successful session. 
taff Highlights of the convention were the interest 


displayed in addresses of the NSOEA Troupers; 
the humor of Morris Frank, Houston Chronicle 
writer; the evening dinner party at fabulous Ridg- 
lea Country Club, the “two steaks a day” menus and the 
exhilarating oratory of Dr. R. C. Young, University of Geor- 
gia, at the annual banquet. 

It was decided to remain in Texas for the 1957 convention 
and it will be held at the Shamrock Hilton in Houston April 
8 and 9. 

New governor is Marvin M. Hartung, Paul Anderson Com- 


crea 
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pany, San Antonio, Tex. Willis Lowe, E. L. White Co., Fort 
Worth, remains as treasurer. Secretary is C. W. Chancellor, 
Jr., West Texas Office Supply, Midland, Tex. Lieutenant gov- 
ernors elected are: 

Arkansas—E. L. Lewis, Democrat Printing & Litho. Co., 
Little Rock, re-elected. 

Louisiana—Claude J. Latil, Latil Office Supply, Baton 
Rouge. 

Mississippi—W. G. Kimbrell, The Office Supply Co., Green- 
ville, re-elected. 

Texas—Earl Story, Story-Wright Co., Tyler. 

These officers were nominated by committee headed by Al 
Eiseman, Maverick-Clarke, San Antonio, Tex. Resolutions’ re- 
port was chairmanned by Jack Perdue, The Perdue Co., Pine 
Bluff, Ark., and Cliff Wilson, Jr., Wilson Stationery & Print- 
ing Co., Houston, brought in the convention site recommenda- 
tion by his committee. 

Once again, those in attendance heard NSOEA troupers pro- 
vide information of value to dealer, traveler and manufacturer. 
President Ivan Allen, Jr., Ivan Allen Co., Atlanta, was “lead- 
off’ man with his address, “I Am a Stationer.” Folger Fel- 
lowes, Bankers Box Co., as vice-president of NSOEA field di- 
vision, spoke on “The Traveler—Your Friend and Critic.” The 
cause for better management was advanced by Dr. Ralph 
DeArmond Cies of the Research Council, NSOEA, and L. M. 
Brown, Eberhard Faber Pencil Co., as vice-president of the 
manufacturers’ division NSOEA, told how use of manufac- 
turers’ aids can mean more profible merchandising. 

The dealers were stimulated in dynamic furniture presenta- 
tion thinking by Ken White of Ken White Associates, West- 
wood, N. J. Paul Burbank, executive vice-president of NSOEA, 
was moderator at a dealer’s forum which revealed the extent 
of distributors’ problems and suggested answers. 

The Texans were as liberal in providing outside speaking 
talent as they were in hospitality. They provided a look into 
business and financial conditions through an address by Dr. 
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Biggest Ball Point 
WRITING Year... 


Biggest Ball Point 
ERASER Year! 











I oday almost everybody goes for ball 
point writing. Almost everybody is doing 


838 






more and more ball point erasing! It 
takes erasers of special texture and skilled 
manufacture to cleanly erase ball point 


ink and ball point lead. Weldon Roberts 


int JET ERASER 


has ’em originated ’em — THE MOST 

OF THE BEST ... BRAND NEW! 

REAP THE BENEFITS OF SENSA- 
5 TIONAL BALL POINT SALES WITH 
Q THESE SUPER-SELLING WELDON 
— 


ROBERTS BALL POINT ERASERS 
STYLES & SIZES FOR 
ALL BALL POINT USERS! 


All the same soft green color 







NS ree 
DON 
wesemrs Boll 


{ 


BALL POINT JET. 

NO, 838 WITH POCKET CLIP, 

NO. 8380 WITH WHISK BRUSH 

| Ball point eraser in stick form, in at- 
} tractive, transparent plastic holder. A 
sensationally popular novelty number. 
Tip unscrews so eraser can be moved 
outward. Nof a mechanical gadget. 
Big refill profits, too. (No. 838R.) 


Prvinial 





NO. 138 

PAPER-WRAPPED 

BALL POINT “ERASER-PENCIL"’ 

Convenient pull-string peels off paper spiral 
wrop for easy pointing. ATTRACTIVE DISPLAY 
PACKING — one display holding a dozen 138 
Ball Point Paper-Pencil Erasers included in each 
Yq gross carton. 

BALL POINT NO. 
38. Handy elliptic 
shape, convenient- 
ly fits the fingers. 
Packed in attrac- 
tive display box, 
2 dozen to the 
box. 


ORDER 
TODAY! 


WELDON ROBERTS RUBBER CO. 
Newark 7, N. J. 


MADE IN USA. ? 


IN-PENCI. 


365 Sixth Avenue 


W orld’s Foremost Eraser Specialists 





Eranous 


Correct Mistakes in Any Language 
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Watrous Irons, president of the 11th District Federal Reserve 
Bank, Dallas. They brought humour to the conventions through 
the masterful “kidding” of personable Morris Frank, furnished 
a woman’s viewpoint in the address given by Ruth Phillips 
Steinhouser, director of Public Relations, Community Public 
Service Co., Fort Worth, and polished off the whole conven- 
tion with the talk by Dr. Young, remembered for his forceful 
national convention of NSOEA remarks. 

This was in reality almost a three-day convention. It started 
off with a golf tournament on Thursday forenoon, at Ridgelea 
Country Club, picked up steam with annual meeting of Texas 
[ravelers Club and featured a TTC cocktail party in the eve- 
ning. 

Nearly 500 persons were in line for the abundant buffet 
dinner on Friday evening at Fort Worth’s Ridglea Country 
Club which is reported to have the most area under roof of 





LIEUTENANT GOVERNORS E. L. Lewis, for 


Arkansas, and Claude Latil for ina 


any golf club in the world and which was recently described 
by TV’s Steve Allen as “Fort Knox with a swimming pool.” 
Here, in a beautiful setting, the convention attendants enjoyed 
a cocktail party, dined and danced. 


Travelers Hold Election 


Texas Travelers at their annual meeting advanced C. L. 
Scheffler, manufacturers’ representative, to the presidency to 
succeed Ray Howard, Esterbrook Pen Co., and elected Doyle 
May, Invincible Metal Furniture Co., second vice-president. 
Other officers elected were: 

First vice-president—Jess L. Musgrave, manufacturers’ rep- 
resentative. 

Secretary-Treasurer—Charles C. McDaniel, Swingline, Inc., 
relected. 

Reporting Secretary—-A. M. “Art” Carrow, Swingline, Inc., 

The Travelers were addressed by Paul Burbank, Ivan Allen, 
Jr., and Folger Fellowes of the visiting NSOEA contingent and 
Governor Stewart. 

Mayor Pro Tem Jesse Tarleton welcomed the visitors to 
Fort Worth and the Rev. Thomas Sterck, pastor of Matthews 
Memorial Methodist Church, gave the opening invocation. 

Discussing financial conditions, Banker Watrous Irons told 
of the wisdom of avoiding inflationery practicues “until we 
can get rid of the inbalances which crept in a year ago.” He 
asserted that those who have to gain credit can get it but it is 
wise to defer loans from the banks to those who are in a posi- 
tion to wait for such credit. A policy of restraint and modera- 
tion, not fear, is needed, the banker asserted. 

Describing himself as a modest Texan, Morris Frank “kid- 
ded” the convention dignitaries and stationery dealers in a 
rollicking talk at the Friday noon luncheon. He was intro- 
duced by W. G. Kimbrell of Greenville, Miss., no slouch him- 
self in repartee. Convention attendants gained an insight as to 
why Mr. Frank is known as one of nation’s leading humorists. 


Hear Dr. R. C. Young 


The annual banquet, served in lavish Texas style, concluded 
the convention on Saturday night. The talk by Dr. R. C. 
Young and remarks by Paul Burbank in presentation of 
plaques to retiring governor Stewart and past president R. W. 
Howard of the Travelers highlighted the evening. 

“The United States is the only country that ever dignified 
overalls and labor,” declared Dr. Young, who told of his hap- 
piness in “discovering” America as a land of opportunity, 
when he arrived as a penniless boy from Scotland. 

The need of telling the American story abroad was stressed 
by the speaker. He asserted, “It’s not American dollars the 


OA-—6/56 





: 








To 


Se 


oO 
= 


Oo. 


~ rhe heer 


 . 





@ finest Reputation for Quality Manufacture 


@ Broadest Range of Lines with Widest Choice of Models 





@ Unequalled Functional Adaptability 


@ Superior Sales and Sales Training Aids 
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An office equipment franchise that associates a dealer's name 
with a brand of high repute is most valuable when the product 
line behind it is broadest. 


In this respect, Art Metal brings the dealer obvious advantages 
in satisfying his customers’ needs, and particularly in selling larger 
installations where substantial profits are at stake. 


The Art Metal dealer is a/ways in a position to sell the whole office. 
He has the finest executive and general office desks and tables in 
136 styles and sizes...correct seating aluminum chairs in all models 
including executive and clerical posture chairs ...accessory tables, 
credenzas and reception room furniture of related design... El-Unit 
modular offices... filing equipment for every type of business 
record...filing supplies, and Postindex visible record controls: 











a Ce 
SALES PROMOTION 
TOOLS on Art Metal lines 
and Art Metal Planning 
Service knowledged the industry's best— 


» A 
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Dealers close more sales, faster. 





in itis, 


President, ART METAL CONSTRUCTION MPANY 








—s 
J For 68 years 
= = the hallmark 
| of the finest 
= in office 
equipment 


and systems. 
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Mail Today 


FOR COMPLETE CATALOG AND PRICES 


on our wide selection of used IBM reconditioned and select rough 
typewriters plus other makes and models of electric and manual 
typewriters. 


TYPESALES, Inc. 
419 Broome St., New York 13, N.Y. 


Please send copy of your catalog and prices with- 
out obligation to me. 


Company Name 
Address 
City Zone State 


Buyer's Name 


teiieiaieheitaittltdtttdtet tlt et 


DEALERS FROM 
COAST-T0-COAST 
RELY ON 
TYPESALES 


@ for used electric and manual 
models 









@ for all makes, all models, 
executives, standards, PS, 
Ms, Hektowriters, etc, 


NOW...SAVE $100 
ON TYPESALES’ 


CONVENTION SPECIAL 


Our special intro- 
ductory offer puts you 
in the electric typewriter 
business with this complete 
electric package. All units re- 
conditioned in grey. 





You Get: Suggested Retail Price 

1 IBM Model O1, 6 to 8 yrs. (eevehs seb ese ha eee 
(pica or elite, 12”) 

ee OU WB, wc cc cs re se ccceseeeees $340 
(electric, proportional spacing, looks like printing) 

1 IBM Model 11, up to 5 yrs. ....... ; : oe Se 


(streamline, pica or elite 12”) 
$825 Vive 
THE COMPLETE 
PACKAGE COSTS 
YOU JUST 


$540 


Payable with 6 monthly trade 
acceptance installments 
NO INTEREST 





VISIT US IN 
BOOTH 40 


AT THE SHAMROCK 
IN HOUSTON 








Freight prepaid on CONVENTION 


”" ‘TYPESALES, 


419 Broome Street 





INC. 


New York City 13, N.Y. 
WAlker 5-2526-7 
Canadian Branch Offices in Montreal, Toronto, Vancouver 
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people behind the Iron Curtain need. Instead, they need to see 
the man who makes that dollar.” 

[wo past presidents of NSOEA were at the table—W. Neill 
Stewart and William Clegg. It was a proud evening for the 
senior Stewarts, watching their son preside as 9th Region 
governor. The 30th anniversary was noted for William and 
Agnes Clegg. 

The southern charm of President Allen was never better 
displayed than during his informal banquet talk. Likewise, the 
NSOEA executive vice president charmed the audience in the 
Burbank manner. 





Sheaffer Pen Distributes Prizes 
for Outstanding Window Displays 

Prizes have been awarded by the Sheaffer Pen Company 
to its dealers throughout the nation for outstanding window 
displays of Sheaffer products. 

The three top prizes of $100 each in the window display 
contest went to Smith Brothers of Oakland, Calif.; Altemuller 
Jewelry of Washington, Mo., and Marshall Office Supply of 
Marshalltown, Iowa. Displays entered between November 
1 and December 31 were eligible to compete in the contest. 

Three second prizes of $50 were won by Hicks Drug Store 
of Lavonia, Ga.; Buchkosky Jewelers of Minneapolis, and 
John W. Graham Company of Spokane, Wash. 

Ten third prizes of $25 went to M. A. Halvorson of Het- 
tinger, N. D.; Schwabacher-Frey Company of San Francisco; 
McCormack & Son of Zion, Ill.; The Jewel Box, Rochelle, 
Ill.; Gillettes’ Drug Store of Towanda, Pa.; Rex Drug Store 
in San Francisco; Bob Pool Jewelry of Pompano Beach, Fla.; 
J. A. Keaton of Victoria, Va.; Fisher Stationery Co. of 
Greenwood, Miss., and George M. Scott & Sons of Idaho 
Falls, Idaho. 

Prizes of $10 or $5 each went to an additional 200 dealers 
for outstanding displays. Awards were based on photographs 
of the displays submitted by the dealers. 





New Wholesale Firm Formed 

Sidney J. Weg has announced the formation of a new busi- 
ness known as the Weg Equipment Corporation with modernly 
equipped showrooms and warehouse at 208 E. Jerico Turnpike, 
Mineola, L.I., N.Y. Mr. Weg is president. 

The new firm designates itself as a wholesale dealer and 
will specialize in industrial equipment including steel desks, 
files, typewriter stands, chairs, tables, lockers, costumes, plus 
Sanitary and maintenance products, waxes, detergents, and 
paper products. 

It will cater to institutions, industrial, hotel, restaurant and 
office trade concentrating on the Long Island territory. Their 
complete illustrated catalog of products will be ready for 
distribution by June. 








MOSLER ON TV... . Tex. McCrary, host of WABD's live 
television program, ‘Most Important Persons'' examines 
Mosler “Counter-Spy" dial during recent interview with John 
Mosler, executive vice-president of the 108-year-old Mosler 
Safe Co. WABD is a New York City television station. 
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PEERLESS 





make it easy to sell 


every personal requirement for 


executive and departmental group 


work-space combinations. 


From this wide selection of Peerless Modul- 
ettes (note the complete line of drawers, 
files, cupboards, tops and accessories) there’s 
endless group combinations to add to your 
sales program. The space-saving feature of 
Peerless Modulettes is your means of “‘cash- 
ing in’ on this new, expanding market; 
a market for ‘“‘combinations,’”’ customed- 
grouped to meet every personal need. 

For a better understanding of the sales 
potential of Peerless Modulettes, write for 
your copy of the new, complete, illustrated 


price list. Ask for a copy of Bulletin No. 115 


PEERLESS 


STEEL EQUIPMENT CO. 


6600 Hasbrook Ave., Philadelphia 11, Po 
New York « Chicago «+ Dallas « Los Angeles 
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pened —There's Economy in The RIGHT Equipment 


ECONOMY = 


- is often a matter of 





Ba 


| DESIGN 


You pay for floor space by the square 
foot. Floor space used for storage pays 
you. according to the efficient use you 
make of its area... and of the cubic 
feet above it. 





Penco steel products—Steel Shelving, 
Cabinets and Lockers—are designed 
to give you efficient design—to give 
you the fullest value of usefulness for 
every cubic foot of space. For catalog, 
write Dept. OA. 





Penco Steel Lockers 
the Perma-Built Line—enable 
your dealer to offer you more 
than 60 types and sizes. You'll 
find a design that fits your 
space needs and gives satis- 
faction to your workers. 








Penco Steel Shelving 
puts efficiency at your 
workers’ fingertips. Its vari- 
ety of standard sizes and 
interchangeable units makes 
possible a flexibility of ar- 
rangement that will exactly 





meet your needs. 





Penco Steel Cabinets 
the Quality line — offer a 
complete range of sizes... 
all with adjustable shelves 

.in storage, wardrobe, 
combination, counter-high, 
desk-high, and tool cabinets. 


DEALERSHIPS 


OPEN—Write 
for Details 











STEEL LOCKERS 
CABINETS - SHELVING 


penta METAL PRODUCTS DIVISION 


ALAN WOOD STEEL COMPANY 
Oregon Ave. & Swanson St. « Philadelphia 48, Penna. 
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Business and Government: 
Are They Natural Enemies? 


{An Address by John S. Coleman, president, Burroughs Corpora- 
tion, before the annual meeting of Manufacturers Association of 
Connecticut, Inc., Hartford, Connecticut) 

@ IN SPEAKING TO THE manufacturers of Connecticut, 
I realize that I am just a Johnny-come-lately from the Middle 
West. For Connecticut has a tradition of manufacturing and 
even exporting metal products dating back to the early 1700's. 
And a few years later you were causing British hatmakers to 
complain and start growling for high tariffs as a protection 
against your skill. Besides, as I understand, your state got its 
nickname because your shrewd traders made a practice of 
trading wooden nutmegs. Add to your experience your reputa- 
tion for Yankee ingenuity and I feel the way old Merlin must 
have felt when Mark Twain’s character descended on King 
Arthur’s Court. With all his magic, Merlin didn’t stand a 
chance against a Connecticut Yankee. Nevertheless, in spite 
of my misgivings I much appreciate the invitation to speak 
before you. 

Ihe titlke of my remarks, “Business and Government: Are 
[hey Natural Enemies?” is not really intended to raise a 
serious question in anyone’s mind. Indeed, to remove all sus- 
pense I will say right now that my answer is, “No, they are 
not natural enemies.” There are those, on both sides of the 
fence, who seem to act as if they consider the ordinary atti- 
tude of business and government to be one of gladiators with 
daggers drawn. I doubt, however, whether most of us are so 
gloomy. Yet, whatever our prejudice, we cannot ignore the 
issue. It is one of the most significant in current history. 

All of us, of course, recognize the need for government; 
it is not an artificial contrivance forced on people. It is a 
natural organization, called for by the very nature of man. 
Just as it is natural for a man to take unto himself a wife 
and start a family, so it is a need of his nature to form a 
government. As we all know, in any but the smallest society, 
the only alternative to established government is anarchy — 
or, at the best, the tenuous and dubious order imposed by 
vigilantes. 

Certain things the individual cannot do for himself. Paved 


and lighted streets, schools, libraries, parks — all these facil- 
ities are beyond his unaided power to establish. The protection 
of his rights to life, liberty and property — if it depended on 
his strength alone — would fall before a stronger man or 


occupy an unreasonable amount of his time. He would have 
to go around with his guard up all the time; today he might 
even have to carry an atomic bomb in his hip pocket. 


Man Co-operates 

However, what a man cannot do for himself, he can do 
if he cooperates with other men. Together they form a govern- 
ment to which they assign certain authority and certain duties. 
They give it a determined form and the means of continuing 
itself in permanent existence. They even establish laws which 
they hold themselves bound to observe. In return, they expect 
the government to do those things which they are unable to 
do as individuals . . . things like keeping order and providing 
a moral, physical and economic atmosphere in which man can 
grow and prosper. Given his nature as an intelligent and social 
being, it is the most reasonable course in the world that man 
should form a government. 

Of course, its very essence and purpose as a natural organi- 
zation places some limits on government. Every power that 
government possesses is ceded to it by its citizens. Since its 
whole reason for being is to augment the reach, so to speak, 
of the individual citizen, it should not assume to itself, func- 
tions which he can very well perform himself. As a well-known 
author remarked some years ago, “There are certain things 
which a man should do for himself, like writing his own love 
letters or blowing his own nose.” 

What has given us cause for concern is the growth of big 
government, and to the point where individuals or groups find 
it harder and harder to make themselves heard. Government, 
it is said, represents the public, but with increasing size, the 
line of communication to the citizen becomes weaker and 
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Show your customer 
what your customer wants! 





gece AL SECTIONS 


$53.00, 





List, ZONE | 




















Well’s “Aristocrat” Sectional furniture offers un- 
. . . . . . . . ‘ 4 
limited possibilities for multiple seating in reception : 21 lbs.) 
I . 5 < _- —_s 9 Ship Vv . x} 
MASTER SECTION No. 200 Shipping eight 
rooms, conterence rooms, club rooms, offices, etc. . O 
\ll-welded, all steel construction guarantees extreme 55.0 f 
durability and exceptionally long service life! Back List, zone 1 (25 lbs.) Shipping Weight 


legs are extended to protect walls. Here is world ASSEMBLES IN SECONDS 


famous chair comfort . . . designed to meet today’s 
demand for versatile sectional furniture. 
. and don’t forget, 
a rr LS STILL PAYS THE FREIGHT. 


Yes, aves you even more by paying the freight on 
y paying g 


00 pounds or more. 












Over 3360 


Color Combinations 

UPHOLSTERED IN ELASTIC NAUGAHYDE* 
Navajo, black, brown or tan on white. 

Yew Green, Avacado, Oxblood, Sandalwood, 

Persimmon, Coral, Ginger Brown, Grey, 

Olive, Chestnut, Crimson—or combinations. 

FINISH 

Soft Desert Sage, Lustrous Mist Green 

r By int Grey. 





Attach nuts to welded bolts . . . that’s all 
you do to assemble each section. No special 
tools or instructions required. 


ORDER TODAY! 


Be the first to show these sensational sectionals . . . and the first to profit. 


wells CHAIR CORPORATION, Michigan City, Indiana 
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Guide-O-Tray 
STEEL DESK DRAWER UNIT 


Made to fit the lower deep drawer 
all standard desks. Using this u the 
desk worker always has important and 


vital data at the finger tips—always in 


an _ upright position. Instantly available 
and instantly replaced. The f f 
sists of a metal tray and 25 Guide-O 
folders complete with adjustable metal 
tabs and an assortment of inserts for tal 
headings. 


Guide-O-File 


WITH SLID-O-MATIC 
DISAPPEARING TOP 


A personal file, desk high, where infor- 
mation may be kept instantly available. 
The Slid-O-Matic top completely dis- 
appears at a slight push of the finger. 
Ic slides back into place with equal 
ease. Gray or green finish. Sturdy all 
steel construction. Mounted on rollers, 
the Guide-O-file can be moved about 
as required. 

The Guide-O-file is equipped with 25 
Guide-O-folders complete with adjust- 
able metal tabs and an assortment of 
inserts for tab headings. Guide-O-file is 
also available without the stand. 








lor 


Pat. Pending 


GuideO 


THE HANGING FOLDER WITH ADJUSTABLE METAL TAB 


Just get your customers to try Guide-O-folders in any of 
their files and you have made a sale. So easy, accurate and 
quick is filing and finding with Guide-O-folders that their 
value is recognized immediately and the sale consummated. 
Guide-O-folders fit right into every filing system. To make 
a conversion all you do is —1. Clear the file drawer —2. 
Place the steel Guide-O-frame into the drawer —3. Place 
the adjustable metal tabs in the desired positions on the 
Guide-O-folders as you put them into the drawer AND the 
drawer is ready for the modern way of filing and finding. 
The Guide-O-folders glide along with finger tip ease, elim- 
inating all the backbreaking, exasperating tugging of or- 
dinary folders. 

Make a real drive on Guide-O-folders this transfer time to 
increase your profits! 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL. 


NEW YORK 13, N. Y. 
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3 STYLES 
13 SIZES 





Transfile 


STEEL FRONT FIBRE BOARD TRANSFER FILES 


Your customers know that all records worth making are 
necessary and vital to their operations. They also know that 
all records should be housed to keep them at their finger 
tips. That’s why the TRANSFILE low cost method of keep- 
ing semi-active and inactive records grows steadily in popu- 
larity. Because all the weight of the drawers and their con- 
tents is supported on steel, TRANSFILE Files can be stacked 
as high and as wide as desired. The bottom drawers work 
as easily as the top ones. Shipped flat, they fold together 
easily without screws, bolts or tools. You will be gratified 
how well they sell. This transfer time is the time to really 


give them a play. 
















FILING 
SUPPLIES 


In this highly competitive field, 
every GUSSCO dealer knows he 
need never fear direct competition 
from the factory because The 
GUSSCO Line is sold through 
dealers only. And every GUSSCO 
dealer also knows the GUSSCO 
Line is made right and priced right 
so he can meet all competition and 
still make a fair profit. This is a 
sales and profit combination you 
will find hard to beat. . . . The 
GUSSCO Line is comprehensive in 
scope permitting you to fill most 
of your customers’ needs direct 
from stock items. And if you need 
specials, you will like our serv- 
ice, too. Check over your stock and 


place your order, today. 
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335 CANAL STREET NEW YORK 13, N. Y. 
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PENCIL 


to bring you today’s new 
writing tool for the office 


Leading firms across the country are equipping 
their offices with the new VELVET ball PEN.cil 


because: 

it combines the best features of pencil and 

ball point pen 

e« wood barrel has lighter feel of a pencil for 
top writing comfort 

e improves record keeping, lowers costs, raises 

efficiency in every department 

nothing to press, click or turn 

finest ball point mechanism 

¢ no point to break, wear down or sharpen 

¢ ink supply lasts for months 





©Ccy 





3 styles for every writing job: 

¢ Regular. For all general-purpose writing. 
Blue, black, red or green ink. $3.00 per dozen. 
¢ Super Fine. For shorthand and 
extra-fine writing, for accountants, 
bookkeepers. Blue, black, red or 
green ink. $4.20 per dozen. VELVET 

¢ Liquid Velvet. For economical, ball /F¥-cil 
fluid “lead pencil’ writing... and 
erasability. $3.25 per dozen. Sold ddl 
only through commercial station- 
ers and selected stationery de- jqeaaaee 
partments. Order today! Buy the 


economical 
dozen packs 





Prices slightly higher West of Rockies 


VELVET 








ball PEN-cil 


nothing writes like a Velvet 





Write for sample on your office letterhead. 
©1956 AMERICAN PENCIL CO., HOBOKEN, N. 3. 
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weaker. With business particularly, the connection became, in 
the pre-war years, especially bad. And in past decades we have 
had to struggle continuously for a proper representation of our 
interests. 

Admittedly right and wrong are never wholly on one side 
or another. And indeed, much of the legislation that business 
strongly protested is now accepted both by business and by the 
community as a whole. At the same time, some of this legis- 
lation reflected an attitude which went beyond what was neces- 
sary to correct abuses. It was a deep-seated hostility which 
disturbed confidence and inhibited the enterprise and growth 
of the economy. I do not intend here, however, to go into past 
history and indulge in the rather futile task of apportioning 
historic blame and praise. The important thing is the presen 
and what we should do here and now. 

Prosperity Here 

The fact is that the climate in which business now operates 
has greatly improved. We have had 10 years of unparalleled 
prosperity. Many of our friends and colleagues are in Wash- 
ington bearing heavy responsibilities in government. There is 
no longer a divorce between government and those who man- 
age our industrial and commercial enterprises. Generally it is 
true to say that after somewhat anxious decades, the bonds of 
confidence between all parts of the American community are 
being renewed. This calmer atmosphere is, I suggest, a good 
time to consider how we may consolidate these gains. 

It is sometimes said that we now live in a period where 
there are no issues. And though political debate always has a 
certain degree of heat, I think most of us will agree that we 
have in the last two years enjoyed a period of rather unusual 
moderation. 

In short, the American people have a breathing space. We 
are a prosperous, and for the most part, a contented people. 
After an era of change, we are living in a period of conserva- 
tism. It is very easy at such times to sit back and enjoy our 
rest. To do so now, however, would certainly be rash. For 
one thing is certain. The passage of time will inevitably sharpen 
again the issues in American politics. 

I am no prophet and I would not hazard a guess as to 
when that time will come. But I am sure that we will be ready 
for it only if we have used this relatively peaceful period to 
develop and to practice a realistic philosophy of business and 
politics. What I mean by this, I hope will become clear as I 
proceed. But let me say here, I am suggesting first that busi- 
nessmen must concern themselves not only with business, but 
with every important aspect of American life. Not least, they 
must concern themselves with politics. I do not mean neces- 
sarily actual service in Washington. 

Certainly it is important that we should always be ready to 
enter the public service. At the same time, it is clear that only 
a very small number of us will ever have the opportunity to 
do so. There remains, however, a special obligation directly 
to interest ourselves in political affairs. And if we do not feel 
inclined to do so as citizens, we have, as businessmen, a direct 
and immediate obligation to do so. 

Business Is Politics 

As someone said the other day, the larger setting of busi- 
ness is politics. War, defense programs, recession, inflation, 
monetary policy, taxation, tariffs, racial discrimination, collec- 
tive bargaining. There is not one of these subjects that does 
not closely affect our companies. Yet they are all to a large 
that the large corporation is, in fact, a political entity, a power- 
wielding organism raising the immemorial political issues of 
businessmen must stick to their desks and keep out of politics. 
We are already in politics, as deeply and probably more deeply 
than any single group in this country. 

A recent writer has described management as the most im- 
portant function in American society. I think this was a fair 
statement; it is important, therefore, that we do not fail to 
draw the right conclusions from it. In a democratic society, the 
voter will inevitably place those who exercise such an impor- 
tant function under severe scrutiny. The decisions management 
makes are crucial to society as a whole. 

For example, decisions on the purchase of plant and equip- 
ment are determining the level of employment. Wage and 
dividend policies are affecting the distribution of income. 
Decisions to close or build a plant are changing the faces of 
communities all over the country. Our contributions policies 
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Model 15-F 
Secretarial Chair. List Psice, $29.95 
($31.95 in Zone 2) 


Make your office business 
a ‘land office’’ business! 





COSCO “Office fashioned’’ Seating is advertised to your 
best customers in ForTuNE, NEwsweek, U. S. News & 
Wor.Lp REporT, BUSINESS WEEK, INSTITUTIONS, MANAGE- 
MENT METHODS, and MODERN OFFICE PROCEDURES. 

COSCO monthly ‘‘First Aid Kits’’ bring you floor and win- 
dow displays, master plan folders, sales meeting and mer- 
chandising ideas, self-mailers, reprint easels, ad mats, sales 
training aids, and many other dynamic sales builders. All 
designed to build store traffic and help you sell more of all 


office equipment! 








@ Build your office seating profits with the top-turnover 
line! Sell Cosco Chairs . . . “‘Office fashioned”’ to look 
better, feel better, wear better than other chairs costing 
twice as much! Cosco offers executive and secretarial 
seating completely adjustable for individual comfort, plus 
a complete selection of conference chairs, side chairs and 
folding chairs . . . all nationally advertised to your best 


customers and prospects. Stock up now, and push Cosco 


for all it’s worth. It’s worth plenty! 
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Model 22-L Model 20-LA Model 18-T 
Executive Posture General Chair Conference Arm General Office Chair 
Chair. List Price, List Price, $12.95 Chair. List Price, List Price, $43.95 


($13.95 in Zone 2) ($46.45 in Zone 2) 


$48.95 $28.95 
($51.45 in Zone 2) ($30.95 in Zone 2) 


HAMILTON MANUFACTURING CORPORATION - COLUMBUS, INDIANA 


(Zone 2: Texas and 11 Western States) 
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Big let-down =za8 


New Bassick “Diamond-Arrow” Casters 
Will Prevent This! 


“How are the mighty fallen,” a rhetorical question 
in Biblical times, sometimes becomes a painfully real 
question today. Painful for the unseated executive 
above—and embarrassing for the office manager. 


Just one of the reasons to put Bassick casters on all 
your office chairs and equipment. They give the easy 
action that ends the need for irritating pushing and 
pulling. 

Other reasons for Bassick glides and casters in an 
office, of course, are the quietness with which they 
move and the way they protect expensive floor finishes 
and carpets. And once you've got sturdy, well con- 
structed Bassicks installed, you can forget about them. 

Ask your office manager customers to try Bassick 
casters. The Bassick Com- 
pany, Bridgeport 2, Conn. 
In Canada: Belleville, Ont. 





BASSICK CHAIR CONTROLS are an- 
other office favorite. The exclusive 
Flo-Tilt control above is a rubber 
torsion unit that can’t squeak, pro- 
vides the smoothest, safest tilting 
action ever. See your dealer about 
chairs with Flo-Tilt or conven- 
tional Bassick tilt controls. 
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A DIVISION OF 





MAKING MORE KINDS OF CASTERS... MAKING CASTERS DO MORE 
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are affecting the future of education. Our advertising practices 
are unquestionably influencing cultural standards. The flow of 
new products from our research centers have, and will con- 
tinue to change the customs and habits of Americans. Abroad, 
the manufacture and distribution of our products is having an 
important impact on international relationships. We must, then, 
recognize the managerial function for what it is. We must see 
it as the strategic role in our economic system. 

In these circumstances it is not surprising that society should 
insist that this responsibility is in a real sense a public one. 
Where so much depends on the full and efficient use of our 
economic resources, the most private management takes on a 
social character and a family-owned business may well be a 
Significant national enterprise. If, in fact, the corporation is 
affected with a public interest, we must then, accept a public 
responsibility. 

I am not suggesting that we pay less attention to the 
private interests to which the corporation owes its origins and 
its continuing life. On the contrary, I am arguing that these 
private interests can best be served in our democracy by recon- 
ciling them with the community and national welfare. And, in 
my judgment, the best means of attaining this harmony be- 
tween the public.and private interest is for us to make a full 
contribution to the process of political decision. 


No Monopoly 

Certainly no one group has a monopoly of wisdom. Yet 
each has a right to be heard in the area in which its pro- 
ficiency lies. And in that area it is likely that its advice should 
be given a primary Weight. The successful management of our 
industrial and commercial organizations, depends on certain 
conditions of which the public are not always aware. If much 
is demanded of management, therefore, much, too, must be 
given. If they are charged with a function, they must be al- 
lowed the means to carry it out. 

At the same time, we cannot expect to sit back and wait for 
those in public office to come to us. If we are to be realistic 
we must accept the fact that in a democracy, ideas and policies 
must win their way in the political arena. 

Only a program or policy that can win popular consent is 
practical in a democracy. If business is to attain the influence 
which we feel it deserves, we must, in the same way as other 
groups, read the signs of the times, determine what is the 
general sense of the community, and give leadership and direc- 
tion in terms of those implacable political facts. Does our 
literature ignore this necessity? Are our speeches addressed 
chiefly to ourselves? Is much of what we have to say somewhat 
frantic, with the tone of protest rather than persuasion? Are 
we directing our efforts toward the all-important independent 
voter? 

These are questions to which we may have different answers. 
But certainly, each is relevant to the winning of consent. 

No group in our society can expect to have its point of 
view heard unless it states it continually and persuasively — 
before the public, before the Congress, in the administration, 
in the press, within each of the political parties and in every 
place where policies are determined and decisions made. Note 
that I say “unless it states its case persuasively.” 

This is a most important qualification. It is often said, prob- 
ably unjustly, that generals are always fighting the last war. 
Whether or not it is true of generals, 1 suspect the charge 
may well be true of some businessmen. At times I feel we 
may have been more interested in protesting against the passing 
of a world that will never come back, than in guiding and 
leading the world as it ts. 

What then, does all this mean for us? It means the accept- 
ance of public office. It means the willingness to serve on 
Government committees and commissions. It means the active 
participation in the councils of both parties — and though | 
suspect most of us tend to be Republicans, it is equally im- 
portant, if not more so, that enlightened business opinion be 
heard in the Democratic party. 

It means a positive and helpful attitude to civil servants and 
the men who, with meager rewards and much abuse, shoulder 
great responsibilities. It means keeping ourselves informed on 
the issues of the day so that we can in public and private dis- 
cussion, give the kind of leadership which will deserve to be 
followed. 

Another condition must also be fulfilled if businessmen are 
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SIDE ARMLESS 


CHECK THESE FEATURES 


Natural satin brushed aluminum finish on the frame. 

Genuine foam rubber cushioning throughout. 

Gracefully styled. 

Upholstering is available in a wide variety of materials and 
colors. 


Beauty 
@ Materials can be furnished in any desired combination. 


Comfort @ A beautiful product by expert craftsmen. 


Ait for ( SPECIFICATIONS 


Economy #St-475 
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America’s Standard of Business Seating 
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Most versatile leather goods 
line on the market pre-sold with 
prestige national advertising 





Charles Doppelt & Co., inc. 
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g 2024 S. WABASH AVE.+ CHICAGO 16, ILL. 

» 

j Sh _ New York — 389 Fifth Ave. * Telephone MUrrayhill 3-577 
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to make their full contribution to the formation of public 
policy. That condition is the support and encouragement of 
their business colleagues. Perhaps it may seem strange to you 
that I should mention this condition. Indeed, let me add, I not 
only mention it, I place great emphasis upon it. Inevitably as 
we participate more and more in political debate we will be 
putting our necks out on controversial issues. Perhaps many of 
us will be in the position of saying things to which some of 
our colleagues, our stockholders, our customers, will take 
exception. Perhaps we may prefer the safer course of silence. 
But every businessman has not only the right, he has the 
obligation to speak out. 

On some issues we will agree; on some we will disagree — 
but let us preserve, above all, the American spirit of debate. 
The important thing is that all sides be heard and that an issue 
be thoroughly debated before it is determined — debated 
not only by Congressmen, by editors, by news and radio com- 
mentators, by labor leaders, but by individual businessmen 
all over the country. 

To my mind, management is the most important function 
in American society. If, however, what I have said is true, 
then the present incumbents of that function must propor- 
tionately participate in the affairs of the community and the na- 
tion. Society is all of a piece. The economic and industrial 
process is not something separate. We are not worker ants 
who must not raise our eyes from our daily tasks. On the con- 
trary. Our economic system is society regarded from one 
point of view. It cannot be lifted out of context from the total 
community. By the fact that management occupies a strategic 
position in the making of economic decisions, it makes them, 
too, in various degrees in other spheres — cultural, political 
and social. 

The fact that the question of enmity between government 
and business is sometimes raised, is evidence that much remains 
to be done to find that basis of co-operation between them 
that is necessary for the achievement of our urgent social pur- 
poses. In that task, society has the right to expect leadership 
from the business community. It is a legitimate expectation. 


Hilles——Fisher, Inc. Changes Name 
to Modern Offices, Inc. 

[he firm previously known as Hilles—Fischer, Inc., Com- 
plete Office Equipment, Wayne and McKean Sts., Butler Pa., 
has officially changed its corporate name to Modern Offices, 
Inc. 

The original company, Walter R. Hilles, Complete Office 
Equipment, was established by Mr. Hilles in 1937. In Feb- 
ruary, 1935, it was incorporated to form Hilles—Fischer, Inc, 
and in November of the same year, John M. Hughes, formerly 
with Snyder Office Equipment, Greenburg, Pa., bought a 50% 
interest in the firm. 

The official change of name to Modern Offices, Inc., be- 
came effective on April 1, with no further change in opera- 
tion. The new name, Mr. Hilles pointed out, better describes 
the business, which is complete office planning. 
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WINS PLANE... Robert W. Purves of Toronto, Canada, was the 
winner of a three-place, pontoon-equipped Piper PA-I2 in a re- 
cent sales contest sponsored by the Todd Co. Mr. Purves, a RAF 
bomber pilot in World War Il, will be right at home in the air. He 
placed first in the 1955 sweepstake sales contest to take the 
coveted prize. 
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‘way ahead in value! 


sliding glass door cabinets with sliding shelves 





Here are 2 real sales getters to boost your summer sales. Borroughs “29” and “42” sliding door cabinets with adjustable 
sliding shelves. Best all-year-‘round profit making items that ever graced a sales floor. They are often called ‘the cabinets 


of distinction’. Available in depths of 12” and 18”. Outside width, 3814". 5 modern colors—gray, spring green, dark 


green, fall tan or brown. If you are not already a Borroughs dealer, you really are missing out on something. Borroughs 
products have won the acceptance of over 3000 dealers from coast to coast. Write our sales department today and get 


all the facts. Or, order a cabinet and examine its quality.. you be the judge..see for yourself that Borroughs products 
are ‘way ahead in value. 
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Look at the sketches above . . see how versatile these 
cabinets are. You can put a 29” x 12” cabinet on top 
of a 42x 18” cabinet... or you can place two 29” 
cabinets side by side. 





YOU'LL BE BETTER SATISFIED WITH THE BORROUGHS LINE 











Bookcases and Storage Units Sliding Door and Swinging Door Storage Cabinets Library Shelving Open Shelf Files Steel Shelving 


BORROUGHS MANUFACTURING COMPANY 


A SUBSIDIARY OF THE AMERICAN METAL PRODUCTS COMPANY OF DETROIT 
3004 NORTH BURDICK amp KALAMAZOO, MICHIGAN 


@mp Plants and other Subsidiaries: (American Metal Products Co.—Detroit, Michigan—Union City, Tennessee) (AllianceWare, Inc.—Alliance, Ohio— 
Kilgore, Texas—Colton, California) (General Spring Products, Ltd.—Kitchener, Ontorio, Canada) (Tube Reducing Corp.—Wallington, New Jersey) 


Manufacturers of quality products for automobiles, trucks, aircraft, offices, factories, warehouses, and homes. 
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FINE PRODUCTS FOR 
EVERY COPYING REQUIREMENT 


MASTER UNITS 
FOR SPIRIT DUPLICATING 






All types, styles 
and finishes — 
clear or metallic 


coatings. 





¢ Pleasant, effective 


¢ Uniform — quick drying cream for removing 


ing — non-corrosive. Hektograph and other 
Best fluid for all spirit ink stains — in new 


duplicators. light, plastic jars. 





OTHER PRODUCTS 

Carbon Papers of every description — typewriter 

— pencil — Hektograph 

e Inked ribbons — SILK — NYLON — COTTON for 

every office machine 

Printed Master Units 

e World Famous Copy-Right and Stand-By Copy- 
holders. 

HANDSOME MODERN PACKAGES « REALISTIC PRICES 

Please write for catalogue, price lists, SAMPLES 

and dealership or franchise information 
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Copyholders — Duplicating Supplies — Carbons — Ribbons 
110 West 18th Street * New York 11, N. Y.* Cable: CURTYOUNG 
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DEALER REMODELING AND EXPANSION: Bob Riehl, sales- 

nanager f Columbus Blank Book announces the complete 
modeling and expansion of the office furniture department..... 
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Quickly recognized as the 
efficient way of perma- 
nently modernizing any 
office, Frontier equipment 
is built to last and adjust WILL WINNES CO. . .. greeted district convention visitors 
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It’s easy to be a seating expert with the complete Harter 
line. You always have the right chair for every job. And you 
have the right design, the right upholsteries, the right 
HOW TO BE AN | 
: finishes and the right colors for every office. 


E xX PE RT ON Adjustment of chair to individual is easily and precisely 


made with sturdy handwheel controls—while the occupant 


r e a 
remains seated. No fumbling with tools or dangerous jerry- 
Office Seating built spring contraptions. 


Below are rigid back posture chairs from the famous E-Line. 
They have the cool comfort of molded foam rubber cush- 
ions. And they have the dependability and clean design 

of Harter’s formed and welded steel construction. All use the 


tapered key-way height adjustment prized by Harter dealers. 


Model E 15-8 





Model E 32-R 





Model E 32B-22 Model E 328-28 


Be a “pro” on office seating—sell the full Harter line. 
Write for details on a profitable Harter franchise. 


uD Harter Corporation, 625 Prairie St., Sturgis, Mich. 


In Canada: Harter Metal rurniture Ltd., Guelph, Ontario 


“HIARTE R cwans 
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\. | your label 


ae? 


== pe 
imprint 


billed to you 


STATIONERS CAN AND DO SELL BUSINESS FORMS 


at a profit. The easiest way is the Hano 
way... a complete line of Continuous 
and Snap-a-part Forms... with full 
Dealer protection. 


Hano Forms carry your imprint, are shipped 
under your label and billed to you. You 

will find new profits in this top-quality 
line... no headaches! Like other Hano 
Dealers, you'll keep your Specialized Forms 
Business away from competition. NOW is 
the time to start... look into a Hano 
Dealership. 


This colorful 8-page folder shows 
the complete line of Hano 
Business Systems ... including 
Snap-a-parts, Continuous Carbon, 
and Autographic Register Forms. 
oO Available on request to 
established Stationers in the 
South, Southwest and Midwest. 


O° 





Warehouse and Branch Plant 
MT, OLIVE, ILLINOIS 


General and Sales Offices 


HOLYOKE, MASSACHUSETTS 





PRINTED MANIFOLD SYSTEMS SINCE 16668 
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=> GtH District Notes 
C. O. SCHLAVER, CORRESPONDENT 





; Sreen Count b. Bob Krumwiede, 
Im A a te Harry Venet, Reybu Manu 
August 9 3 Hili Country Walter Lennartson, FICE 
LIANCI hairman; Bob Kane t tive 
pt t k Milwuakee, 
Benny Allen, American Per Robert Hal- 
brader, M ta Mining & Ma hairman. 
betw that annual a 1 by 
1 We aly 
x + 
Benny Allen + 
a , i fectionnahtan of parokeet from neuahts 
Norb Burgess of Sanford Ink the f tennis star 
1 } f the Ch caa trict Tenr A tior uffered 
DroKke T ac ‘ 
Jack Perry back on the job at Con al Stationery Company 
atte ar ; TI brewery party 
Milwaukee the night before the f : Benny Allen i 
. Clarence Clemen, G Aigner Compan 
Rally questior e { >LT The results w 
juid plans tor a tut rally . "Curly" Fred- 
erickson ¢ the opening ot Fred k tt pply in Aurora 
4 T st r Ww r 4 L wner + ’ near Mer y 
. G. J. "The Chief" Aigner 1M Aigner 
a lone sta f i. ek 3 j on tee 
there to ft trict 9 regiona Fort W . Roscoe 
(Codo) Benge has been display } T T new T } ea tigure aft 
, 2 ss ; ge nakes up his 


Monroe to Open New St. Louis Office 

New and enlarged quarters for the St. Louis office of the 
Monroe Calculating Machine Company are now under con- 
struction at 3854 West Washington Avenue, St. Louis. The 






— 
Oras —— 


Py, 


NEW OFFICE... for Monroe Calculating Co. in St. Louis, 
Mo. 


OFFICE APPLIANCES, 600 W. JACKSON BLVD., CHICAGO, ILL, 














Bet, 
Bet: 





Monroe building, which will be ready for occupancy July 1,} 
will give the St. Louis office 5,000 square feet for the sale} 
and service of machines. 

The building is being erected at a cost of $150,000 on a lot} 
50 feet by 230 feet. It will provide for a parking area 80 by | 
50 feet i 

“The expanded facilities,” according to branch manager I 
G. Bolton, “reflect the growth of both St. Louis and Monroe 
in this area, and will increase the service efficiency to oul 


customers.” 


San Antonio Firm Moves 

The Business Equipment Company, formerly located al 
209 Broadway, San Antonio, Tex., has moved to largef 
quarters at the corner of Main Ave., Martin St., and South 
Flores St. The building will have entrances on Main Ave. and 
South Flores St. J. B. McCarley is owner and manager.—JHR 
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Now Rich Colors...Styled Custom Tops 














Better Business 





“| ALL-STEEL EQUIPMENT INC. 
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Rich, new executive colors ... Ebony, Sea Gray and 


Better Built for Bronze Tan... create an air of dignity, elegance and distinction in executive 


offices. New, modern desk top materials, Linoleum, Textolite and Formica in 


plain colors and patterns. Colorful homespun upholstery fabrics enrich the chairs. 


ASE executive furniture has won immediate and enthusiastic acceptance. Display it 
prominently on your floor. Use it as a sales-starter to introduce ASE furniture to all 


your customers. The new executive styling and colors will be a traffic-stopper for you. 


Franchise May Be Open in 
Your Community. Write Today. 


Avrora, Hllinois 

















hoist your sales 
with the 
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"STORAGE CABINETS—LOCKERS—SHELVING 


Sliding Door Cabinets 


STAR FEATURES 

* Available all-weided—no bolts or nuts 
required, or for economical long distance 
shipping—knocked down—easy 15-minute 
assembly. 

Shelves adjustable without bolting. 
Construction of first grade furniture steel. 
Fingertip control of sliding roller-bearing 
doors. 

Streamlined for aisle clearance. 

4 different sizes—4 different styles (Stor- 
age Type, 18” x 36” x 72” as shown)— 
locks available—factory installed. 

Also Available: Full Glass or Half Glass Slid- 
ing Doors. 


++ + + + 





Swinging Door Cabinets 


STAR FEATURES 

* Concealed hinges. 

*% Full pan reinforcements. 

* 2 attractive chrome handles. 

*% Paracentric 3-point locking device. 
Available in sizes 12 x 36” and 24 x 
36”—72" or 78” high. Also 42” Coun- 
ter Height. 





Packaged Shelving 
An Innovation In 


Storage Bins 
STAR FEATURES 
* Shipped knocked down. 
*% Complete storage bin units. 
*% Open or closed types. 
*% Lowest prices. 
Available in sizes 36” wide x 
12”, 15”, 18”, and 24” deep— 
75" or 87” high. 








Single Tier Lockers 


STAR FEATURES 

% Hat shelf and coat rod. 

% 1 rear and 2 side hooks 

% An innovation In Storage Bins 
*% 3-point pre-locking device. 
Available in sizes for every 
double tier and box lockers. 


need, also 





a e 
eeeeeeoeeoe ec eceeeeeen 
° PERSONAL 
e to you from Star Steel... 
Write for ‘. We at Star Steel are com- 
pletely equipped to supply 
Catalog and e you with a fast-moving, 
Dealer Aid ® profit-making line of steel 
, rn equipment. Make ’56 your 


year to turn to STAR for 
the all-STAR sales producers! 


— fs oA — i ie 





EQUIPMENT COMPANY, INC. . 


~ 


Road, College Point, L. I., N. Y. 
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BRUCE A. BLACKBOURN, CORRESPONDENT 
5526 VERMONT ST., MINNEAPOLIS 16, MINN. 





What a rea na t+ is going ¢ be Plan f +h, Lucky Seven 
e nvenr n T De neia at tne New ry Té L wry r T Pau M nn 
n June 4 and 5 are all completed and Region Seven is looking 

rwara ne biggest nvention T y 

Pub as been mighty nstant and very unusua . . even 
to the extent of 29 x 43-inch mailing pieces ... these flyers are 
proper because the regional is going to be big. 

All the Northwest Travelers were introduced to the Lucky Seven 

nvention at the March meeting when a sweet little show gir 


rtainment 


furnished a bit of dancing 
f the features: 


oh r t roster of speakers from both the NSOEA and 

the Midwest pump you full of ide that can be turned into 

profit . . . a ranch brunch that will give both the r and women 

al introduction to the 60 fab hours ot; Feel. 66 ae 

bh eTtneart N nt hon ring the aeaier and wiv “ > Nave built 

the industry in the area an outstanding womer uncheon at 

f th nest clubs in the Midwest a banquet that will have 

many a surprise. Add to these the other features such as the 

House Friendship and special cockt party on Monday night 

the divot diggers’ golf outing, the d tive meals and you get 
.) dea t ky Seven built around the western theme. 

There’ t time to count yourselt ir n the and profit 

Send in tel re tration today. 


& &¢ & H& & 


Donald L. Lewis, inside salesman Whiting Stationers, Roches- 
ter, Minn., and Mrs. Lewis were chosen to represent the United 
States Junior Chamber of Commerce at the Winter Olympi 





Mrs. Whiting holding David Lewis, 
James E. Whiting, Mrs. Lewis and Donald L. Lewis. 


BON VOYAGE... 


,ame n ¢ rtina 


Italy. 


awarded an al »-paid trip to London, Paris 


exper 


d Italy by Life Magazine because of the Nat r Cham 
ber's participation in the raising ot tunds t end the United 
States tea to the Winter O ymp 

The Lew were gone tor a three-week period 

* *£ & & & 

The Tri-State Office Supply, Ir ha pened at 303 Main St. 
LaCr W wners are Harold Jambois, William Curti and Tom 
Quinn. A grand opening was held Apr 

* + * €& F 

Arnold Berglund won top salesmanship honors { eph Dixon 

: ble Company during !955 and is being given due recogn 
Sood going, Arnie. 
* + & & & 

J. W. Bill Green is the new 5] nade W. H y § 

r r De M ne | wa. C ngratulat D 

* + © & & 

Mr. & Mrs. Frank Zeller of Des Moines Statione have been 
vacationing in Florida. Carl Penning, forn with Boorum 
& Pease Company, has joined the firr 

* + © & F 

Fred Swisher recently joined the Ahern-Perst Company in 

Main, The firm has iust moleted rede nw af te fun 
ture department and now has individual office 


* + * & # 
has been added. As of now, Fred C. Schaefer is 
He was christened by Parliament yarettes 


* &£ & & & 
John Christianson and Larry Goodhand have a bet about who 


A new r kneme 


K x 
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in pencil striped walnut 


4 series 
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EASY OFFICE ARRANGEMENT 


WITH FLEXIBLE UNITS 


(1) 14 base units with every possible 
S role-le|-ME-lile MR Alilire MoColuslolial-beloay 


(2) Adaptable to the design require- 
ments of the executive office, or 
the efficiency needs of the genera! 
office 


THE JASPER DESK COMPANY, JASPER, 


INDIANA 





NAME 


ADDRESS 


cITY 
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PROF Tw VA 


One Source of Supply 
for all your Paper 
Fastening Needs 









2, 





/ a’ 


j WS 


VAIL FASTENING 
DEVICES 
YO ° | 


AND VICTOR STAPLERS 


SPARKLING COLORS 
GOLD AND CHROME 
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Now, more than ever, wise stationers realize 
that it is sound policy to sell quality products. 
And more than that .. . they realize that it is 
economy to combine their staple orders with 
their requirements for CLIPS — PINS — FAS- 
TENERS — and THUMB TACKS. It means a 
saving in freight — time — handling — book- 
keeping and other definite cost factors. This 
modern, efficient and profitable policy of buy- 
ing paper fastening devices insures a well bal- 
anced inventory which satisfies old customers 
and attracts new ones. 


IMMEDIATE SERVICE AT ATTRACTIVE PRICES 


VAIL 
MANUFACTURING 


COMPANY 


900 East 95th Street Chicago 14, Illinois 
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Rudy Virchetich of Index Hice Bra M Ed 








Erickson of Hit Mir yovernor Wally Hubbs 
R Howard Schaub, ply: and 
Del Deming, were deal 
StH District Nortes 
IZZY VODA, CORRESPONDENT 
200! S. HANLEY RD., ST. LOUIS 17, MO. 
A held it req ; » A 
sha, Ne j 
; 1d the 
M 3 successtul meeting Ray Kline, 

1 William F. Cromwell, president t Midwe 
thanks for a b well done Sid Anderson, Joseph 
Shephard, sha; Rudy Johnson, Don J. Arundel, Omaha 
Vaughn Williams, Kansas City; Howard Hendericks ynsas City 
Mack Medakovich, Omaha; Herb Rumelhart, na Ben Stiefler, 

maha; Arnold May, Omaha; Bill Emarine, (¢ B Jack 
Coleman, W ta: Don Umbach, naha: John P. Low, Kansa 
Herb Johnson, Kansas City; John Chowning, ss City 
Max Keating, | John Lathrop, Kansa ty; Dave Neu- 
haus, Kansa ty; A. E. Peterson, M. E. Zook, Kansas City 
Glen Evans, Kansas City: Maxwell Anderson, Louis: Tom Seward, 
Kansas C Robert Vater, Cedar R Al Perry, ind Don 
Lynn, Kar t 
Art Reed, Latsch 8 | with the f 
»mbers — Rudy Johnson, On taty.: John 
Low, Minnesota Mining; and Izzy Voda, Wallace | npany 
j t 1957 vent aS¢ 
T ; F M 14 
2 d 
k Te): 


7 + 
Ed Erickson, pr 
M ttended the 8th District slad 
Vv r Ed! Ww 
*% + + 
ng Paul Burbank, nt 
EA. Glad to have had Homery Lay, manaq f N A 
WV yshina 
1 & pleasure Tf nav rr Is fT r T pre 
jent t N A Bob Latsch, Lai I Net and 
Leonard Wilcox ts Printing & Staty f Hutchinsor 
Fred Pfaff, Duke Wichita 
nded. Many 34 pr were 


"MEET ME IN ST. LOUIS" 
Hotel Chase 
April 29 - 30 - 1957 


Utility Supply Pushes Franchise-Store Plan 

The Utility Supply Company of Chicago has begun a large 
franchise-store operation plan in the stationery and office 
equipment field which has already culminated in the opening 
of one new store in Kankakee, IIl., arrangements to open an- 
other in Milwaukee, Wis. by June | 

Complete new franchise and wholesale divisions have been 
set up by Utility Supply to handle all operations and dealer 
relations. Along with these departments, the advertising, 
merchandising and sales divisions are contributing their fa- 
cilities to the expansion program. 

Utility Supply officials claim that the franchise-store pro- 
gram offers independent dealers the opportunity of receiving 
the benefits of large scale buying, advertising, store improve- 
ment, increased sales and the use of an extensive catalog. 

Informative literature and pictorial brochures have been put 
to use in an attempt to reach the dealers and businessmen to 
whom such an operation will be of value. 
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FAULTLESS CASTER CORPORATION evansvitte 7, Ino. 


1's WHATS IN 


e THAT CO 
ER ech 


NTS 
wales 


2 FULL ROWS OF BALLS 
2 UNINTERRUPTED RACEWAYS 


NOELTING 


HELPS 


YOU BOOST SALES 


In addition to supplying 
you with the best engi- 
neered Furniture Casters, 
Faultless helps you reach 
and sell more customers 
than ever before. This way 
we both take the waste- 
motion and guesswork out 
of caster selling. 

1. Only “time-tested” 
items have been selected 
for this FREE 4-color Coun- 
ter Display. Customers 
can't resist picking up 

Casters and Glides, on convenient 
handles and selling themselves. Re- 
sult: Faster turn-over and profits on 
an active stock of ‘best sellers.” You 
pay only regular prices for the 
merchandise—the Display is FREE. 


2. Every type of pop- 
vilar Furniture Caster 
will be found on the 
pages of this new cat- 
alog. A complete—a 
condensed—a quick 
turn-over selection of 
best-sellers. Ask for 
copies of Form No. 
202, no obligation. 


3. A really complete 
line of fine Furniture 
Glides illustrated and 
fully listed in a new 
catalog. Modern de- 
signed, precision work- 
manship and fine fin- 
ish throughout. Ask for 
a supply of Form No. 
201B and boost your 
Glide sales. 


Atlanta, Baltimore, Boston, Bulfalo, Chicago, Clevela 


Detroit, Grand Rapids, High Point, indianapolis, Los Angeles, New Orleans, New York, Philadelphia, Portland, Seattle, St. Louis. In other cities, see phone directory. Canoda: St 
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OrH Districr Notes 


ART CARROW, CORRESPONDENT 
4423 N. ROSENEATH DR., HOUSTON 21, TEX. 








Charles Klipple, Klipple Office S st San M exa 
5] penea a4 very attractive new TOre New B auNTeIS Tex 3 
E. G. Arceneaux, Jr., for many yea tore manager and buyer 
Jenera tice Supp y at Latayette, La., has opened up the 
at 213 E. Vern n, Latayette, La. He would 
ar to send catalogs. 
B & C Office Supply has opened up at Stillwate kla., with 
J. L. Crossman and Edward C. Burris, partne 
tice Desigr nc., is located at 1626 HiLine St., Dallas aad 
distributors for Stowe Davis Furniture 
Boren & Malone will be located at 517 Choctaw, Chickasha, 
KIG. Atte uly r, moving trom Wewoka 
Wayne Garner, has moved his Office Supply |: from 406 W, 
to | E. Wall in Midland, Texa 
REST S 
Te the many new Tace atTenaing the annua! 


etina + th, | U iar 4 Printer snd Stat ner An ng those 
nding were: Al Baugher, Sanford Ink Company; C. G. Holcombe, 
Sales Book; E. V. Alpuente, Southern Folder and 











Art Carrow, Swingline, Inc.; Bud Caruso, Northern State 
John David, Eage! Pen Ralph Moser, Carpenter 
sper C naha, Neb.; Ed. Becker, Carpenter Paper Co., Hous 
TRY THIS n; Don Sosebee, Carpenter Paper, Baton Rouge, La.; J. O. Long, 
Mittag & Volger; Otis Albritton, Wilson & Jones; Warren Lewis, 
Boorem & Pease, and Earl Story, Story-Wright, Tyler 


VHAT GOES WITH PERSONNEL 


Ed. C. Corbett associated with D. D. Mann the sale of 
Wildgrove Ave., Dallas 14, Tex. 
® @e@eee¢ee?e 


Aubrey Cole has been appointed store manager and buyer for 
ner t pply at Lafayette, La., by owner Gus Trahan. 


C 


rmerly with Stattord-Lowden, Fort Worth, 


J. R. Duldanche 


never affected by moisture or 
humidity! 


' ; ' : 
| Wood Block is chemically w as ited with Haygood Office Supply, Lubbock, Tex. as an 
| treated to hold large amounts itside salesma 
| of ink and to feed just the Art O. “Buck Buchanan f the Stationers Distributing sales 
| right amount to the surface! tat af Fouston, was contined at ot. Lukes Hospital tor 10 days 
" , , n. He is back on the b and in good condi 
Outlives | Ink dries instantly on paper ion. 
| yet never dries in the pad! Dan Morana very likable gentleman from down New Orleans 
| Pad surface is always flat and way, has lett The Rowley Company etter many yeers as buyer end 
| : fore manag has packed his bags and settled down in Richmond 
| firm does not collect lint! ; pi ele gal : headquarter as representative of Globe 
m | Ink cannot gush up between Wernicke 7 3 Maryland, Virginia and North Carolina. We 
Ordinary | the type causing a blurred 2re counting on Dan to do a bang uy 
impression! Raymond Peter, who has had « Jerable experience in the 
‘ Ht upply busine with Perry & Buckley and Palfrey-Roda- 
Stam | Impressions are always aetna taking over the desk of DAN MORAN at The Rowley 
| strong, clear, brilliant and mpany 
| waterproof! Harold Bennett, Bennett Office Supply, Snyder, Tex. was just 
. Tea May 7 S der. S a pecdiers when Cc in on 
Pads : Ink penetrates pad quickly, 1A dd mY into i i 
z ROLD, be sure to dress him Her : 
| will not stand on surface as Joe James, arpenter Paper's West Texas sales representative 
| with ordinary pad! making a few calls in and around Abiline, his headquarters, hav 
| Clear-Print Ink and Pad are y beer ined to his home tor several! months. Me hopes to get 
| to make tull coverage the near tuture 


All Purpose Steel Products 
Buys Two Eastern Firms 

All Purpose Steel Products Company has recently announced 
the purchase of the office furniture equipment operation of 
All Purpose Metal Equipment Company of Rochester, N.Y., 
producers of the “Flexishelf’ and index box line, and the 
7 office equipment manufacturing and distributing operation of 
the Ess-Bee Metal Products Company of Brooklyn, producers 


! bd € : ey of “Steelmark” utility cabinets. 
/] t] a PROTYPE = CLEAR-PRINT All Purpose Steel now manufactures and ships from its new 
CARBON PAPER ga a headquarters at 90-15 77th St., Jamaica, N.Y. It continues the 


use of J. R. Geller, P.O. Box 1144, Woodhaven, L.I., N.Y., 
PROCESS / CO. 192 mitt st.. rocnester 14, NY. 


gladly sent to interested Dealers! 


L. A. PHILLIPS, President 









as the official sales office address. 
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You’re headed for the “winner’s circle” 
when you sell Miami Systems business 
forms. You'll cash plenty of first sale 

“pay offs” and enjoy a steady flow of repeat 
winner’s profits. 

Miami Systems business forms lead the 


Su re hin MIAMI ! field on every count. There is a Gompeti- 
q eee * tively priced, conveniently sized form for 


virtually every business need. What’s more, 





all forms are custom-made to your 


‘ ar 
customers’ exact specifications and needs. 

















And you’re backed by our quality work, 
prompt delivery, continued dependable 
service. 

Get on a sure thing—Miami Systems 
business forms—the forms all American 
businessmen want and buy. Enjoy Bonded 
Dealer Protection, too, which guarantees 


no competition from us—ever! 





For all the money making details, and a 


schedule of our new low prices, write today. 





7 
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MIAMI SYSTEMS CORPORATION 


i ie ee ee ee P . S § Fe 


MSC Business Aids include—Autographic Registers and Forms, Contin- 
vous Forms, Continuous Interleaved Sets, Rite-Type-Snap Carbon Forms. 
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4 
mpletely automatic 
el@ttric pencil sharpener 





Insert wooden pencil at the 

natural writing angle... the 
Electro-Pointer instantly gives you a 
perfect point, automatically. Sharpens 
any size pencil, does not chew up pencil, 
but sharpens just enough. Proven through 
14 years of satisfactory service. Display 
it, it sells itself! 


WRITE 
TODAY FOR 
COMPLETE QHiffattittitnd. (INC. 
INFORMATION 


1825 MACKLIND AVE. « ST. LOUIS, MO. + U.S.A, 
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10th District 
Notes 
JIM ELLERTSON 
2994 S. Bellaire, 
Denver 22, Colo. 














ras were re } 

inded py Harry Aaron ind 
Dave Aarons. Before the fire, pla k 
’ ’ t st 1638 Arapat 
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A new of Tu ture dealership has | n established Venver. 

e tirm, Desk was formed by George Swerer, Harry Haw- 

kins, and Ed Brown, al! formerly with tt W.H. Kist Stationery 
Dar Their aaa 2620 Walnut 


Clary Makes Producers Club Awards 


[hirteen winners of the Clary Cerporation’s annual Pro- 
ducers Club awards for the highest sales records of the past 
year were announced by the business machine manufacturer 
who is bringing the national champions to Southern California 
for a week’s all-expense vacation in Beverly Hills and Palm 
Springs. 

Hugh L. Clary, president of the company, will present the 
all-star salesmen with the 1956 honor awards following their 
arrival by plane from various parts of the country. 

Frank Hollowell of Washington, D.C., topped the list of 
winners among the factory branch salesmen and will be in- 
stalled as new president of the Producers honor group. 

Donald J. Brejska of Los Angeles led the three branch 
service department employees qualifying for the sales awards 
and will become club vice president. 

Other award winners among the company’s branch salesmen 
in order of their final standings are: 

Edwin Jensen, Houston, Texas; Albert K. Barlow, San 
Francisco; Merle Schwantes, Los Angeles; Don Leigh, New 
York City’s Downtown branch; Joseph Laskowski, Buffalo, 
N.Y.; Otto A. Lockwood, San Francisco and Oakland; Francis 
E. McGlynn, New York, Downtown; William Holland, Boston, 
and Harold Drew, Chicago. 

Other service department winners are Alfred Rohr, New 
York, Uptown, and Allen Wien, New York, Downtown. 





ELECTION NEWS .. . was disseminated with dispatch to 
Chicago radio, TV and newspapers through the use of a 
Ditto, Inc. electric duplicator contributed by the company 
during the recent Illinois primary election. James Dameron, 
center, of the firm's Chicago sales office, gets a fresh tabu- 
lation to Elaine Rohrsen of City News Bureau. The sheets 
were distributed to the reporters present who were able to 
phone them in to their editors. 
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te easier to $ell chairs 
lace bages 








Sturgis dealers know they have a 
wonderful plus selling feature in the fiber 
glass base. They have learned it’s easier to 
sell chairs with fiber glass bases. And the 
proof of the pudding is that the Sturgis 
family of chairs with fiber glass bases 

has grown steadily till it now numbers an 
even dozen executive and secretarial 


models. Nothing succeeds like success! 


rURE CHAIRS 


° oum ¢ 


HAIR OMPAN . TURGIS, MICHIGAN 


Aft st Erie ee . hicago 11 | rors 
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SUNNY SIDE OF THE GOLDEN 
STATE TRAVELERS 


BY THE "GOLDEN DUST TWINS" 
GEORGE FREY-GEORGE LAZIER 








o e Tra M Du t j 
rae 4st Bu aT > Maywara 
A ak and , © a Uns U tT 
t 20Nns t K Y Aud u 
vv Blvd. Tur r a at the 
Diva nd a K Aud 
er ge ‘ 
+ £ & & & re) 


John Bonno (f k k Per: C put 3N appearance, as did 5 
John Henshaw (A; Prod.). They don't get around very ofter 5 
Ben Vorwick (Blaisdell Per as was a st lunct > they 


T ast Cl sien ae Gtk Chatabene 
esident Ralph Maneval (A. W. Fabs sstell Pe ~ompany)}) 


T tT Dusiness Tf ign the nopper in record 





Veep, Walt Waldvogel {National Blank Book C eported 


Rea na vent st San Diea n May |7th & I8tt 
PERFECTLY ! Veep, Harry Fuller (Globe Wernicke) gave a report on new 
rs and announced there w ' t of svelers wh 
it idee “ae tale ook Chk tehee Gan an 
mber, it takes the dues to put on our Friendshit as the 
na cvyeryct Iy wants To Go his part 
Veep, Willie Lashbrook (Estert k Pen C enorted on 
Golf T ament at inglew d Country Club, and a asked 


for today’s c 2] ee abe Sr i 
Te SECS entrants t he Golt lournament at the Regional t jn up wit 
economy. WA 2 2 viz, The teernameet will lee Wwe 


THE FINEST WV 3! 19: ce a ie R Mexican 
MARKING DEVICES MELE tif. Second prize is e one way tri | pi 
MADE ANYWHERE! Tom Daniels (Al! Stee! Equip.) was a st lunch, Me ame down 

— } elr V r r nis new ar. Let eF wa T 8 Cr me r V Cc 


Insist on the Best Treasurer Charlie Evans (Sanford Ink upset the equilibrium 


( f the mee not attending, due to being out of town. Had 
» hard time finding somebody that would move the meeting be 
. George Hatten (Eaton Paper Cort wed up wearing a wide 


He was work 


< tTnNat Gay : } eported tor the ‘unct mmittae 
SERS Past President, Diek Kirkpatrick (Dixon Crucible Co.) wa 
IS t lunch, clone with that Genie! Gentleman from Sen Gebriol 
. Ernie Daniels (Ame sn Lead Per Company My spies report 


Y nN ) T Juring THe rasaqaena P ker and World Cvyentfs Wlut james 
aa k nes more arim and less genia that right Ernie? 

IE Vic Hall (A tee! Equip.) claims busine 300d and to prove 

Tt, Bought f tT 4 assy new Car t 3 ew Austin, er Rambler 
@ 2 € } >| wnat KING O7 ar aid ne eT 

Balanced in ‘ays as ett a 

@ EXTRA QUALITY G. 6. Schafer (Scripto) hard at work selling pens, pencils and 

° ECONOMY , : ey 

° EFFICIENCY ; “s Stan Breton has. R. Barry Company has moved to the San 


@ FASTER DELIVERY Valley ight s new home and had quite a time getting 
ed. W | how if teeis to be mov } Out wit > mone 

as reac 3 k 5 Won a 

yment fF T Ar tourna 

d Coun Prize wv highest 


Write for 
literature * * * & * 


on our F 
Wm. E. Burns, Westwood Office Supply recuperating at St. 
Vincents Hospita and trom last ming nc 


complete 
“CROWN” 


“ iraveier WISI a peedy recover 
Andy Lund, Fowler Brothers, was laid up witt 
a Maas sauendl tim 4a miss the Traveler ;_ 
nent. Better luck next time Andy. 
William Lindsey, West Cost Staty. & Pring. Company, was a 
TT TF T T wee Apri but we are a nappy To see nin back a 





Howard Fay, Western Tabiet Company eaving for a six week 


R. A. STEWART AND CO., INC. i\ icc li ie Neielh erst eh ieee inlaiaaaie dhenricas 


SO Dvane Street + New York 7, New Yerk Anaele the 12th District Note Suess the bia earthauake 
u 
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New answer fo filing problems with marginal punched forms 


Cesco- Continuous Forms Binder 


NEW CLOSED BACK THIN POST BINDER 
with transfer bar to speed up filing of new sheets 


Two of the four thin posts are on a transfer bar so 
you can lift off any portion of the marginally punched 
sheets to remove a sheet or to file additional sheets. 
Easy to operate spring locks release the transfer bar 
instantly, so there's never any need to delay filing. 
Lies flat. Non-scratch plastic label holder on back. 
Accommodates all marginally punched forms without extra 
punching. Your customers will use it for invoices, analysis 
reports, receiving records, earnings and payroll records, 


autographic register forms. Get it and all binders for mar- 
ginally punched forms from Cesco! 


Press up on the two spring locks to 
release transfer bar and cover. 


See photo above. Find wanted record. 
Lift off all sheets above it in one unit. 


Send for prices! 


THE C.E.SHEPPARDCO. Established 1900 
44-07 Twenty-First Street, Long Island City |, N.Y. 


Send complete information and prices on Style "CDL" 
Binder 
Name 
Firm 
co Remove or add records. Place sheets Street 
~ . . . 
on transfer bar back in position and 
snap cover shut. 
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CUT 
OUT 


AND SAVE 
you'll save plenty—profit plenty with 
Seal-C)- matic 


full line of quality moisteners and 
tape dispensers 93-59 to $55-95 








ALL METAL 





SURWAY 
Envelope and Label Moistener 


$ 3. 5 0 retail 


14%” pure bristle brush, ideal for labels, stamps, envelopes, 
etc. Heavy non-tip, rustproof, all metal body, plated brass 
top, rubber feet. 


JEWEL 3” brush model “4.25 retail 











NEW WALTERS 
60 Automatic 
Dispenser *18.95 
retail 
Push-down handle, dis- 
penses 3%," to 1144” wide 
gummed tape in adjust- 
able lengths 2” to 7Y_”. 
Rustproof, unbreak- 
able. Lifetime blade. Removable water 
box. Pure bristle brushes. Hammertone 
gray. 
CHROME TOP MODEL 


FLASH Brush Sealer 
$6.50 retail 

For tape up to 114” 
wide; removable 
aluminum water box, 
easily cleaned or filled. 
Rustproof. End-to-end 
moistening. Control 
guides offer smooth 
non-clog operation. 


Prices slightly higher west 
ot Rockies 


I # 
“eal- CO: -matic 1 
® 





$19.95 retail 






ORDER NOW . 
or write for illustrated 
brochure and discounts! 








DISPENSER CORPORATION 
Formerly Lipton Manufacturing Co. 
169 Murray St., Newark 5, N. J. 


Our 22nd Year 
| F&F F&F FF FF Ff Ff FF Ff Ff Fl 


Dept. OP-6, 


- aaabrsiaanie eres Eee ee ee eee ee eee eee ee eee eee eee 
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Andy Wyckoff West 


s tT K TUTU 
* £+ 
Dan M. Thompson f 
Ww 
ask 
956 & A 
A " 4 Tra aq 8 
a 
A nw , 4} § W 
d Food 7 
ep HIG 
s ‘T 
vent j 
+ 4 
Ww 
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* % & & * 
Trav $ t 
' 4th Distr F 
$¢ 
Vic Hall bought hin 


Franklin Ribbon & Carbon Finishes 
First Part of Expansion Program 


Franklin Ribbon and Carbon Company has recently com- 
pleted the first phase of a broad expansion program. 

With sales boosted to an all-time high, Franklin is already 
serving its customers with even greater efficiency and prompt- 
ness than ever before, it was stated 

A new warehouse building utilizing the latest in materials 
handling techniques has been erected. It allows for full in- 
side trailer-truck unloading. Further projects on adjoining 
property owned by the company are contemplated. 

A modern machine shop and engineering department have 
been installed for fabrication of new equipment right on the 
premises. Also installed are additional power paper cutting 
machinery and additional carbon coating equipment. 

Of special interest to the graphic arts industry is the new 
carbon coating equipment embodying the newest in tension 
heat and surface application controls. This equipment is 
fully automatic, electronically and produces con- 
sistent, uniformly coated carbon papers. 


controlled 





Under- 
accepts the 
President's Trophy from W. F. Arnold, marketing vice-pres- 


PRESIDENT'S TROPHY A. L. Abram (right), 


wood Corp. regional manager in Phoenix, Ariz., 


ident, at recent Pacific District meeting in San Francisco. 
Mr. Abram's sales organization achieved 136.7% of com- 
bined business machine and supply quota for 1955 to earn 
permanent possession of the inscribed silver cup. 
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OFFICE APPLIANCES proudly ay 
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announces its newest service .. . 
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reporting news as it happens each day 


at the 1956 convention and exhibit of the National Stationery and Office Equip- 


ment Association. 





The growth in size and attendance of NSOEA’s Annual Convention has 

created the need for a daily newspaper. OFFICE APPLIANCES began preliminary 
investigations of the feasibility of such a publication at the close of last year’s 
convention. Plans are now completed for an outstanding newspaper that 


will be a major highlight of the convention. 


Now exhibitors will have available a ready-made advertising medium to reach 





convention visitors each morning beginning Saturday, September 29. This is a 
tremendous opportunity to increase the effectiveness of your booth at the 


show. See your OA advertising representative for full details. 


Space reservations now being accepted. Special rates to regular OA advertisers. 








REPORTER 








Cr wi H.L. Sime Pacific Coast 
New York Office Chicago Office 
Le Cm, D.F. Cass S.C. Mead ) 2633 Military Ave. 
\ 100 E. 42nd St. ’ 600 W. Jackson Bivd. 
VW W.B. Curtin Los Angeles, Calif. 
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All these features combined in ONE Book: 





@ Salesman Order Book @ Bill Book 

@ Purchase Order Book ® Receipt Book 

@ Cash Sales Book ®@ Credit Book 

@ All Sets Pre-Numbered Regulation Boxed 


° 
@ All Sizes Available 
4 R nd Paper ry 


All Sheets Bond Paper 
iplicate Ca 


DUPLICATE BOOKS: Original W 


nary Bond P per 
TRIPLICATE BOOKS: Original White Bond Paper, Duplicate Canary 
Bond Papers, Triplicate Pink Bond Papers 


Write for information 


T. Green Inc. 


Distributors to the Stationery Trade Onl) 
11 WEST 30th STREET, NEW YORK 1, N.Y. 








SEEN & HEARD_IN 
SOUTHERN CALIFORNIA 


by J. EDWARD TUFFT, 
2012 Huntington Dr., S. Pasadena, Calif 














TYPEWRITER 
d=) =18)) 
CREATE A PERMANENT 
IMPRESSION 


SS 


Cw ~~ 


Leedall new nylon ribbons do 
create a lasting and permanent impres- 
sion, both on paper and to the user. 
Self-inking properties keep Leedall’s ny- 
lon fresh every day. 


| = i oe ee), ei) -)-fe), | 
e Lasts for months. 
¢ Permanent Impressions. 
® Continuous action self-inking. 
® Clean, crisp copy every day. 
© Competitively priced. 


SEND FOR SAMPLES AND PRICE LIST TODAY 


LEEDALLEL PRODUCTS MFG. Co. 


WHOLESALE ONLY DOMESTIC AND EXPORT 
Milltown, New Jersey Milltown 8-1045 
A RIBBON FOR EVERY MACHINE 
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National Cash Register Company has opened new branch 

es at Santa Monica and at Van Nuys, Los Angeles suburban 
G. D. Hufford is manager at th er and Joseph Whelan 
lla 


%& &£ & & & 


Lorin Wilson, formerly sales manager for the M Ha 7 Com 
sny, is now one of the proprietor f the Julian Brown Enter 
; 9 & S. Western Avenue, L Anaele The busine t thi 
graph record distribution thr Southern 


ornia and Southern Arizona. 


R. H. Webster, one of the propriet f Webster-Ratliff, Los 
Angeles, manufacturers of the ‘Contoura Photo Copier’, reports 
hat this company is abcut to begin an extensive dealer program 

the entire Pacific Coast. Charles Hedges Hedge: 
sndale w a Webster dealer 
*¥ *£ €£ & 

The Charles Bruning Company recently established a sub branch 

Phoenix Joe Coffelt, who was tormerly a4 aiesmar n the | 
Angeles area, | been named manager 


' Puck, Baatelas 


LeRoy Ray, formerly a National Ca 
is now with the Victor Adding Machine Company a cé 


Arthur Mendoza and Vinci Nalewaja are the new adding ma- 
r calculator supervisors for the Victor Adding Machine 


pany in Los Angeles. 
J. W. Blaney, branch manager for Victor at Los Angeles, report 


st the L Anaeles branch is now s« nd in United 
rate Dpeing irpésseada nly by The :go br nce r genta | 
he Angeles branch recently won the president up award 
Busine eport wa Z Tha 454 
About n present at a kick-otf mee ting held at the 
Rodger Young Auditorium in L Angele April 30. Kurt Vasen, 
egiona anager, was in charge. Active was Harry William- 
son, a nal manager, formerly with Olivetti. The pur- 
f kick-off’ gathering was to build up enthusiasm for 
natic printing calulat 
*¥ *£+ &€ €& 
A v 3 division Aet e! Products, | estab 
Jad p San Fra with Bier Gunderson in 
product f th firm w be handled by the 
Miller e Sk npany, the Pa + ask i" mpany i +} f | ‘ 
Anaele sna Parker Typewriter pany rT Fasagena, 
J. E. Davis, manager of the Western Div n w h includes the 
even wester has headquarte 7U6 ind Aven 
A, 
* £+£ £€£ & &F 
TelAutograph Corporatior bsidiaries w nove in 4 
ew building sting more than one n as soon 
, +h tructure mpleted . » S-acre te near the Lo 
Ar 3e/\e nternat f al Airp rt. The dt Wary Tir sre Tne Wa > 
. ration and the Walter | S npany now 
py buildings in | A tian af the 
T area tor late summer r eériy autumrs A +t 80,000 
jare tee} + + r space will be c 
T manufacturing facilities of the TelAutograph Corporati 


moved to L Anaele 4 
ed, it was announced by Louis R. Kurtin, 
r the firm. 


Exhibitors Tour National Business Show Site 

Exhibitors who will show products in the 1956 National 
Business Show were taken on a tour through the New York 
Coliseum and then treated to luncheon where they heard a 
review of the future plans of the Show. 

They learned that the National Sales Executives and the 
Sales Executives Club of New York will present an award to 
the outstanding salesman at the exposition. 

The award, in the form of an “Oscar”, will be presented at 
a special dinner, and the winner will have a seven-day cruise 
to Nassau in the Bahamas for two and $100 in expense money. 

It was also announced that for the first time this year, an 
exhibitors club will be inaugurated to provide facilities for en- 
tertaining guests 
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PARADE OF 


PENDAFLEX" 









AMERICA’S BEST DESIGNED DESKS 
ARE EQUIPPED FOR PENDAFLEX* 


as manufactured by .. . 


ALL-STEEL EQUIPMENT INC. 


MODERN DESIGN IS NOT ALMA DESK COMPANY 
ON THE OUTSIDE ALONE! HOOSIER DESK COMPANY 
Look inside! Are the deep draws LeFEBURE CORPORATION 


of your line of desks equipped 
with built-in rails on which to 
hang Oxford Pendaflex folders? 
They should be! Because only a 


THE LEOPOLD COMPANY 


MYRTLE DESK COMPANY 


Pendaflex-equipped desk is truly PEERLESS STEEL EQUIPMENT COMPANY 
modern, truly functional. And, 
they’re easier to sell! STOW & DAVIS FURNITURE COMPANY 


OXFORD FILING SUPPLY COMPANY, INC. 


Clinton Road, Garden City, N. Y. 214 Tyler Street, St. Louis 6, Mo. 
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PACIFIC NORTHWEST 


by C. M. LITTELJOHN 
918 Twelfth Ave., N., Seattle 2, Wash. 











faster filing 
easier finding 


fo r 


and 








BARKLEY TAB filing supplies oo oe on oS 


ske Ave., and ve Way, following a lengthy nstruction period 
G. N. Cavalli, aenera!l manager t the Headley organization and 
taff ipp t ial planning service and furniture that 
4 } 1 ww unit. 

A » part paring with exe utive furr Ture mpre e@ piece Tor 
itives, and executive suites, w Hilding E. Halvarson, 
yer of the Bank & Office Equipment npany, at 609 Third 

dE taff. The Progre é Jer f E 


We t C. E. Witt and H. M. Andersen. to 





nanutacture ana tallation of many rr bank TixT Imired 
C pening day 
\ f " ¢ ! 
y esk mpany 3 
sl. fice furniture shown + } rowds 
sting in the formal opening of the heal 
Barkley Tab File Guides featuring Magnified Visibility can : s ; Ne be ic “ - 


help you increase dollar volume and profits per sale. lies ieee sneaieeiia Be Me takin, f . 
Display them prominently on your counter, in your windows ew one-story unit ran more than a n nd a half d 
—they sell themselves. Write for illustrated literature. . 


Ls .- £ 1° ; 
A week in Hawaii for himself and wif the priz . ntly w 


a A Mies sieieain aed Deieee Ove, ales often of the 
C.L. BARKLEY & CO. eee ee ee ee 
1220 W. VAN BUREN STREET + CHICAGO 7, ILLINOIS fantial holiday in Honolulu in the recent “New Business Contest" 


wa nducted throughout the 


by | mpany 
%* * & & 
table expar f f the National Cash Regist 
tt, Was! re ir Jer way witt net ; , yu j 
building to house these expanded activit st 257 Colby ave 
—_ {- ; t the new structure ha ne | j 
T. H. Cockerham, brar nag 
busine nact , raanizati P ‘i 44 " by ¢ cn 
2 x + 
1eMsa j I ] f k 
Y sttle, Wash., + ua 
? nd >] b ild yuare 
r sf )2 Seneca S purct 1 
ty j {fi ne £ +} t nt - adw 
= eu wy quart : . 
N Pacit B k Note Cc mpar ’ 
K kS snd the Grif G 


Paul W. Grush f Portland, Ore., | h manaq fF a. Dan 


D 
ton-Kand 





t c W JToNn Ore N ¥ Le) 
‘ M Ta na Jat 
® pany ; 
| b 
“A at B tt 
2 t retarial ; 
t a i | 
+ + 4 4 
- 
© NAVIGATIONAL INSTRUMENTS @ STENCILS @ PROTRACTORS © OTHER DEVICE Meiping } artist 1 K nd 
Y e 9942 Rainier ay e. Mr. and Mrs. Lay moved to | 
UWtl litt ag ype gY gy eevee eg 
HARTFORD, c NN. “U.S.A tationery st mentioned Mrs. La lans to start 
| * af 1 n. Makina Lear work bette l - rae + | 
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Brief Case 


U.S. Pat. D-175,389 








STYLE #71 


Man-sized 16%x12”. 
Exclusive design. Expertly made of 
Vinylite, welded seams, with our famous 
Flexi-Grip zipper—tlegal-size file folder in- 
serted. Asst'd brown, tan, black, navy, un- 
less specified. Retail price $1.50 each. 

STYLE £70 Same high quality, simpler design, sized 
a f 14 x 11”. Letter head size file folder inserted, brown, 


77 tan, black. To retail at $1.20 each. 
CAN BE IMPRINTED 


Catalogue of 28 fast-selling specialties 
available. Call your jobber, or write: 


ANGLER’S PRODUCTS CO. 
Flushing 58 N. Y. 


until you stock Sphinx 
Typewriter Papers! Their 
fine quality, wide vari 
ety. convenient pack- 
aging and economical 
prices have made them 
a nationwide favorite 

a top selling line. Try 
Sphinx yourself...and 
see! Write on company 
letterhead for the latest 


a Price List today! 


SAXON PAPER CORPORATION 


24 WEST [8th STREET * NEW YORK 1] N Y 





ge T and Their wind tv 
%& &£ + & & 
Lyle Goss t the Un versity Book Store tf Seattle, wa jiven a 
t T tidence by the people of the ty this March. By a 
Board. He had been appointed last year to replace John 
Reid. who resianed 

*¥ + & €& 
as we | erviceé mimeograpnapning tThograpning ana 

dun ee ne ae ae aE “Ss rs i | R. 
JUf a } juipment and pap JpE brad 
ew distributor of A. B. Dick Products, has leased space 

f A Cc 
sir at 310 second Av >eattie, Wa 


+ &¢ & & F 
Cvergreer rarioner owned by R. (Ron) C. Avery mn Kirk 


>| W ast Tor the past ten years, ha } j Ww 5 new 
y Trice upplie ina busine rationery 
ery nature HONG with Typewriter saqing machine JESKS 
e Tu J nd furnishing repa ervice as we n belle 
Bel-Lane Shoppin } Center r 04th Ave N. ¢t Belle 
Wast Tk new store has been placed under the manage 
nt of Harvey Pound, who has been t the atta the 
B.F E. Mr. Pound was the first Exalted Ruler of the Bellevue 
kK | i k L Jo 
+ &£ + & & 
mM & M ator Company, 23 J ave., Seattle 
Ww nada a ant er le n mp perarior Tne new 
tn Swed Hospital of Seattle ste tr Ma H&M 
ud of the new Gestetner equipment placed in tt eading 
} nad su TitTuTiOnN Tor € y dur ating ana 
eau ent ew wing repre t et $2,700 
7 added tothe Cc ta 
*% £&£# & & 
sail the nue byt K. Gill Co., of Portland 
T t Lowman & H rad, p eer sta ner 
t neagea ¢ Con jres an Tk Pelly, has now been 
} Dy r aT ery house fT T att 3 | 
att rtant séle of part wman & Ma ra 
Dodie the Lowma x fF 3 Print Com 
pa T sTee!-Oi¢ nad engraving department na tne Low 3 & 
Hant 1 Blueprinting Company. With Minor Pelly continuing a 
nanager, the general printing and lithographing busine: 
} present quarters, under the Lowman & Hantord 
*¥ £+ € €& 
aring Tor ; Jeravdie expan T Northwest Office 


nt Compar at 719 Second Ave., Seattle, has taker ver a 


> Grouna-T r area and a double stores n tne sa c k aT 
nd 709 Second Ave. Philip M. Schneider, heading t+! ffice 
ick “eaueninnaieca’ and hic staff. will move into this enleraed 
pron nent Threa needcie Street will it 
. qd c j na arry 3 TOCK 
J ea } € 


K 7 Company, ot | k Ave snd 
as Cc f noted To 3 Thar y ext 
t k d t ng the ¢ st Portiand 
Mr. Hag 1 | r cipal of the L nd Valley 
5 wide ircle | T sTiOna 

| f x K 


Eddie Vine, yreeting card 1 f pe Seat 
rie, & we 5] X Dé tisnermen, has a4 c n elected or Tne 
£'-} » hobby urse +4 KA A a +h, Sprina 

ed t the centra IiNG Seattle 

v we a women are tT Dy Tf j-TIme 

e ancient lzak W to pra n the 

] Dit 7 the ba ' ~ Hieg 


The West Coast Paper Company, organized in Sea 
Richard Abrams, er, has purchased the Lynch Manufa 
Building at First Ave., South and Hud 


B S é - 
Jing, whict cludes 60,000 juare teet of ft r space, 
parking lot, w have instalied 7? ts new 
paper jitioning equipment und fa io for researct 
f j-paper products. 
* + &* & 
J I equipment npanies of the Pacif 
, i from new contract 1iver it by the R hecter 
ton County Wash. school board. The John W yranar 
ny at Seattle was given a $123 ntract tor moinatior 
KKe x The Northerr acr Supr y mpany of 
sttie tor ther eaquioment was 1iVver ; $3,616 ntract TI 
Seatt @ was ft b r 
mmur atior vst n the r tina 
14s 
> 
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' is the NEW 
| low cost 
| 
| 








LEDGER TRAY 
SAFE 









.TO PROVIDE POINT-OF-USE 
FIRE PROTECTION FOR VITAL RECORDS 


Here is another sales-booster for York dealers. With 
the new Ledger Tray Safe new accounts can be 
opened .. . additional equipment and replacement 
orders secured. Every concern that posts ledgers by 
machine or by hand is a prospect. York point-of-use 
fire protection is needed .. . and is easy to sell! 
York Ledger Tray Safes are made in two popular 
sizes. New low-cost compression trays and card trays 
with positive-lock followers are optional. Make cer- 
tain all representatives have up-to-date sales data for 
these profitable new products. Fill-in and mail 
coupon ... today. 


PORTABLE AND 
EASY TO USE. 


—_ 
















YORK SAFE & LOCK 


TRAY FLEXIBILITY. 


York Safe & Lock 
2000 Mulberry Rd., S. E. 
Canton 2, Ohio 


Please send complete selling data on Ledger Tray Safes for 

















! 
| 
| 
| 

indenters Laboratories ay, MAXIMUM CAPACITY. salesmen. 

NSULATEO c ING Devic | . 
, Firm 
| Individual Title 
I Street 

a | 
| City ZOMO cee HCC cee 
UNDERWRITERS’ LABORATORIES N-348-DI 


1-HOUR FIRE LABEL. Le atimmibtbaenbnutaoneawhsenwe a eee 
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ACCOPRESS 


BFC 
BINDERS 





Have YOUR customers seen 
the BFC Accopress Binder? 
Here’s an item that appeals 
instantly to all businesses 
keeping their files for long 
time reference. Like its big brother the BF binder, it’s 
made of genuine pressboard in five colors. But it also has 
an adjustable, expandable (up to 6”) back flap which 
provides a tight, flat indexing surface regardless of the 
thickness of the binder contents. BFC Accopress Binders 
turn a user’s files into a library of neatly bound and 
titled books. You can SELL it! See your Acco Catalog. 


ACCO PRODUCTS, 
OGDENSBURG, N.Y. 


In Canada: Acco Canadian Co., Ltd., Toronto 


SPEED-Mo 


SPONGE RUBBER STAMP PADS 


yy POUL OUR STAMP 





| PAD NEEDS IN 
ONE 


ALL-PURPOSE 
LINE! 


Supply your customers with all their Cy 


stamp pad needs from the profitable 
Speed-Mo line — the only complete : 
stamp pad line on the market. There ‘ 
is a Speed-Mo pad and ink for every 
stamping job in office, factory, ship- 
ping room. You need carry only the 
common over-the-counter pads. We 
furnish prompt shipment on special 
pads (up to 20” x 36”). 


Speed-Mo pads are of a specially treated sponge. 
rubber. Clear impressions guaranteed. Re-inking is - 
iam mee emma vou Wel Urysh the lnk on Speed : 




















LIBERAL DEALER DISCOUNTS 


Write for folder showing over 35 stock items 


RIVET-O MANUFACTURING CO. 


ORANGE, MASSACHUSETTS 


in Canada, for complete information write 
Bossence & Co 399 Main St.. West, Hamilton, Ontario 


50 FEDERAL ST., 
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CANADIAN NEWS 


Our Industry Across the Border 
by Special Correspondence 
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Bill Craig, Lond e 


Roberts Holmes. 
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The earir j T Tr I re meerwrtir ) 
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..e AND YOU’RE SURE 
TO FIND IT AT... 


STORMS 


“The Complete Line — that Stands the Test of Time“ 






















For whatever purpose... or whatever grade... you'll find 
a Storms ribbon that will do the job efficiently. Here are 
some of the ribbons being sold by profit-making Storms 
dealers all over the country... 








TYPEWRITER RIBBONS 


H.M.S. “Prima” Silk 


H.M.S. Woven Edge Silk 
H.M.S. “Inkt-Rite” Nylon 
Stormtex Secretarial 


Records Eternal 


“Special Inked” Typewriter Ribbon 


Cameo Brand 
American Brand 
Reliance Brand 
Stormtex Billing 
H.M.S. “Competent” 














SPECIAL 


“ML-5AS” Offset Duplicator 
“‘DPR-3B” Diazo Process Reproduction 
Indelible Checkwriter 


Eradicator Ribbons 


Adding Machine Ribbons 
Ribbons for Tabulating and 
other IBM Machines 
Ribbons for Addressograph Machines 
Dupligraph Ribbons 






STORMS 
SERVICE BUREAU 


The Storms Service Bureau is ready 
to help you with special applications 
of Carbon Paper, Inked Ribbons and 


Carbon Rolls. You are invited to 
consult with Storms whenever you get 
such requests from your customers. 
No obligation, of course. 
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RIBBONS 










Multigraph Ribbons 
Speedaumat Ribbons 
Pollard Alling Ribbons 
Special Wide Ribbons for 
Burroughs Posting 
Ribbons for Todd Protectograph 
Ribbons for Todd Check Signer 
Time Stamp and Time Recorder Ribbons 
Dater Ribbons 


H. M. STORMS COMPANY 


STORMS BUILDING BROOKLYN 38, N. Y. 








H. M. STORMS COMPANY OA-6 

Storms Building, Brooklyn 38, N. Y. 

Gentlemen: 

(_] We would like to know more about the profit possibilities of Storms 
Ribbons. Please send complete information. 

[_] We would like a copy of the Storms Catalog. 


NAME__ ™ 
COMPANY NAME_ 
ADDRESS. 

a 
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OF COURSE! 


Those Good Dependable 


Kerr Pens for 
Banks and Offices 












PPLE ALOE LOL OIE OO 


j Satin Chrome 
) Satin Bronze 








grees — Two Tone Bronze 


Vp OO ees 


Telephone Diamond 3-7965 
TULSA 20, OKLAHOMA 













546 South Rockford 








ask nathan first...about 


GUARANTEED RECONDITIONED 


VISIBLE EQUIPMENT 
for READY 


RE-SALE 


KARDEX, ACME, 
POST INDEX, etc., 
so perfectly re-built 
they can hardly be 
told from new—can 
be re-sold at sub- 
stantial profits. Our 
large’ inventory 
\¥ guarantees prompt 
¥ shipment. 






Mail the coupon foday for prices on recondi- 
tioned equipment you can sell. Shipped subject 
to inspection fo rated firms 

We purchase surplus equipment for top prices. 


CHAS. S. NATHAN, INC. (O-1) 
546 Broadway, New York City 


Rush me prices on the following pieces of reconditioned 
visible equipment 


Quontity.— Type—__ Moke__Size 
——————— EEE 


| a _— City Zone—State—— 


184 


manages the outfit. He is a member of the Stationers’ Guild of 
anada, Inc., a pular sports figure and a active mmunity 
attairs ot a civic and fraternal nature. 


%*¥ + € & 

Ltd ront Nas appointed 

David 

a Canadian. He has 
ception in 1950 

+ + &F €& # 

J. |. Stampleman, president, Gillette Safety Razor Co., cf 


e 
Canada, Ltd., Montreal, has announced that Genes 4 tributors 


W. H. Sm & Son (Canada) 
George Renison as managing director, according to Hon. 
Smith, chairmar the board. Mr. Renis 


been a director of the mpany since 


td., Winnipeg, Man., are continuing as Canadiar ale agents 
all Paper-Mate products. He said a ntensified program of 
duct research is being undertaken, that merchandisina plans 


w ated to further the sales expansion program of 
Paper-Mate in Canada. General Distributors Ltd. maintain sales 

ff n Vancouver, Calgary, Winnipeg, Toronto and Montreal. 
f « recently acquired Paper-Mate both Canada 


* * &€ €& & 
Paul Papin ne been appointed to represent Scripto of Canada 


td the Province of Quebec and the Maritime Prov 
‘Donald J. Young who previou red the eastern terr 
t as well as Western Canada, is now ated in the Ontario 


f Winnipeg recently took ern Canada 
The territory changes were announced by D. R. 
wi Scripto vice-president and genera in Canada. 
%*¥ #£+ & 
An enlarged program has been announced for the October 
4-6 annual convention of the Canadian Office Machine Dealers’ 
A ation being ld at the Prince Edward hote Windsor 
: Carter program chairman, said tt was the first 
scheduled a three-day meeting Roger 

national president f the ; Yaniz at 
* * * 
conventions of the Canadian industry, Herbert 
C. Hooks who recently completed a quarter-century of service with 
p L pin ‘f Philadelphia ha been named \ . president 


at Jack Parsons 


the mopar 


had ever 
' 


Vigeant of Montreal is 


Familiar tigure at 


*¥ £ #&# £& & 


James F. Foley, director of products and methods research with 
Remington Rand, New York, addressed Niagara chapter, National 
Hice Manaaement Association recent W ubiect Research 


E. Howard Smith, president of Howard Smith Paper Mills, Ltd 


sssociated panies, was elected chairman of the ard ata 
+ meeting + the Cire ~+ ate H Ww ntinue + erve as 
nT r Tne mpany. A. J Philip was elected 4 cirector f 
4 1 Snr Paper Mills at the f annual genera peter 
rm na c ated with How gra: th tor the pa 30 year 
% * * % * 

mark dised Winnipea, has announced appointmen} 
Presid Lisette as manaaer of the newly established m 

3 


Gosmend E. Smith now heads the stationery department of 


Hope & Sons Ltd.. Ottawa rie wa tormerly tationery 
ager at Maurice Pollack Ltee., Quebec City and for some 
a" ; anac of the stat J x depart 
t of the Montreal firm of Henry Morgan & C 


nt St ners’ Association ele he f wing officers 
56 se President, Kenneth F. Martin, Sterling Printers 
ation Ltd.: vice-president, Jack B. Hamilton, Hamilton Sta 
Ltd.; secretary-treasurer, Joseph A. Fitts, W n Station 
* Ltd mmediate past-president, Fenton H. Sharp, Sharp 
X Ma N ta 

* + € €& & 
pletion of the 62nd year in busine was recently marked 
Clarke & Stuart Co. Ltd., Vancouve B. C. The firm is con- 
ed the laraest stationery and Hice eauipment firn peratinag 
Jer ne r f west of Torontec 1+ |} J ne f the araest tock 
furniture on the Canadian weet coast: a devotes two 
to job printing. Manaaement of the firm was taken over two 
ars ago k "Anthony J. Howard wi ntroduced the self-serve 
nique in the firm's Sevmour St. reta itlet. K. A. rote i 
tant mr er and William Harlow sds the sa taff. Man- 
er of the nting division is Tom Cain. Under 4 tion of 
W. 'H. eg s larae department specializing in engineering 

5 tectural and drafting equipment maintained 


*¥ £ €&€ & F 
Arthur G. Lancaster and Jock R. meer both of Toronto, and 


th until the May convention vice Jents of the Stationers’ 
suild of Canada, Inc., were special quests when Maritime sta- 
ners met in Saint John, N. B 1-April. The ly formed 
ip is alled the Atlantic Provinces Stationers’ Association 
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School 
starts 
in 
JUNE 
oof OF 
-O-N 


ealers 
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An opportunity—and we'll help you make the most of it! 


School’s out for the kids — but it’s on for you. Now 
is the time to call on the schools and colleges in your 
locality for equipment business. And, with the H-O-N 
line to sell, you can get your share of it. 


ACCEPTANCE! Uniform sound construction and real 





worth has won acceptance, and in many cases a standard- 
ization on H-O-N, in the school systems of small towns 
and large cities — Milwaukee, Peoria, Seattle, Miami, 
Detroit, Abilene and many others. 


Detivery! Because prompt delivery is so important to 
dealers in maintaining consumer satisfaction H-O-N 
maintains ample warehouse stocks. On practically all 
orders you get “next day” shipment. Warehouses lo- 
cated in Los Angeles, Seattle, Denver, San Francisco. 
Distributor stocks at New York City, Charleston, 
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Amarillo, St. Louis. Centrally located factory at Musca- 
tine. 


Service! Each H-O-N dealer and each of his orders is 
important to us. So whether an order is for one unit 
or a thousand, H-O-N personalized service is geared to 
give it careful handling and prompt expediting. This 
is a basic H-O-N policy that applies to everyone. 


WILLING Alp! The Sales Department at H-O-N is ready 
to give you every assistance possible. Let us know if we 
can help you at any time, 


Start Now! You can make the grade with H-O-N-ORS, 


H-O-N 





THE H-O-N CO. MUSCATINE, IA. 


OFFICE EQUIPMENT 

















Now, a single paper punch does a double job! 
Clix model 32 converts instantly, simply by 
snapping adjusting button. Punches 2 or 3 
holes as required. Takes sheets from 6” to 12” 
long. Gauge-marked in 1” gradations. Lists 
at $6.50. 

Order from your wholesaler 
MODEL 32... For 3-hole pur 
ing, 4” dia. spaced 4'%" on cen 


ters. For 2-hole punching, 
dia. spaced 244” on centers 


NEW ENGLAND PAPER PUNCH CO. 
NATICK, MASSACHUSETTS 


WESTERN REPRESENTATIVE-HARRY HENKEL ASSOCIATES 
Western Merchandise Mart, 1355 Market St., San Francisco 


|| PAPER PUNCH 


Paper @e= e- = Clips 


Large Variety of Sizes and Styles. 


Noesting considers QUALITY 


is of first importance. 


NOESTING PIN TICKET CO., INC. 
728 E. 136th Street, New York, N. Y. 
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LeRoy, Inc. Names Vice-President 


John W. 


sales of LeRoy, Inc., advertising specialty 


a recent announcement by Howard LeRoy, 
Mr. Henn was formerly product man: 


Henn has been named vice-president in charge of 


firm, according to 
president 
auger of the pencil 


sales division of the Joseph Dixon Crucible Company. He 
has been active on various committees of the NSOEA and 


the Wholesale Stationers Association and 
board of control. 


is presently on its 
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This 


OA. 


This trademark identifies a 


leading business machine dealer 


OR 
Ay e 


‘Tm a Burroughs 


dealer myself 


Mainly because 


Burroughs 


gives me... 


the line of machines that 
sells all these customers’— 


® The man who wants a modern ten key 


adding machine—with his choice of 
sales making colors. 


® The man who wants a low-cost hand- 


operated adding machine. 


Yes, it’s even more than class and 
sensible price tags that distinguish 
Burroughs machines all the way 
down the line. For these big sellers 
answer figuring needs from the one- 
man store to the giant corporation. 


And talk about support! Burroughs 
backs its dealers with the adver- 
tising punch of 11 leading mass 


®@The man who wants an electric full- 


keyboard adding machine—with his 
choice of colors. 


® The man who needs a combination cash 


register plus adding machine. 


circulation magazines, plus award- 
winning direct mail, P.O.P. dis- 
plays, newspaper mats. Plus local 
dealer representatives to help you 
get the very most from all these 
profit-keyed promotion aids. 


Yes, it pays to go Burroughs! How 
about you? Write to Burroughs 
Corporation, Detroit 32, Michigan. 











ard lounges 


@ Luxuriously cushioned and designed for , 

: ae Offices 
spacious comfort. Strong, rigid frames of Lobbies 
kiln-dried hardwood, gleaming chrome ends, 
hardwood arms, colorful Duran upholstery, 


No-Sag spring seats. 
COMPARE LOW LIST PRICES! an Shops 


No. 22-C Single Lounge Chair $6250 »@ 
No. 44-C Double Lounge 95.00 SINGLE 
No. 66-C Triple Lounge [illust.) 125.00 Houpie 


Reception 
Rooms 
Rest Rooms 


We sell thru Dealers only. Send for catalog. TRIPLE 





GUARANTEED 
FOR 











Customers buy Rollmasters! You don’t have to 
sell features like ... PERFECT WRITING ANGLE 
@e COMPLETE WITH 250 FEET ADDING MACHINE 
ROLL e ALL METAL CONSTRUCTION e PROTEC- 
TIVE RUBBER FEET e POSITIVE KNOB CONTROL 
e EASY LOADING! 


Write Today For FREE Catalog 


Another "Greater Efficiency” desk accessor) 
from MAYCO 
MAYER MANUFACTURING CORPORATION 


3130-3140 WEST 51st STREET * CHICAGO 32, ILLINOIS 





AUSTRALIAN NEWS 


W. BEECHAM, Correspondent 
Box E256, G.P.O., Perth, W.A. 


The Sperry Rand Corporation of Americe has bought Chartres 
J. and its subsidiary companies, Australian distributors of Rem- 
jton typewriters, accounting machines and office equipment, for 
than £1,500,000. lan A. MacDougal! will remain with Chartres 
1. as manag Jirector, and the same management and staff 
be emr 1. The purchase price includes all Chartres real 
tate in Melbourne, Sydney, Adelaide, Brisbane, Perth and else- 
here. A rrent agencies held by Chartres will be retained. 
*¢ &£ &€ & & 
Spicers (Australia) Ltd. leading manufacturer of stat nery, etc 
t d ea new factory in Sydney as part of its general Australian 





expansion plan, at a cost of some £250,000. The project is to be 
snced by the company's United Kingdom parent Spicers Ltd 
which already has a £1,750,000 investment in the Australian sub- 


Jiary. 
Spicers (Australia) Ltd. has factorie n most Australian States 
d emp about 900 workers. James Spicer, managing director 
f the U.K. parent company, has been visiting Australia to com- 

plete plans for this new factory, and he also arranged the transfer 

f operational control of Spicers’ (Australia) Ltd. to a fully Austral 

3n board. Under this new setup, R. A. BisHop w continue as 


naging director while |. P. James, manager in Western Australia 
r the company since 1945, has been appointed assistant manaa- 
ng director. The transfer to a wholly Australian board will give the 


nization distinct taxation advantage 

* £ & & & 
The Mason Kolak Manufacturing C Ltd., manufacturer of car- 
n papers, has deferred its current interim dividend because of a 
rtage of juid funds. Last year the company paid its first 
dend sir 951-52, the rate being four per cent. Directors 
eport that trading for the first half of the current financial year 
has been up to expectations, and at the end of the year they will 

yive consideration to the paying of a dividend 


+ £ £&£ & & 

It announced that locally-made Sheaffer writing equipment will 

be the officially-used equipment at the forthcoming Olympic 
Games in Melbourne. 

* £ & & & 

British Tabulating Machine Co. Ltd. has increased its capital 

£4 million by the creation of one million new ordinary shares 


+ ££ #t & F 
Specification No. 166,507, lodged by the British Tabulating 


Machine C Ltd. for an Australian patent for data translating ap- 
paratus, has been accepted. Details are: ‘Apparatus for translat 
+ @ number from a first to a second radix of notation having 


ns for storing a limited number of equivalent values t one of 
the radices expressed in the other ot the radices means tor reading 


1+ the stored values sequentially, analysing means tor determining 


the equivalent values i ntained in said number and 
means ntrolled by the analysing means for selecting and summing 
read out values which are contained in said number.” 


* &£ & & & 


The Bank f New South Wales, whict me time ag ntroduced 
f and control" machines 


er 
ne of its main Sydney offices "pr 

ed and built in the United States, is now installing further 
nachine n head ff ces in other State These machines cost some 


£4,000 each landed in Australia, but experience has proved that 
ton work speeded up by them, but the probability of error 


yreatly reduced, and work is more efticier 


+ & & & F 


The Western Australian Government Statistician reports that 

theae months ended September 30, 1955. imports into 

hat State included stationery valued at £181,793 f which, how 

nly £20.816 worth came fron verse In the rresp nding 

3 t Sept. 30, 1954 the value uch imports wa £228,412 
ey eee Re RS LEP 


%&* &£ & & & 


a , : 
6 >. H. Horton and Co. Ltd., carbon paper and penci 
nar ifa Trurer nave advised preterence hareholder > F disp se 
f 4bai hare They state that they pror e + re nstruct the 
mpany apital. (Only the £50,000 5 per cent. preference cap 

is put y held. Ordinary capita £230,000 


* *+ *& & F 
The South Australian Government Statistician reports that during 
snuary, 1956 mports of stationery from overseas were valued at 
£60.062. Similar imports for the seven months t January 3 1956 
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Worlds Finest Duplicators 


AT THE WORLD'S LOWEST PRICES 


Inte oducing 


SPEED-O-PRINT’S 
LIBERATOR MODEL 300 ELECTRIC 


SPEED-O-PRINT CORPORATION 


1801 W. LARCHMONT AVENUE -+ 





CHICAGO 13, ILLINOIS 








TYPEWRITERS 52200080" 








THE UTMOST IN = , 0 ¥ 
—THE LOWEST IN PRICES 
REGALRITE BRAND | 
RIBBONS AND CARBONS a 
PROVEN-BEST BY TEST-BEST FOR LESS : 
_REGAL TYPEWRITER COMPANY, NC. ie months ha 
NOW! 4 TYPES oF fie 
EQUIPTO SHELVING Jame 





IRON GRIP STUD | CLIP 


World’s Finest, Permits instant 







Strongest Shelv- adjustment of ti 
ing—60% faster shelves with t 
assembly and flanges up tak 
adjustment. or down. 








~> ncerned at high | 
Features shelves that Tl The budget-priced aid: “While prospe 
slide in and out | <= | type with bolted 2 word of war 
like drawers. | oD { shelf assembly. j co 











5 alll | oor r 
= iy Wes A 
CLIP AND MAIL COUPON wage reggae 
ee FOR FULL FACTS 42° » Great P 
neo ee Ure Clee hl rl el q A ne 3 
r Division of Aurora Equipment Co. ; 
1 610 Prairie Avenue ¢ Aurora, Ill. ! 
] TELL ME MORE ABOUT FOLLOWING TYPE: | yher w 
C0 stud C) sliding shelf C] clip [) bolt and nut 
] C) Have Layout Engineer Call I br 
a : _ I 
1 FIRM ee : + pace | 
g AdCRES TTT ee 1, D 
a CITY. __ ZONE___STATE i is at pre 
> que qe cee cee cee mee ieee eee eee ee eee - nvestiaafte 
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Office furniture by Domore Chair Company, Inc., Elkhart, Indiana 








= 
with 
attractive chairs cushioned with 
U.S. Koylon make this office a pleasant 
place to do business. And it’s good 
business right down the line for 
manufacturer, customer or office 
personnel. For Koylon Foam means not 
only the luxury of relaxing, refreshing 


tailored efficient good-looks for a long, 
long time. Investigate office furniture 
cushioned with U.S. Koylon Foam— 
you'll be glad you made it your 
business to do so! 





eeeeweaee eee eeeeeese 
eeeeeeeeeeeeeeeee 


RUBBER 
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comfort, but it’s your assurance of trim, 


S BUSINESS 


Efficient, inviting, business-like .. . these 
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The ‘‘Precise’’ TRIMMING BOARD Has 
All These Wanted Selling Features 


@ Patented Finger Tip Controlled Paper Guide 

@ Finest Steel Blades, Carefully Ground 

@ Two White Scales on Black Background 

@ Only Finest Seasoned Hardwood Used 

@ Every Board Completely Guaranteed 

You offer the finest in the New “Precise” Trimming 
Board. It has everything your customer should have for 
trimming, cutting paper, paper board, etc. The patented, 
adjustable paper guide locks and releases with a finger 
flick, 2 white scales on black 


background speed accuracy and 5 POPULAR SIZES 
measuring time. Models 5, 6 & No. 3—101/."—Blade 
5 _ cscs ow weg fea No. 4—121/,"—Blade 
ave special safety spring. Ne. 5—151,"—Blode 
The “Precise” is a steady seller No. 6—181/.”—Blade 


wherever displayed. No. 7—24'/,"—Blade 


Order Your Needs Today! 
AMERICAN PHOTO LABORATORIES 
Dept. A, 28 N. Loomis Street, Chicago 7, Ill. 















*®& Easy Folding! 
* Compact 
Storage! 
* DuHoney 20 
Safety Lock! 
*% Beautiful Smooth 
Tops! 
* Double Bracing! 
A COMPLETE LINE OF 
FOLDING TABLES 
Wide range of styles and size: 
—Choice of tops 
Midwest Folding Tables feature the 
exclusive Du-Honey 20 safety lock 
that secures the legs automatically 
in both the folded and the extended 
positions. Improved leg design gives 
added strength with greater comfort. 


5 year guarantee on 
all Midwest Legs 


All-welded construction. Extra strong (7) FOLDING 
. gf = 
under-bracing with tops laminated to | 4 — 

frame by special hot press glue proc- 
ess. Reinforced recessed steel apron. —“S, TABLE & 
Write for complete catalog, today! did chueus 


Me FOLDING PRODUCTS <2 
tdwes} Dept. 56D, ROSELLE, ILLINOIS 
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May 31, June 1. Region 11 NSOEA, Hotel Vancouver, Vancouver, B.C 


June 4-5. Region 7 NSOEA, Hotel Lowry, St. Paul, Minn 
June 11-12. Region 3 NSOEA, Pocono Manor Inn, Pocono Manor, Pa 
June 18-19. Region 13 NSOEA, Grossinger’s Country Club, Grossingers (Ferndale) 


June 22-23. Region 2 NSOEA, Whiteface Inn, Lake Placid, N.Y 
June 28-30. Region 1 NSOEA, Marshall House, York Harbor, Me 
July 8-11. National Office Machine Dealers Association convention and exhibit 
t k Hote Houst Tex. Harold Mann, Executive Secretary, 1542 Hilhurst 


Angele Calif 


September 29-October 3. National Stationery & Office Equipment Association 
nvention and exhibit. Conrad Hilton Hotel, Chicago. Paul Burbank, Executive 





Vice-President, 740 Investment Building, Washington 5, D. C 
October 4-6. Canadian Office Machine Dealers Association Convention, Prince Edward 
Hote Windsor, Ontar Canada 


October 15-19. National Business Show, New York Coliseum. Rudolph Lang, Man- 
aging director, 33 W. 42nd St., New York 36, N.Y. 


1957 CONVENTIONS 


March 28-31. National Office Furniture Ass’n. Jung Hotel and Municipal Aud 
torium, New Orlea La. John R. Gray, executive director, 327 S aSalle St., 
ag | 
June 30-July 3. Nat al Office Machine Dealers Ass‘n. William Penn Hotel 
Pittsburgh, Pa. Harold W. Mann, executive secretary, 1542 Hillhurst Ave., Los 


jele / Calif 


Doodle Pad Company Purchased 

The Doodle Pad Company, located at 6416 S. Western Ave., 
Los Angeles, Calif., is planning to move to new and larger 
quarters at 6418 S. Western Ave. in the near future according 
to R. C. Elliot, new owner. 





Cwwe Winnew 
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= HIGEINS 


HIGGINS 
Drawing Ink SALES 
for YOU! 






























SRAWING HK? wll 





Winner of the Award of Special 
Merit at the Exhibition of the New 
York Employing Printers Associa- 
tion during this year's celebration 
of Printing Week — this prize win- 
ning 17-color card is ready to do 
a sales-winning job in window or 
on counter. Features the wide 
range of brilliant colors in Higgins 
American Drawing Inks, in addition 
to the famous Waterproof Black. 
To get either or both of these out- 
standing display cards, ask your 
jobber, or write us direct. 


HIGGINS 1Nk co. Inc. 


271 Ninth Street, Brooklyn 15, N. Y. 
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A New 


Star Is 
Born! 


















This page is part of the exciting color-spread now appearing 
in U. S. NEWS & WORLD REPORT and BUSINESS WEEK 
announcing the sensational new Johnston Adding Machine. 


it is the first of a series of advertisements scheduled to 
appear in leading national magazines throughout 1956. 


+ 


The Johnston is sold and serviced exclusively by Office 
Machine Dealers. If you are interested in becoming an 
Authorized Johnston Dealer write, wire or phone immedi- 


tah 
' 
} 
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ately to the address below for full details. 
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ADDING MACHINE COMPANY 





13343 SHERMAN WAY, NORTH HOLLYWOOD, CALIFORNIA 
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You Stay On The Road To Safe, Sure 


Tp 











AICcCO’S 
One 








Reliable Julius J. Hanz, president of La Oficina, Caracas, Venezuela, 
Source inscribed his name in the Guest Book on April I1. Visiting 

Of the United States for the purpose of calling at the head- 

.. quarters of many of the firms he represents in Venezuela, 
{ Supply Mr. Hanz left Caracas by air on April 1. His first step after 
A For All landing at Miami, Fla., was Charleston, S. C., where he spent 


a week with factory executives of the Sturgis Posture Chair 





— 6 eh a =~ f——) 








1 Your Company. The next stop was Chicago, where conferences 
Needs were held with Sturgis president, J. L. Mann, and sales man- 
In ager, R. H. Matthews, concerning a special contract referred 
cdg Aoaable or At Tees ot INDEXES | So. iar, on noth Bae meal ot vei 
nders al destination in the nited State ter a week ¢ silting, 
T , Ww : ° ye Mr. Hi: Dl : » retur » Caracas by sea, embarking a 
They are INDEX Specialists! wand 7 mr aap ply Age — . wh 
You Can You can count on Aigner to supply all stand- 
Also Rely ard size Indexes for Ring and Memo Books, Charles E. Mainprice, a manufacturers’ representative with 
Post and Ledger Binders. Either with insert- headquarters in Berkeley, California, favored OFFICE AP- 
on AICO able Alt O Plastic Tabs, or printed titles, such PLIANCES with a brief visit on April 16. A man who always 
for as: A-Z Divisions, Monthly, Numerical, Geo- has lived in the West, he is interested in pre-Revolutionary 
graphic. And the blank insert strips are type- ; : € the i cas o dhe ensiy con i tase aac 
GUIDES writer spaced to save 56% typing time when monet a Bg a ae tending ‘ ghey ahs: a aie 
and typing the titles. For made-to-order Index jobs, waren — 0 ' oe - a os os So till 
AICO supplies free design service, sales aids, had been to New York on a vacation trip and was on his is 
TABBING. fast quotes. way back to his territory. 
You Save On Ordering, Bookkeeping, Stock & Storage When You 
Order from AICO! Orvin A. Moen, general sales manager of the Smead Manu- 
aPtee facturing Company, dropped in to say hello and sign the OA 
97 Reade St., New York 13, N. Y. guest book on April 5. Mr. Moen commented on the en- 
INDEXES 426 S. Clinton St., Chicago 7, Ill. thusiastic participation of the trade in the new Smead window 











display contest now under way. 





he EW CARROLL | 


SPEED COIN SORTER 


© Gravity Feed A completely new type of coin 
sorter. Works as fast and efficient- 


& No Moving Parts ly as the most expensive machine. 


: Unsorted coins are dropped into 

s Nothing to Wear Out hopper on top and nudged into 
a slot that runs downwardly on a 

slant, past series of removable 
bins. Each size of coin drops into 
its designated bin upon reaching 
the proper size of opening in the 







Full slot. Half dollars pass on thru the 
Discounts end of the slot into a special bin. 
Complete satisfaction ideal for banks, Churches, amuse- 
or money back ment places, stores, vending ma- 





chine collectors, restaurants, etc. 


BR a dind gitakcua waa Leccccceces. nly $55.00 


Send for sample at full discount. 


J. B. CARROLL CO. 


Carroll & Albany Aves., Chicago 12, Illinois 


Order thru your distributor 
or direct! 
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MDP76 STERLING CONFERENCE DESK 





RDP60 REGAL * AIRE EXECUTIVE 





, LDP66 LEADER DOUBLE PEDESTAL 
‘s 





selection, quality and 
value for all markets. 


STERLING (M-SERIES) 


The ultimate in fine steel office furniture. 
Molded Edge Island Base desks incorporating 
the latest engineering and design achievements 
for the most discriminating user. Available in 


all Decorator colors. 


REGAL - AIRE (R-SERIES) 


Designed for versatility and efficiency, this 
Square Top Island Base desk line is the last 
word in modern, space saving office furniture. 


Decorator colors blend in all settings. 


LEADER (L-SERIES) 


Rugged in construction, this Four Leg Square 
Top Series, in 30” and 34” depths, with full 
progressive suspension drawer, nylon glide box 
and stationery drawers, full modesty skirt, auto- 
matic slide reference shelves and many other 
features, make it truly America’s steel desk 
LEADER. 


/ 
*Send for ‘‘CHECK and COMPARE”’ catalog 


262 PASSAIC ST 





FIILILSIDIE Weled Peoducts Gre. NEWARK 4, N. J. 
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TO TALK ABOUT... .- 


Give your salesmen 
something special to 
feature .. . something 
colorful because color 






















































“= 


is featured! 

Consider a line of carbon papers that offers 
green, blue, purple and black backs for the 
four weights .. . embossed with the mark of 
the ‘‘Silver Eagle.’’ 

It’s a line that sells . . . and sells! A line that 
any dealer can develop into a profit-leader. 
Samples and prices will show you why! 
May we send them? 


established 1895 


U.S. 


CARBON & RIBBON MFG. CO. INC. 
621-623 CHERRY ST. PHILADELPHIA 6. PENNA. 4 









Another sales-impelling feature of 
Smith’s 


OPNWINDO 


Steel Gu Guides 
Hey ey stay On 
© . ACETATE/ 


The only guide that stays firmly in place on acetate 
cover sheets in sales manuals, catalogs, etc.—yet can 
be moved quickly and easily whenever the indexing 
is changed. Enables sales personnel to find instead 
of fumble. 

Hundreds of other office uses to save time, improve 
filing. Users can quickly make their own special 
index systems. 





Available in 1” or 
2” widths with clear 
or colored windows. 
Packed 25 to box with 
labels in strip form 
for easy typing. Also ee a =a 
A-Z labels. Inserting label Attaching guide 





Get profit-making information on Smith Signals by writing 


a complete line of 
time-saving signals 
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For more than 


50 years CHARLES C. SMITH, INC. 
EXETER, NEBRASKA 


and indexes 








‘Passed Away 








Benjamin F. Cannon, 

died suddenly at his home in Lansing, 
Ill., on March 26. Mr. Cannon was most 
recently with Northern Indiana Station 
ery, Inc., in Hammond, Ind. Previously 
he was associated with the Marshall 
Jackson Company, Chicago, Utility Sup 
ply Company, Chicago; Horder’s, Inc 
Chicago, and, in his first position, with 
H. Niedecken Company in Milwaukee 
Wis., where Mr. Cannon was born. He 





is survived by his widow, Nora. 


-- —  -— 
Harry J. Neggesmith, 


37, died suddenly April 30, following an operation in Evanston, 
Ill. hospital. Mr. Neggesmith was a manufacturers’ representa- 
tive in the Chicago and midwest area, with permanent show- 
rooms in the Merchandise Mart. 

He represented many lines, from time to time, including 
Smith Metal Arts Company, and E. Erritt Smith, Inc. He 
previously represented Replogle Globes, Inc., Felt Point Pen 
Division of Marsh Stencil Machine Company, and George B. 
Hurd, Inc., among others. 

Mr. Neggesmith was very active in the 15th Floor Club, 
merchandisers’ association connected with the Merchandise 
Mart, and was a member of the NSOEA. He is survived by 
his widow, Donna May, and four children, Wende, Scott, 
Todd, and Harry Jr. 

~++ + + 


Sam J. Logan, 


84, a partner in the Toledo Office Equipment Company, 
Toledo, Ohio, died April 18, in a Coronado, Calif. hospital. 

Mr. Logan had been recently spending the winters at the 
home of his sister, Nellie, in Coronado. He and G. C. Bran- 
croft formed a partnership in the office equipment business in 
1934. Previous to that he was president and treasurer of the 
John Mockett Company, a clothing firm, and vice-president 
of the American Bank. 

Mr. Logan was the second person to receive life member- 
ship in the Inverness Club and he was a member of Rubicon 
lodge, F & AM; the Scottish Rite, Senobia Shrine, and the 
Rotary Club. He was known for his activity in the Old News- 
boys Goodfellow Association and the Boys’ Club of Toledo. 
His sister is his only immediate survivor. 

-~-_+-+- + 


Cc. G. Woosley, 


for 33 years, branch manager of the New York City branch 
of the Yawman and Erbe Manufacturing Company, died sud- 
denly March 16, while enroute to his home in Kentucky 
where he planned to begin his retirement. 

Mr. Woosley retired from the company on March !, com- 
pleting years of service that began in his home town when he 
became a Y & E agent. He joined the company in Pittsburgh 
in 1914 and later transferred to the New York branch where 
he became manager in 1923. 

-~+-+-+- + +> 


Arthur M. Oppenheimer, 


founder and president of the Consolidated Ribbon & Carbon 
Company, Chicago, died April 30, in his home in Chicago. 
Mr. Oppenheimer, 75, founded the firm in 1893. He is 
survived by his widow, Helen; a son, Arthur; a daughter, Mrs. 
Janet Seessel; four grand children, a brother and a sister. 
~++ + + 


Teresa Carney, 


> 


46, assistant sales manager for Ever Ready Calendar Manu- 
facturing Company, died April 3rd 

Miss Carney was associated with Ever Ready for 28 years. 
She started as a typist in 1928. Because of her aptitude for 
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IN 

PURPLE, 

RED, GREEN, 
BLUE OR BLACK 


and reproduce any combination of 
colors (or all of them) at once. 





No Other Liquid Duplicator Gives You All These Copy-rite Features 


e Instant starting e Position changeable even while machine is op- 
£ bad 

; ' : 7" erating 
¢ Roller moistening — No priming 5 
¢ Margi-Set position control with fractional to 7 ¢ No stencils, gelatin, inks, type or ribbons 

line adjustment ey ee 
e Longer runs and sharper copies in single or 

e Visible indicator to show “setting” at all times multi-color 


A complete line of liquid process du plicators including electric models 


ym $157.50 to $349.50—all plus tax. F.O.B. Chicago. 


WOLBER ot ale. Vie) @. a.) 0) 118 ae om 


OA-—6/56 





197 





DIFFERENT SIZES, STYLES 
OF BULLETIN BOARDS AND 
CHANGEABLE LETTER BOARDS 


BY DAV-SON 


A Dav-Son board for every job. 
Changeable lettee directory and 
announcement boards, black boards, 
menu boards, others. Sturdily con- 
structed, every Dav-Son board is 
buile co last, with quality built-in 
for years of service. 

Dav-Son Changeable Letter Di- 
nw aaene Mngd Lobby, Office, 


ise. 
e Wide Variety of peytes and Sizes 
e Glass Enclosed Fron 
e Hardwood or Metal bremes 
e Highest Quality Felt 
e Absolutely Warpproof 
e Also Available with 5’ 5” 
Standards 


Dav-Son Genuine Self-Sealing 
Cork Bulletin Boards 

@ Indoor and Outdoor Styles 

* Hardwood or Metal Frames 

, — or Without Locking Glass 


rs 
@ World’s Largest Selection 
Write for complete literature 
and price information. 


Dav-Son Changeable Nome Pilate 
Black card with white letters under 
beveled plexiglass shield. Triangular 
wood base in choice of Walnut, Oak, 
Mahogany, Blonde or Steel Grey 

ish. 10%4"x2%” 


A. C. DAVENPORT & SON, INC. 


311 N. DESPLAINES STREET, CHICAGO 6, ILLINOIS, DEPT. OA 
INSIST ON DAV-SON—YOUR BEST BUY! 
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LE My Wey 
$4 
...0f a big market a you don’t sell 


Xx-aCTO’ KNIVES & TOOLS 
for the CORRECTION of spirit-type 
DUPLICATING MASTERS 


X-acto knives and blades make corrections 

QUICKLY — NEATLY — EFFICIENTLY 

Recommended as the right tools by leading manufacturers 
of duplicating equipment. Every office with a duplicating 
machine, every purchaser of duplicating masters is a 
potential customer. 


ie - 


GF 


Write today for folder showing the applications of X-acto 
to the office field—start cashing in NOW on this 
profitable bonus business. 


48-41G Van Dam Street, L.1.C. 1, New York 








198 

















good customer relations, Miss Carney was gradually given 
greater responsibilities, finally assuming the duties of assistant 
sales manager. Although her work seldom took her out of the 
office, her voice on the telephone was well-known to Ever 
Ready dealers throughout the country as well as to those in 
New York. 

-~ + + + + 


Dorothy Ketels Chute, 
wife of Mortimer H. Chute of Bainbridge, Kimpton & Haupt, 
Inc., died April Residence was 27 Chestnut St., Garden 
City, Long Island, N.Y. 
Also surviving are a son, Mortimer H. Chute. Jr., and 
mother, Lillian S. Ketels. 
~-~ + + + + 


Willard Nejedlo, 
manager of Racine’s Office Supply, Green Bay, Wis. passed 
away suddenly on April 9. He was the brother-in-law of 
Chester H. Racine, firm owner. 

~++ + + + 


Three Firms Sign Licensing Pact 
with Copease Manufacturing Co. 

Three manufacturers of photocopy machines have been 
added to the list of licensees under the photocopy patent held 
by Copease Manufacturing Company, Inc., Charles E. Hallen- 
borg, Copease president, announced recently. 

The new licensees are Copy-Craft, Inc., New York, N.Y,; 
Ampto, Inc., a wholly-owned subsidiary of Anken Chemical 
and Film Company, Newton, N.J.; and Buro-Gerate A.G., 
Zurich, Switzerland, manufacturers of the Photorapid machine. 

Earlier licensees under the Copease patent are Remington 
Rand, Inc., and General Photo Products. 

The photocopy patent was originally granted to Dr. Walter 
Eisbein, German inventor of office photocopy machines. Co- 
pease Manufacturing Co., Inc., was formed last year to ac- 
quire and administer the patent and also to manufacture photo- 
copy machines in the United States. An affiliate company, 
Copease Corp., acts as U.S. distributor of machines now be- 
ing made in Germany and will continue in its present sales 
capacity when the machines are made here. 

Negotiations are currently underway with other manufac- 
turers who have entered the field covered by the Copease 
patent since the original development by Dr. Ejisbein of a 
photocopy machine utilizing a “dry process,” Mr. Hallenborg 
reports. 


SExport Statistics 


of U.S. office machines, 
equipment and supplies 








Net Value 
Quantity Dollars) 

Accounting Machines Non-descriptive, except Punched 
card, New ; aera ah 507 718610 

Ac counting Machines Descriptive, ‘except Punched card 
Nev i ; 1272268 
st Adding Machines except Punched card, New 364913 
Non- List Calculating Machines, except Punched card, Ne 684845 
Card Punching and Auxiliary Machines, New . ] 552507 
Accounting Etc. Machines, Used and Rebuilt 455 137055 
Parts for Accounting Etc. Machines 1834291 
Addressing Machines cos 908 199760 
Duplicating Machines and Parts, Nes 214342 
Cash Registers, New 1060 314546 
Parts for Cash Registers : 268638 
Typewriters, Standard, New, except Electric . 4029 471930 
Typewriters, Standard, Electric, except Automat New 973 242248 
Typewriters and Parts, Nes ; 3337 273111 
Parts and Accessories for Typewriters 493562 
Mail-Handling Machines and Parts . 41143 
Office Machines and Parts, Nes. 578324 
Fountain Pens, Ball Type, Doz : 124086 253032 
Fountain Pens, except Ball Type, Doz 39912 478554 
Parts Nes. for Ball and Fountain Pens 343965 
Ink Pas? i a 370137 
ffice Supolie es and Parts, ‘Nes. ... 767307 

(Nes. —Not ‘elsewhere specified) 

Figures for January, 1956; Released in April, 195€ 
by the U. S. Department of Commerce 
A breakdown by countries is available from the Foreigr 
Trade Division of the Bureau of the Census, United States 
Department of Commerce, Washington 25, D. C.) 
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Webster’s Unabridged doesn’t pull punches tomer-keeping QUALITY—and repeat 

when it comes to defining QUALITY—and orders—for you. 

neither do we! Because we know that a high Complete catalog of Office Papers and 

standard of excellence—kept high—is the Paper Products—with price list and samples 

best and only way to keep customers. —will be mailed promptly on request to 
That’s why every R-B paper grade and qualified dealers. 

every R-B product must meet our rigid Prove to yourself why the R-B standard 

specifications—that’s how we insure cus- of QUALITY means REPEAT BUSINESS. 


Ask abour Ye rsonaliged Lebel — another customer-keeping cid! 





® File Folders, Manila © Memo Fillers pa 
* Notebooks, Eye-Tint® & White ¢ Pads, 5 
Plain © Pads, Ruled © Printed “Copy” ee 

Second Sheets © Bond & Sulphite Papers Specialists to 

* Manifold Papers © Mimeo Papers : . 


i ; 
* Duplicating Papers « Manila Second 35 ST WACK ; 
i (AS EAST wAcKE 


Spotseald® Adding Machine & Other 
Rolls © Desk Blotters, Embossed & Plain Roc we -= 
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HOW THE 
NEW LINE 
CAN INCREASE THE PROFITS OF 


YOUR PHOTO COPY EQUIPMENT DEPT. 


























@ The “GENCO” EXACT-FAX line of dry process 
photo copy equipment is designed and made 
by us in the U.S.A. Our machines are built to 
take it! They're attractive, sturdily made of 
all metal and incorporate all the latest tech- 
niques and improvements. 


@ EXACT-FAX is available in a practical portable 
model (list $225.00) as well as non-portables, 
in a complete size range. They’re fully auto- 
matic. Trouble-free. Easy to operate. 


@ We're mighty proud of our new BRITE-LITE 
feature which permits EXACT-FAX to be op- 
erated in any normal office light, either fluor- 
escent or incandescent, without the need of 
any shielding device. Models are available for 
making up to 5 multiple dry copies from one 
negative. 


@ Write us today and get the facts about the 
constant repeat business obtainable from our 
line. The trade discounts were never better. 


GENERAL PHOTO PRODUCTS CO., INC. 
15 SUMMIT AVENUE, CHATHAM, N.J. 



























CALENDAR 
pads, available in al! sizes, are lithographed on high- 
grade bond paper OF UNMATCHED WHITENESS with 

the date in red and the monthly calendar in black. Fast, 


2-color lithograph printing enables us to give you the best in 
quality and prompt service. 
write or pltone for complete details 


‘Patents 








“IN CALENDARS THE QUALITY MARK IS STARK" 








(Copies of patents can be obtained from the Commis. 
sioner of Patents, Washington, D. C., for 25 cents each. 
Stamps and personal checks are not accepted.) 


Granted April 3, 1956 
740,353. Feed Roll Driving Means for Duplicating Machine 
Ri dae t tt Cr j Illustration 
740.407. File Compartment and Follower. H 


? 740,464. Chair Having Revolvable Vertically Adjustable Seat 


>? 740.582. Different Aligning and Retaining Mechanism for Calculating Ma- 


2 740 645. Pad and Order Book Holders 
2 740,684. Filing Cabinet. Je Hara 
740,896. Meth i of Using Heat Sensitive Copying Paper 
v | t . ta M ing & t 
April 10, 1956 
2. 741,225. Retractable Ball Pen. Jame 
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3,740,353 ) 2,741,427 




















2,741,060 
‘ «tt = ‘ 
aise sis Par ° 
wleye oT : 
Siete ttre tte leis fk, 
sis ° > o 0 at hae om 
2,742,998 2,743,149 
41 6. Ba P 
41,355. Floating Escapement Mechanisn 
c Uu ra- 
41,426. Accumulator Selection Mechanisr 
741,427. Calculating Machine with Keyboa ume Binary 
Na Conv 4 f t r € 
ustration 
741,431. Record Card Controlled Calculating Ma 
41,495. Memorandum Pad Binders 
Granted April 17, 1956 
141 860. Telephone Index " W us 
741,960. Record Controlled Printer t 
742,043. Card Stop for Visible Card Index Panels 
2 742,131. Typewriting Device 
tilustratior 
2,742,132. Ribbon Feeding and Reversing Mechar } 
t midt Laborat ustration 


742,161. Mail Sorting Rack 
22. Envelope Br E 
3. 


Adjustable Height Furniture 


Granted April 24, 1956 
742,966. Machines Controlled by Statistical Record Card 


742 998 Improverr ent: ~ Ah Me In me and in Affiliated Appliances 

2 742,999. Platen Roll. Jol vids 

2 743 055 Multiply ng Means for Tabulating Machine 
T Las nw N ,orwaik ( r a 

2,743,149 "SI ding Draw *r Construction 

2,743 317. Magnetic Recording Machine. 
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Specify STEELCASE 


whenever you want to make a good office... a little better 


MEMO 
TO DEALERS: 





Jational advertising like 


earing in 


ARCHITECTURAL FORUM, 
DUN'S REVIEW AND 
USTRY...builds 


prestige and sales for 
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y Wha ae 
ea A ind Kinston. a 


efficiency “. . more convenience, comfort or beauty than an 


couldn’t buy more 


office color-planned and job-engineered with Steelcase ° 
Convertibles. Note the perfect meeting of the convertible tops in a 
smooth-flowing plane. Explore the variety of Convertible cabinets; 
shelves and cupboards, the smartly styled dictating unit which 
recedes and closes with finger-tip pressure. Top space 
gives you a working area almost equivalent to three 
standard 60 x 30 inch desks. The cabinets provide storage space to 
spare for catalogs, service manuals, reports, presentations and 
many other items. Add to this the prestige you command 
and you, too, will find it difficult not to convert to Convertibles . . . 


for an office fit for a king. 


Recent Steelcase installations include major offices for 
Caterpillar Tractor Co. » Ford Motor Company + General Mills 
Jewel Tea Company * Lumbermens Mutual Casualty Company 


STEELCASE INC 


GRAND RAPIDS, MICHIGAN 
Authorized dealers in principal cities throughout the country 
in Canada « CANADIAN STEELCASE COMPANY, LTD. « Toronto 
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NOWHERE ELSE 


IN THE WORLD... 


could this year’s gigantic National Business 


Show be housed adequately but in the 


New York Coliseum—the world’s largest and 


newest and finest exhibition hall. Don’t miss 


this preview of business in the electronic age. 


NATIONAL BUSINESS SHOW 


New York Coliseum —Columbus Circle, New York 
October 15 thru 19, 1956 
RUDOLPH LANG, Managing Director 
33 West 42nd Street, New York 36, N. Y. * PEnnsylvania 6-6760 








No. 135X 
Walnut 











2216 N. CLYBOURN 


ale Salle oe Again 


MODERN SMOKERS FEATURING THE TAPERED POST NOW 
AVAILABLE IN WALNUT AND METAL — WITH GLASS LINERS 
OR SCREEN TOPS. 


No. 135X solid walnut smok N 191-194 
er as illustrated, solid bras Metal 
handie and ferrule st 

$24.00. No 125X san 


7” 
smoker without handle t 
$20.00. —— 


No. 146X Metal smoke 
design as No. 135 X Walnut 
available in satin or bright 
chrome, statuary bronze 
plated and golden bronze 
baked finish; list $16.00 t 
$19.00 depending on finis 


Nos. 191-194 metal smokers 


er sa 


as illustrated. 5%/2” x 1? 
long lasting, anodized alumi- 
num liner—matching or con- 
trasting screen. Smokers if 
bright or satin chrome, gold 
en bronze and _ decorator 
colors 


No. 175 Solid Walnut Smok 
er same size and design 
191-194—tTapered post ' 
brass screen and brass ferrule 
—list $19.00 


i 
ALL SMOKERS HEAVILY , , 
WEIGHTED TO PREVENT 


TIPPING 





Write for latest catalogue—costumers, smokers, ash trays in 
walnut, anodized aluminum, brass, genuine bronze, 


and plated finishes. 


eo Se PRODUCTS CO. 


AVENUE CHICAGO 14, ILL. 








202 


CONTEST WINDOW .. . featuring Smead Manufacturing 
Co. products has been entered in the Smead display contest 
by Horder's Inc. in Chicago. The window shown above will 
be rotated in all 8 of the company's downtown stores for a 
period of 16 weeks. 


Speed-O-Stat Corp. Appointed Eastern 
Distributor for Photorapid Machines 

Sidney S. Barzman, executive vice-president of Speed-O-Stat 
Corporation, 11 Park Place, New York City, recently an- 
nounced that his company has been appointed exclusive dis- 
tributor for Photorapid photo-copying machines in 20 eastern 
States. 

Mr. Barzman stated that the company’s present system of 
franchized dealerships will be continued and more dealers will 
be added as new territories are opened. 

The Photorapid line of photo-copying machines consists of 
seven models ranging from a combination unit with a nine- 
inch throat to a large 18-inch model. 


itkin Bros. Offers Brochure 

Itkin Bros., Inc., 290 Madison Ave., New York City, has 
recently prepared a promotion brochure for potential cus- 
tomers called “Your Silent Partner. Is He Selling You 
Short?” 

The “silent partner” is the businessman's office furnishings, 
and the booklet asks if the office is doing the proper job of 
introduction for the businessman. 

Stressing furniture, carpeting, color and efficiency, the 
booklet shows the “custom” office, the senior and junior 
executive offices, the modern executive office and the working 
office, featuring partitions and efficient arrangement. 


Liberty Typewriters Division Moves 

The Liberty Typewriters division of Smith-Corona, Inc. has 
moved from its downtown New York City address to 454 S. 
Dean St. in Englewood, N.J. 

[he move, according to J. W. Galland, manager, was made 
to make room for expansion of facilities as well as to insure 
more parking space for customers. 


ie dis 
DOC STORK 
| age | 


—_—- a 








[op attractions now in the home of D. E. Tiefenthaler, 
salesman of electronic data processing machines, in the Okla- 
homa City, Okla., office of International Business Machines 
Company, are twin sons, born April 10 to Mrs. Tienfenthaler 
in St. Anthony Hospital, Oklahoma City. The twins are Craig, 
who tipped the scales at 6 pounds 2 ounces, and Chris, who 
weighed in at 4 pounds 6 ounces.—EVH 
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ART WITH FURNITURE GY STANDARD 





Scheduled 





for 


June 


issues! 











WHLIAM MH SULLIVAN Denge 


SEND POR PRET SKETCH | 
BOOK. showing © voriety 


-~ * ” 
ot color <perdineted “Ot 
fee for Uving” plone end {a il at sesounie, cunts’ expen ‘silidhan iniienh inh eae 
/ furniture designs ter on GS an © CONTINUITY PLANS ane 1 





ACLUSIVE WITH STANDARD DEAL (RS 


ot prices see! led oe ORG Tht we, APCES| MARLE OF EXECUTIVE OFFICE sum tone 








Standard never lets Fortune readers forget 


“the office a visitor remembers” 








Another unbeatable selling opportunity can be yours when this beautiful full 
color advertisement appears. It will show your best furniture prospects the new 
Omega executive desk and how his visitors will remember his ‘‘Office for Living.’’ 


Dealers everywhere report prospects they never dreamed of before 
as a result of their promotional use of our consistent Fortune and Office 
Management program 


Tie in use the new Standard sales aids... become ‘‘a dealer - 


a. an office buyer remembers.”’ 
| _ ( Jj ( / Standard Furniture Company, Herkimer, New York 
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. 


This attractive box file has dozens of uses on desk or work table. 
Stands up or lays flat. Covered with long-wearing marble paper with 
= orange back. Strong suit-case catch keeps out dirt. Pull tab at 
ack. Packed 12 to carton. 


No. 890 Letter size with A-Z index, 16-division 

No. 891 Letter size with 1-31 index, 3l-division 

No. 892 Cap size with A-Z index, 16-division 

No. 893 Letter size with A-Z index, 25-division 
(double-thick Jumbo style) 

No. 894 Cap size with A-Z index, 25-division 
(double-thick Jumbo style) 

No. 895 Letter size with Monthly index, 12-division 

No. 896 Letter size with Monthly index. 12-division 
(double-thick Jumbo style) 


Write for prices and discounts on above, 


(_ sAle a!so new Catalog of complete Amfile line. 
pha 
ar 2 


AMBERG FILE & INDEX CO. 


Kankakee, Ill. 





\ | ” 
RARE FIND—Dr. N. Gonzalez, director of research for the 
Eagle Pencil Co., examines two rate 5,000-year-old stone 
axe-heads discovered in shipments of clay from Bavaria. 
According to Dr. Gonzalez, Eagle's plant in New York City 
sits on thousands of tons of clay but the firm imports a 
uniquely smooth clay found only in a small mine in Shippach, 
Germany. 


NOMDA Publishes ‘‘Blue Book’’ 

The National Office Machine Dealers Association has begun 
distribution of its latest publication, an official “Blue Book” 
which contains industry product data. 

The book will go to all members. It now has 150 pages, 
but it will be increased as more information from manufac- 
turers is compiled by the NOMDA office. 

Plans have been set up to mail a monthly list of price 
changes as they occur as well as to add material on new 
models or schedules as they are put out by manufacturers. 

The new book is a six-ring binder in blue with gold 
stamping on the cover. Tabs divide 15 individual sections. 


‘204 


~ Quality above Comparison” 
Smead’s is a “A Quality Line” 
made by craftsmen 
When you open a Smead package 
you can depend on the Best 


THE SMEAD MANUFACTURING CO., INC. 


HASTINGS, MINNESOTA | Reley.¥, Fae) site 
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W Vertified 
Office 





) 
fu feo (Yha “acter 
RICE LEADERS 
OF THE WORLD 
ASSOCIATION 
Kepresents igh S LUNG ALY 


/Vame rod hicy 





11340 COX LANE 1527 E. 14th ST (EASTERN) .385 MADISON AVE 
DALLAS 29, TEXAS SAN LEANDRO. CALIF NEW YORK, N. Y 
JAMES S$. FOWLS, (SOUTHERN) JACK S. DORAN (NORTHWEST) Lester W. Brown (Chicago-Midwest) 
327 SUNSET DRIVE, NORTH 1527 E. 14th ST 666 LAKE SHORE DR 

\ ST. PETERSBURG, FLORIDA SAN LEANDRO. CALIF CHICAGO, SPACE 844 


AN ASSET 
in any office 


This traditional beauty by Jasper Chair 
Company will enhance the finest office. 
Available in Solid Oak, American Walnut, 
or Mahogany finish on Walnut. Loose 
spring filled cushion on spring platform, 


upholstered back is cotton filled. 


THE RIGHT CHAIR 
AT THE RIGHT PRICE 


SPER, INDIANA 


—Jasper Chair’? 
“, Company 


REPRESENTATIVES: GEO. A. LITCHFIELD, SALES MGR. 
HENRY DEUTSCH (SOUTHWEST 


R. A. BROWNE (WEST 





CHAIR NO. 878 





R. J. FREEMAN AND JOHN R. FREEMAN 
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| World's Smallest Adding Machine 


SLUT 


VISIBLE ADDING DIALS 


Barrington, 


9 COLUMN CAPACITY 


§ SWIFT ADDING MACHINE 


SWIFT BUSINESS MACHINES CORP.Great 


Massachusetts 
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INTERCHANGEABLE 
PLASTIC NAMEPLATES 


Beautiful, dignified, permanent, personalized, a name plates 
are interchangeable . . . can be changed instantly with new name inserts 
make changes to suit your requirements. Illustrated are the popular models 
All orders printed gold on black, unle f f 


No. 600, desk type, gray; 

No. 60!, brown, size i" 

by 65%”. 
No. 602, transpar- 
ent door style name § 50 
plate, size 2” by 


















10”, name on black 
background 


type name plate 
for desk, size 


No. 603, trans- 
parent easel $300 


’. ae. rs 
black back- 
ground 


No. 604, desk 
style, vertical, § 00 
ean be read from 
both sides, size 


2” by 10”, black 
background 


No. 605, wall 
style name, § 
can be read 500 
from beth 

sides, size 

- we we. 

black back- 

ground 

New name inserts can be 
ordered as required at rea- 
sonable prices. Prompt delivery . . 
today. 


ACME JOBBING CO. 


406-408 North Van Buren St. . Green Bay, Wis. 


. order your requirements 








Two New Directors Named 
to Esterbrook Pen Board 


[wo new members were recently appointed to the board of 
the Esterbrook Pen Company, according to an announcement 
by Sydney E. Longmaid, president. 

[hey are, Wilbur H. Norton, president and director of the 
R. M. Hollingshead Corporation, manufacturers of industrial, 
automotive and household waxes and chemical compounds, 
ind Bradford Smith, Jr., vice-president of North America 
companies, casualty insurance firm. 


Columbia Steel Appoints Two 

Columbia Steel Equipment Company has announced the 
appointment of two representatives traveling two important 
territories 

Joe Mazur, Philadelphia, will cover the state of Maryland, 
Virginia, West Virginia, North and South Carolina, Georgia, 
Alabama, Mississippi and the District of Columbia. 

Another “Joe”, Joe Walsh, with a wealth of experience at 
factory and dealer levels, will cover Michigan, Ohio, Indiana 
and Kentucky. 


New Orleans Firm Changes Name 

4 name change has been announced by Office Equipment 
Bureau, office outfitters and stationers of 614 Gravier St., 
New Orleans, La. Effective April 1 this firm is now known 
as Office Equipment, Inc. 

The management continues as it has for the last 24 years. 


Charles Prince Joins J. L. May Co. 


Charles Prince has joined the staff of the J. L. May Com- 
pany, 111 W. 19th St., New York City. He will work in the 
metropolitan area 








MODULAR IMPERIAL 


Whether your requirement be a desk, table, or modular unit — 
a Designcraft Product will enhance the appearance of your 
space — promote efficiency — and give one an impression of 
dash combined with elegance. 


Designcraft’s new Multi-Line Series reflect the distinctive look 
in furniture design. Different combinations of the various units 
will effect results to suit your specific needs. 


Send for our new illustrated 
brochure and price list 


1 












b Several suggested combinations available 




















7 METAL MANUFACTURING CORP. 


1353 


27am Sot REET © BROOKLYN 3@ NEW YORK 
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’ NO. 450 AC NO. 450 RC SOFA 1075 


~ CRAFTSMANSHIP 


Styled for perfect harmony with modern decor. Fashioned 





for luxurious wear. Customed for lasting comfort and 


| Exemplified 


pleasure. Priced for every buyers purse. These are the 
factors which make BRIGHT creations a joy and satis- 
by faction to every one who buys. In a large selection of 
genuine leather and Elastic Naugahyde and a wide range 


BRIGHT of styles you will find just what you want for every 


customer. 










WRITE FOR THE BRIGHT CATALOG TODAY! 
133 BLEECKER ST. NEW YORK 12, N. Y. 


NO. 90 EXECUTIVE 


| POSTURE CHAIR 
| MANUFACTURERS OF Wskollbered laalky funiture 








LOUIS MELIND 


COMPANY 


DALLAS 


St. Pau! Street 


CHICAGO 


3524 N la aa) 


LOS ANGELES 


5254 Alhambra Ave 





in the box so strong you can stand on it! 


k. 
Sold through dealers only Complete stocks 


Hemel i melaelseaies 
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—STYLINE—}» 


SERIES 


Worden of Holland 





WORDEN Company offers the offic 
plete line of wood desks, table 


chairs and suites all manufactured wit jood qualit 
Standard. We invite you to investigate the many advantages 
selling Worden products. A complete cat 

on request. 


the 


HOLLAND 


WORDEN company 


MICHIGAN 











HANDSOME REPEATING PROFITS 


for stationers and dealers 


Standardized One-Time Carbon Forms 


(known also as snap-out forms) 


FOR THE FIRST TIME IN 
HISTORY 


available to Every purchaser— 


quantities as low as 250 sets !!!! 


seecee semen, PLEASE....... 


Standard Purchase Orders... .Imvoices..... 
Sales Tickets. ....Garage Repair Forms, etc. 


EXTRA-ORDINARY PROFITS! 
FREE SAMPLES! 


Send today for free samples and prices. 


AVERAGE DELIVERY —— 10 DAYS! 


Kaeser & Blair Inc. Dept. A-1 


founded 1894 


953 Martin Street, Cincinnati 2, Ohio 
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Wilson Jones Will Fill Orders 
During July Vacation Period 

Orders for stock items will be filled without interruption 
during the factory holiday, June 30 through July 16, it was 
announced by Wilson Jones Company 

[he shipping departments at both Chicago and New York 
City will remain open and in operation while the Chicago, 
New York and Elizabeth factories are closed for employees’ 
annual vacations during this period. 


LeFebure Business Systems Changes 

Name to L. W. Pierce Co. ‘ 
[he LeFebure Business Systems Company. distributor for 

LeFebure Equipment and Craig Systems, recently announced 

a change in the company name to L. W. Pierce Company. 
The firm has opened a new office and showroom at 6425 

Market St., Upper Darby, Pa. 


New Representative for Ennis Tag 

G. M. (Greg) Gregory has been appointed sales representa- 
tive for the Ennis Tag and Salesbook Company and the 
American Carbon Paper Manufacturing Company succeeding 
the late Scott D. Denny. 

Mr. Gregory has been assigned to a territory which covers 
a large part of Texas, according to an announcement from 
Hubert Marcia, vice president and general salesmanager for 
the Ennis companies.—CAP 


Klipple Office Supply Moves 

Klipple Office Supply Company, formerly at 841 W. Mill 
St.. New Braunfels, Tex., has moved to new and larger 
quarters at 125 N. Castell St. The firm, which opened in 
1953, is operated by Mr. and Mrs. Eugene Klipple—JHR 


THE 
ADVANCO 
PUNCHLESS 
PAPER 
HOLDER 





Equipped with this new style clip that operates 
as easily as opening and closing a safety pin. 


NO HOLES TO PUNCH 
NO SLIDING OR BENDING 


Add or remove the paper you want speedily. 
The clip with the bull dog grip 
The Folder is heavy 25 point Pressboard. 
The Clip is spring steel, securely fastened. 


Two Sizes: Holds sheets up to 
82" by 11" and 81/2" by 14" 


Write for sample and price list 


ADVANCO PRODUCTS Inc: 


MANIFOLD BOOKS + PRINTED STOCK FORMS + PRESSSOARD 


MANUFACTURERS GUIDES AND FOLDERS + BRISTOL AND PRESSSOARD GUIDES 
SUSPEND-O-FOLDER * MANILA FOLDERS + FILING SUPPLIES 


148 WEST 24th STREET NEW YORK 11 _N Y « Telephone CHelsea 3-1276 
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YOU CAN INCREASE YOUR PROFITS WITH 9‘ aewa 
DUPLISTICKERS. DUPLISNAP DUPLIQUIK.. 


GUMMED, PERFORATED MAILING LABELS IN SHEETS — MAKE AS MANY COPIES AS YOU WANT! 








DUPLISTICKER Mail-Aids, for D UPLISNAP Carbon inter- DUPLIQUIK Mail-Aids, Special 
typewriter and mimeograph. leaved Mail-Aids. Made in sets | stock for use with "spirit or 
Choice of 24 or 33 address | of 2, 3, 4, 5, and 6 sheets. In- "liquid" process duplicating 
labels to each sheet. Finest | terleaved with smudge resistant | machines. Can also be used 
gummed stock. carbon. For use with typewriter. with typewriter. 





Dupliquik Masters Are The Best For Use With Dupliquik Mail-Aids! 
SEND FOR YOUR FREE COPY OF “SPEED YOUR MAILINGS” 


EURESA EUREKA SPECIALTY PRINTING COMPANY 
ne 555 ELECTRIC STREET, SCRANTON, PA. 


@ DUPLISTICKERS, DUPLISNAP & MAIL-AIDS ARE REGISTERED TRADE MARKS & DUPLIQUIK IS A TRADE MARK OF EUREKA. 


UNGROUND 
BALL BEARINGS 


For the Office Equipment Industry 


ILIAN 


Long life and service are assured you because — 
1. All component parts are machined from steel bars. 

2. Each component part is properly heat treated. 

3. Every Kilian Bearing is designed for a specific application. 
Neoprene and Nylon tired outer races are avail- 






























able where quiet operation is desired. 


Distributors in All Principal Cities Catalog on Request 


KILIAN MANUFACTURING CORP. 
SYRACUSE, NEW YORK, U.S.A. 


Kilian Manufacturing Corp. Fischer Bearings (Canada), Ltd. Kilian Stee! Ball Corporation 
(Canada), Ltd. 240 Fleet St. East, Toronto 2B, Ont. 100 Wellington St., Hortford, Conn. 
240 Fleet St. East, Toronto 2B, Ont. 





ASSOCIATED 
COMPANIES: 
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“TYPE-RIGHT” 


Adjustable Stands 


Like Magic — will increase 
her efficiency 10% or more by 
the simple turn of a_ knob. 
The "Type-Right" adjustment 
unit elevates the typewriter to 
fit the comfort and correct 
posture of the typist. Four 
inch range of adjustment in 10 
seconds. 











Specifically designed for use with 
comptometers, calculating machines 
and similar business machines. Out- 
standing in design and stability, this 
stand provides greater efficient work- 
ing area to accommodate the oper- 
ator. Sturdily constructed all-welded 
steel tubing for longer vibration- 
free life. 


FOR A COMPLETE LIST OF OVER 30 BUSINESS 
MACHINE STANDS WRITE FOR DETAIL AND CATALOG 


THE CORRECT EQUIPMENT LEADS TO CORRECT WORK! 











HARDWARE ENGINEERING COMPANY, INC. 
Penne 97 MECTA TIAA 1) VAT WEE ?.0. box 97 








File Cabinet 


@ Passed all Underwriters’ 
Laboratories test. 

@ Available in Letter and 
Legal sizes, 2-3-4 drawer 
models. 

@ Available with Under- 
writers’ C or D Label. 


i 
= 


1 


On display in: 

NEW YORK 
The Arthur Gordon Co. 
Associated 

CHICAGO 
Elmer Krumwiede and 
Associates 





HOUSTON a 
John H. Klein and } .% 
Associates NN 








\ i id 
MYRE.A co. 128 £. MAIN ST. 
A SUBSIDIARY OF THE MURPHY ELEVATOR CO LOUISVILLE 2, KY. 
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Remington Rand Oklahoma City 
Branch Moves to New Building 

New home of the Oklahoma City, Okla., branch of Reming- 
ton Rand Division of Sperry Rand Corporation is located at 
216 N.W. 10th St., on the edge of the business district. 











NEW HOME .... of Remington Rand branch office 
Oklahoma City, Okla. 


ail 





in 


The modern building is air conditioned, has 10,000 square 
feet of floor space, and features a black-topped parking area 
for loading facilities and office personnel as well as customers. 
M.R. Payne is the branch manager.—EVH. 


Friden Names Adding Machine Manager 

L. B. Taylor, vice president and general sales manager of 
Friden Calculating Machine Co., Inc., has announced the 
appointment of Jack H. Lund as sales manager of the newly 
created Adding Machine Division of the Friden Company. Mr. 
Lund will be in full charge of the distribution and marketing 
of Friden Adding Machines. 


means PROFITS! 


e BIG VOLUME! 
e FAST TURNOVER! 
e CONSUMER DEMAND! 


new! 
INNER SECTIONS for 

Post Binders and Ledgers 
* Nickel plated steel 
¢ 2" and 1” lengths 


SCREW POSTS 

and EXTENSIONS 

® Bright finish 
aluminum 

© Rust proof 

POSTS—%" to 4” 

EXTENSIONS—'2"" 


PRONG PAPER FASTENERS with 
Continuous and Attachable Prongs 
* Top grade steel 

® Non-corrosive finish 
* Smooth edges 
2%" to 82" C-C 
SIZES: 1” to 6” capacity 


LOOSE-LEAF 


PRESTO 





PHB ANT SS 

















SIZES: * 
and 1 





Ask about our 







ALUMINUM 
WRITE FOR NEW CATALOG NO. 56 
ce ‘ SCREW POST 
Territories available for 
Assortment 









established sales representatives 


CHARLES LEONARD, Inc. 
58-04 64th Street, Maspeth 78, N. Y. 


with FREE 
Display Kit 





MANUFACTURERS OF STATIONERY SPECIALTIES 


OA-—6/56 











OA— 








The smaller they are... 


the longer they buy! 









You can build a thriving back-to-school 
business — and it’s well worth the effort. 
It means good, profitable sales right now! 
The youngster you bring into your store 
will be tomorrow’s purchasing agent, 
businessman, secretary or teacher. 


Stock and display the complete line of 
Dennison School Supplies. It’s the best 
way of saying you’re ready to fill all 
back-to-school needs. 


*If you would like a folder listing the Dennison 
School Supply Line, send your request to: 


Dennisow 


FRAMINGHAM, MASSACHUSETTS 








IT’S MORE than a beautiful new chair... . it's 
ro a great new VALUE in the Fritz-Cross line! Model 


roomy 18” x 21” seat. It's HANDSOME, with a 
S/N deluxe combination of upholstery-materials and 


tS 1500 is top-quality in every fine feature, but 
) it's definitely BELOW top price! It's BIG, with a 
—) 





metallic finishes, in smart colors. It's superbly 
COMFORTABLE . . . equipped with the great new 
Seng SYNCRO-TILT . . . moderate seat-tilt co- 
ordinated with back-tilt . . . adjustable in 5 
easy ways! Upholstered over latex foam rubber . . . alu- 
minum base fitted with soft-tread 2” hooded casters. Every 
inch is sturdily, beautifully built. 
MODEL 1500 LISTS at $25 to $30 below top-range executive 
models. Available in genuine leather, choice fabrics, or 
plastic-leather. Write for complete dealer information. 


THE FRITZ-CROSS COMPANY 
300 E. Fourth Street — St. Paul 1, Minn. 
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IRUNX 


IT STICKS STICKS’ 
NEW RUBBER CREAM GLUE 


Different & Better than ordinary adhesives 

A valuable aid to schoolwork, TRI-TIX is 

adaptable to book repairs, mounting ma- 

terial on blackboards and glass, music re- 

pairs, library use and athletic equipment 

repairs. 

Adheres to paper, leather and fabric. 

Mounts without lumps or wrinkles. Any excess rubs off fingers 

easily. 

Non-inflammable. Covers four times the area of rubber cement. 
Write for Literature & Dealer Discounts 


TRI-TIX, INC.——PorT WASHINGTON, WISCONSIN 











Exclusive 
creations 
by 





NEW HOLLY- 

, WOOD DIVAN { 

stands on brass legs . . . has double 
thickness plastic fibercane arms with 
plywood between thicknesses. Loose 
back bolsters are tapered and sup- 
% ported by wrought iron back sup- 
Grand "Rapids ; port. All covers equipped with 
. é = zippers. 

, Write us for details of our full line. 


GRAND RAPIDS liuitliee Furniture Co., Inc. 


201-207 Front Ave., N.W. Grand Rapids 4, Mich. 




















YOUR BEST BUY IN STORE FIXTURES 


Thorobred Merchandisers are 
designed to display more 
merchandise to a better ad- 
vantage. Modern, lower 
priced island units are avail- 
able in several styles. Ilus- 
trated is the 4-tier Merchan- 
diser, which sells for only 
$46.36 net, F.O.B. Frankfort, 
Ky. Thorobred Merchandisers 
offer so much more for so 
little that they are without 
doubt your best buy in store 
fixtures! 


Write today for full information on island units and new, free- 
standing wall sections. Convenient financing plan available. 


A. D. BUTLER, INc. P.o. Box 123, FRANKFORT, KY. 














SECURITY BRAND 


Complete Line of 
DELUXE ALL LEATHER 
or CANVAS & LEATHER 


Mail Bags For Your 
Select Clientele 
WRITE FOR CIRCULAR: 


CAN-PROG,- 


33 & MCWILLIAMS ST. 
FOND DU LAC, wis. 





SPECIFY FG WIHtd 
' 


Gar Ginest 2ualily 
7 Zar the Breadest Line 
of Rubber Stamps 


and Marking Devices 


Write for your copy 
of our new catalog No. 80 


Fauymua DIV., Bankers & Merchants, Inc. 


3229 North Sheffield Avenue Chicago 13, Illinois 






























for PERFECT 
D POINTS 
Ane 
RLINE 


LEAD POINTER 


preferred by DRAFTSMEN, ACCOUNTANTS, ARTISTS 


Here’s the fast, clean way to get perfect 
lead points every time, points up to 1” 
long, without breaking! Simply insert 
wood or mechanical lead holder and use 
to rotate lid. Sturdy, lifetime construction, 
non-skid base. 










“Txa- Potut Lead Holders 


WRITE FOR LITERATURE ° light, balanced. Press-top, 
AND DEALER PRICES single- and double-end models. 


ELWARD MANUFACTURING CO. 2%." 
A Secialty Item 
SELL MASTER SPEED KEYS 
THE 














fer old and new typewriters, 
beokkeeping and billing machines. 


3 . * 
Don’t Delay 
ORDER TODAY! 
ADD THAT EXTRA PROFIT 


SPEED KEY CORPORATION Gihutiye Ss. New vor: 














CLEANS... Typewriters, 

Billing Machines, Addressing 
Machines, Addressing Pictes, 
Marking Devices and many 


OA—6/56 
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{ ® || + 
y | (CALVO 
6} wmodkenize 








Upholstered Furniture of 
Distinction For Offices, 
Hotels, 


Institutions 









Write For New 
Catalog 





oa 


666 Lake Shore Drive 


modernize INC. Chicago 11, Illinois 


Factories: Chicago, Grand Rapids 













a STORE LADDERS 


LADDERS— Made from 


Bir 
and CEILING TYPES—with 
track for mounting on shelving, 
abinets or ceiling 
und LIBRARY TYPES—require 
k and are mounted on wheels 
Automatic Safety Brakes 
DED STEEL SAFETY LADDERS 
Made from 1” diameter round 
rniture tubing with expanded 
teps. Mounted on Swivel 
e Casters. Ladder can be rolled 
y when no one is on it. When 
tep on the ladder the rubber 
legs rest on the floor and 
rolling. Made in 1 to 13 
hts, and 4 widths 


Send for Circulars 42-OA (Wood) & 56-OA (Steel) and Dealer Discount. 











Manufactured by 


I. D. COTTERMAN “* “.utexeovest 4s 


CHICAGO 40 


TYPEWRITERS — 


ALL MAKES——-MODELS 
INCLUDING WIDE CARRIAGE 


ADDING 
MACHINES 


SUNDSTRAND——BURROUGHS—VICTOR 
DALTON—Hand or Electric 


CALCULATING 
MACHINES 


MONROE—MARCHANT——BURROUGHS 
COMPTOMETERS—Hand or Electric 
ROUGH or RECONDITIONED 


Write for Prices 


Also ask about our ADDOMETER, the add- 
ing and subtracting machine that retails for 
$14.95 and pays you Extraordinary Profit. 


Reliable Typewriter & Adding Machine Co. 


305 W. Monroe St., Chicago 6, Ill. 














KEEP KLEAN 


PLASTIC 
BRIEF CASES 
Your best buy! 





* Solid brass Scoville 
gripper-zipper 

* All-around outside binding 

* Colorful imprinting 


* Leather grain heavy 
virgin plastic 

* Legal or letter size 

* Brown or black 





KEEP KLEAN PRODUCTS CO., INC. 4077 PARK AVE., N.Y. 57, N.Y. 


HARDBOARD 
CLIPBOARDS 


Carefully finished, 


unaffected by mois- Duolux, glass-smooth on 


CLIPBOARDS 


Made of Masonite Tempered 


ture and guaranteed both sides. Light in weight 


not to warp, crack with wearing qualities of 


or splinter under 


metalhClips are heavy gauge 


normal use. 
rust-proof steel 


OA-6/56 








From Pearl Engraving Corp., 


comes the finest, 
precision-engineered keytops. 

Illustrated: 2 styles 

for all typewriters. 

For free samples and brochure, 
write Pearl Engraving Corp., 
29 East 19th Street 
New York 3, N.Y. 





EXTRA PROFITS cus¥6¥ers 


FROM CHA 10 SCHOOLS © CHURCHES © CLUBS etc. 
WE DROP SHIP DIRECT TO YOUR CUSTOMERS 
NO HANDLING ON YOUR PART 


FOLDING TABLES te 
CHAIRS — 138 STYLES X 


@ STEEL OR WOOD 

@ FOLDING 

@ NON-FOLDING 

@ TABLET ARMCHAIRS 

@ AUDITORIUM UNITS 

@ 6 Ft. and & Ft. TABLES 

@ SCHOOL DESKS 

QUIREMENTS (Quantity, Stee! or wood 


Adirondack Chair Co. 


Dept. 22 — 1140 B'way, N.Y. 1, N.Y. MU 3-4834 
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Exclusive national jobber for 
Collins éx - 


GROSPOINT 
upholstery fabric 


A complete range of styles and decorator 
colors always available. 
Sample swatches and prices on request. 
Catering to the Office Furniture Trade 


Jack Landis 
1000 Diamond Street 
Philadelphia 22, Pa. 
























Dsbut You can earn good 
PASS UP THOSE 
EXTRA 
RSS BS 


commissions selling 
our complete line 
of passbooks, pocket 
check covers, coin 
savers, and other 
forms to financial 
institutions. 


Write for Information 


IERICAN PASSBOOK co. 


CLEVELAND 13, OHIO 





Neo only for a high- 


quality line... but also 







Jor those little extras and 





never 
lets 
you 

> dow 


“breaks” that mean extra 


profit... stock WRITE. 






CARBON PAPER 
TYPEWRITER RIBBONS 


TYP-ROL Type Cleaner 
and Roll Finisher 


mir \N 


-, 
> y) 
ASS . 









. 
write 
incorporated 420 Lexington Avenue, New York 17, N. Y. 


Factory: Bridgeport, Conn. 








MOVE AND SHIP 


PROTECT 
YOUR PROFITS 
Avoid costly damages to 

OFFICE APPLIANCES 

that may require refinishing, re- 

shipping, time and labor expense 
by using ELKAY Furniture Moving 

Van Pads, Straps, Hand Trucks, 

Padded Dollie Casters, Padded 

File and Desk Covers 

Send for FREE CATALOG of over 


1000 ITEMS! 


>.> 
OS<Sosg 
<< 


Ss -soce 

\so<Scse 
~~. 
"> 


ELKAY -rooucs ae) 


323-27 W. 16 St., N.Y. 11, N.Y. * WAtkins 9-1148 
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THE LEADER 
IN PLATENS 


AND OFFICE MACHINE ROLLS 
Typewriter Tools—Parts—Supplies 


Ames Supply Company 





ATLANTA DETROIT 

156 Alexander, N.W. 6527 John C. Lodge Expwy. 
CHICAGO NEW YORK 

564 W. Randolph St. 37 Murray St. 

DALLAS SAN FRANCISCO 


191312 Commerce St. 545 Mission St. 


SERVING THE OFFICE MACHINE DEALER FOR 51 YEARS 








THE INCOME TAX MAN 


will let you deduct the cost of 
business travel—but only if you 
have definite, itemized records to 


show him. 
BEACH’S 
‘‘Common Sense’”’ 
EXPENSE BOOKS 


are best because you jot down the 
expense as it is incurred rather than 
later when a lot of it is forgotten. 

Mr. Stationer, recommend BEACH'S 
to your customers. They are now 
more important than ever! 


Beach Publishing Co. 


7338 Woodward Ave., Detroit 2, Mich. 














CLAR‘O:TYPE 


CLEANS TYPE CLE ANER 







Handy dauber eliminates dirt like 
magic! No carbon-tetrachloride; 
non-flammable; striking displays, 
free advertising aids! 

Order direct or from 
§ your own jobber. 
























ITHE CLAROTYPE CO., INC.|\. 2] 


261 BROADWAY, NEW YORK 7, N. Y. 
FACTORY: Charleston, $.C 


TRIPLE Your VOLUME and PROFITS! 


Capture the Home and 
Small Business Market 
with 


SENTRY 


world’s fastest-selling, lowest- 
priced personal safe — quality- 
built by the only exclusive 
{, small-safe manufacturer. 
hy Write today for full details. 


' JOHN D. BRUSH & CO., INC. 


Suggested $6995 
List 
formerly Brush-Punnett Co 


d dice Pe 545 West Ave., Rochester 11, N. Y. 


tising allowance 





OA—6/56 





























Price $250.00; with counter, $275.00 F.O.B. factory. 
F. SIMONYE 

Mt. Airy and Harbourton Road 

| Lambertville, N.J. 








Eme/LO 
CGELLULOIO PRODUCTS 


Loose-leaf envelopes, punched; card-cases, any size; 
menu covers; factory record protectors; tag oe ge 
bill-fold enveiopes; stamp containers, etc. Made o 
acetate (flame resistant) transparent cellulose We 
build to fit your particular need. Write us details. 


Markile 


902p S, Wabash Ave. Chicago 5, Ill. 






Folds 
120 letters 
a minute! 


PORTABLE 
FULLY GUARANTEED 


atic 
1, d-O FORA MACHINE 


WRITE FOR COMPLETE CATALOG OF 
DUPLICATING EQUIPMENT AND SUPPLIES 


PRINT-O-MATIC CO.,INC. Chicago, Illinois 








FINE ACCESSORIES FOR FINE ne 


Originators 
and Designers 
of Complete 

Line of 


Write for 


FREE Catalog This desk set retails for approximately $15. 


51 West 21 St 
New York 10,.N. ¥ 


REDI-RECORD PRODUCTS CO. 





SELL ALVIN 


for greater profits to you 
. and your customers too! 


Put your confidence in Alvin's drafting 
and drawing instruments, and customers 
will put greater confidence in youl 



















Don’t Waste Time 
LOOK IT UP HERED § 


This is your ANSWER BOOK 
os all your buying Needs 
PRODUCT INDEX—over 1,500 prod- 


ucts classifie 

2. DIRECTORY OF MANUFACTURERS 
—over 3,000 with names and ad- 
Gresses 

3. TRADE NAA ME TRADE MARK INDEX 

—Over 6,0 with names of manvu- 

lecturers 

4 MANUFACT URERS 
many use cat 
giving completes 





5. TRADE ASSOCIATIONS— 
City, State and National— 
names and address of 

tion officers and meetings detes. 


ADVERTISING— 
type advertising 
roduct informa- 





Keep your copy handy —use it often 
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No. 5012 COUNTER DISPLAY / 
12 mechanical lead holders in sales- 
stimulating display. Retoils ot $15.50. 

Also Available: Top Quality 
PARAMOUNT Refill Leads —$.75 tube 
of 12-5” leads. 

Attractive Trade Discounts 
SEND FOR FREE 60 PAGE CATALOG 

ORDER TODAY! 


ALVIN & COMPANY 
WINDSOR, CONN. 


TAPE PRINTERS FOR THE TRADE SINCE 1937 








- « + from 6 rolls up 
GUMMED TAPE 
- « « from 10 rolls up 


Supplying Jobbers from week service. OPEN NEW 

coast 0 coast since 1937. ACCOUNTS BY _ SELL- 

eames: in short runs, 2 ING PRINTED TAPE. 
Sample folder and price lists on request. 


Ebel-Binder (Co. 





SMALL RUNS 
INVITED 


SPEEDY 
SERVICE 














1832 WESTWOOD AVE 
CINCINNATI 14, OHIO 


Ye 4 Ve 


SINGLE Avi 





MONTCLAIR. NEW 


CARDINELL CORPORATION 
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even upside-down 


The Morris Safe-T-Set is puddle-proof under all 
~— conditions — absolutely safe. Perfect for students \ 
or for every desk in home and office. Beautifully 






; . . i designed in today’s colors. Writes for months 
Ca A t spull ink e without refilling. Choice of Morris long-wearing | 
points made to suit individual writing styles. See / 
the SAFE-T-SET at all stationers everywhere. / 


BERT M. MorrRisco. 


SQ 8651 WEST THIRD STREET, LOS ANGELES 48, CALIFORNIA Pl 
ww, In New York: 381 Fourth Avenue Ps 
ee In Canada: McFarlane Son & Hodgson, Ltd., _ 

NS i Montreal, Quebec a 
_—_—_ — 


— ee ee ee ee SS 


THREE TOP SPECIALTIES 
For Your Office or Plant 


STEEL SHELVING 


Standard Or Government Specifica- 
tions: All Standard Sizes. 





“Puddle Proof” 





Corner Posts, 11 Gauge or 13 
Gauge 7'3” high...8’3” high... 
9’3” high punched on 1” centers. 
Finished in Baked-on olive green 
or office gray enamel. 





TYPEWRITER TABLE 


Size 2642"H x 16"D x 22°W and 34°W 
overall with shelf extended. Finished in 
baked-on office gray or olive green enamels. 
2° rubber casters. Shipped K. D. one per 
carton. Weight 30 Ib. 





STORAGE CABINET 
No. 3678-S 


with adjustable shelves, finished in 
baked-on olive green or office-gray 
enamels with lock in handle, insu 
lated doors, spot welded assembly 
Shipped one per carton, set up 
36"W x 18” x 78”"H 
Weight 175 Ibs 
List Price: $50.00 


SEE DEALER FOR OTHER SIZES OF 
CABINETS AND SHELVING 


List Price $15.00 


MIDWEST 


METAL MANUFACTURING COMPANY 
1818-24 North 18th St., St. Louis 6, Mo. 
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for Quick Service 


See other side 
Inquiry Card 


covering new 
products and 
sales aids in 
this issue 
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QUICK SERVICE 


OAs: INQUIRY CARDS 


NEW EQUIPMENT & SUPPLIES 


All new products illustrated and described in this issue 
in a section beginning on page 36 carry key numbers 
duplicated on the card below. If you are interested in 
an item, or several items, simply circle the corre- 
sponding key numbers on the card and mail at once. 
Your inquiry will be forwarded without delay. 


SALES STIMULATORS 


Manufacturers’ sales aids announced in a section of 
this issue beginning on page 50 all carry key num- 
bers duplicated on the card below. For additional 
information simply circle the key numbers on the card 
corresponding to the number assigned to the Sales 
Stimulator in which there is interest and mail the card. 
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it pays. to 


advertise!... 


A highly successful eastern office machine dealer has been 
running this inexpensive ad in local papers. The results 
prove week after week that it’s a good advertising buy! 
Many customers attracted have purchased the Model 24 
Lettergraph at $29.50... but many have purchased more 
expensive equipment. And, the supply business from a 
duplicator sale makes each buyer a long term customer. 






















MODEL 24] Back in 1924..3350 
LETTERGRAPH | NOW in 1956.. $295° 


Many thousands of this stencil duplicator were 
sold at $35.00. Now, 32 years later they are still 





Always a success: from the dealer’s standpoint it’s a 


price leader, quantity-seller, and repeat supply business- selling strong at $29.50 complete. Heyer engineer- 
getter—and for the consumer as a low cost, easy to ing and production techniques have reduced the 
operate, quality-copy duplicator. So simple to adjust price of this complete duplicator while main- 
and operate... takes but a few moments to print any taining dealer profits. 


size from postcard to letter. Maximum printing surface 
to 7% x 10\% inches. With Superpads it is easily inked 
from the outside . . . and can be quickly changed 
from one color to another without cleaning cylinder. 
Sell it for fine duplicated copies, up to 24 per minute, THE CORPORATION 
at the lowest price in the field . . . $29.50 complete with 

all initial supplies. New York CHICAGO Los Angeles 








@ Underwood Leader Portable 





Why it’s great to be an Underwood Portable Dealer 


ne 
“~ RISING SALES—FULL PROFITS! Underwood sales are booming! Dealers report: “Underwood 
Portable sales highest ever!” 
ef, 


7e* EXCITING NEW, COLOR-STYLED UNDERWOOD PORTABLES! » UNDERWOOD LEADER—endorsed 


by 8 out of 10 teachers...striking Tan-Tone non-glare finish... priced so low everybody can afford 


one! * UNDERWOOD UNIVERSAL QUIET-TAB—all the advantages of a big office machine 


(including Key-Set Tabulation) at a popular price . . . handsome two-tone Horizon Blue and 
Dawn Gray! * UNDERWOOD DELUXE QUIET-TAB—U nderwood’s finest . . . beautiful Sun- 
tan and Copper two-tone styling . . . everything your customers could want in a portable! 
als 
bP SOLID LOCAL DEALER SUPPORT! Underwood backs you up with tested merchandising programs 
... radio and TV spot announcements . . . newspaper mats . . . colorful literature . . . theater 
screen advertising . . . timely promotions . . . easy credit plans—all designed to bring custom- 


ers into your store! 
als 
7G S0 WHY WAIT? Proved customer demand... feature-packed products . . . tested, successful pro- 


motions—these mean more sales for you. Phone your Underwood Office right now for all the 
details, or write to Dealer Division, Underwood Co: poration, One Park Avenue, New York 16, N. Y. 





UNDERWOOD CORPORATION 


One Park Avenue, New York 16, N. Y. 


Sales and Service Everywhere 











